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SALARIES: «a special nationwide survey of art professional's salaries 


and free-lance incomes, broken down by cities and job titles 


Presents the first reliable data of its kind. See page 40 
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Nothing can fragment your time, energy, good nature and 
budget like having to nurse a job through half a dozen studios 
Furthermore, it's bad for the job itself —by the time it's 
finished, you wish you’d never seen it. Well Sir, you needn't 
be victimized by that many-splintered thing any more. No 
longer need you send a job out for photography, then cut 
again for retouching, still again for etcetera, and yet again 
for etcetera. 
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No matter how many parts a job has — we'll take the whole 
thing off your hands — and place it in the very capab/< ones 
of our staff. You send us the job as a single unit, you get it 
back in one magnificent piece. You've saved time, temper 
energy, money —by the way, you save lets of mc ey— 
4 “because we're that interesting new studio that docs at 
, tp ee week-end overtime’. 
Ve HY, .DYE TRANSFERS, CARBROS, FLEXICH! )MES, 
COLOR AND a) mt etameeae OUT 


/ WV RW 


~~ ' ry happy rotating-staff idea brings you ‘round thi lock 
i. ‘ a ‘ ' i i i A iE for 
220 West 42nd St. W.Y.C.19 se Ta: ; the nae studio servive, with NO EXTRA - 
’ z ek-end service. Our artists get extra free time aking 
Wisconsin 7-7352 4 a = 
j : a P=. m very happy. And happy artists consistently ' 1 out 
we aes ~. Bod) really good work. It works out fine! 








THE CELEBRATING OUR 20TH ANNIVERSARY WE ARE MOVING 
LETTERING DOWN TO THE GROUND AND MEZZANINE FLOORS OF 
INC. a 216-220 E.45. OUR NEW AND LARGER QUARTERS, 


216 EAST 45TH STREET 
NEW YORK I7. NY 
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ACCURING : 
YOU FASTER, ¢MOOTHER 
CERVICE, WILL INCLUDE A TECHNICAL 
| LIBRARY AND STREET DISPLAY WINDOWS WHERE 
THE NEWECT DECICNG IN PHOTO-LETTERING WILL BE CHOWN. | 
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TON! FICALORA 


Twelve East 42nd Street, New York 17, N. Y. MUrray Hill 7-0356 
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FOR LAYOUT * ILLUSTRA 
TION * LETTERING * SPOT 
S* RETOUCHING * PRODUC 
TION * MECHANICALS AND 
ANYTHING ELSE IN THE 


ART LINE, PLEASE 


CALL. 
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... this little pig went to New York (57th Street, no less) 


oe RESEARCH, props and models is a necessary, 
\/J exacting and time-consuming task for any illustrator. 
In our organization skilled personnel are ready to assist 
him. We consult Public Library Picture Collections and 
maintain a company file of over 100,000 clippings. We 
gather information from Public Relations Departments of 
Military, Industry, Museums and Foreign Consulates. We 
shop for furniture, millinery, antiques, wallpaper, fabrics, 
china and a miscellany of things too numerous to mention. 
Booking the most beautiful models in America, getting 


advance styles or renting costumes is routine. Little pigs, 
live racoons and stuffed alligators have posed in our Studio. 
In short, almost anything is provided to help the artist and 
allow him more time to paint. QUALITY and SERVICE 


are the net results for you. 
Layout and Illustration by ROBERT WATKINS. A 


versatile, creative Illustrator whose talented ability inter- 
prets ideas and copy into appealing illustrations that put 
“sell” in your advertising. 


CHARLES E. COOPER, INC. 
Advertising Art & Photography 

136 East 57th Street - New York 22, N.Y. 

11 Holland Avenue + White Plains, N.Y. 
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the directory issue, how to use it 


1 ais issue of Art Direction is a tool. It is packed with factual 
d: ta of reference value to buyers and vendors of advertising 
aid editorial art, design and photography. Chief feature is 
the Buyers’ Guide, a classified listing of art services and sup- 
pliers that enable the user to write or phone more than a 
thousand sources in over 200 different categories. In short, 
it helps answer the questions, who does it, where can I 
reach him? 

Another question in the back of everyone’s mind is how 
their income rates with others in the field. Am I earning too 
little, average, or am I on top of the heap? While most 
people have a general idea of where they stand, there has 
never been a factual survey of the field. Never, that is, until 
now. In this issue is the first part of the AD-NSAD survey of 
salaries and free-lance incomes. The data in this issue breaks 
down the incomes by geographical location, by job title, and 
separates supplementary free-lance income from salaries. 

Other questions that ADs, ad and sales promotion mana- 
gers often ask themselves is “What kind of ads, or ad art, or 
photography or design is John Brown doing currently?” 
Th: new Art Direction index, listing the AD, artist, adver- 
tis: : and agency for the leading ads, promotions, packages, 
dis lays of the year enables the reader to quickly refer .to 
ba < issues and to see illustrations of the work of almost 
ew y leading AD, artist and photographer coast to coast. 

is hoped the reader finds that these features make this 
iss. ¢ of Art Direction a valuable reference tool that he will 
us throughout the year. . 





ection, published monthly by Advertising Trade Publications Inc., 43 E. 49 S*., New 
7, N.Y, Plaza 9-7722, Subscription price $3.00 per year; $5.00 for two years; $3.50 o 
Canada and $5.00 for other countries. Back issues 45¢ per copy. Publisher assumes no 
ibility for manuscripts or artwork submitted. Copyright 1956. Entered as second-class 
ot the post office at New York, N. Y. 
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ART DIRECTIONS 


Toxes, professional status & art education 


BUYER’S GUIDE 
Where to get it — comprehensive directory 
of art and photo services and supplies 


SALARY SURVEY 
How much do ADs earn? 


IDEA INDEX 
Index of all illustrations in the 1955 
issues of AD&SN 


ART/DESIGN PACESETTERS 
Cincinnati's AD Show 


RESEARCH & THE AD 
Association & Indentification—Starch 


CASE STUDY 
Beekman shirts: irritation in small doses 


RETOUCHING 
How to work with the retoucher 


UPCOMING PHOTOGRAPHER 
Frank Cowan 


NEWS & VIEWS 
Business Briefs 
Tax Talk 
Coming Events 
Letters 
What's New 
News 
Production Bulletin 
In Philadelphia 


TRADE TALK 


SERVICES 
Booknotes 
Bookshelf 
Ready Reference 





Editer: Edward Gottschall 

Designer: Ken Saco ° Ass‘t. ditor: Dorothy Chapple 

Advertising: Morton Bryer * Circulation: Mildred Brown 
Ass’t. Designer: Walt Hudson 


loberts; Baltimore, DeWitt 
Cincinnati, 


Publisher: Don Barron 


NSAD OFFICERS: Roy W. Tillotson, New York, President; Robert Bach, 
Son Francisco, Vice a Albert Cloutier, —_ 

Cecil Baumgorten, New York, Secretory Trecsorer. NSAD 
115 E. 40th Street, New York 16, N. Y. 





Headquarters: 
Phone: Murray Hill 5-4340: 
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HARRY WYSOCKI, designer, illustrator. A native Detroiter, 
Harry served in the 11th Airborne in World War Two. He 
graduated from Los Angeles’ famed Art Center School, working 
thereafter for 5 years in Chicago art studios before joining 
McNamara Brothers in 1955, Harry ranks as one of 
America's outstanding designers. He is noted for bis ability 

to analyze the problems of each assignment, thereby laying a solid 
foundation for the creative process that follows . . . providing 
talented art direction for first roughs through finished art. 
Portfolio on request. 


You are looking at a thoughtful man... 


He is one of many bigbly skilled artists who combine their 
professional talents to make McNamara Brothers 
the largest suppliers of art to the automotive industry. 


This marked ability to painstakingly analyze each new 
challenge in terms of the desired result . . . this faculty of 
carefully thinking things out before a line is set to paper 


bas become the ballmark of our craftsmanship. 


Agency people repeatedly tell us that our work captures 
precisely the feeling they wish to convey — yet at the same 
time it retains that rare quality of individuality which 


distinguishes all outstanding creations. 


We hope you will remember this thoughtful man, when 


next you seek a source for that ‘special assignment.” 


McNAMARA BROTHERS, INC. 
38th Floor, Penobscot Building + Detroit 26, Michigan 
WOodward 1-9190 


Largest Supplier of Art to the Automotive Industry 





In CHICAGO 
Andy Aldridge 
Ed Augustiny 
Sally Chariton 
James Baker 
William Baker 
Reno Biondi 
Ben Denison ° ll t t ° 
Bart Jerner 
George Hussar L us ra ton 
Richard Kenyon 
Cari Kock 
Lucia 
Charles MacMurray 
Lad Novotny 
Bill Randall 
Bill Reider 
Bill Swatkoski 
Dan Toigo 
Sam Hageman 
George Lopac 
Herb Herrick 
Will Nelson 


CONTACT 
Frank DeCicco 
Phil Davis 
Vince Salerno 
Don Hurd 

Russ Henriquez 
Al Getz 


IN NEW YORK 
Frederic Varady 
John Floherty, Jr. 
Ken Riley 
George Kanelous 
Bob Hilbert 

Sal Capalbi 

Gus Heinze 

John Fernie 
Wesly Balz 
Robert Moore 
James Bingham 
Pertchik 

Harry Nuse 

Bill Johnson 
Larry Baranovic 


CONTACT photography 


Barry Stephens 
Robert Hertline 
Seymour Thompson 


IN LOS ANGELES 
Pete DeCicco 

Lawrence Eddie 

Howie Forsberg 

Harry Garo 

Lorenzo Ghiglieri 

Morgan Henninger 

Sam Pirolo 

Fritz Willis 

Nixon Galloway 





talent is our 
strong suit... 





230 East Ohio Street, Chicago 11, Illinois—telephone Whitehall 4-3340 


3723 Wilshire Blud., Los Angeles, Calif.—telephone Dunkirk 5-2225 STEPHE BIONDI DeCICCO I C 


Stephens-Thompson, 120 W. 50th St., New York 19, New York—telephone Circle 5-5471 





business briefs 


As we move through the second month of 1956, 
we are still looking both forwards and 
»ackwards, wondering what kind of a 
yusiness this year will be while not all the 
igures are in on what kind of year we 
ust closed. 


utting together the optimistic and gloomy fore- 
asts, best guess is that 1956 will be a soft 
oom year. In other words, no bust, no 
tandstill, but moderate expansion of pro- 
uction and profits, employment and in- 
omes. Despite fall off in farm incomes, 
msumers generally are increasing their 
icomes steadily. Standard of living and 
urchasing power is continuing its steady 
se. 


Meanwhile, backward lookers are checking their 
year old predictions for a boom year and 
learning they were right. Total ad volume 
was high. Outdoor ads, for example, hit 
$116,000,000, well ahead of 1954. Predic- 
tions for 1956 are for total ad volume in 
excess of $9,000,000,000. 


Traditionally January is one of the busiest months 
in this profession. This year has been no 
exception. Art studios, letterers, re- 
touchers, free-lance designers and artists 
report themselves up to their ears with 
work, an auspicious start that seems to 
bear out professional forecasters guess 
that 1956 will be at least a little better 


than 1955. 


Other economic indices still on the rise include 
consumer expenditures, personal incomes 
and savings. The ratio of savings to dis- 
posable incomes has dropped slightly due 

ncreased spending, a possible indica- 
tion of the effectiveness of advertising 
ani a reflection of general confidence. 

ployment and payrolls were at record 
hichs at years end. 


economic dark spots are the farm income 
ation, with farmers incomes falling 
prices of farm products to the con- 
er steady, and the possibility of in- 
aon. The latter, though not expected, 
msidered possible if the consumer 
and for goods and services builds up 

e than anticipated in the coming 
o 
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larger pony... 


travel further! 


HENNEY DRAWNEE 


214 EAST 415" STREET, NEW YORK 17, N.Y. - OXFORD 7-2166 























chain of 
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at your 
command... 
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elmer wexler 






alexander e. 


atebins 
| studios 


every link in the 
Chaite Studio chain of 


nc, ayt Né rvice S possesses 
35 west 56th st. n. SE eR the stir ngth of artistic 
plaza 7-3131 integrity, and the 


fle vibility of vast 


practical experience... 


—see back cover— 











REPUTATION 
a ON 


TO GREATIVE 
ADVERTISING 
PROBLEMS 


Sudler & Hennessey, Inc., 130 East 59 Street, New York 22, N.Y., Plaza 1-1250 
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tax talk 


MAXWELL LIVSHIN, CPA 


Monthly — by 15th day 


After each of the first two months of each 
quarter, an employer must deposit in- 
come tax withheld from employees and 
social security taxes withheld plus the em- 
ployer’s contribution, if the total is more 
than $100, in a Federal Reserve Bank or 
authorized bank. Tax for the third month 
of a quarter may be either deposited by 
the employer or paid when the quarterly 
return is filed. 


Quarterly — Jan. 31, April 30, July 31, and 
Oct. 31 


An employer must file a quarterly return 
on Form 941 and pay full amount of 
taxes due for the previous quarter on both 
income tax withheld from wages, and em- 
ployee and employer social security taxes. 


Information returns: 


The U.S. Internal Revenue Service col- 
lects a large portion of important infor- 
mation from the source by the use of two 
forms. One is the W-2 Witholding State- 
ment and the other is an information re- 
turn, Form 1099. 


Ww-2 


When the “pay-as-you-go” system of col 
lecting income taxes was established 
Form W-2 came into general use. In addi 
tion to total wages and the amount oi 
taxes witheld, the value of living quar 
ters furnished or of meals furnished, un 
less excludable by law, must also be in 
cluded and entered on the form. 


Form 1099 


Required when the payments describe: 
below made in the course of a trade « 
business total $600 or more: 

1. Salaries and wages, which are not su! 
ject to witholding or a report on tl 
W-2. Travel advances paid to an er 
ployee, for which no expense account 
required should be reported on for 
1099. 

2. Interest, rents, premiums, annuiti 
royalties or other fixed or determina! 
income referred to above, includes {: 's 
for professional services paid to attorn¢ ;, 
physicians, and members of other p ~ 
fessions. Payments made by a broker 0 
his customers, or by a tenant to ar i 
estate agent need not be reported, | it 
the agent must report payments mad« :0 





*Corry Photographer * 270 Park Ave., New York ‘City 17, New York * PL 3-4424 
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the landlord. 7 





The heart of the matter f 
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The heart of the matter 
has the lowest cost 


A moment’s perusal of current advertis- 
ing will reveal that the photographic il- 
lustration often occupies the lion’s share 
of the space on the page—and thus al- 
most always is depended upon to put 
over the essence of the advertisement’s 
message. 

It follows that a photograph thereby 
becomes the most dynamic part of the 
ad. In spite of this importance, look at 
the percentages below. They speak for 
themselves. The column on the left rep- 
resents the cost of a four-color consumer 
advertisement; the column on the right, 
the cost of a two-color industrial ad. 


A photograph is 95% pho- 
tographer, 5% photography 


That’s just as true in industrial photog- 
raphy as it is in consumer photography 
...if you’re looking for a photograph 
that will accomplish what you want it 
to accomplish. 


Industrial and business paper audi- 
ences are just as eye-minded as the “‘con- 
sumers.”’ It’s obvious when you think 
about it. They’re human beings despite 
their business or technical functions. 

In LiFe or COLLIER’s they’re tempted 
to a 10¢ can of beans by beautiful pho- 
tography. This same eye-and-buy appeal 
can and should apply to planning and 
execution of an industrial photograph. 
But many industrial advertisers still 
seem to think that their audience is “dif- 
ferent’’—that a column of figures and a 
line drawing are ““good enough.” 

Therein lies the clue. Maybe a tired and 
“catalogish” photo is “good enough,” 
in the sense that it shows the man what 
the product looks like. But how about 
the human side of the reader? It’s the 
man, not the corporation, to whom 
you're talking. 

Engineers still have sensibilities. Beau- 
tiful pictures sell them beans—and new 


clothes—and cars. Pictures that are well 


planned and artistically executed. Pic- 
tures that stop the eye, set the mood, get 


Good photography is advertising’s biggest bargain 





COST ELEMENTS CONSUMER 


TRADE PAPER 





Naturally the cost of photo- 
graphic illustration varies 
with subject and other con- 
ditions, let's just say 


PHOTOGRAPHS 


| 
To simplify matters, let us * 
met meio, Soe | eaag 
or 7% 








The cost of engravings de- 
pends, of course, on the 
size. A fair average is prob- 


ENGRAVINGS 


Two-color engravings are 
correspondingly less ex- 
pensive and will probably 





Printing and the cost of 
space also vary depending 
upon circulation. Cost of 
space in this magazine... . 


SPACE 











Having a lower circulation, 
this industrial magazine 














*Double it, triple it—the & is still negligible 


readership. So why not appeal to the 
authentic side of their nature, too—when 
they’re reading their business publica- 
tions? 

Notice what a waker-upper a really 
good photograph is in today’s trade 
magazine, where so much of the illustra- 
tive material is apt to be visually uninter- 
esting. Dramatic photography stands 
out even more in a group of “industrial- 
looking” ads than in the “consumer” 
books. And a good photograph tells a 
technical story even better. 

Good industrial photography is worth 
planning, and paying for. And, just as it 
is in “consumer” advertising, good “‘in- 
dustrial” photography is 95° pho- 
tographer. 


c°Oor 


Black-and-white photography tells a 
great story, but color often tells it 
quicker, and with greater impact. Con- 
sider what has happened in the world of 
color. The increasing use of four-color 
ads and editorial illustrations in today’s 
publications is a graphic commentary on 
the readership and selling power of 
color photography. 

Color photography stops the eye, 
sets the mood, starts the sale That's 
why Kodak offers eight ways to color 
now—four ways to print, four ways to 
expose. Your photographer knows the 
combination that will suit your pur- 
poses. Trust his talent. Color photog- 
raphy—beautiful, powerful, the quick 
way to realism in print. 

EASTMAN KODAK COMPANY 


Rochester 4, N. Y. 







































Yards 
and 
yards of 
beautiful 
type 
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savings 
be yond 


compare! 
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‘set’ your own display type 


PHOTO-COMPOSE TYPE BY SIMPLY DIALING! 
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] peysiny, saga 


Poet 


By the 
maker of 
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AUTOMATICALLY DEVELOPS, FIXES AND DELIVERS FINISHED PRINTS 
The new Coxhead-Liner is an ingenious photo-lettering machine that 
delivers finished type-proofs, ready for paste-up in ninety seconds. 
It produces copy in all popular styles and sizes of type— ranging 
from 14 pt. to 72 pt. No dark room—no trays—no negatives—no wait- 
ing. Any office girl can produce type composition at her desk. 


INSTANTLY CHANGEABLE 
TYPE MASTERS 


Coxhead-Liner type-masters 
are changed like phonograph 
records, dropped into place 
on the spindle....ready for 
action. Letter spacing and 
justifying is automatic. 


; RALPH C. COXHEAD CORPORATION 
720 Frelinghuysen Ave., Newark 5,N.J. 


1 

§ Send COXHEAD-LINER Book H-30 

: NAME ccccccccccccccccccccccccccccccccccscccccces 
. COMPANY ccccccccccccccccccccccccccccsccccoces 
; ADDRESS cccccccccccccccccccccccccccccccccccccs 
H SITY cccccccccccccce ZONE ..STAT Eucccceees 
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Cc 


CLIP ME OUT AND FILE ME AWAY 








Offering an excellent, dependable 
service with intelligent 
interpretation of your problems 











¢ RETOUCHING «+ Biack and White « Flexichromes 
LAYOUT 
¢ MECHANICALS 


¢ ILLUSTRATORS — 
* SPOTS 
e LETTERING 


E SCHIA 


45th Street on 





VONE STUDIO 
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coming events 





Feb. 22-Mar. 11 . . . Annual exhibit of the 
Art Directors Club of Los Angeles. Awards 
dinner, Feb. 17; party and preview, Feb. 21. 
Mar. 2-25 . . . International Salon of Photog- 
raphy, Memorial Art Gallery, Rochester. 
March 6-8 . . . Sales Promotion Show in Bos- 
ton, First Corps Cadet Armory. 

March 13. . . First of 4 sessions on Inspired 
Typography, sponsored by Type Directors 
Club; Hotel Shelton, NYC, 7:00 . . . March 20, 
March 27 and April 3 are dates for subsequent 
visual forums on present, past and future 
typography. 

Mar. 13-15 . . . Sales Promotion Show, Belle 
vue-Stratford Roof, Philadelphia. 

March 14-16 . . . Assn. of National Advertisers 
Spring Conference. The Homestead, Hot 
Springs, Va. 

April 3-5 Sales Promotion Show, First Corp: 
Cadet Armory, Boston. 

April 5-29 . . . 7th Annual Commercial Ar 
and Photography Show, Washington, D. C. 
club, Corcoran Art Gallery. 

April 10-12 . . . Point-of-Purchase Advertising 
Institute, symposium and exhibit, Hotel Shera- 
ton-Astor, NYC. 

April 11-14... Art-O-Rama of 1956, NAMTA’s 
6th annual convention and trade show 
Hotel Statler, NYC. 

April 27 . . . Art Directors Club of Minneapolis 
and St. Paul will open exhibit with the Minne- 
apolis Society of Artists and Art Directors. 
Walker Art Center. 

May 3.. . Detroit Art Directors Club Awards 
Dinner and opening of Annual exhibition. 
May 11-27 . . . Exhibition, Art Directors Club 
of Montreal. Preview and banquet May 10. 
June 48 .. . 35th Annual Exhibition of the 
Art Directors Club of N. Y., Waldorf-Astoria. 
Philadelphia Art Alliance: Fob. 29-Mar. 25 
. »- Prints by Betty and Simone Titone; Mar. 
14 — April 1 .. . Hans Hofmann, paintings; 
Mar. 23-Apr. 25 . .. Morris Blackburn, Gouches. 
Act Institute of Chicago. through Feb. 29... 
recent work by Rico Lebrun . . . through Feb. 
15, Tolouse-Lautrec exhibition. 

Museum of Modern Art. NYC Nov. 23-Feb. 
19 .. . Built in Latin America; Nov. 30-Feb. 
19 . . . New acquisitions; through Mar. 13. 
Diogenes with a Camera III, group show of 
contemporary American photographers. 
Sports art tour. Feb. 15-Mar. 10. . . J. B. Specd 
Museum, Louisville; Mar. 25-Apr. 20... Deny er 
Art Museum; Jun. 15-July 10 . . . County }.u- 
seum, Los Angeles; Jul. 28-Aug. 26 . . . Palc-e 
of the Legion of Honor, San Francisco. + 









Change of Address. Please send an address 
stencil impression from a_ recent issue. 
Address changes can be made only if we 
have your old, as well as your new address. 
Art Director & Studio News, Circulation 
office, 43 E. 49th St., NYC 17. 

















PAUL WING STUDIOS INC. 
480 Lexington Ave., New York PL 3-9095 


™e 


Client: Anaconda Corporation 
Agency: ye & Eckhardt 





Cannons, muskets, beards, eyes or noses, campaign songs 
or the roofing industry —any subject you can think of — 
the Bettmann Archive has pictures on all of them...a@ 
million pictures to be exact .. . all available to you ata 
moment’s notice. Call, write or wire for approvals. 


THE BETTMANN ARCHIVE 
215 East 57th Street, New York 22, New York, Plaza 8-0362 
Ask for descriptive folder 2A with subject listings 
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THE LINE 
MOST IN DEMAND 
BY PROFESSIONALS 

AND AMATEURS 


BAINBRIDGE 


Famous 
for bigh quality 


since 1868 illustration boar: s 


drawing bristols 
mounting board 
show card boar: s 
mat boards 


At all art suppliers 
in most popular sizes. 





CHARLES T. BAINBRIDGE'’S SON 
12-26 Cumberland Street °* Brooklyn 5, N. ‘. 











LAA 
FOO OOS 


COREE 


A studio specializing in mechanicals and what is even more unique... we 


deliver on time! No excuses. 


Last year, having turned out well over 5,000 jobs, we’ve earned the enviable 
reputation for preducing clean, correct mechanicals, giving 24-hour service 


at the lowest possible prices. 


Take advantage of this unique service. For your next mechanical call 
PASTE-UPS UNLIMITED. We’ll have an experienced artist at your office 
within the hour. As you go over the job with him, you will find that he has 
a complete knowledge of production, typography, etc., just as everyone on 
our staff has. 


And just to add a final unique touch, you’ll know your exact cost before the 
job leaves your office. No surprises except that you’ll find everything we’ve 


said here is the unique truth! 


Paste-ups unlimited 
200 west 58 street, n.y. - columbus 85-8688 





EVERY JOB Is = wen eng | SOOere 


“Packaging versus Advertising” 


One of the leading men’s stores in our 
neck of the woods built its haberdash- 
ery business on strong promotion and 
display of Arrow merchandise. The one 
exception to “exclusively Arrow” was 
in the underwear department. For threc 
years, this store has done an excellent 
job with Cooper underwear. Because 
(in the store manager’s own words) . . . 
“their underwear is attractively pre 
packaged in cellophane and they pro 
vide a merchandising display case . . 

this type of packaging creates hundred: 
of extra ‘impulse’ sales and does a rea 
Creative layout for sales job for us. On the other hand Arrow’: 
; : underwear is not individually packagec 
Careful planning for production and has to be stocked in a cabinet be 
Creative Art and Direction for design ~ ne the counter and it's slower-moving 

) ecause people have to ask for it. 

In this store manager’s own words 
the greatest single factor influencin; 
him to stock and promote the Coope 
line was attractively pre-packaging. 

Unfortunately for Cooper, however 
the story does not end there. Arrow has 
now begun to pre-package its unde 
wear and will also provide a modern 
merchandising rack. 


Careful supervision for accuracy 





The result? . . . The Cooper display 
and line are being replaced in favor of 
Arrow exclusively. Because, as the man- 
ager said, ‘““When packaging and qual- 
ity are on a par, the brand name be- 
comes the deciding factor and our cus- 
tomers lean toward the better-known 
Arrow name.” 

But the fact remains that unless you 
package to suit the needs of your mar- 
ket your advertising and promotion 
dollars won’t operate on all eight cy!- 
inders. 
stiu ge & < William J. Barber, 

° Advertising Associates of 
Philadelphia, Inc. 


photo by Eastern 


call Cl 7-1124 
thought, care and 


dependable service Early annuals . . 
go into every /ayout, I have a copy of the first issue of the A 1- 


, ; ; nual of Advertising Art in the Unit 1 
aT ar ee States, 1921, and I understand that som *- 


GRABER :-MANN ASSOCIATES one with an incomplete collection of t 


annuals might be interested in buy 
it. I also have an issue of the Sixth a « 
the Eighth. Anyone interested can c 
tact me at the above address or the 

AN EXHIBIT FEATURING THE MURAL FOR Center School, 5353 W. grd Street, in | 
THE NEW ST. JOSEPH’S HOSPITAL IN Angeles, Calif. 


NIX, ARIZONA, BY 
a Kurt H. Volk, Inc. John C. Heiter 
1341 N. Occidental Blvd. 


LUMEN MARTIN WINTER TYPOGRAPHERS Los Angeles 26, Calif. 


ARGENT GALLERY 228 East 45th Street . 
HOTEL DELMONICO, Park Ave. & 59th St. New York 17,N.Y. P.S. The books are in good shape, 
PAUL M. MAHLER act. 
Exhibit Manager 


1776 BROADWAY, N. Y. 19 « Cl 77-1124 





























Bax KNOW 


WHAT TO D0. 
<__ WHEN BOMBS FALL 


Important Facts 
for Art Directors 


1. Cartoon technique is the best way to get a message thor- 
oughly read. 2. Color comic book technique printing is the 
most economical way to produce any book. 3.Wm. C. 
Popper & Co. originated Comic-Books-For-Industry over 
twenty years ago and has Ied the field ever since. 4.We 
have the know-how and facilities for handling such books 
from originating the script right through to dealer imprints, 
packing and drop-shipping. §.We can guide you in the 
preparation of art, platemaking and production. 6.We 
offer top facilities and efficient service at lowest cost not 
alone because we are the world’s largest producers of Com- 
mercial Comic Books, but because we are printers—not an 
art studio taking an order now and then. 7. Printing is our 
business—Art is yours! 8, We have samples in our files of 
books in almost every category and will gladly send you a 
selection. Or, perhaps you’d like some in a special classifi- 
cation. 9.We’'ll gladly send samples without obligation. 
Just a note on your letterhead will do. 10. If you have a 
current problem to solve, or want to be prepared when a 
client asks your opinion, just get our samples and mechanical 
specification sheets and KNOW the firm to whom to turn! 


ps IP a 


ome 


Wma. GC. Popper & Co. 


(@eliel; Printers S alas 1893 


NEW YORK: 148 Lafayette St., Phone CAnal 6-4450, Teletype N.Y. 1-400 
OAK PARK, Illinois: 1039 Randolph St., Phone Village 8-2114 





SLOVES introduces‘ a binding innovation 


SLIDE BINDER 


inexpensive new plastic 
looseleaf binding device. 
No machine or gadgets 
are needed... 

truly looseleaf. 


Catalog sheets may be changed 

in seconds by anyone, anywhere. 
Presentations are quickly assembled 
using prepunched sheets 

without special tools. 


Call or write for samples and prices. 


SLOVES 


MECHANICAL BINDING CO. Dep’: D-2 
601 West 26 St., New York City 1 
AL 5-2552 
*another first for Sloves, the most progressive 
production resource for advertising, sales 
promotion and the graphic arts industry. 
ttm. pend. 
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GUY TAMBUYURO STUDIO 


2 W. 46 ST. NEW YORK 36,N.Y. JU. 2-4363 





what’s new 


SILK SCREEN KNIFE. X-acto has designed a 
new knife for cutting, trimming, scribing 
operations connected with friskets, sten- 
cils, silk screen, retouching, etching, strip- 
ping and makeready. The No. 4 knife is 
5” long with a cylindrical aluminum han- 
dle and a narrow high carbon steel an- 
gled cutting blade. 


RELIEF MAPS. Earth curved relief maps are 
formed in styrene plastic shaped to the 
true curvature of the earth. There are 
seven available, from Panoramic Studios, 
6122 N. 21 St., Philadelphia, Pa. 


AUTOMATIC PROCESSING DEVELOPER. Ansco’s 
Miradol is a new developer designed for 
automatic processing of double-weight 
roll paper. One package unit of Miradol 
makes both stock developer and replen- 
isher. A starter solution is also included. 
It may be used with all types of double- 
weight and single-weight roll papers, 
yielding the normal print tones intended 
for each type of paper. For additional in- 
formation contact Ansco News Bureau 
175 Clinton St., Binghamton, N. Y. 


COLOR TRANSPARENCY RETOUCHING. First in 
a series of monographs on “The Art o! 
Color Transparency Retouching” by Es 
telle Friedman. It describes color trans 
parency retouching and its effectiveness 
in saving imperfect transparencies. For 
copies, the address is Estelle Friedman 
Assoc., 141 E. 44 St., NYC 17. 


NEW SABLE: Gemexco announces a new 
sable water color brush imported fron 
England. It comes in all sizes from oo 
to 15 and is reported to be made fron 
the finest material available. For furthe: 
information, contact Gemexco, Inc., : 
Columbus Circle, NYC 19. 


SUPER-XX SHEET FILM is still available 
though -the roll fiim sizes have been dis 
continued, according to Eastman Kodal 
Sheet film comes in sizes from 24 
34 to 11 x 14 inches. 


BACKGROUND MATERIAL. A new 3-dime 
sional material for exhibits, displays at 
backgrounds reproduces textures so a 
thentically that they look like the re 
thing. It is a rubber-like composition, 
flexible, may be rolled or folded. Knov : 
as Texture-Flex, it comes in 4 x 8-fc 
sheets and is light weight. An illustrat 
catalog is available from Texture-F! 
Division, Chester Rakeman Scenic $ 
dios, Inc., 625 W. 43 St., NYC 36. 
(continued on page 28) 











they’re 
really 
terrific ! 


See 


“and that’s putting it mildly for what 
these fellows have to show you. Here’s 
a new (I say new!) concept in promo- 
tional arts that is worth looking into. 
Call today .. . or better still, drop up 
to see them.” 


Murray Hill 4-7827 


alliance 
advertiser’s 
service, inc. 





185 MADISON AVENUE, NEW YORK 








they’re 
the 
greatest ! 


“tho’ they’re too darned modest to say 
so, the best people* all over town will. 
That’s because the ‘best’ people are 
finding satisfaction in top service and 
talent. Just call or stroll over. Be glad 
to see you.” 

Murray Hill 4-7827 


PACKAGED 
PROMOTIONS ine. 
185 MADISON AVENUE, NEW YORK 


*you, of course! 
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at fine lext paper in chem. aalanal wthile wil matching cover, for 
booklets, heochenes, onl anunah reports. rr - vel vel-smooth, receplive 


surface assures peak press performance and a distinguished printed 


cesull. .. « otlse, there ave twelve distinctive Navajo Cover colors. 


Mohawk Phpee Mill 


SPRINGTIME IN SALEM. AN ETCHING BY SAMUEL CHAMBERLAIN 








WHO SHz- 


FLEXICHROME 


QUALITY 


COMES WITH EXPERIENCE & PROGRESS 





WECO STUDIO - 14 EAST 39'th ST. > MU 5-1864 




















TO MIX OR MATCH 
difficult colors by formula...using the Code Color 
set of only eight colors. Double-ground tempera 
goes on smoothly, covers beautifully. If you want 
to save precious hours, do a better job... Code 
Color belongs in your studio. 


KIT CONTAINS: Twe Color Wheels, Formula Book, Eight 
Dropper Bottles of special Code Color Tempero. 


MU 5-5958 185 madison ave., nyc 
ken saco 
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what’s new 





(continued from page 24) 


POSTER COLORS. Craftint-Derayco Poste: 
Colors, once the products of Devoe anc 
Raynolds, have been introduced in a new 
package by Craftint Mfg. Co. After re 
search and testing, some colors have bee 
substituted and others reformulated. Fif 
teen of the 20 colors available are non 
toxic. All are true to the color spectrun 
and are intermixable. Color folders ar 
available on request: Craftint Mfg. Co 
1615 Collamer Ave., Cleveland 10, Ohic 


AUTOPOSITIVE MATERIALS. New bookle 
describes the use of Kodak Autopositiv 
Materials. It includes instructions fo 
making laterally reversed duplicate neg: 
tives or positives, uniform halftone tints 
negatives and positives of a single sub 
ject on the same piece of film. Copies ar 
obtainable from Graphic Reproduction 
Sales Division, Eastman Kodak Co., 
Rochester 4, N. Y. 

Two other booklets from Kodak are 
Kodak Ektachrome Film and Infrared 
and Ultraviolet Photography. Both are 
available from Kodak dealers. 


NEW TEMPERA PAINT. Shiva has added Nv- 
Tempera, a new tempera paint in tubes. 
These are concentrated paints which may 
be extended by water and used on most 
media — paper, foil, cellophane, acetate, 
glass and metal. The colors are ground so 
fine that they may be used for gouache, 
tempera, designers’ colors, airbrush and 
transparent washes. Paint does not chip, 
crack nor bleed. It cannot dry in the tube. 
For brochure, samples and color card, 
write to Shiva Artists’ Colors, 433 W. 
Goethe St., Chicago 10, Ill. 


SHORTENS PHOTOGRAPHIC WASHING TIME. 
A new chemical, Kodak Hypo Clearing 
Agent, is said to reduce the prolonged 
washing of film by 60 to 70%. It also may 
be used in very cold water and in wate 
that contains impurities which mi; 

cause staining. Films may be complet 

washed in 714 minutes. Complete ini or- 
mation is obtainable from Kodak deal: r 


ROP COLOR SIMPLIFIED is the title of a be \k- 
let prepared by Thomas S. Curtis, Cu tis 
Laboratories, 2713 Griffith Park B) d., 

Los Angeles 27. The economics and t -0- 
niques of color photography are °x- 
plained. Booklet gives examples of p ob- 
lems encountered in the ROP color eld 
by leading publications and tells how ¢y 
were overcome. Ten color shots with ' ch 
nical explanations are presented. Pre uc 
tion information is also given. 





THE RIGHT piacnosis oF 
YOUR CREATIVE PROBLEMS 











A collector's item for every 
artist. Can't be spilled! Colors 
won't chip or bleed! Dries 
quickly on paper, foil, cello- 
phane, acetate, glass and metal 
May be used for gouache, 
empera, designer's colors, 
tirbrush and transparent 


vashes. In 17 brilliant colors! 


*FREE—sample set of 6 Nu-Temperas sent to 
qualified Teachers, Art Directors, Designers 
and Commercial Artists on request. 


* 3: 4 W:NORTH 
SHIVA ARTIST'S COLORS pads: ogi nag 


‘33 W. GOETHE ST., CHICAGO 10, ILLINOIS 
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advertising artists 


in Cleveland CH 1-5037 
in Pittsburgh MA 1-7600 








a retoucher speaks out! 


How to get better results yet keep costs down 


STELLA B. PANDELL 


There was a time, and not so long ago, 
when the merit of photo-retouching had 
to be established. Today, the retoucher 
sits in the uneasy position of one who is 
expected to right all wrong with a flip of 
the wrist and a spurt of the airbrush. 
This exalted concept is gratifying, but in 
most cases it backfires because of misin- 
formation about what the airbrush can 
do. 

For instance, retouching assignments 
which cover large areas of photograph 
tend to appear difficult to the art director 
or the production man, but may be sim- 
ple and inexpensive. On the other hand, 
the retoucher has learned to be wary of 
the fellow who calls up with a snap job, 
“maybe a half hour’s work”, which on 
examination turns out to demand one or 
two hours of intensive, albeit localized, 
effort. This kind of misconception, in 
both cases, leads inevitably to surprise at 
the billing. It should be obvious that the 
complexity of a job cannot be measured 
by the square inch. 

Extending a background is the forte of 
the airbrush yet it can be time consuming 
and costly. It takes a lot of cups of white 
paint to blend a sharp transition of black 
and white. An unpopular assignment of a 
cautious AD I know is to require the re- 
toucher to extend all four sides of an 
8” x 10” print which has been centered 
in a 14” x 17” background. He thinks 
it’s simple for the airbrusher, and perhaps 
his low-budget jobs look better with over- 
generous borders, yet, these margins of 
safety are invariably expensive because 
of grain and photographic textures which 
must be matched, and they may never be 
used. When a background must be ex- 
tended beyond the limits of the print, 
let’s face it, the edge line will generally 
show unless it can be covered by an air- 
brushed acetate overlay. As with “fix- 
ing” a crack or tear in the photograph, 
or a blot on the airbrushed surface, these 
are usually all tough corrective problems 
which seem deceptively easy. 

There is apparent widespread ignor- 
ance of the difficulty of facsimile textures. 
Whereas it is simple enough to extend 
the photographic tones of miles of sky 
and even add a few clouds of whatever 
variety you prefer, let no one be deceived 


that “building out” even a few inches of 
checkered garment is just as easy. Eli) 1i- 
nating a fold in the case of a stripe, che k, 
or plaid may be an interminable task +e. 
quiring the redrawing of much of the ; at. 
tern surrounding. Altering silhouei:es 
are ordinarily effortless jobs but ‘ot 
necessarily so. I recall one unfortun ite 
account exec who photographed a wh le 
line of dresses against assorted interiors 
of complex wall patterns. Heavy coriec- 
tive work was necessary to nip in waists 
and slim down hips. Again surprise at ‘he 
billing, although charges were kept down 
for fear of being misunderstood. 

A universal complaint, probably not 
restricted to retouchers, is the lack of ade- 
quate instruction and the people who 
“don’t know what they want” until they 
see it! Unfortunately, they will rarely 
want, then, what you have given them. 
Vague directives such as “Make it chrome; 
you know what chrome looks like,” maj 
result in a surprise to the client. Too 
frequently both client and retoucher are 
in for a stretch of rough going when a 
“terrific job” sinks with a thud because 
of differing concepts of the assignment 
Beware of the ad man with a fashion 
account who, admitting little knowledge 
of feminine accoutrements, calls in his 
secretary to O.K. the art. The people 
who know the least are the hardest to 
please, for they request picayune ac just 
ments ad infinitum so that they maj 
somehow feel in command of the s:(ua- 
tion. 

A few more hints in conclusion to 
your retouching costs down. Try al 
to supply your retoucher with an : 
print for reference. In the case of 
tions on a “low key” photograph, 
ond light print is almost essentia 
bringing out details in dark areas. 

Sharpening an out-of-focus or bl: red 
section of a print is tedious work ar ! ex: 
pensive. Whenever possible, selec an 
other pose. In the long run you w | be 
happier with the results! 

Remember, it is always simple or 2 
retoucher to darken a photograp! with 
a spray of transparent black, while sing 
no sharpness of detail. When he m: +t use 
white paint to lighten areas, it is 1¢vit 

(continued on page 109) 











a creative studio full of talent 
specializing in sales promotion and 
merchandising arts— 


designers and planners of special bookiets— 
distinctive annual reports— 

effective point-of-sale material— 
outstanding package design— 


unusual displays and posters and 
complete production services 








STOESSEL STUDIO 





21 west 45th street 


circle 6-3968 
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206 EAST 65TH ST., NEW YORK 21, N. Y., TE 8-3300 





A/RT D/I RECTION 


Minneapolis ADs to ex- This yearthe | 


hibit jointly with SAAD Art Directors 

Club of Min- 
neapolis and St. Paul will combine its 
annual exhibit with that of the Minne- 
apolis Society of Artists and Art Direc- 
tors. Since membership in both clubs 
overlaps considerably, it was felt that the 
show would be a better with the com- 
bined efforts. 

Shown discussing the plans are Ernie 
Turner, Campbell Mithun, president of 
the Art Directors Club; exhibit chairman 
Bo» Connolly, BBDO; and George 
Runge, president of the local SAAD. - 

‘he show will be held in the galleries 
he Walker Art Center, April 27. 


dell painting wins ADC award 


er Rondell, executive art director of 
| sideler, Beck & Warner, won first 
» in the Art Directors Club of New 
< exhibition of members’ paintings. 
_ iry for selection of winners consisted 
‘ladys Rockmore Davis, Hans Hoff- 

ma, and Mangravite. 


Art | -ection February 1956 


D.C. show chairmen named 


Committee chairmen for Washington's 
Seventh Annual Commercial Art and 
Photography Show have been named. 
Co-chairmen are Doug Hayes and Bill 
Thompson; publicity and promotion — 
Dan Hasson; design — Bill Thompson; 
production — Jack Beveridge; classifica- 
tion and screening — Jack Willis; awards 
— Gene Hoover; hanging — Leonard 
Rennie; reception — Louise Eastment. 
The show is to be held at the Corcoran 
Gallery April 5-29. Awards luncheon, 


Out-of-towners welcome 


which will be a joint meeting of the Art 
Directors Club and the Advertising Club, 
is tentatively scheduled for April g. Feb. 
16 is deadline for entries; Mar. 15, for 
receipt of accepted entries. 


Ericson, Hall win art awards 


Eric Ericson won the popular vote and 
Ed Hall received the art directors’ vote 
in the annual Campbell-Mithun Art 
Show in Minneapolis. The paintings 
were purchased for permanent showing 
in the agency offices. 


NSAD members who are in New York are welcome to 


drop in at the New York Club at 115 E. 40 St. for 

cocktails or lunch or just to chat with other members who might be present. 
Here is a group who happened to come from afar and find fellow ADs at the Club. 
Left to right are Janet Brewster (NYC), Albert Cloutier (Montreal), Guy Montone 
(Miami), Brad Thompson (NYC), Garrett Orr (NYC), Guy Fry (Phila), Arthur 


Hawkins (NYC) and Roy Tillotson (NYC). 
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Receives life membership Charles 

Nagel, di- 
rector of the St. Louis Art Museum, was 
presented a certificate of life membership 
in the Art Directors Club of St. Louis. 
President Stewart McCormack made the 
presentation. Mr. Nagel had formerly 
been director of the Museum in Brook- 
lyn, N. Y. 


chapter clips 


Atlenta: The Club’s Christmas party fea- 
tured Art Directors’ Little Theater 
Players. 


Baltimore: Cecil Baumgarten, consultant 
art director, spoke at the December 
meeting. His topic was ethics . . . Bob 
Krauss was a recent speaker at the De- 
partment of Education: Subject — “The 
functions of an art studio”; audience — 
art teachers from the Baltimore city 
schools. 


Montreal: Papa Stan Engel was Santa at 
the Club Christmas party. Harry Crouch- 
er and Dick Hersey pulled the sled loaded 
with gifts. 


Philadelphia: Vincent Farrari’s large mo- 
bile helped decorate the Christmas party 
held at the Poor Richard Club. . . The 
Artists Guild’s Christmas party also fea- 
tured motif mobiles “with an unusual 
and striking display of imagination and 
talent”. 


San Francisco: Ken Stuart, art editor of 
SEP, was principal speaker at the Dec. 
meeting . . . New SAAD members — 
Jerrol C. Richardson, Roos Brothers; Dex 
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Briggs, Sidney Farfield & Assoc.; Charles 
Lindsay, Roy S. Durstine Inc.; Victor di 
Suvero, Design & Color Service. 


Checks redesigned for A new series 


efficiency, protection of checks has 
been designed 


for protection against fraudulent use and 
greater efficiency for the Swiss Bank 
Corp., New York. Designer Gene Walther 
used four combinations of colors for four 
types of checks to identify each for a 
specific use. To reduce typing time, 
blank spaces were placed so that only 
two typewriter positions are necessary to 
fill in the required information. A special 
background ink was used, making it im- 
possible to alter face of check without 
also removing the background. Mailing 
envelopes were designed with a front 
window to avoid errors in addressing. 

Simplicity and strong identification 
characterize the new check design. Firm 
name receives heavy emphasis by the 
use of a new block-style presentation, 
also created by Walther. 


Art Director Irvine 
J. Kamens died De- 
cember 15 at the age of 43. He was AD 
and consultant at Lester Rossin Associ- 
ates Inc., New York. A semi-abstract ar- 
tist, Mr. Kamens painted posters; created 
institutional advertising for such maga 
zines as Life and Fortune; painted covers 
for Courier, Mens Wear and The Re 
porter. He contributed to many cam 
paigns — including Bulova, . Lederle 
WABC, Continental Can Corp., Imperia! 
Wallpaper. He won many awards in the 
New York Art Directors Club shows. 

In fine arts he is noted for semi-ab- 
stracts of Wellfleet, Cape Cod, and for 
“Kingston Station” and “Whale”. 

Mr. Kamens was born in Russia and 
came to the U.S. at the age of five. He 


Irvine J. Kamens 














ro Pe TF 


studied at the Pennsylvania School of 
Fine Arts in Philadelphia and was asso- 
ciated with the Bauhaus group in New 
Yerk for a time. 

During World War II he created pos- 
ters for the Psychology Warfare Division 
of the American Office of War Informa- 
tion in Europe. 

He has exhibited at the Museum of 
Modern Art, the Pennsylvania Academy 
and Rudolph Gallery in Woodstock. 


RKO movies bought 
for TV distribution 


The complete film library of R.K.O. 
Radio Pictures Inc. has been sold to 
C & C Super Corp., 270 Park Ave., N.Y. 
More than 1,000 short subjects and 740 
feature-length films were included in the 
$15,200,000 deal. The buyer may rent 
these for television use anywhere in the 
world and for theatre showings outside 
the U. S. and Canada. 

Included in the purchase are such 
films as “Citizen Kane”, “Hunchback of 
Notre Dame”, “Gungha Din”, “The Sea 
Around Us” and several of the old Fred 
Astaire - Ginger Rogers movies. 


TV cannot demand use of movies 


Motion picture studios don’t have to sell 
their films to television, according to a 
ruling by Federal Judge Yankwich of Los 
Angeles. This was the opinion in the anti- 
trust suit of the government against a 
number of film companies. 

Old pictures and copyrights are the 
private property of their producers, the 
court said. 


In the case the government had con- 
tended that all the defendant companies 
had placed similar restrictions of exhibi- 
tion of 16mm prints of 35mm film; that 
this was conspiracy and a restraint of 
trade. 


AIGA broadens program, 
plans package show 


Concurrent with its move to 5 E. 40 St., 
New York, the American Institute of 
Graphic Arts is laying plans for broaden- 
ing its program of graphic arts activities. 

A new project scheduled for the Fall 
of ’56 is a 50 Packages Show. 

Ambitious new plans include the estab- 
lishment of a graphic arts club at the new 
headquarters; a continuous series of ex- 
hibits of books, magazines, printing and 
advertising; a speakers bureau; a public 
relations center; educational activities. 
At present the AIGA has a plan for pro- 
grams of slides, tape recordings, scripts, 
etc. to accompany travelling AIGA shows. 

Under consideration is the revival of 
the AIGA newsletter and publication of 
a graphic arts annual. 


Hans Erni featured in Look 


Swiss artist Hans Erni was asked by Look 
magazine to paint six portraits of 
“Women in the Time of Christ”. His 
work, reproduced in color, and the story 
of these Biblical women appeared in the 
Dec. 27 issue. 

Reproductions of these paintings, de- 
signed for framing and hanging, are 
available from Look for one dollar. 
Look’s address is Dept. a-11, 488 Madi- 
son Ave., NYC 22. 
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Whimsical fashion theme \ menag- 
erie of 
make-believe animals illustrate the theme 
of the new Susan Ross campaign. There 
is a lion, bear, crocodile and a dog in the 
series. Each “animal” poses with two 
models dressed in merchandise — all are 
silhouetted in black and white photog- 
raphy by Wingate Paine. AD is Bernard 
Goldberg, The Rockmore Co. 


Western ad show opens this month 


Semi-annual Advertising, Sales & Mar- 
keting Show will be held February 28, 
29 and March 1 at Los Angeles’ Biltmore 
Hotel. New products and ideas will be 
brought together for buyers. 
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© executive conrespunde 


Smith-Corona “EIGHTY BIGHT 
CARBON RIBBON TYPEWRITER 


Four ways Here are four different ap- 
proaches to ad design for 
typewriters. The IBM ad features the end 
product — the letter typed on the ma- 
chine; the Royal ad deals with a particu- 
lar problem that might confront a cus- 
tomer; Remington Rand appeals directly 
to the typist; Smith-Corona aims at the 
executive. All use large illustrations, 
b&w, to tell a portion of the story. 
Credits are: IBM—AD James Clark; 
B&B; photographer Peter Dimitri. Smith 
Corona—AD Gunnar Anderson; Cun- 
ningham & Walsh; photographer Tony 
Venti. Remington Rand—AD Roger 
Heins, Remington Rand; photography by 
Studio Associates. Royal—AD Arthur Sel- 
ler; layout by Tom Melahn; Y&R; pho- 
tographer Becker Horowitz. 
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Pills dramatized Using colored vita- 
min pills for an in- 
tegral part of the ad design has produced 
an exciting message. The product is seen 
against a solid black background. It is 
interesting to note the contrast between 
these two ads — one designed with highly 
stylized symmetry and the other with 
loose handwriting, like that of a child, 
which employs the pills as dots over the 
i’s. Will Burtin designed the ads. William 
Douglas McAdams was the agency. 


Freeman Craw to open type series 


The 1956 Type Directors Club visual 


forum series opens March 13 at Hotel © 


Shelton. Theme of the four sessions is 
“Inspired Typography”, a look at typog- 
raphy from 1926 to 1966. 

Freeman Craw will lead the March 13 
meeting with a discussion and visual pres- 
entation of the beginnings of modern 
typography. 
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On March 20, Hal Zamboni and a 
guest panel will show some of the most 
exciting and significant pieces produced 
here and abroad in the past 20 years. 

Mahlon Cline and a panel of designer- 
judges will show on March 27 the winners 
in the end Annual Awards Exhibit of 
the Type Directors Club. There will be 
an analysis of new directions in type de- 
sign. 

At the final meeting April 3, Herbert 
Roan and Milton Zudeck will conduct 
an experimental evening in an attempt to 
stimulate thinking on typographic trends 
and designs for the future. Eugene M. 
Ettenberg will show and explain the di- 
rections taken by the leading students in 
art schools throughout the world. 

All four sessions start at 7. Subscription 
is $10; individual sessions, $3. Address 
Type Directors Club, Box 1607, Grand 
Central Station, New York 17, N. Y. 


Consumer is growing intellectually 


Advertisers must recognize that the coun- 
try is growing intellectually, according 
to Morton Freund, executive vice presi- 
dent, Lawrence C. Gumbinner Adv. Dur- 
ing’ an interview on a radio show, he 
stated that he thought American business 
and advertising men are learning that in 
a world full of tensions where people are 
immersed in their own interests and prob- 
lems, they can catch more prospects with 
honey than with vinegar. “I think”, he 
said, “you will see more and more adver- 
tising making a bid for attention by 
amusing or beguiling people, and more 
and more selling through ideas and facts 
that lead people to convince themselves.” 


Model sues in re-use of photo 


Mary Jane Russell, one of New York’s 
leading high-fashion models, and her 
husband Edward T. Russell of Doyle 
Dane Bernbach, have begun a $500,000 
libel action. This is a case of the re-used 
photographed. The pix in question was 
used for Marboro Book Shops and shows 
model and husband in twin beds with 
books between them. Springs Cotton 
Mills altered the photograph and ran it 
with copy alleged to suggest obscenity. 
Mrs. Russell claims that the use of her 
picture in this ad is an invasion of her 
privacy and constitutes libel. 


Burnett, Cone win 

Advertising Award 

Two advertising leaders were selected as 
winners of the Advertising Award for 
1955, sponsored by Printers’ Ink. They 
are Leo Burnett, head of the Leo Burnett 
Company Inc. of Chicago, and Fairfax 
Cone, president of Foote, Cone & Beld- 
ing, also of Chicago. 


Each received a gold medal and recog- 
nition for his contribution to the ad field. 
Previously, only one person had received 
the award. 


Milwaukee illustrators elect 


Tom Rost, illustrator at Slater-Rost Stu- 
dios, was elected president of the Illus- 
trators & Designers of Milwaukee, Inc. 
Others elected to office were vice presi- 
dent Ray Redell, Illustrator, Advertising 
Art Studio; treasurer Bill McClelland, 
artist, E. F. Schmidt Co.; secretary, Nor- 
man Zimmerman, free lance artist and 
designer. 

The club held an exhibition recently 
which stressed the educational aspect of 
advertising art. 


Illustrators honor Grandma Moses 


The Society of Illustrators, New York, 
presented a special Bronze Medal for 
Achievement to Anna Mary “Grandma” 
Moses on December 14. It was a recog- 
nition of the “beauty and happiness” 
which her paintings have brought to the 
American public, and in observance of 
her g5th birthday. 

Dr. Otto Kallir, who introduced her 
work to the American public in 1939 and 
who wrote her biography, received the 
medal in behalf of the painter. 


Exhausts of di 
ferent vintag 
automobiles spells out the message of th 
TV campaign of Pan-American Coffe 
Bureau. Tom Knitch designed the sp: 
for Transfilm Inc., New York. 


TV spot uses humor 
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Modern Graphic Design That is the 

title of a 
booklet published by Cincinnati adver- 
tising typographer, The J. W. Ford Com- 
pany. Front cover is shown here, but 
right through to the back cover it 
preaches and practices the best in today’s 
graphic design. A limit of 2000 copies 
of this first in a series has been distrib- 
uted. 

Carl Ford and Neol Martin conceived 
the booklet, which Mr. Martin designed 
and co-edited. Edward H. Dwight, writer 
and co-editor, is now curator of the new 
Milwaukee Art Museum. 

Booklet contains two major features, 
“Cincinnati Imprint”, and “Graphic De- 
sign in Switzerland.” The latter reviews 
the work of such design leaders as Max 
Bill, Herbert Matter, Richard P. Lohse, 
the Honeggers, Walter Herdeg, Johannes 
Itten, and Dr. Willy Rotzler. 





Polaroid now delivers 
transparencies 


1 new invention for the Polaroid 
camera is the delivery of black-and- 
white trasparencies instead of standard 
prints within 60 seconds after they are 
snapped. The transparencies are said to 
have about ten times the light range of 
conventional prints, reproducing the 
smallest detail when projected. 

The film is five times faster than 
Tri-X, thus enabling it to be used under 
bad lighting conditions. 


What sells a magazine? 


Magazine art directors, editors and pub- 
lishers will be interested in the February 
topic of the AIGA Magazine Clinic — 
“What sells a magazine to its readers?” 
David Saltman, production manager of 
Cowan Publishing Corp. and managing 
litor of Audio Fair . . . Hi-Fi, will chair 
e meeting. Ernest Heyn, editor of 
American Weekly, will present the con- 
sumer magazine aspects and Walter 
owder, editor of American Builder, 
ll discuss trade paper factors. Circula- 
m managers of both magazines will be 
esent for questioning. 
The date is February 15. Meeting will 
at the Wilkie Memorial Bldg. of Free- 
m House, 20 W. 40 St., New York. 


1A announces convention, 
vards competition 


thographers National Association will 
ld its 51st Annual Convention at the 
ake Hotel in Chicago, May 10 to 18. 
The 6th Annual Lithographic Awards 
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Competition and Exhibit is open for 
entries of specimens of lithography pro- 
duced -in 1955. Deadline is February 24. 

Specimens will be judged on the basis 
of lithographic quality, excellence of art, 
design, typography and general. compo- 
sition, and the effectiveness of the piece 
for its intended purpose. Send entries to 
the LNA, 420 Lexington Ave., NYC 17, 
or 127 N. Dearborn St., Chicago 2. 


Combined stat and copy camera, 
enlarger and luci is marketed 


The new Statmaster is a compact unit 
that serves as copy camera, stat camera, 
enlarger, and luci. Some of its features 
are énlargements up to 350%, reductions 
down to 400% in one shot, from paper or 
film, color or b/w copy. Calibrated scales 
make all operations faster, more precise. 
Special adapter back eliminates need for 
adhesives or vacuum frames. Image can 
be viewed and can be visibly dveloped. 
Statmaster takes copy up to 16 x 19, can 
handle flat or dimensional copy, achieve 
perspective effects, color dropouts, shad- 
owless photography, bas-reliefs, and can 
reverse position of copy. It can project 
any object, drawing or photo for tracing 
directly onto illustration board, canvas, 
tracing paper, or other medium. 
Descriptive literature and further data 
are available from Mr. Alvin Polland of 
Statmaster Corp., 220 E. 2egrd St., OR 


9-15 58. 
Esquire to publish Western edition 


Esquire Magazine, beginning with the 
April issue, will publish a West Coast edi- 


tion for eleven western states. There is 
a guaranteed circulation of 100,000 cop- 
ies. The edition will contain the regular 
national material with western ads added. 
This will help local and regional adver- 
tisers without penalizing them with na- 
tional rates. 


4 me Pe 
SBS & 4 


Plizmmasim 


for the 


Humorous mailer Doctors are people 
—and then medical 


people, according to the thinking of Ciba 
Montreal Ltd. A new therapy has been 
introduced by humorous and informa- 
tive mailers. There was a teaser mailer, 
an introductory piece, four follow-up 
mailers, a detailing piece and sampling 
folder. Designed by Tancréde Marsil and 
illustrated by Royle Harris of Y & M 
Studios, the campaign.won an award for 
the Canadian Direct-Mail Leaders con- 
test sponsored by the Provincial Papers. 
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Package redesign 


Objective of redesigning the packaging of Ray-O-Vac radio 
batteries was to create a design device which could easily be 


adapted to over eighty radio batteries of various types, shapes and sizes. Stacking of 
the diamond shapes used suggested a visual symbol of electricity, and it is adaptable 
to geometric variations. Use of bold extended modern lettering conveys strength and 
utility. Red, yellow and blue colors were retained. 


Designer was Thomas Laufer & Assoc., Madison, Wisc. 





National ad week to be observed 


February 19 to 25 is National Advertising 
Week. Promotional material was distrib- 
uted in December to associations and 
advertising club leaders. 85 chairmen 
have been selected to conduct the ob- 
servance. Sponsoring organizations are 
the Advertising Federation of America, 
the Advertising Association of the West 
and the Chamber of Commerce of the 
U. S. 

Robert W. Sarnoff, president of NBC, 
is chairman of the AFA committee. Work- 
ing on .the material are FC&B, Geyer, 
The Des Moines Register and Tribune, 
Outdoor Advertising Inc. and the Na- 
tional Association of Transportation Ad- 
vertising. 


22 to 3 


When Needham, Louis & Brorby moved 
to the top three business floors of the 
new Prudential building they traded their 
22 “front doors” for 3. All of the agencies 
operations are now efficiently quartered 
together in 60,000 square feet. Executive 


offices are on the 8th floor. Copy, art, TV- 


radio, production and traffic comprise 
the creative center on the 37th; opera- 
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tions, media, research, service and busi- 
ness offices are on the 36th floor. 

NLX&B is 31 years old, has grown from 
a $270,000 billing in 1925 to $30,000,000 


in 1955- 


Ham Fisher 


Hammond Edward (Ham) Fisher was 
found dead in a friend’s studio December 
27. He had apparently taken an over dose 
of sleeping pills. Notes found near him 
at his death indicated that he was 
troubled with ill health — failing eye- 
sight from diabetes. He was 54. 

Mr. Fisher was the creator of comic 
strip “Joe Palooka”, which began in 1930. 
It has appeared in more than 600 news- 
papers. It has been estimated that some 
50,000,000 persons read it daily. It will 
be continued by another artist. 

He was a self-taught artist. Born in 
Wilkes-Barre, Pa., he started his career 
as a combination reporter, cartoonist 
and advertising salesman for a local news- 
paper. 

Mr. Fisher had received an honorary 
doctorate from Hamilton College and 
citations from the Army, Navy and Air 
Force for his artistic services during the 
war. 






Van Gogh movie uses new 
Ansco film 


A new high-speed, fine grain, Ansco 
Color Negative motion picture film was 
used for the first time for the filming of 
the new MGM movie, “Lust for Life”. 

The nature of the movie provided 
problems in the color photography. It is 
the life of Vincent Van Gogh and shows 
many of his paintings. Thus great reality 
was called for in shooting. Cinematog- 
raphers John Arnold, Russell Harlan 
and Joseph Ruttenberg photographed 
more than 100 paintings in museums and 
private collections and then brought 
them to the screen. 

This negative-positive process, which 
has been improved to its present high 
speed, offers “color curve conformity” for 
true color rendition at all levels of illu- 
mination. It can be used on the studio’s 
own €quipment and can be processed on 
usual equipment with minor modifica- 
tions. 

Other movies seen in the process — 
prior to its increased speed and fidelity 
— are “Seven Brides for Seven Brothers”, 
“Kiss Me Kate”, “Brigadoon”, “Student 
Prince” and others. 
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Designs mag cover 













Jack Smith ma: * 
the art work fr 
the November-December cover of Far 1 
Profit magazine, published in Milwauk ¢ 
by Robin Press. The magazine uses mc |- 
ern layout and four-color illustrations 0 
give impact to the presentation of pri.~ 
tical farm facts. AD is Albert Jacobs. 
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F igi bulletin 


ROP color standard inks are available; new binding, 


3D projector, automatic photo dodging introduced 


30THIC SHOWINGS: Gothic 17 with 19, and 
8 with 20 are featured in new 20-page 
pecimen booklet of Merganthaler Lino- 
type Co. The bold forms are paired with 
light faces on the same matrices. Booklet 
shows the faces in use, in text blocks, in 
display lines and complete alphabets in 
a range of sizes. Available from the com- 
pany at 29 Ryerson St., Brooklyn 5, 
New York. 


NEWS GOTHIC WITH BOLD: Intertype Corp. 
has a new specimen sheet showing of 12 
point News Gothic with Bold. For copies 
write 360 Furman St., Brooklyn, N. Y. 


ROP COLOR STANDARDS: ROP color stan- 
dardization is coming nearer. The 
ANPA-AAAA standard ink specifications 
are becoming commercially effective. 
The first company to make and sell the 
approved inks is Sinclair & Carroll. 600 
shades can be produced from the avail- 
able primrose yellow, bright red, deep 
red, green-blue, flag blue, true blue, 
deep purple, cerise, rose, mixing white 
and basic yellow, red and blue. 

Color books and ink data will be con- 
tained in forthcoming ANPA releases. 
Most papers are expected to cooperate 

ith the plan, although some, notably 

« Chicago Tribune, will not adopt the 

idard colors. 


STIC LOOSELEAF BINDING: Slide Binder, 
1 ew plastic looseleaf device, has been 
int oduced by Sloves. It is said to be 
first truly looseleaf binding device 
e of plastic. 
is made of two parts which slide 
t easily to remove or add pages, 
parts then engage and lock to- 
er. The sliding part is a backbone 
' which slides over the transparent 
s. Specially punched paper or table 
el punches are supplied by Sloves. 
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For further information, Sloves is at 
6o1 W. 26 St., N.Y.C. AL 5-2552. 


STEREO PROJECTOR ENDS EYE-STRAIN: Elim- 
ination of eye-strain, literally the biggest 
headache in 3D color projection, has 
been accomplished in the new Pola- 
Matic stereo projector. 

In 3D color projection the viewer 
wears a pair of polaroid glasses and the 
projected images are polarized so that 
the viewer sees each of the paired images 
on a different plane, thus providing the 
illusion of depth. To achieve this effect 
both images must be projected in perfect 
register. Because slide mounting is not 
precise (and really precision mounting 
is uneconomic for most uses) when each 
picture is projected, there is some off- 
register effect for a few seconds and the 
operator adjusts the projection accord- 
ingly. It is during this period that eye- 
straim and often dizziness occurs, as the 
shifting 3D images are distressing to 
follow. 

The new Pola-Matic projector em- 
ploys a Pola-Slide, so called because it 
can slide the polarization out of use 
during the adjustment period. The 
viewer thus sees two images on the same 
plane being registered and the effect is 
not straining. When register is secured 
the polarization is introduced and the 
image appears in 3D. 

The projector sells for $119.50. East- 
ern distributor is Raygram Corp. 


3-D MAGNIFIER: Both hands are left free 
to work while proofreading, examining 
type, okaying engravers proofs, checking 
register, retouching or stripping nega- 
tives, etc. with a new 3-D binocular mag- 
nifier. Called a Magni-Focuser, it has 
matched prismatic optical glass lenses 
and can be used with or without eye- 
glasses. Normal vision is resumed by 


raising the head. 

The Magni-Focuser is manufactured 
by Edroy Products Company, 480 Lex- 
igton Ave., New York, 


NEW DISPLAY MEDIUM: Air-Lite is a pure 
white plasticized glass fiber material 
which is applicable as a new dimen- 
sional display medium. It is durable, 
non-combustible, resilient and can be 
made into any shape desired. It comes in 
rolls or sheets in thicknesses up to two 
inches. It is being distributed by Martin 
Lewis Associates, Philadelphia, Pa., to 
display fabricators. 


PHOTOGRAPHIC PRINTER DODGES AUTOMA- 
TICALLY: At the December 7 meeting of 
the Photographic Society of America’s 
New York Technical Division, Dwin R. 
Craig described the Logetron, which is a 
photographic printer which autoratic- 
ally dodges as it prints. It is predicted 
that the apparatus will have far-reach- 
ing effects on photo printing techniques. 

Mr. Craig is vice president and tech- 
nical director of Logetronics Inc., and 
is affliated with the Photogrammetric 
Engineering Society and with the Society 
of Photographic Engineers. 


45% OF PRINTING NOW MULTICOLOR: The 
1955 annual report of the Harris-Seybold 
Company, press and equipment manu- 
facturers, notes that in 1954 45% of all 
commercial printing and_ lithographic 
work was in more than one color and 
that 70% of the dollar volume and 45% 
of the total ink poundage of all inks 
used in commercial printing in 1954 
were for multi-color work. Noting its 
own press sales the report said that 68% 
of Harris offset presses and all of Cot- 
trell letterpress sales were for multi- 
color equipment. «* 
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Salaries, incomes 


AD=NSAD survey of 2500 art professionals 
reveals income ranges by areas, positions 


Cities and Salaries 





Salary Ranges 








25 and No No. % 


City 20-25 over ans. replies replie 





2 37 
1 23 


Atlanta 





Baltimore 





52 

122 

15 

26 

44 

22 

48 

4 

2 

28 

26 

8 

is 109 
7 36 

1 35 

6 63 
2 
2 
2 


Boston 





Chicago 





Cincinnati 





Cleveland 





Detroit 





Kansas City 





Los Angeles 





Miami 





Milwaukee 





Minneapolis 





Montreal 





Nashville 





New York 3 





Philadelphia 





Rochester 





San Francisco 





37 


Seattle 





0 


21 
37 


Toronto 





hon tf fi 


Washington, D. C. 1 





a 


Totals 32 95 802 
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Underscored figures show range in which median incomes fall. 
ist 

As the above figures indicate, median salaries in 11 of the Who are the people earning the top salaries? How 1 any 
21 cities surveyed are in the 5-10 bracket, g are in the 10-15 supplement their salaries with how much freelance inc me: 
category, and in New York the median salary is in the 15-20 The following tables shed some light on these questions. [he 
range. In evaluating these salaries, consideration should be positions and job titles listed are as given by the responc :nts. 
given to cost of living in the different areas. 
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How does your area, your position, your own income rate 
when compared with the best available current national data 
on salaries and incomes of art professionals? To help you 
answer this question, Art Direction conducted a survey of all 
NSAD members coast to coast. The 21 NSAD member clubs 
cooperated in making this survey possible, returning almost 
32% of the questionnaires, assuring the survey's statistical 
significance nationally as well as in 20 of the 21 areas surveyed. 
An impartial and professional researcher, Kemp Research Or- 
ganization of Rochester, made the tabulations. Data from the 
survey will be reviewed in future issues of Art Direction as it 
is interpreted. Herewith are tables showing national income 
ranges by cities, by job titles, and supplementary freelance in- 


come figures. 

More than 74% of over 2500 NSAD members from coast to 
coast have incomes (exclusive of supplementary freelance) in 
the $5,000-15,000 brackets. Of these, more than 57%, or 42% 
of all those surveyed, are in the $5,000-10,000 range. These 
figures cover salaries of employees and incomes of full-time 
freelancers. The national median is in the 10-15 category for 
both salaried men and freelancers. (The median is the income 
of the middle man on the list if all were arranged in order 
from the highest salary to lowest. It is more meaningful than 
the average figure which may be deceptively high or low if a 
few very high or very low salaries skew the statistical curve.) 


Breakdown of salaried personnel by incomes follows: 





salaried 


full time freelance 





under $5,000 28 


2 32 





5-10 299 


44 343 





0-15 204 


251 





5-20 84 


95 





20-25 


32 


4) 





25++ 


27 


33 





No answer 


7 


7 





681 


121 802 





The above figures are based on a survey conducted among 
2530 members of the National Society of Art Directors through 
the 21 local Art Director clubs. A geographical breakdown 
of these figures follows (salary ranges exclude sypplementary 


income but full-time freelancers incomes are included). More 
than 800, or almost 32% of those surveyed, supplied the fol- 
lowing data. 


Positions and salaries 





Salary ranges 





osition 





10-15 





a | 


resident 


a 
< 





e President 


18 





eative Director 


16 





ecutive AD 


45 





oup AD 


20 





Director 


84 





sistant AD 


2 





, consulting, freelance 


14 





Buyer 





istant Art Buyer 





ency studio head 





out artist, agency 





dio personnel, agency 





strator 
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strator, freelance 
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Positions and salaries 





Salary ranges 








Position 


10-15 





Studio owner or partner 





Commercial studio manager 





Studio personnel, commercial 





Designer 





Layout, freelance 





Artist, freelance 





Sales promotion 





Advertising Manager 





Paste-up 





Layout art, Mnf. & Government 





Renderer, freelance 





Retoucher, freelance 





letterer, freelance 





Technical publication supervisor 





Sales 





Photographer, freelance 








Visual aids, Assistant Chief 





Architectural 





Representative 





Art teacher 





What proportion of these men supplement their salaries 
with freelance income? What are their salary ranges and 
how much do they add by freelancing? Of the 802 respondents 


to the survey, 121 are full-time freelancers. Of the remaining 
681, 474 had no freelance supplementary income. The re- 
maining 207 added from less than $500 to $11,000 as follows: 


Supplementary freelance incomes 





Salary ranges 





Freelance 
Income 





15-20 20-25 





Under $500 





500-1000 





1000-2000 





2000-3000 





3000-4000 





4000-5000 





5000-6000 





6000-7000 





7000-8000 





8000-9000 





9000-10,000 





10,000-1 1,000 





Total with supplementary 
freelance incomes 48 





Without side incomes 171 156 





Totals 28 299 204 


84 





Reading the columns vertically, the underscored numeral 
shows the median freelance supplementary income for the 
different salary groups. The figures show that almost one out 
of every three salaried persons surveyed supplements his job 
pay with freelance income. Not only do some in the upper in- 
come brackets do likewise, but when they freelance they make 
more, as the steady climb of the median figures shows . . . the 
higher the salary, the higher the corresponding supplementary 
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freelance income. 

The survey data also indicated relationships between sala 
and amount of art purchased, size of company worked fc 
amount of advertising billed, kind of agency or compan 
product or service involved. All this data was compiled on 
national as well as a city by city basis. The data will be pu - 
lished in future issues of Art Direction. 





¢ how much cleaner milk tastes, protected mn ghass.’ 


association and identification 


!hese two Glass Container Manufactur- 
s Institute advertisements appeared in 
cent issues of the Ladies’ Home Jour- 

ial. The contents of the two advertise- 
ents produced some interesting differ- 
ces in readers’ reactions as determined 
rough the Starch Reader Impression 
idies. Space permits discussion of only 
ew comments. 

Analysis of the response to the milk 
1 glass ad indicates that there is a 
ong identification between milk and 
ss. Readers realized that the subject 
this ad was glass even though they dis- 
sed the milk contents, too. The dan- 
1g comparative in the headline, “how 
ch cleaner milk tastes”, produced the 
sired results in this case. Readers sup- 
ed the comparison — “better than 
xed-paper cartons”. Although many 
ders had critical comments to make 
ut paper cartons, they were willing 
accept the fact that some milk is sold 
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that way. There was no indication that 
readers were going to call their dairy and 
demand glass containers — a rather pre- 
sumptuous request to ask. 

The soft drink and glass ad showed 
less identification of a soft drink with a 
glass container. Many readers thought of 
the soft drink as the ad’s subject and 
never mentioned the glass container. 
Those who did not think of the container 
compared glass to cans and the glass did 


not always win out. It appears that the 
advertisers would have been better off if 
the ad had not stimulated a comparison. 
Just to have glass associated with a cool- 
ing, thirst-quenching and tasty drink 
would seem to be sufficient. 

As a supplement to the meaning the 
contents of these two advertisements had 
for readers, the readership scores as re- 
ported by Daniel Starch and Staff, Ma- 
maroneck, New York are: 





MILK AD 


Seen- 
Assoc. 


Noted 


Per Cent of Women Readers 4N% 


24% 
Readers Per Dollar 93 55 


SOFT DRINK AD 


Seen- 


Noted Assoc. 


49% 32% 
1 73 








IDEA INDEX 


Thousands of the year’s best ads, promotions, packages, 


displays shown in the twelve 1955 issues of Art Direction 


are indexed here to provide easy reference to the year’s 


best advertising and promotional thinking 


As an advertising or sales promotion 
manager, an art director or artist or 
photographer, you know the starting 
point of your work is an idea. And you 
know that your ability to develop new 
ideas is stimulated by constant exposure 
to the best ideas all around you. The 
thousands of illustrations appearing in 
a year’s collection of Art Direction in- 
clude many of the most successful ads, 
promotions, displays, packages. Collec- 
tively they constitute an unparalleled 


source of ideas and of visual solutions 
to sales promotion and advertising prob- 
lems. The following index lists major 
editorial features, and lists in detail the 
advertiser, agency, art director, artist, 
photographer and often the model in 
every piece illustrated in this magazine 
during the past year. By referring to it 
you can find samples of the work of most 
of the countries top creative men, ads 
of the leading advertisers, work of the 
most successful agencies. In most cases 
the individual’s name is followed by data 


indicating whether he is an AD, artist, 
or photographer. Italicized numerals in 
the index mean that the reference is to 
an illustration. Month of issue and page 
numbers are given. To review the ad- 
vertising of many major fields, such as 
fashion, food, retail stores, etc., cross 
reference listings under these headings 
list the advertisers whose work is indexed. 

This index should help make your 
back issues of Art Direction valuable 
as permanent visual reference material. 











A 


Abbott Laboratories International 


4 
Abbott, Sutherland: July 59, 55 
Ace Offset Printing Co.: May 40 
Ackerman, Herb. — AD: Oct, 23 
Ackoff, Milton = AD: Nov. 56 
Adam Hats: Nov. 32 
Adams, Ansel — photo: Aug. 36 
Adams, Burton = AD: Dec. 
Adams, George — AD: July 52 
Adams, Hal — photo: May 41 
AD Art — art: Oct. 37 
Adelaar, shirts: Oct. 26 
Advertising Art Studios: Sept. 33 
Advertiony Designers: Jan. 54, 

June 5 
Ahigreen, Mal — AD: Sept. 46 
Aid fund for ADs: Jan. 27, May 21 
— Accessories Corp.: Jan. 


Airlite, display material: Apr. 26 
Albermarle Paper 
Alcoa: Jan. 55, Dec. 31 
Alderman Photo Co.: Sept. 25 
Alexander & Cairns: Dec. 
Aliman, Gene — AD: Sept. 30 
Allard, Al - AD: Aug. 33 
Allen, Ernest A. — ‘‘Are Art & 
Copy Headed for a Merger ?’’: 
Aug. 53, Sept. 47 


Allis Chalmers: 

Allison — art: 

Almquist, Don: Apr. 3 

Allner, W, H. — design: Feb. 28, 
June 60 

Alloy Rods Co.: July 52 

Altman, Irving M.: June 

American Academy of General 
Practice: Ma 

American Dairy 
June 

American Heritage, case history: 
Jan. 52 


American Oil Co.: July 53 


ssociation: 


American Phenolic Corp.: Sept. 33 
auatene Saye Institute: Apr. 33, 


June 
American Trust Co.: Aug. 36 
Ames perception tests: July 29 
Ami, Inc.: Nov. 52, 
Amon, John W.: Nov. 39 
Amvets: July 57 
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a April 45, June 70, Nov. 41, 


Mfg. Co.: Apr. 49 


Andersen, Howard — art: Nov. 4” 

Anderson & Cairns Inc.: Jan. 57, 
Apr. 25, June 

Anderson, Alex — AD: June 56, 
Aug. 37 


ug. 
Anderson, F. Roy — AD: May 35 
Anderson, Howard — AD: Jan. 32 
Anderson—McConnell: May 41 
Andre Candies: Oct. 38 
Andrus, Robert — AD: July 40 
Anheuser—Busch: May 42 
Anscochrome: May 46, July 32, 
Oct. 27 
Ansul Chemical Co.: Mar. 38, 
Nov. 69 


Anthony, Jack M. — AD: June 57 
Anuszkiewicz, Richard — art: 


Applestein—Levenstein & Golnick: 
July 52, 53, Sept. 28 

Appliance Advertising, see Ami, 
Inc; Bendix Home Appliances; 
Carrier; CBS—Columbia; 
Emerson Radio & Phonograph 
Corp.; Maytag; RCA; Viking Air 
Conditioning Co. 

Aquascutum Ltd.: Jan. 64 

Arbus, Allan — photo: Apr. 35 

Arcadia Metal Products: Aug. 27 

Arens, Egmont — design: Nov. 36 

Argus: July 40 

Armstrong, Andrew — AD: Oct, 51 

Arndt—Preston—Chapin—Lamb & 
Keen: Jan. 42 

Aronson, Joe — art: June 90 

Arrowhead & Puritas Waters Inc.: 


ug. 
Art and copy headed for a merger ?: 
Aug. 53, Sept. 47 


Art director vs art buyer: uy wn 
eb. 


Art directors club directory: 


Arthur—James — photo: Nov. 48, 49 
Arthur, Paul — articles on European 


ad art: Aug. 27, Sept. 34, Nov. 
60, Dec. 34 
Artist Studios: Dec. 33 
a Id, Chicago, directory: 


une 
Artmobile: Apr. 66 
Artnews: June 
Art order form: May 50 
Associated American Artists Inc.: 
May 35 


y 
Associations Advertis ing, see 


American Dairy Ass’n.; American 


Rayon Institute; Hi Fidelity 
Ass'n.; New Englond Shoe & 


Leather Ass‘n.; Pan American 
Coffee Bureau; San Francisco 


Milk Industry; United Foundation. Barbuto, Paul — AD: 


Atlanta 1954 exhibit: Jan. 49; 
1955 exhibit: June 80 
Atlanta officers: Jan. 27 
Atlanta Paper Co.: Dec. 36 
Atlantic Refining Co.: Jan. 41 
Attebery, Charles — design, art: 


Apr. 
Accu Club of So. California 
Autegutten Ads, see Chevrolet; 
Chirpen Corp.: Chrysler; Dodge; 
Ford; General Motors; Hudson; 


Lee Tire & Rubber Co.; Lincoln; 


Mercury; Plymouth; Pontiac; 
Sloat Chevrolet. 

Avalon Hotel: Sept. 33 

Avedon, Richard — photo: Apr. 25, 
June 53, 55, 61 

Averill, John: Nov. 41 

Ax, Chuck — AD: Jan. 46, May 54, 
Oct. 54, Nov. 40 

Ayer cup awards: - June 91 

Ayer, N. W., & Son.: Jan. 31, 42 
46, 55, 36, May 54, June 46, 50, 
90, July 62, 63, Aug. 34, 37, 
Sept. 44, Oct. $4, Nov. 35, 40, 
Dec. 25 

B 
Babbitt, Art — animation: May 38, 


une '° 
Bach, Robert — AD: Aug. 37, 46, 


47; on trends in ad art: Sept. 24 


Background color chart: Feb. 73 
Background color paper, pressure- 
sensitive: Mar. 


Background paper, Savage: June 22 


Background, soft and sharp focus: 
Nov. 

Baer, John: Dec. 31 

Bailey, Constance — art: Oct. 38 


Baker, Frederick — photo: Apr. 36 


Baker, Thomas S. — AD: July 54 
Balet, Jan — art: June 

Ball, Don — art: Oct. 34 
Ballinger, Raymond — design: 


Aug. 56 
Balmoral Hotel: Oct. 36, 38 
Sotiege* 5th AD show: July 


Bank Ads, see Financial 
Bank of America: May 38, 39, 40, 
Aug. 35, 36, 37, Nov. 64 


Bank of Manhattan Co.: May 24 
Barba, Paul Giam — art: July 55 

Apr. 23 
Barney's: Dec. 


a Candies: June 70, Dec. 
Cavemen, Ralph — photo: Apr. 


5 
Barwick (carpets): Jan 49, Sept.25 
Bascom, Dave — AD: June 56 
Basic Refractories: Dec. 32 
Basile, Matthew H. — AD: June 4 
Bass, Rudi - design, art, Apr. 49 
Bass, Saul — AD, art: May 41, 
June 47, 58, 59 
Bates & Co., Ted: Mar. 26 
Battams, DeWitt: July 52 
Batten, Berton, Durstine & Osborn: 
ion g?. Apr. 35, May 24, June 


Battle, James Lowell: Mar. 28 
Bauman, Marty — ie Nov. 33 
Baumgarten, Cecil — “‘The Code of 
Fair Practice’’: Feb. 
Bawden, Edward: Sept. 35 
Beall, Lester — AD: June 57 
Beall, Lester, Jr. — art: June 57 
Beaton, Cecil — photo: Nov. 38 
Beck, Jock Wolfgang: June 1, 18 
Becker—Horowitz — photo: June 
57, Aug. 2 
Beckoff, Harry — art: June 6 
Bell Telephone Co. of Pa.: Jon. 4 
Belnap & Thompson: Sept. 4 
Bemelmans, Ludwig — art: Jire & 
Benca, Studio: Nov. 61 
Bendix Home Appliances: Nov. 42 
Benedict, Vince — AD: Jan. ‘1 
Bensing, Frank — illustratio 
Oct. 28 
a & Bowles: June 61, ‘ept. 


Bentz—Papier: Mar. 40 . 
Bercker Studios, Frank H.: ‘ pt. 32 
Berg, Nancy — model: May 
Berko, Ferenc — photo: Jur 60 
Berland Assoc.: May 42 
Bertoia, Horry: Dec. 18 
Bertull, Helen — AD: Dec. 8 
Bethlehem Record Co.: Jur 59 
Bettman Archives: June 57 59, 
Dec. 
Betts, Jack — art: June 69 
Beverage Ads, see Food | 
Beyer, George — art: May °— 
Bigness and Creativity, by «ik 
Nepo: Jon. 18 





“fen James — ort: Apr. 27, Brooke, Smith, French & Dorrance: Cartoons for hard sell: Nov. 56 Comstock & Co.: Dec. 27 
y 33 July 42 Cascino, Alfred - AD: July 52, Condon Co., The: May 36 
wane Jr., William — AD: June Brosius, Fritz — AD: June 58 53, Sept. 28 Conley, Jay — AD: Sept. 33 
58, Nov. 35 Brown & Caldwell: Jan 54, May42, Case on 4 jon, My 46, 52, Consumer Reactions, by Social 
iow—Beirn—Togo: Oct. 24 June 59 ry oe y 26, Research Inc.: July 5 
iedsall, J. — ort: Sept. 31, 41 Brown—Forman Distillers: Dec. 28 a rv jon 50. jus Contact printer, Ross loons Mar. 3 
ay “jim - AD: May 40 Brown & Staff, Byron H. June 58 43. 46, 48, 50, Oct. 30, 4 Coming quomtet Sept. 10, Oct. 
hep Se Studios, Edward — photo: Brun, Donald: Aug. 31 Nov. 48, 52, 64, 69, 72 Nov. 10, Dec. 1 
Brunell, Richard — design: June 81 Cauthorn, Jess — art: May 37 Container ‘Corps ‘Great ideas of 
ian Willis - art: Oct. 38 Bruxton Prep: Nov. 34 CBS—Columbio: Mer. 26 Western Men" ads: Jan. > 42, 
ishopric/Green & Associates: rh ene had: July 20 CBS—Radio: Jan. 43, June 75 He sy May 54, June 46, 7. 
Oct. 35 Bucher & Crommiers — design: CBS-—Studio One: June 64 
C. Emil — AD: ly 33 Dec. 35 CBS-TV: Jan. 56, A og. 3t “S 49, ouaiaea Can Co.: Jan. 56, 57 
<b Productions: July 55 Buckham, R. — AD: Sept. 30 June 43, 47, 57, 59, 61, Cooke, Jim — art: Jen. 
aik, Mary — art: Oct. 54 Budgen, Kenneth E. — fashion Ceco Publishing: Jul 38, i Cooper Union: June 63 
air, Warren — AD: Jon. 41, touch in hard goods advertising: Ceeb of Miami: Oct. 37 Cople a“ } Advertising: July 55 
Aug. 55 58 Celanese Corp. of America: Apr. Corbeil, Victor — ee Sept. 40 
akeslee—Lane — art: July 52,53, B . Robert — art: June 68 24 Cordesman, Harry — A dure 88 
Sept. 28 pups s Downtown: May 39 Chamber of Commerce of U.S.: Cores & Orb Press: Dec. 
t ‘anchard, Carol — art: June 43 Bundas, Rudolph — art: May 36 July 57 Corey, Robert - AD: Ma 41 
t ashke, Abe — art: Dec. 40 Burke, Edward J. - AD: Aug. 35, Chonplen Paper & Fibre Co.: June Cormier, William ~ AD: Dec, 27 
t — illustration: 5 Z: 36, 41, ag Nov. 43 Correction fluid: May 56 
Sept. 37 Burke, Shirley — illustration: Sept. eee ay ot Cosmetic, portunp Ads, see Charles 
umenfeld, Erwin — photo: Apr. 39 Charles of the 1 o- 31 of itz; Factor, Max; Gouri- 
35 Burlington Mills: . 23 Charles, Tom — model: May 27.29 elli; Hudnut, Richard; Jergens 
bri, art: Jan, 30 Burnett, Leo: ay 2, Apr. 24, Charm Magazine: June 40, 52, 53, Co., The Andrew; Parfums 
dle, Maurice — AD: Sept. 30 July’ 61, Oct. 51, Nov. 42 59, 63 Caron; Patou, Jean; Revion; 
ry orad Jgays s(?- 51, Oct. 34, Burnette, Clyde — art: June 8 Charney, David H. — AD: Apr. 25, Yardley. 
6, 37, 3 Burnham, Howerd — AD: July 55 July 32, Oct. 22 Coste, Ernest - AD: Agr. 25 
Bc a. Broce - art: July 36, Burns, ‘— - — design: Mar. 36, Chase, Barbara — art: Countess Mara: Sept. 2 
ug. 33 June Sent. 6 Chase, Barnes — ee Courtos, Tom — art: Jan. 28, 42, 
Bond Bread: Nov. 71 Burroughs, Will — design, art: Chase, Edna Woolman: July iey39 June 59 
Bonfigli, Dan — AD: June 56, July 39, 40 Chase Federal Savings & Loans: Covello, Joe: Jul 
Aug. Burt & Chariton — art: Dec. 33 Oct. 35 Cowan, Ralph — chore Nov. 47 
Bonk, Robert — art: Nov. 43 Burtin, Will — design, art: Apr. Chatelaine Magazine: Sept Cox's Inc.: June 46, 57, Nov, 41 
Bon Marche, The: May 37 50, 55, 60 Chatterton, Al — AD: pe 36. 37 covie, Dean - AD: ‘Aug: 27 
Bookbinder, Lester — photo: Mar. Burwell, John — AD: Py 57 Chemical Ads, see Manufacturers Coyle, Phil — art: July 54 
26; Oct. 32 Bushmon, Lester — AD: Jan. 43, Chereskin, Alvin — AD: Feb. 27, Crane, Ralph — photo: June 54 
Book reviews: Jan. 69, Mar. 58, Mar. 24 May 26.29, June 57 Craw, Freeman — design: Apr. 50, 
Buaines prictes Jan. 12, Feb. 12, Chossotnes Mey 38, uly 36, 37, 38, June 
“To pr. 7, May 10, June 9; 40, 41, Aug. 33, - 25 Creaturo, Joe — AD: Nov. 45 
wely 10, i 12, wv” 9, Oct. Chew, Harvey & Nee June 48 Credit union for artists: Mar 43 
14, Nov. 18, Dec. 1 Chicago elections: Mar 22 Credit union: Nov. 
60, oe 74, oder is ‘78, Business Men’s Assurance Ass'n. Chicago — 23rd exhibition: Nov. Crippen, Robert Bruce — art: Nov. 
Avg. Get. * May 34 39 tee 
Nov. 1 Business trends: Jan 5, “ 36 Chicago Film Studio: Nov. 45 Cross, Herb — art: 
Booth, Sa de W,, 2D: Dec. 25 Butler, Lowell — AD: May 39, 41 Chirpen Corp.: June 64 Crosse & Blackwell: yt 52 
Borden Co.: June 49, 68 Butte, Bruce — art: nn 756 Christensen, Ronald Julius: Mar. Cullen, Edward G. — AD, art: 
Borkowski, L. J.- AD: June 70 Halberstadt, M. — photo: Aug. 56, 42 Jon'41 
Boschiroli, Tonino: Nov. 61 42 Chrysler of Canade: July 39 Culler, Lee: July 43 
Boston, 2nd AD Show: Ky 54-55 Buttfield, Helen S.- AD: June 41 Chrysler Corp.: Apr. 35, June 70, Culver, Charles — art: July 38 
Bosustow, Stephen: Buyer’s guide: Feb. 48 uly 38 Cummins yen - AD: Jan. 42, 
Botany Yarns: July 32 Cicero, Ray — photo: June 65 June $0, A ry te 
Botsford Constantine & Gardner: Cinch Predutts: May 41 Cunningham & 
May 3 37, A Aug. 34 Cc Circulating exhibitions bulletin: May 24, June 4 
Bouche, Rene — art: Apr. 28, Jan. 31 Curry, H. A, « = May 39 
june 47, 62, Oct. 1, 10 C&P Telephone Co.: July 53, 63 Clark Co., Darwin H.: Oct. 24 Curtis, Helene, Industries Inc.: 
Boulevard Photographic: July 39, Cahen, Oscar — art: Sept. 30 Clork, Cle: July 36, 40 Nov. 45 
Dec. 25 California Prune Advisory Board: Clark, W. Frederic — AD: Jan. 45 Cykowski, Clem — art: Dec. 31, 32 
Boulton, Frederick W.: Mar. 1, 59 Aug. 34 Clarke, Sutten & Carmack Studio: 
Bourke—White, Margaret — photo: Colllernions Inc.: Aug. 33 July 43 D 
June 62 Calkins, John —- AD: Jul Clary Corp.: Oct. 30 
Bower ; Roller Bearings: July 40 Calkins & Holden: June 474 Sept. Cleary, Joe — art: May 23 Dade County: Oct, 38 
Bowler, Joe — illustration: Oct. 24 26, Nov. 4 Cleary, Strauss & a June 59 Dahl, J. Norman — art: Jan. 41 
Bowman, Donald — AD: July 54 Calligraphic sociefy planned: June Cleff, Bernie — photo: 44 Daly, Goaspe — AD: Apr. 24; 
Boyer, Dick — AD: Nov. 42, 43 41 Cline, Mahlon — design: June 75 Sept. 
Broach, E. J. & Sons: Nov. ‘43 Cailihen, Clair — AD: Nov. 45 Cleveland ADC show: Dec. 30 Dancer—F itzgerald—Sample: Aug. 
Broder Betty, art, AD: Aug. 34, Comere, Daehte 35: May 23 Cleveland AD club officers: Aug. 27 
43.45 Camille, Albert — = 3375 od 24, Sept. 24 Daniel & Charles — agency: Nov. 
Brediord, John — design: 6 Cam l1-Ewald: y 38, Cleve. Electric Illuminating Co.: 32, Nov. 34 
Brady, Jim = photo: Nov. y egily 36, 37, so 40, a Nov. 41, Dec. 32 Danner & Assoc., Dick: June 58, 
Brar: 4 = Herschel — AD: Apr. 32, 50:51, Aug. 33, Nov. 42, 43,44, Clothing Ads, see fashion Aug. 36 
Cockfield Brown & Co. Ltd.: Danziger, Louis — design: June 74 


aight Jan. 58, 


ug. 27 25 
a i Imtrnetionl Airways: May Conpheitothttioen: Apr. 36, 37, Sept. 30 D'Arcy [~p Aug. 


June Code a Fair ey + — by Cecil Darrow, Paul June 50, 90, 
Brecst-O—Chicken Tuna: May 40 Conhelt s Soups: Jan. 29, 32, Baumgarten: Feb. , Sept. 44, Oct. 54, Nov. 35 
Bred ng, Ralph H. — AD: July 36 Coffee Time Syrup: ‘holy 55 Darrow, Whitney — art: June 61 
Bressick Co., The: June 61, July coum John — AD: Apr. 46 Coffin, Clifford — photo: June 60 Davenport, John and Mason Studios: 
5, 35, Nov. Canadian Club: Feb. 29 Cohn, Martin J. — AD: Dec. 33 July 37 
ler, Harry: Sept. 28 Canadian National Exhibition: Cohen, Jaclyn — illustration: Davis Cafeteria: Oct. 36 
: pt, 30 Sept. 39 Davis, Herman — AD: Oct. 24 
s vitz, Ralph — AD: Apr. 31 Candy Ads, see Food Coiner, Charles: Jan. 55, 56 Davis, Philip: July 42, 49 
ig, John — art: Dec. 50 Canfield Associates: Jul Cole of Californie: June 58 Dawson, Richard — AD: Aug. 33 
5, Austin — art: June 62, Canvas, photosensitive: ee 57 Cole, Fred — AD: May 38, “pve 35 Day~Glo paints, sunbonded: 33 
Fs Cones, Jack - Colgate—Palmolive: Mar. Dayton’s: Apr. 37 
s, Don — photo: Apr. 34, Carboni, ae ie 61 Colin, Jean — design: he °35 Dean, Bob — photo: June 90 
Je @ Cargoes — Lincoln High Schoo! Collins, Miller & Hutchings Inc.: De Beers: June 50, June 85, Nov. 
Mig. Co.: July 36 anniversary book: Sept. 28 Nov. 41 35 
re Mar. 27 Carmichael, Jack —- AD: July 38, Collotype, long-run: Feb. 9 Decals resist oncom, Feb. 9 
r, Wheeler & Staff: Aug. 34 Dec. 25 Colomat, photographic color proofs: Decca Records: hm 25 
I prose Corp.: July 54 Carnation Co.: y 39 Apr. 5g Deitch, Gene — AD: 
avid S. — art: June 89, Caron, John — ab: ’ ily 38 Colorun: Mar. 25 Delco Products: July 0 Nov. 42 
ote et 33, Nov. 42 Carpini, Joseph — AD: "ene 51 Color prints, 3D: June 26 Delehanty, Ann — art: Dec. 33 
» Morris — AD: May 26.29 Carrier: July 62 Columbia Masterworks: June 80 Dellett, obert - AD: July 57 
viteh, Alexy — AD: June 53, Carson, R Roberts: _* 42, July 31 Colvin, Jean —- AD: Dec. 31 Del Monte: Nov. 72 
60 Carter Advertising: y 35 Combat Forces Journal: July 57 De! Sorbo, Joseph — AD: June 42 
Me Xz Harry - AD: Jan. 42 Corter, Harry — ort: er 31 Commonwealth of Puerto Rico: D’Emillo, John — art: May 42 
More — Ad: June 42 Carter's: June 41 Nov. 35 DeNapolj, Peter — photo: Dec. 27 
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Denison, Ben E. — art: Nov. 51 

Dennis, Ray W. — AD: June 71 

Design First, by Maryanne Kearney: 
June 76 

Desilu Productions: July 42 

Detroit, annual show: Jyly 35 

Detroit elections: Mar. 21, Aug. 24 

Devaney, Inc., A. — photo: Oct. 34 

D’Evia, Edgar — photo: Feb. 26, 
Apr. 24, Nov. 

DeWitt, Jack: Jan 55 

Diamond Alkali: Dec. 31, 33 

Diamond, Harry — art: May 41, 
Aug. 33, 

Dichter, Dr. Ernest: July 18 

oa a Sidney — design: 


pr. . 
Diebal!, Vincent — design: June 80 
DiGiacomo, Vincent — AD: Apr. 

33, June 50, 61 
Di ~~ Lou — AD: Aug. 55 
Diniz, Carlos — art: May 38 
Discount Record Shop: July 57 
Dixon, John — ov. 
Dobeckmun Co.: Jan. 57, Dec. 31,32 
Dodge Div. Chrysler Corp.: 

July 37, 38, 39, 42, Dec. 25 
Doisneau, Robert — photo: July 33 
Dole Hawaiian Pineapple Co.: 

Aug. 42, 46, 

D’Ome, Paul: Dec. 33 
Donahue & Coe: Jan. 64, Apr. 23, 

June 42 
Donahue, Bud — AD: July 36 
Donahue, James — AD: July 36 
Doner, W. B. -a we May 40, 

June 64, July 39, 42 
Donovan, Pat — model: July 32 
Dora (Mathieu) — art: Apr. 48, 

Oct. 29 
Dore, Gustave — art: Dec. 30 
Dorfsman, Lou — AD: Jan. 43, 
D — Md Oct. 36, 

orr, August — a cy: ict. » 

38, 38° _ 


Douglas Aircraft: Mar. 23, July 33 
Dovima — model: Nov. 34 
oe Redfield & Johnstone: Oct. 


Dowell: July 36 

Doyle, Dane, Bernbach: Apr. 34, 
June 46, Nov. 37 

Doyle, Mike — art: July 39 

Dreher Inc., Monroe F.: June 40 

Orewing pen, automatic feed: Jan. 


Drucker, Boris ~ AD: Jan. 41, 43, 
t 


Oct. 54 
DuBois, Don — AD: May 41 
Duffy, Eugene F. - AD: July 38, 


41 
Duffy, William — ‘The Vision in 
Television” Feb. 46, June. 
Dunbar Furniture: Feb. 27, June 57 
Dunlop, James — photo: July 57 
Dunn, Chorles — AD: July 37 
e — design: June 


mi Wey 28, Oer, 22 


dacron): May 


Eames, Charles — design: Mar. 38 
Eames, Charles & Ray, ‘‘Commun- 
ication Primer” film: Jan, 32 

Early, Walter — art: June 68 

Eastern Corp.: July 55 

Eastern Machine: July 53 

a 4 Chemical Products Inc.: 
an. 

Eastman, John — art: May 39 

Eastman Kodak Co.: Apr. 35 

Eastman, McConnell: Sept. 41 

Edelstein, Sy: Jan. 55 

Edgar, Walter — AD: Sept. 41 

Editorial art and design, see Media 

eee, Carolyn — art: Sept. 


Edstan TV slides: April 56 
Education, 15 art schools compared: 
Apr. 52; NSAD club projects: 
Oct. 44; survey of commercial 

e — ae ris 41 
, Joseph: May 
Ehel ch, Neuwirth & Sobo: Apr. 25, 
July 32, Oct. 22 
Eilers, Jim — model: July 32 
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Einsel, Walter — art: June 58 
Electronic flash unit: May 56 
Electronic scanner, Acme: Mar. 27 
—— s, aluminum backed: 
ict. 
Ellenberger, Jack — art; May 39 
Ellington & Co.: Apr. 24, Nov. 37 
Ellis, Estelle — design: Jan, 28 
Ellsworth, Ralph O. — AD: June 54 
Elmo, Inc.: Mar. 
El Producto: Dec. 42 
Elton, Robert L. — AD: A 
Elton, Wallace W.: Mar. 2 
Emerson, Lyman — photo: May 40 
Emerson Radio & Phonograph Corp.: 
Nov. 5 
Empire State Craftsmen: June 74 
Eng, Jim — — Apr. 50 
Se 


37 


Engel, Stan — AD: Sept. 40 
English ad art: pt. 34 
Eric (Carl Ericson) — art: June 62 
Ermoyan, Suren — AD: June 
Erni, Hans — art: July 37, Aug. 31 
Erwin, Wasey & Co.: May 39, 
Oct. 30 
Erwitt, Elliott — photo: June 105 
Esler Ltd., Fred S.: Sept. 40 
Esquire Magazine: June 59, 60, 
ict. 23 
Esquire Socks: Dec. 27 
Esslinger, Bob: Oct. 40 
Esslinger, W. — design: July 55 
Etiquet deodorant: Sept. 28 
Ettinger Advertising: May 26-29 
30, Sept. 34, 
Nov. 60, Dec. 


Evans, George — agency: Oct. 36 

Evers, Charles — illustration: Aug. 
41, Nov. 

Exeter Hosiery Mills: May 26-29 

E-Z Pop Corn: Nov. 45 


F 


Faber, Eberhard: Apr. 25 
Fabry Associates: June 76, 77, 
Dec. 2 
Factor, Max: Apr. 34, June 46, 
v. 37 


European ad art: Aug. 


No 
Fagg, Ken — illustration: Aug. 40 
Fale. Hans: Aug. 
Falludy, Stephen — photo: Dec. 26 
Farber, Hy: May 
Farwest Printing Co.: May 37 
Fashion Ads (see also Retail), see 
Adelaar; Aquascutum Ltd.; 
Barney's; Botany; Bruxton Prep; 
Burlington Mills; Carter's; Ceeb 
of Miami; Celanese Corp. of 
America; Cole of California; 
Countess Mara; Du Pont Nylon; 
Esquire Socks; Exeter Hosiery; 
og Nay | Frederick & Nel- 
son; Fuller Fabrics; Galey & 
Lord; Garland; Grandoe; Gross- 
man; Gustave; Hanes; Hartley's; 
Harzfeld’ Inc.; Hathaway, C.F.; 
Hosiery Fashions; Jarman Shoes; 
Jayson Shirts; Johnsonian Shoes; 
Koret of California; L’ Aiglon; 
Lee Co., F.H.; Manhattan Shirt; 
McGregor Sportswear Co.; Met- 
lon Corp.; Miller, |.; Munsing- 
wear; Nettleton; Nomotta; Oom- 
ies; Pandora; Pioneer (belts); 
ed Cross Shoes; Reeves 
Fabrics; Richard Co., Albert; 
—_ -— —- Simp- 
son Co., +, Robert; Spring- 
maid; Wyner éo., L.A. 
Faukner, John = art: Nov. 45 
Favalli, Augusto: Nov. 
a ee ae 
aygo Bevera o.: July 
Federated fesse Ltd., The: 
Sept. 40 
Federico, Gene — AD: Nov. 34 
Federman’ & Assoc., Lou — art: 
Dec. 31,.3 
Feingenson Bros.: June 64 
Ferguson, G. R.: Sept. 41 


Ferguson, Norm — animator: May 41 


Ferguson, Robert — AD: ht ad 


Ferugson, William — AD: Fe 

Ferns, Ronald — art: Sept. 34 
Ferrier, Walter — art: Sept. 41 
Field, Marshall & Co.: Nov. 44 
Filters, decimal calibrated: June 34 


Film Art Mural — art: Oct. 37 

Film, Tri-: June 40 

Films, art: Feb. 40, June 38 

Films for club programs: Feb. 40 

Financial Ads, see American 
Trust Co.; Bank of America; 
Bank of Manhattan; Business 
Men's Assurance Ass‘n.; Chase 
Federal Savings & Loans; First 
National Bank of Phila.; First 
National Bank of Boston; 
National Bank of Commerce; 
National City Bank of N.Y.; 
Prudentic! Life Insurance Co.; 
Security Mutual Life Insurance 
Co.; Union Trust Co. 

First National Bank of Boston: 


July 54 
First Notional - of Philadel- 


ia: June 
Fitch, Winnifred — art: Apr. 23 
Fitzpatrick, Charles K. — AD: 


Aug. 2 

Flack, John — AD: Aug. 34 

Flagg Bros. Shoes: fy 39 

Flax, M.: June 74 

Fleig, Dick: Aug. 36 

Fletcher, Jack — art: Dec. 37 

Flexichromes on dye transfer 
paper: Mar. 

Florian, Hal — AD: June 75 

Foley, Fran — art: Nov. 

Folkways Record & Service Corp.: 
June 51 

Fong, Wing — layout: Dec. 25 


Fontainebleau Hotel: Oct. 34, 37 
Food Ads, see Andre Candies; 
Barricini; Bond Bread; Borden 
Co.; Brach, E.J.; Breast-O- 
Chicken Tuna; California Prune 
Advisory Board; Campbell's 
ps; Carnation Co., Cinch 
Products; Coffee Time Syrup; 
Crosse & Blackwell; Davis 
Cafeteria; Del Monte; Dole 
Hawaiian Pineapple Co., E-Z 
Pop Corn; Faygo Beverages; 
General Foods; General Mills; 
Heinz Co., H.J.; Hills Bros. 
Coffee Inc.; Hunt Foods; 
Jerseymaid; Kool—Aid; Larsen 
Co., The; Libby, McNeil & 
Libby; Life Savers; Martinson’s; 
Metropolitan Bottling Co.; 
Milky Way;National Biscuit Co.; 
Pechter Bread; Pillsbury; S & W 
Fine Foods Inc.; Safeway 
Stores; Sealtest Ice Cream; 
Skippy Peanut Butter; S, 
Green Olives; Swift's; 
Products Co.; Wheaties; 
Wilson & Co.; Wisteria Fruit Co. 
Foote, Cone & Belding: Jan. 29, 
Apr. 27, May 23, 38, June 40, 
Aug. 33, 34, 35, Oct. 51 
Forberg, Ati — AD: Nov. 44 
Ford Dealers: May 40 . 
Ford Motor Co.: May 36, July 36, 
38, 40, 41, 42, Dec. 25 
Ford Tractor Div., Ford Motor Co.: 
Dec. 32 
Fortin, Jean — AD: Sept. 41 
Fortune: Jan. 43, June 55, 74 
Foster, Eugene — AD: Apr. 35 
Foulkrod, L.F. — design: Mar. 40 
Fox, Lorraine — art: 5 od 3, 
Sept. 
Frepeete, Andre — art: Dec. 27, 


Frank, Albert—Guenther—L aw Inc.: 
July 32 

Frank Bros.: May 38 

Frankfort Distillers: June 50 

Franzen, Gil: May 42 

Frasconi, Antonio — art: Jan. 9, 


June 
Frederick & Nelson: May 36 
Fredericks, Marshall: July 46 
Freedman, Cal — AD: June 58 
shor: ee Fred — illustration: Aug. 


Freeman, Robert — AD: May 38, 
39, 40 Aug. 35, 36, Nov. 64 

French ad art: Dec. 33 

Frew, James — art: July 31 

Friduss, Gene — photo: Nov. 35 

Friedberg, Thea — art: Mar. 41 


ish 
able 


Friedlander, Lee — photo: May 4. 
yay - Si — AD, art: Jan. 


Frohlich & Co., L.W.: Apr. 49 
Frost, Oren — AD: Oct. 84, 36, 33, 


Fryml, Bob — AD: Nov. 43 
Fujikawa, Gyo — art: Mey, 30, 31 
Fuller Fabrics: 26-29 
Fuller & Sm 
Aug. 27, Dec. 30, 31, 33 
Furniture Ads, carpeting, see 
Barwick; Dunbar; Fabry, Gran: 
Rapids Furniture Co.; Italian 
Marble Art; Knoll Associates 


Inc. 
Fyler, Wolfgang — AD: June 63 
G 


Gage, Robert: Mar. 30, Apr. 34, 
June 39, 46, Aug. 1, 18, Nov. 7 
Gaghen, Patty — model: Oct. 22 
Ganick, William: May 14 
Gale, William — AD: May 24 
Galley & Lord: June 42 
Galfas, Tim — photo: Dec. 37 
Galli, Stan — art: May 38 
Galloway, Nick — art: Apr. 25 
Games, Abram — design: ya 34 
Gardner Advertising: May 4 
etto, Paulo: Nov. 
Garland sweaters: Nov, 33 
Garrett, Mike — model: May 27 
Gate City Sash and Door: Oct. 3? 
Gaul, Polly — AD: Dec. 33 
Geare—Marston: June 90, Aug. 55 
Geissman, Robert — design: Apr. 
46, Aug. 33 
General Dynamics Corp.: Jan. 56 
General Electric X—Ray Dept.: 


une 71 
General Foods: Jan. 29, 57; 
33, June 57, 61, 6&4 


Jello: Apr. 
General Mills: Aug. 27 
General Motors: Feb. 26 
Genske, Hugh — AD: Nov. 70 
George, Pat — AD: May 34 
Gerhart, Charles T.: Mar. 30 
Gerlach, Lee — AD: July 57 
Gershaw, Frank — **Photography 
Alive’’: Apr. 30 
Giassley, Chet — TV director: 
May 40 
Gilbert, John Martin — AD: May 39 
Gill, Lom — photo: Apr. 32, 


Sept. 32 
Gillespie, Arnold — animator: May 
, June 64, July 
Gilwit, Bernard — AD: June 57, 
Sept. 28 
Giovanitti, Sara — AD: June 5‘ 
Giusti, George — art: Jan. 43, 
Apr. 49, June 44, 55, Aug. 27 
Givotousku, Serge — art: Apr. 25 
Glassman, Bernard — AD: Jan. 42 
Glenn, Walter P. — AD: June 5° 
Glide Window Co.: May 41 
Globe Brewing Co.: Sept. 28 
Glusker, Irwin — AD: Jan. 52 
Goessling, Francis W. — AD: J 
70, Nov. 42 
Gold, Jonis — AD: July 36 
Goldberg, Bernard — Ad: May -2, 
July 31 


Goldberg, Carolyn — art: June 3 
Goldberg, George — photo: No. 42 
—. Burt — AD, photo: - ine 


Golden Age Beverages: Mar. ” 

Golden Gift: Oct. 40 

Golden, William: Jan. 56, Apr 
May 47, June 57, 59, 61, & 

Goldman, Fred — art: Aug. 56 

Goldscholl Design Associates 
June 71 

Goldstein, Ben — AD: July 3 

Gollin, Norman — AD: May 4 

Gommi, Albert — photo: June » 
July 36, Nov. 43 

Good Housekeeping: June & 

man, Art — art: June 58 

Gorey, Thomas R. — AD: No: 

Gorka, Ted — art: Dec. 32, 3 

Gotham Advertising: Jan. 56 
July 32 

Goto, Byron — art: June 64 


4, 





Gould, Jerome — AD: May 42, Aug. 
27, Oct. 24 

Gould—Smith: May 41, 42, Aug. 27 

Gourielli: Apr. 3 

Gowland, Peter — photo: Nov. 48 

Graceman Associates, Edward: 
June 

Grand Rapids Furniture Co.: July 


Grandoe, gloves: May 25 
Grandholm, Walter — art: Dec. 37 
Grant Advertising: July 37, 38, 39, 
2, Oct. 39, Dec. 29 
Gray, Larry — AD: Dec. 32 
Gray & Rogers: Jan. 41, 43, 45, 
June 
Graybill, Myron — AD: May 36 
Great Lakes Carbon Corp.: Oct. 24 
SGreb, George — photo: Dec. 28 
jreen, Jack |. — AD: Oct. 35 
Green, Stu — AD: Nov. 32 
Sreentield, William — design: 
Mar. 
3regg, Don — art: Dec. 32 
Srey Advertising: Nov. 56 
Srimm, Elgas — art: May 44 
Sriswold, Claire — model: Sept. 44 
xriswold—Eshelman Co.,: Dec. 32 
jroen, John — AD: May 40 
jrossman: June 41 
rove Laboratories: May 41 
sroves—Raines, Anthony: Sept. 34 
ven, Victor: July 44-48, Oct, 64 
Guida, Nicholas: Nov. 55 
Guidi, Robert — art: May 38, 40, 
41, June 72, Aug. 35, 37 
Guido, George — AD: July 40, 
ec. 25 
Guild, Bascom, & Bonfigli Inc.: 
June 56, Aug. 37 
, S. Rollins — AD: June 64, 
Sept. 28 
Gumbinner, Lawrence: Apr. 32, 35, 
Aug. 2? 


oe Associates, Mel — design: 
ar. 
Gustave of the Virgin islands: 


ug. 
Guyther, Anthony: Apr. 1, 14 
H 


Habershaw — photo: Oct. 37 
Hagan, Paul — art: July 52 
Hagemann, Walter G.: Aug. 34 
Hailey, Jason — art: May 39 
Hains Studio — art: Dec. 31 
Hall, Helen — art: Nov, 33 
Hall—Scott & Assoc. — agency: 
July 40 
Halle Res. Co.: Dec. 33 
Hallock, Robert — art: June 61 
Holl’s: May 34 
Halpert, Al — illustration styles: 
Apr. 28, May 30, June 68 
Aug. 46, Sept. 36, Oct. 28 
Homer, Don — art: Aug. 35 
Hamilton, Georgia — model: July 
» Nov. 
Homm Brewing Co., Theo.: Apr. 36 
Hommond, Jeanne — AD: June 53 
Hones Hosiery: Jan. 30 
Hones, sports shirts: Oct. 54 
Honsen, Jim — art: July 41 
Honsen, Roy — art: Nov. 1 
Herari, Hanaiah — art: Sept. 26 
Horgrove, Robin — model: May 27 
Horned, Fayette — “‘Motivation 
'nformation and Advertising 
art”: Jan 
ornett, Joel W. ~ Motivation 
Research & Art: Feb. 14 
per, C.W. — design: Mar. 40 
pore Bosear: Apr. 48, June 53, 


is, Arthur — AD, art: June 42 
ris, Denny — art: Dec. 31 
ris, Lun — art: July 52 
ris Seybold Co.: Dec. 30, 31 
“is and Whitebrook — agency: 
det. 34, 36, 37, 38, 39, 40 
tleys: Oct. 38 
man, C.L. — animator: Aug. 37 
i kts deckees Age. 37 
© twi vin — design: Apr. 
o cfeld’s Inc.: May ci 
istings, James N.: Mar. 31, May 
8, July 36, 41, Aug. 33 


Hathaway, C.F.: June 50, 61 

Haven, Van Allen — AD: Aug. 33 

Hawkins, Emery — animator: May 
40, June 

Hayakawa, Samuel — oenee from 
talk at International Design 
Conference: Sept. 15 

Hayden, Chuck — AD: July @ 

Hecht Co., The: July 57 

Heinz Co., H. J.: May 38, June 56 

Helburn, William — photo: Apr. 34, 
50, June 46, Nov. 34, 37 

Hotel, Peter — illustration: Aug. 


Hemmick, Budd: Jan. 57, Mar. 23 

Hencke, A. D. — AD: Dec. 31 

Henri, Hurst & McDonald Inc.: 
Everett — art: 


Dec. 30 
House: May 35 
Herbick & Held Printing Co.: 
Nov. 44 


ov. 

Herder, Loren — AD: Oct. 26 

Herrero, Lowell — art: May 39, 
Aug. 34, 35, 3 

Hesse, Peter — art: Sept. 43 

Heu James — art: Jan. 43 

Hi Fidelity Association: Oct. 36 

Higgs Studios, John: Sept. 32, 33 

Highberger, William: Mar, 31 

Hill, James — art: Sept. 40 

Hills “re Coffee Inc.: Aug. 


Hilt’ Wand photo: Feb. 29 
ilty, Wendy — photo: eb. A 
2. 70 
Hirsch, Joseph — art: Jan. 39 
Hirshon—Garfield: May 25, Oct. 40 
Hitchcock, Henry Russell, 
comments at the International 
Design Conference: Nov. 
Hockaday Associates: Feb. 27, 
May 9, June 5 
Hodgson, Tom — art: Sept. 30 
Hoesch, Arthur — design: Mar. 40 
Hoffman Electronics: May 41 
Hoffman, Richard: Mar. 32 
Hofman, Hans — art: June 63 
Hogestad, Per — AD: July 39 
Holiday: Jan. 40 
Hollis, Sam — AD: June 56, 


Aug. 37 
Holloway, Robert — AD: May 35 
Holmes, Bea — art: July 55 
Holmes Lebs., Frank: y Bn 59 
Hoosier Photo Co.: Nov. 36 
Hoover, Gene — AD: July 57 
Horner Ltd., F. W.: Sept. 41 
Horst, Photo: Jan. 29 
Horstman, Paul — AD: May 34 
Hosiery Fashions: Dec. 5 
Hotel ads, see Travel. 
Houk, Norman ~ AD: Apr. 23 
House & Garden: June 63 
House & Gerstin:, July 57 
Houseman, John — quotes from talk 
at International Design Confer- 
ence: Sept. 15 
Howard, John — art: Apr. 23, 27 
— L.: Mar. 32 — 
Howe oung — agency: July 
Hoye, Charles v., — agency: Dec. 


Hubley, John — AD: May, 38, 40, 
June 56, 64, July 39, 42, 
Aug. 37, Nov. 43 
Hudnut, Richard: Noy. 70 
Hudson, J. L.: July 36 
— Div., American Motors: 
uly 
Huebner, Ray — art, AD: Apr. 36 
He Guy — AD: Jan. 
Huft, Richard A. — AD: July 41 
Hungerford, Robert: July 5, 40 
Hunt Foods: Jan. 29, May 39, 40 
Hurd, Richard — AD: Apr. 35 
Hurlburt, Allen -AD: June 39, 48, 
55, 62, 66, Nov. 38 
Hutcheson Studios: Nov. 32 
Hyde, George — AD: July 54 
Hyde, William — art: Aug. 34 


Idea: June 6 

Ideas for Industry: Dec. 27 

Illustration styles: fashion, Apr. 28, 
children’s, May 30; humorous, 
June 68; transportation, Aug. 40; 


decorative, Sept. 36; heads, 
Oct. 28 
Illustration trends: Mar. 44 
Image projector, camera: Mar. 46 
Imperial Oil Review: Sept. 30 
Imperial Whiskey: June 40 
Inada, Koyo — art: June 56 
Industrial Ads, see Manufacturers 
Informative literature: Jan. 14, 
Insurance ads, see Financial 
Integlio Service Corp. — photo: 
June 57 
International Design Conference: 
Apr. 62, June 111, Aug. 14, 
Sept. 15, Oct. 12,'Nov. 22, 
Dec. 1 


8 
Interstate Restaurant Supply Co.: 


an. 
The lronsides Co.: June 51 
Irwin, William — AD: Aug. 27 
Isbell, Vernon — AD: July 36 
Italian ad art: . 
Italian Marble Mart: 
Iwanaga, Alice — art: 


J 


Jackson, Roy — art: July 40 
Jacoby, William — AD: Nov. 32, 


Dec. 
Jacobs, Al — AD: Sept. 32, Nov. 42 
—- Russell (Pul. Rel.): July 


James, Frederic — crt: May 35 
James, Merle: Apr. 57 

Jarman shoes: Aug. 51 

Jaroslaw, Ben — art: July 36 
Jarvis, Thomas W.: May bg 

Jayson Shirt: Apr. 43 

— Advertising, William: Dec. 


Jennings, Dick — ‘‘Hudson’s North- 
a a New Concept of Art 
Direction”: July 44 -48 

Jergens Co., The Andrew: June 61 

Jerseymaid: May 

Jewelry Ads, see De Beers; Keep- 
sake Diamonds; Trifari, Kruss- 
man, & Fishel Inc. 

Job resume deta: June 30 

Joffe, Constantin — photo: Apr. 24, 
37, july 61, Oct. 22 

Johnson & Johnson: Mar. 39, 


Sept. 44 
Johnson, Howard — AD: July 40 
Johnson, S. C. & Son Inc.: Nov. 
Johnson, William — AD: July 40 
Johnsonian shoes: Aug. 51 
Johnston, Scott — art: July 36 
Joli, W. H. — photo: June 57 
Jones, Doug — photo: June 48 
Jones, Pat — art: Oct. 37, 39 
Jones, Paul — model: Nov. 32 
Jordan Wines Ltd.: Sept. 41 
Jossel, Leonard — AD: June 48 
Journal of Housing: Apr. 45 
Julian, Paul — art: June 64, 


July 42 
K 


Kabrin, Louis — art: Dec. 27 
Kahn Co., George N.: July 32 
Kahn, Murray — AD: Mar. 25 
Kalin, Frank — art: Dec. 37 
Kallig, Al — art: June 47 

Kamen, Gloria - art: Dec. 49 
Kamifuji, Tom — art: Aug. 37 
Kane, Art: Mar. 41, June 48, 52, 


Konsas City elects: June 38, July 


Kansas City’s 2nd show: May 34 
Kanzler, Richagd O. — AD: Now. 37 


Karlin, Eugene — art: June 

Karsakov, Leonard — AD: June 61, 
July 55, Nov. 33 

Karstrom, Susan: Dec. 23 

Kasak, Chorles — AD: June 70 

Kass, — art: July ys $2.53 

Katz, Joseph — agency: July 52, 

Kaufman & Associates, Henry J.: 
July 57 

cage Joe — illustration: Sept. 


Kearney, Maryanne — Design First: 
June 


Keefe, Daniel — AD: Apr. 33, 
June 62 

Keepsake Diamonds: June 84 

oe Charles — photo: Dec. 


Kelley, Mark — art: July 54 

Kelly & Lamb - agency: Dec. 33 

Kenbo Corp.: May 38 

Kennedy - - AD: Aug. 34 

Kenyon & Eckhardt: Jan. 57, Mar. 
3, July 36, 40, 42, Nov. 69 

Keppler, Victor — photo: Apr. 35 

Kerker—Peterson & Associates: 


~ 36 
Ketchum, MacLeod & Grove Inc.: 


Nov. 
Keyes Fibre Co.: July 54 
Kimball Co., Abbott: Dec. 28 
Kinkead, Margaret — art: July 36 
Kinney, Cle — AD: Oct. 24 
Kipe Offset Process Co.: June 58 
Kirby, Jason — art: June 
Kiwanis Magazine: Nov. 44 
Kleerkote, plastic overlay: Apr. 18 
Kline, Earl — animator: July 
Kling Studios: Sept. 46 
a - se Clarence — AD: Oct. 
Knoll Associates Inc.: Jan. 54, 
Apr. 49, Sept. 27, Nov. 37 
Knorr, J. Frank: Oct. 36 
Knox—Reeves: Oct. 26 
Knudson, Marylin — design: 


Apr. 44 
KNXT: May 40, 41, June 72 
Kobak, Edgar: Apr. 9, July 18 
Kodak Autopositive Film: Mar. 27 
Kolkey, Eugene — AD: Apr. 23 
Kolozsi, Lee — art: Dec, 33 
Kool—Aid: Apr. 27, Oct. 51 
Koons, Irv — art: Apr. 50 
Kopp, Jules: M 36° 
Korchnoy Ltd., E. A.: Aug. 25 
Koret of California: July %; 
Korten, C. F. -AD: July 40, 42 
Kowall, Gene M. — photo: Nov. 43 
Kozlow, AD, art: July 40 
Kraft, Arthur: July 46 
Krinsky, Marjorie: Nov. 33 
— olas T. — lettering: 


ay 
Kronstadt, Lila — art: June @ 
Krugman, Lester: Nov. 
Kubly, Don — art: Jan. 37, 46, 
Aug. 34, Sept. 44, Dec. 25 
Kuderna, Chuck — art: May 42 
Kudner Agency: Feb. 26 
Kysar, Ed: June 58 


L 


L’Aiglon: June 61 : 
Lake, Thomas Peter — AD: Nov. 44 
Lambert, Warner, Pharmaceutical 
Corp.: Nov. 50 
La Motte, Bernard — photo: June 63 
LaMotte, Maiteland R. — art: 
July 39 
Lampe, 4 June 18 
Lancaster, Eric — design: Dec. 34 
Landor, Walter — AD, art: Aug. 37 
Landshoff — photo: Oct. 26 
Lane, Horace — photo: Sept. 28 
Lang, Fisher & Stashower: Dec. 32 
Langlois Leo — AD: May 38, 
June 56 
La Roche, C. J.: Feb. 29 
Larsen Co., The: June 70 
Lergen, Hmest - AD: Aug. 34, 35, 


Lever, John C. — AD: Jan 32 

Lavore Co., M. H.: June 59 

Lear—Romec: Apr. 25 

Lee, Doris — art: June 44, 52, @ 

Lee Co., Frank H.: Aug. 35 

Lee, John — photo: June 58 

Lee Tire & Rubber Co.: 

Lefkort, Alan — AD: Dec. 33 

Le Flaquais, J. — art: Sept. 30 

Lefman, Walter — art: June 59 

Lefton Co., Al Paul: Mar. 25, 
June 39, Nov. 70, 71 

Leibowitz, Matthew — AD, art: 
Jan. 46, June 48 

Leibbrandt, Vern — AD: Ang: 33 

~~ ore - AD: July 38, 

ov. 





Lettering jnctunent, Varigraph: 
M 


ay 
Letters, display, cork: June 22 
Leu - orm t sf" Jan, 31, 
uly ug. 
Lever Brothers (Spry): Jan, 29 
LeVesque, Mar m ~ AD: May 37 
Levy, Lee — AD: June 3 
Lewandowski, E, D. — art: June 70 
Lewis, Robert: July 43 
Lewitt—Him — art: Sept, 35 
Lewitt, Sol — art: June 6 
McNeil & Libby of Canada 
et Sept 30, 
Libermeyy Alexander — AD: June 
Lichtenwalner, John — art: May 23 
Lichty: — 8 
Life: Apr. 27, June 54, 57, 58, 60, 
62, 63, Aug. 33, Nov. 38 
Life Savers: Apr. 27, Aug. 33 
Liller, Neale & Battle: Aug. 27 
Lilly, Eli & Co.: Nov. 44 
Linsoln=Mereury Div. Ford Motor 
Co.: July 40, 41, 42 
Lind, Dave: ~ AD: Dec. 33 
Lindner, Richard — art: June 44 
Lindsay, Dave — art: July 39, 40 
Line Material Co.: Sept. 32 
Liner, dtepley photocomposing unit: 
Apr. 1 


_- AD: Jan. 29, Apr. 33, 


Lionni, Leo — AD: Jan. 43, Mar. 
33, . 32, June 37, 46, 55, 74 
Lipari, Frank — AD, art: Sept. 41 
Lipp, Arch = AD: Dec, 32 
Lippincott, J. Gordon: July 18 
Lipstreu, Ken — art: Dec. 31 
Liquor Ads, see Anheuser-Busch; 
Brown-Forman; Canadian Club; 
Frankfort Distillers; Globe 
Brewing Co.; Golden Age 
Beverages; Hamm Brewing Co., 
Theo.; Imperial Whiskey; Jordan 
Wines, Ltd.; Marlin Beer; 
Miller Brewing Co.; National 
Distillers; Old Forestor; 
Olympia Brewing; Schenley; 
Sick’s Seattle Brewing & 
Malting Co.,; Taylor, Wa; 
Urbana Wine Co.; Wolfschnidt 
Vodka. 
Lithography, 5th annual awards: 


June 
Littlejohn, Bill — art: Nov. 45 
Living for Young Homemakers: 


June 54 
Lockheed: May 40, 42 
Ledico, Salvatore — AD: June 40 
Loehle, Richard — illustration: 
. on SS 49 » P 
oe ssociates mond — 
deni: Mar. 38, 39, June 70 
Loftis, Maxine — art: May 
Logan, : - AD: Apr. 24, 
ov. 37 


zine: June 39, 48, 55, 
» Nov. 
Lord & Freber: May 41 
Lord & Taylor: Nov, 33 
Lougee, Arthur T. —- AD: May 36, 
July 38, 40 
Low, Howard — art; “June 70 
Low, Joseph: Dec. 1, 12 
Lowe, _" ae! : AD: June 54 
Lowrie, s Potter — art: 
June sr° 
Lozier, Ted — AD: Dec,.30 
Latetin, Jive — design: *Mar. 26, 


L she & Waybu: 
ucko ayburn — a : 
tay = 
Ludekens, Fred — art: July 41 
Ludgin & Co., Earle: Jan. 32, 


ov. 
Lukens Steel Corp.: Aug. 27 
Lustenader, William E. 


~ dock: Mar. 38 
Lustig, Alvin = design: June 74, 
July 44-48 
Lux, Swene July 48 
Lydiard, Jack M. = AD: Apr. 37 
Lyon, Fred = art: Aug. 33, 36 


M 
M.D.M, Studios: July 43 


Longo, Tony —- AD: Dec, 33 
Look ie 


48 


Macallen Co., The: Sept. 27 
Macball — art: Dec. 3 
MacDonald, William J. — art: 
Aug. 35, 50 
Macintosh, Douglas — AD: July 42 
Mack, Donald — photo: Feb. 27, 
June 57 
MacKenzie, Bob — art: July 36 
MacLean’s Magazine: Sept. 30 
MacLeod & Associates: July 57 
MacManus, John & Adams: Jan. 57, 
July 36, 40 


Macoiullard, Louis — art: 
40 


May 

Madden, Udell S. — AD: May 38 

Madden—Shipman: May 38 

Maddock, Clark — AD: Nov. 41, 
Dec. 31, 

Mademoiselle: June 59, 42, Oct. 26 

— — young talent contest: 


Magazine promotion, see Media 
Magee, Robert — AD: May 42 
Magnesium engravings: Jan 33 
Magia Ge-. Joseph: Aug. 34, 35, 


Majo, W. M. de: Oct. 12 
Malvern, Corinne — art: May 30 
Mandel, Howard — art: June 
Manhattan Shirt: Apr. 43 
Manufacturers Ads, see Alcoa; 
American Oil Co.; American 
Phemolic Corp.; Ansul Chemical 
Co.; Arcadia Metal Products; 
Atlanta Paper Co.; Atlantic 
Refining Co.; Basic Refrac- 
tories; Bower Roller Bearings; 
Briggs Mfg. Co.; Bristol Brass 
Corp.; Burroughs Corp.; 
Chamber of Commerce; Cham- 
“ne Paper & Fibre; Clark Co.; 
arwin, H.; Clary Corp. 
Container 
Diamond Alkali; Dobeckmun Co.; 
Dowell; Eastern Corp.; Eastern 
Machine; Eastman Chemical; 
Eastman Kodak Co.; Elmo Inc.; 
Faber, Eberhard; General 
— Corp.; General 
Electric; Glide Window Co.; 
Great Lakes Carbon Corp.; 
Harris Seybold Co.; Hoffman 
Electronics; Johnson, S.C. & 
Son; Keyes Fibre Co.; Lear- 
Romec; Lockheed; Lukens Steel; 
Macallen Co.; Mathieson 
Chemical Corp.; Morre & Co., 
Benj.; Moore Business Forms; 
Nat’! Vulcanized Fibre Co.; 
Northrop Aircraft; Olivetti; 
Owens—Corning; Parker Pen Co.; 
Perfect Circle; Perfection 
Industries Inc.; Phillips Petro- 
leum Co.; Rand, McNally & Co.; 
Raybestos—Manhattan Inc.; 
Reichold Chemicals Inc.; 
Republic Construction Corp.; 
Rohm & Haas; Royal Typewriter; 
——— on Cons noe ; 
peedway Petroleum; St. Pau 
& Tacoma Lumber; Standard Oil 
of Cal.; Sylvania; Talon; 
Torrington Mfg. Co.; U.S. Steel; 
Valspar Corp.; Virginia Metal 
Prod.; Westinghouse; Whitin 
Adams Co.; Wilcox Electric be.; 
Zallea Bros.; Zippo 
Monufacturer’s Trust Co.: June 69 
Margulies, Irv. ~ AD: Nov. 
Margulies, Walter: April 9 
Marlboro: July 60-61, Oct. 51 
hy I Ber . 
arques, Ra — photo: t. 
Marshad, Jack — AD: Aug. 25 
Martex towels: Nov. 37 
Martin Bros. Box Co.: June 58 
Martin, David Stone: Apr. 50, 61, 
July 55 
Martin, Dudley — AD: Dec. 32 
Martin, Fletcher — art: June 53 
Martin, Milton — AD: Aug. 34 
Martin, Thomas = AD: Dec. 27 
Martinson’s: June 39 
Maryland Fish & Game Commission: 
= 53 
Maselli, Vince — photo: Nov. 52 
Masnick, Phil —- AD: June 70 
Mass, Joseph: July 55 


Massey-Harris: Sept. 33 
Match book design awards: 
Aug. 25, Nov. 
Mathisson & Associates: Sept. 32 
Mathisson, C. A.: — AD: Sept. 32 
Mathieson Chemical Corp.: Aug. 27 
Matter, Herbert — phete: Jan. 39, 
54, Ag, 49, July 31, Sept. 27, 
Nov. 37 
Maxon: May 38, June 56 
Mayen, Paul — : June 
Maytag: Jan. 31. 
Messe a, Anthony T. — AD: June 


McAdams, William Douglas: Jan. 54 
McBain, Neil — AD: Apr. 24 
McCabe, Norm — AD: May 40 
McCall, Robert — illustration: 


Aug. 40 
McCann Erickson: Jan. 31, 55 
Apr. 33, 35, June 42, 62, 64, 
Aug. 36, Sept. 28, Nov. 40, 41, 
. Cc. 3 ’ 32, 3 
McConnell, Eastman & Co. Ltd.: 
Sept. 36 
McCormack, John — art: June 40 
McCulloch, Len = art: July 39 
McGovern, Walter — AD: Oct. 22 
McGowan, Gordon = art: July 40 
McGregor Sportswear Co.: Mar. 39 
mares Harris D.: Jan. 43, 
ar. 
McLaren, Norman: Mar. 33 
McLaughlin, Frances — photo: 
May 28 


McManus, Larry — art: July 42 
MecNemara Bros. — AD, art: 
June 70 
McNamara, Ernest: July 38 
McNear, Everett — AD: Nov. 43 
MeNeil, Sally — art: July 57 
, J. Spencer — AD: July 55 


; McVoy 
orp.; Delco Products; Media Ads,and Editorial Treatment, 


see American oritenes CBS- 
Radio; CBS—TV; CeCo Publish- 
ing; Charm; Chatelaine; Combat 
Forces Journal; Desilu Produc- 
tions; Esquire; Fortune; 
Housekeeping; 1 Bazarr; 
Holiday; House & Garden; Idea; 
Imperial: Oil Review; Journal 
of Housing; Kiwanis Magazine; 
KNXT; Lite; Look; Mac ean’s; 
Mademoiselle; Men’s Wear; 
Miami Herald; Modern Packaging; 
Motive; NBC Film Div.; N.Y. 
Daily Mirror; N.Y.Daily News; 
N.Y. Times; Parents Magazine; 
Playboy; Reinhold Publ.; Roach, 
Hal; Saturday Evening Post; 
Scope; Seventeen; Sports 
Illustrated; Sun Colony; Sunset; 
Time; Today's Child; Town & 
Country; True; TV—Guide; 
Twentieth Century Fox Film 
Corp.; Vogue; Western Adver- 
tising; Westvaco ~~ 
WMT; WNBK—MGM; Woman’s 
Day; WTOP-TV; WXEL. 
Mednick, Sol ~ art: Jan. 43 
Medvik, Steve — AD: July 42, 43 
Meese, Wilbur W. — photo: Nov. 
Meldrum & Fewsmith: Dec. 32 
Meltzoff, Stanley — art: Jan. 42 
doza, Lovis — AD: Oct. 37 
Menna, Lovis — AD: Jan, 29, 
Sept. 2: 
Men's Wear, redesign: . 46 
Merchandise Mart: June 71 
Mercury Div., Ford Motor Co.: 
July 40 
Mercury International Pictures Inc.: 
ov. 
Mercury Publishing Co.: Oct. 35 
Mercury Record Co.: June 
Mer Maher, Edward C. — AD: 


3 
Merkle, Art - AD: Dec. 30 
Metion Corp.: Oct. 22 
Mettee, Boyd — art: July 52 
Metropolitan Bottling Co.: June 58 
Metzel, Erv — illustration: Sept. 37 


+ Arthur E., & Co.: 

ov. 43 

Meyers, Herbert — AD: June 80, 
Dec. 36 

Meyer, William Jr. — AD: July 54 

Miami Beach, City of: Oct. 36 


Miami Herald: Oct. 36 

Miami joins NSAD: July 30 

—-. 3rd annual ADC exhibit: 
ct. 

Michel, Georges — AD: July 40 

ae er ~ - - ; 37 

ichigan, University of: July 3, 

8, 39, Nov. 41 

Micossi, Mario: Nov. 60 

Mili, Gen — photo: June 60 

Milky Way: Apr. 23 

Miller, Ardene — photo: Oct. 37 

Miller Brewing Co.: Sept. 32 

Miller, Jean — art: Sept. 41 

Miller, Mackay, Hoeck & Hartun, 


May 
Miller, |; Feb, 30 
Miller, Marcelline — art: Nov. + 
Miller, Robert — art, design: Ja. 
1, 24, 31, July 62, Aug. 46, 47 
Miller, Roy - art: May 3 
Mills, Jorge D. — "A Credit Unicn 
and You": Mar. 
Milwaukee AD’s 2nd show: Sept 32 
minveries ADs elect officers: 
ov. 
Minneapolis elections: July 28 
Mitchell, McCandless & Klaus: 
Dec. 31 
Mittag & Volger: July 40 
Miyashita, Tad — art: July 57 
Mock, L. F., ““What Are Artists 
Doing to Achieve Professionc! 
Status?”’: Feb. 
Modern Peckeging: Feb. 28, June 
60, Nov. 3 
Moerder, Dan — photo: Aug. 55 
Mogul, Emil - agency: Nov. 32, 
ec. 
Mohtares, Alexander — art: Dec. 32 
Moller, Hans — art: Jan. 3 
Monnerat, Pierre: Aug. 31 
Monroe, Phil — animator: July 42 
Monroe, Robert — photo: May 22 
Montreal elections: Feb. 25 
Montreal’s fourth annual show: 
Sept. 40 
Moore & Co., Benjamin: June 40 
Moore, Al — art: June 
Moore Business Forms: Oct. 54 
Moore, Carl — AD: May 39 
Moran, Malcolm: July 46 
Morey, Humm & Johnstone: Apr. 25 
Moroz, Wyn — photo: Apr. 25 
Morr, Lucky — model: May 27 
Merris, Philip: Oct. 24, Nov. 36 
Morrison, Ted — art, design: 


pt. 

Mortimer, Charles G.: July 28 
Moses, Gerry - AD: Sept. 30 
Moss, Bill — art: July 40 
Moss, Donald — art: Feb. 29 
Motivation research, (see 

Research, motivation) 
Motive (magazine): July 53 
Mueller—Brockman, Josef: Aug. 3! 
Mullen, Chas. — AD: Oct. 38 
Mumm, Mullay & Nichols: June 5! 
Munce, Howard — illustration: 


Munsingweer: Apr. 36, 37 
Muray, Nickolas — photo: Jan. 29 
Murphy, William — art: May 39 
Murray, Douglas — AD: May 3 
Myer, Leonard — AD: Sept. 4/ 
Myers lord - scholarship fund: 


July 
Myers, Mike — photo: Apr. 37 
N 


Naidich, Murray — AD: May 4 

Nagata, Isshu — art: June 56 

Nakamura, Tak — art: May 42 

Nassau Development Board: 
Oct. 39 

National Bank of Commerce 
(Seattle): May 3 

National Biscuit Co.: June ¢ 

National City Bank of New Y: °k: 
June 

National convention of art 
directors: Sept. 

National Distillers: June 70 

National Drug Co., The: Jun» 48 

National Screen Service: May 4! 

National Society of Art Direc ors 
(see, NSAD) 


zz zzzz =z zzz 





ational Vulcanized Fibre Co.: 


Jan. 
3S Film Division: Jan. 57 
} eedle, Morris — AD: July 53 
he borax — illustration: 
48,4 


po, Arik ~ Bigness and Creati- 
vity: Jan 18, Apr. 34; The 
Background: Nov. 62 

ss, Evaline — ort: Apr. 28 
ttleton: Apr. 35, Aug. 27 

w Center Studios — photo: 


Apr. 35 

w England Shoe & Leather 
Ass'n.: July 

wman, Paul — AD: Feb. 26 
wman, Ruth — model: May 28 
wport Jazz Festival: July 54 
wopeper loose art technique: 
md i Medi 
wspaper promotion, see a 
w York Art Directors Club — 
First annual national visual 
communications conference: 
Jet. 2 

New York AD Management awards: 


Jul 

New York AD club, plans for 35th 
show: Sept. 23 

New York A's elect: July 30 

New York AD’s 34th annual show: 
June 45, July 28, Oct. 21 

New York Baily Mirror: Aug. 27 

New York Daily News, promotion 
case history: Jan. 58, June 47 

Nikon telephoto lens: May 57 

Niles, Dave — design: July 54 

Nitsche, Erik: Jan. 57 

Nomotta Yerns: Apr. 

Nonnast, Paul — art: Dec. 25 

Noonan, William — art: May 39 

Northland, shopping center, design 
f: July 44 


Se £88 S wee 


° 
Northrop Kireratt: May 42 
Noatene & Schladermundt— design: 
ar. 
Noxon, Herbert R.: Jan. 16 
NSAD Award nominees: Mar. 28 
NSAD Award voting method: Mar. 5 
= Award winner, Leo Lionni: 
ne 
NSAD club activities: Feb. 32 
NSAD club education projects: 


ct. 44 
NSAD elections: July 27, Aug. 23 
NSAD, growth report: Feb. 3¢ 
NSAD fqvelling Slide Show: 
Nye, Albert = photo: Mey 26-29 
ye, rt — photo: - 
Nye, William — art: May 35 


0 


Ockiey, Terry — AD: Jan. 46 
—— William — illustration: 
ct. 

O'Bryan, James William: Aug. 27 

Offset plate, bimetal: Mar. 2 

= o— 1 V-—“? a" 
gilvy, Benson er: ° 
32,33, June 50, 58, 61, Nov. 33 

Ohic Bell Telephone: Dec. 31 

Old Forestor Bourbon: Mar. 39 

Olden, George — AD: June, 43, 64 

Olis Studios, Marcel — art: May 40 

Olivetti: Apr. 32 

Olsen, Harry — AD: Jan. 29 

Olsen, Irving — art: Dec. 25 

gunge Brewing Co.: May 37 

Oomphies: Apr. 2 

Orr {: Assoc., Robert W.: June 57, 
6., Sept. 28 

Ortr: ayer, Robert — AD: July 53 

Osb=rn, Robert C. — art: June 

Otte, Robert — AD: 

Owe —— 4 


Owert, Bernard: Jan. 


c 


Paci aging trends: Mar. 38 
Pail :orpe, Robert — AD, art: 


Jey 

= ” Wjgente - art: Apr. 48, 
une 

oe ng,auhibit, N.Y. club: 


Patan, Tom — photo: May, 28, 


~ American World Airways: 

ct. . . '° 

Pan American Coffee Bureau: 
June 57 

Pandora, footwear: Apr. 31 

Paper Cutter, 14°": Mar. 46 

Paper for printing, new: Feb. 9, 

ay 45, Nov. 

Paper whiteness: Apr. 26 

Parents’ Magazine: June 54 

Parfums Caron: July 32 

Park, Scott —- AD: Nov. 45 

Parke, Davis & Co.: Apr. 49, 


uly 37 
Parke, Fred — TV direction: 

Aug. 
Parker, Al — art: June 52 
Parker Pen Co.: June 86, Nov. 40 
Parker, Leonard — AD: May 39 
Parkhurst, Ken: Jan. 54, May 42, 

June 59 
Parkinson, Norman — photo: Nov. 


Nov. 
Parr, Albert Eide, comments at the 
a Design Conference: 
ov. 
Patchett, Jean Ward — model: 
Jan 50, Nov. 34 
Patin, Ray: Mar. 34 
Patou, Jean:, Mar. 25 
Patterson Prod. Inc.: Jan. 42 
Patterson, Rhodes — art: June 70 
Paude, Ruth — art: May 37 
Paul, Arthur — design: Nov. 48, 49 
Paul, Bea — art: Nov. 48, 
Paulson, Carl — art: Apr. 36 
Payne, Harry — AD: June 61 
Pearson, Ann — art: May 39 
Pechter Bread: May 22 
Peck, Esther Lovise — art: Jan. 38 
Peck, Fred: July 20; July 37, 38, 
39, Dec. 25 
Peck, Priscilla — AD: June 49, 
60, 62, 63 


Pedersen, Ray ~ AD: May 37, 41 

Pell, William — sghoter Jon. 31 

Penn, Irving — photo: Jan. 29, 

OPT 31, 33 June 50, 60, él, 63, 
, Sept. 44, Dec. 25 

Perfect Circle: Nov. 43 

Perfection Industries Inc.: Dec. 31 

ee Ads, see TT 
erspect—o-—graph: June 

Perutz, Carl — ®t June 57 

ra Raymond — design: Dec. 


Pharmaceutical Ads, see Abbott 
Laboratories; Grove Laborato- 
ries; Horner Ltd., F.W.; Lambert, 
Warner; Lilly, Eli & Co.; 
National Drug Co.; P 


arke 
Davis & Co.; $eepe; Smith, Kline & 
tua 


Kline &+ French; rt Co., The; 


Terapia; vie Co.; White Labo- 


ratories; Whitehall Pharmacal 
°. 


oo AD club officers: 
Au 4 


Philadelphia Electric Co.: Nov. 70 
Phillips Petroleum Co.: May 35 
o/s Coxhead Liner: 


pr 
Photo ee paper: Jan. 30 
Photography Alive, by Frank 
Gershaw: Apr. 
Photo paper, super white: June 22 
Photo stand, lightweight: Mar. 53 
Photos, stock, railroad: June 22 
Photostats, color: Nov. 16 
Physicians Desk Reference: June 


Piatti, Celestino: Aug. 31 

Picart—le—Doux, Jean — design: 
Dec. 

Pictography, self adhering 
symbols: June 

Pillsbury: Apr. 24, 37 

nr ie Cipe - AD: June 52, 53, 


Pinkwater, Bob — art: Nov. 54 
Pinney & Beecher: Feb. 29 
Pinney, Doris — photo: June 42 
Pintori, Giovanni: Nov. 60 
Pioneer (belts): a 52 
Pitt Studios — art: Dec. 33 


Pittsburgh, U. of, Photo Library: 
° 


Vv. 
Pizzi, Elmer — AD: June 90 
Playboy magazine covers: Nov. 48 
Pliskin, Robert: Jan. 57, Ser. 35 
Plow, Curtis - AD: Nov. 7. 
Plymouth: Sept. 44, Dec. 25 
Pohiman Studios Inc.: Sept. 33 
Pointer, Priscilla — art: be 31 
res comere speeds art: July 


Polaroid film: May 25 
Pontiac Motor Car. Co.: July 36 
Poole, Robert — art: M 40 
Poore, Taylor — photo: Nov. 43 
Postal regulations relaxed for 
publication inserts: May 23 
Posters, 30—sheet: July 31 
Potts, Marvin — AD: Apr. 27, 


Oct. 51 
Potts (R.J.), Calkins & Holden: 


Ma i 
Powell, James R. — AD: Jan. 40 
Powers, Lyman — AD: May 40 
Pree, Rena de — art: Aug. 35 
Preile Co., F.W.: July 38 
Preminger, Otto: May 41 
Pre-sensitized offset plates: 33 
Prezebel, Richard — AL: Mey 34 
Price clinics, Phila.: Jan. 
Pringle & Booth Ltd.: Sept. 30, 41 
Privett, Mogge: May 42, 
Production Wiletin: Jan, 33; Feb. 
, Mar. 27, Apr. 26, May 45, 
July 34, Aug. 20, 29, Oct. 
27, Nov. 38, Dec. 

Professional status, What Artists 
Are Doing To Achieve — L. F. 
Mock: Feb. 38 

Protype: July 33 

Provincial Paper Ltd.: Sept. 41 

Prudential Life Insurance: June 
57, Sept. 26 

Putman, Don — AD: Nov. 72 


Q 
Quint, Bernard - AD: June 60, 62 
R 


Racine Adwagon: Nov. 42 

Radin, Jerry — AD: Aug. 27 

Radio station promotion, see Media 

Radkai, Paul — photo: June 58, 61, 
Nov. 42, 

Rand, Marvin — art: May 40, 42 

Rand, McNally & Co.: Nov. 40 

Rand, Paul = art: June 63 

Rand, Ted — art: May 36 

Raskin, Eugene: June 18 

Ray, Bert: Mar. 34, June 70 

Ray bestos—Manhattan Inc.: Jan. 42 

Raym Assoc.: June 

Rays—Aldin — photo: Nov. 32 

RCA air conditioner: Nov. 70 

RCA Victor: Mar. 23, June 68 

Readership — see Research, 
readership 

Real, James — photo: July 37 

Record albums, see Bethlehem 
Record Co.; Columbia Master- 
works; Decca; Mercury Record 


©. 

Red Cross Shoes: Dec. 27 

Redmond, Dolores — art: July 32 

Reed & Barton: Apr. 33 

Reeves Fabrics: toy 32 

Regehr, Carl — design: Apr. 45, 
une 70 

Reichold Chemicals Inc.; Jan. 57 

Reinecke, Bill — art: July 

Reinhold Publishing Corp.: Aug. 56 

Reinsel, Walter — AD: Jan. 37, 
42, May 54, June 46, July 42, 
Nov. 

Renfro, Edward — art: May 41, 42, 
June 

Reno, Emily — art: a! 36 

Renwick, Howard C.: Nov. 33 

Republic Construction Corp.: 

ay 

Research, motivation: Jan. 34, 
Feb. 14, Mar. 12, Mey 16, July 
58, Sept. 18, Nov. 2 

Research readership: Feb. 45, 
Apr. 43, June 84, Aug. 51, Oct. 
at. Dec. 70 


Resor, Stanley: July 28 

Retail store ads, see Bon Marche; 
Bullocks Downtown; Cox's Inc.; 
Dayton’s; Discount Record Shop; 
Field, Marshall & Co.; Halle 
Bros. Co.; Hall’s; Hecht Co.; 
Herald House; Hudson, J.L.; 
Lord & Taylor; Mangin, J.; 
Rich's; Sears, Roebuck Co.; 
Weber & Heilbroner; 

Reuse ments, tax status: May 6 

Revion: Dec. & 

Rheaume, Lovis — AD: July 55 

Rice, Cliff — art: Nov. 44 

Rich, King — AD: July 32 

Richard Co., Albert: Nov. 32 

Richard, Judith — ort: July 57 

Richards, William- art: Nov. 41, 


Dec. 30 
Richman Studios, Mel: Jan. 40 
ar. 
Rich's, Atlanta: Jan. 49 


Riggs, Robert — art: July 40, 
ov. 

Riley, Louise: Jan. 57 
Rinna, Frank — art: Aug. 36 
Rivard, Barbara — art: May 35 
Rizzo, Dominick — AD: Apr. 25 
Roach, Hal, Studio: Nov. 45 

: Dee, 27 


Dec. 
Roberts, Jack — AD: May 42, 
July 31 
Robertson, J. C. — AD: Jan. 42 
Robins, Seymour — art: Jan. 40 
Robinson, Clark L.: Dec. 30, 33 
or: eed Elwood — agency: May 


Robinsons, J.W.: June 58 

Rochester elections: July 29 

Rochester's Ist AD show: May 32 

os Stan — photo: July 32, 

ct. 

Rockmore Co.: May 22, July 31, 
Aug. 

Rockmore, J. Alan — AD: June 61 

Rockwell, Harlow — AD: Apr. 27 

Rodman, Harry — AD: Nov. 33 

ag Robert S. — art: June 80 

Rohm & Haas Co.: Jan, 42 

Roos, Birger — art: June 39 

Roos Brothers: Aug, 

Rose, Ben — photo: Jen. 32, Apr. 
32, 33, June, 1, 48, 33, 60, © 

Rose, David — AD: _ 42, 44 

Rose, Ralph — photo: Oct. 39 

wae Herbert M. — art: June 


Rosetti, Gian: Nov. 60 

Ross, Andrew —- AD: June 64 
Ross, Tom — AD: Nov..44 
Rossin, Lester, Associates: Jan: 


56, Apr. 5 
Rostock, Edward —~ AD: Feb. 30, 
Oct. 26 
Rothschild, Jack — art: July 55 
Rous & a Press Ltd.: Sept. 
Roy, Ross — agency: July 39 
Royal Typewriter Co.: June 57 
Roys, Gil — art: Mey 30 
Rubin, Lili: Oct. 3 
an * ee Charles L., & Co.: Jan. 


Ruther, Donald —- AD: Feb. 28, 


Rutiedan Richard ~ photo: it 
utile chard — photo: May 
24, 8y 

Ruzicka, Fred — photo: Sept. 28 


Rvey, George Miles — photo: Apr. 


Ryeson, Robert: July 43 
$ 


S & W Fine Foods Inc.: May 23 
Searinen, Lily — sculpture: July 48 
St. Marie, Ann — model: May 2 
Safeway Stores Inc.: Aug. 35, 50 
Seg—No—Mor: Nov. 

Solary omver. Washington, D.C.: 


Aug. 
Salkin, Leo — AD: May 4 


1 
Salowinsky, Ray — photo: July 32 
Samberg, Rouben — photo: Apr. 23 
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Congriem, George — design: Dec. 


Semerjon, Peter — photo: May 41 
Samuelson, Paul: July 43 
Sanders, Bernard — AD: July 57 
Sanders, George — AD: Apr. 35 
San Diego Gas & Electric Co.: 


May 39 
Sandler, Ted — AD: June 57, 61 
Sandy, Hal — AD: May 35 
San Pemaless AD club officers: 
San Peenshoun 7th annual show: 
ug. 32- 
os eee Milk Industry: Aug. 


Sansone, Len — art: Oct. 39 

Sapiro, Scotty — photo: Sept, 42 

Saturday Evening Post: June 69 

Saturday Evening Post, redesign: 
Oct. 42 

Saturday Evening Post Treasury: 
Feb. 29 


Savignac, Raymond — art: Apr. 27, 
June 57, 58, Dec. 34, 35 
Sewyer, Martha — illustration: 
ct. 28 
Scallela, Jules A. —- AD: Dec. 53 
Scan—A-—Sizer: Jan. 33 
Scents for displays: Feb. 9 
Schaeffer Pen Co.: May 40 
William — art: Oct. 34, 
35, 38, 39 
Schenley: Apr. 35 
Schmid, Mex: Aug. 31 
Schmidt Co., E.F.: June 71 
Schmidt & Sons Inc., Co.: Jan. 41 
Schmidt, Ken — photo: June 86 
Schmidtke, Normon E. — AD: 


Oct. 
Schools, : art schools compared: 


pr. 

Schramm, William H. — art: June 70 
roeder, Al: July 43 

Schroth, Lillian E. — art: Apr. 28 

Schwartz, Tony; June 51 

Scope: June 

Scott, Alger B. — Mar. 35, June 61, 
July 36, 50-51, Nov. 43 

Scott, Foresman Co.: Apr. 

Seott, Howard — art: Nov. 71 

Scott, Keith — AD: Sept. 40 

Sealtest ice Cream: Jan. 46 

Searle, Ronald — art: Sept. 34 

Sears, + oo Co. — Mar. 40, 


— 3 

Seattle, 6th annual show: May 36 

Security Mutual Life Insurance: 
June 61, July 55 

Seike, Kiyoshi: 


den, Jack — AD: 
Sel—Art acetate: Jan, 14 
Seller, Arthur — AD: June 49, 57 
Sergenian, Fred S$. — AD: Apr. 27 
Serwer, Irving: Feb. 30, Oct. 26 
Setterburg, Carl — illustration: 
Oct. 2 
Soventoan: Mar, 41, June 48, 52, 


Shahn, Ben — art: June 52, 61, 
Sept. 27 

Shanks, Hector — AD: Sept. 40 

Shaver, Dorothy: July 28 

Show, David — art: y » 99 

Shaw, Les — AD: May 37 

Shaw, Mark — photo: Apr. 33, 35 
June 50, 

Shean, Al — AD: Nov. 45 

Sheldon, Orville — AD: June 40 
Dec. 50 


Shem, Tom — AD: Dec. 31, 32 
Sheridan, Max — AD: Dec. 28° 
Sheriff, Walker B., Inc.: Nov. 42 
Sherman, James — AD: Jan. 31, 
— 42, Nov. a 3 
erry, J. — art: 
Shimin, Symeon — art: June 44 
imp, ——7 Matz — art: 


Dec. 
Shimp, Eu R. — AD: Dec. 30 
Sh 38 


Sick’s Seattle Brewing & Malting 
Co.: May 

Sidebotham, Jack — AD: June 64 

Sieber, Jorden — Apr. 45 


Siegel, Arthur — art: Nov. 43 

Siegel, Dink — art: June 

Siegel, Paul — photo: June 55 

Sigritz, Gustave — AD: June 51 

sifk screen fast drying: Jon, 

Silk screen printing, preparing copy 
for “" dith Pilpel—Strauss: 


Apr. 
Silva, Ernest — photo: June 54 
Silvas, Leslie — art: June 57 
Silverstein, Donald: July 1, 24 
Silverstein, Louis — AD: June 58 
Simcik, Hans — art, design: 
Sept. 40 
Simon, Douniee D.: Apr. 31, 33, 
48, 50, 61, Nov. 
Simon & Schuster: Feb. 29 
Simper, Fred — AD: July 40 
Simpson, Bud — illustration: 
Sept. 36 


Simpson, Lyman — art: Jan. 32, 


ov. 
Simpson Co. Ltd., Robert: 
Singer, Arvilla — AD: Oct. 
Skippy Fogo Butter: June 56, 
ug. 
Slater. Dick — art: Dec. 32 
Slides file: June 30 
Sloane, Eunice — art: i 28 
Sloat Chevrolet: July 5 
Smalliman, Bob: 7 38 
Smiley, upere - AD: June 86, 


Nov. 


5 41 


Smiley, Russ — art: Oct. 35 

Smith, Bob — AD: Oct. 36, 38, 39 

Smith, Bud — AD: Apr. 32 

Smith, Glenn — AD: July 39 

Smith, J. Chris — AD: May 41 

a ~ Kline & French: Jan. 41, 

ug. 

Smith, Oren A. — AD: Mar, 23 

Smith, Paul — AD: June 57, Sept. 

a. rey" 
ith—Tepper—Sundberg: Aug. 

Smith, William: July 4 

Smith & Scherr — design: Mar. 39 

Snope, Dan — AD: May 36 

Snyder, Jerome — art: June 41 

Social Research Inc.: Mar. 12, 
Mey 16, July 58, Sept. 18, Nov. 


Social security law changes: Jan. 9 
ae = of Illustrators elects: 
uv 
Society of Typographic Arts show: 
Apr. 44; gallery: June 86; 
new officers: Aug. 52 
low, Otto: Nov. 36 
ee oloft, Rebert - ot Mey 34. 
owinski, Ray — photo: 
Somoroff, Ben — photo: May 34, 
June 49, 
Sete, Earl ~ AD: Nov. 40 
Southern ¢ May 38, Aug. 
Spanish Green Olives: Nov. 40 
Soaks, George T. — AD: July 


Speedway Petroleum: May 40, 
June be, July 42, Nov. 45 

Spier, Jo — art: Jan. 64 

Spitzer, Silas — AD: June 51 

Sports Illustrated: Apr. 24 

Springmaid: July 32 

St. too Ss Tacoma Lumber Co.: 


May 
Stalley, Horry — AD: July 39 
Standard Oil Co. of Calif 


Aug. 
Stanley, Lee — AD: July 61 
Stanley, Mack — AD: July 37, 41 
Starch, Daniel — readership report: 


Stauder, ‘aul ~ AD, art: May 35 
Stebbins, Hal: May 42, June 59 
Steffen, Fred - art: June 71, Nov. 


44 
Steig, William: Nov. 56 
Stein oe - art: June 43, 
Nov. 
Steinweiss, Alex: Sept. 28 
Stereo mounting, volume: June 26 
Stern, Bert — photo: Apr. 32, 35, 
June 51, Aug. 27, Nov. 34 
Stern, Walter: Jan. 16 
Sterns, Phil — photo: Nov. 70 
Stewart, Clair - AD: Sept. 41 


Feb. 45, Apr. 43, June 84, Aug. 
51) Oct. 4, Dec. 70 


Stockton, West, Burkhart: Dec. 27 

Stoltenberg, Donald — art: July 54 

Stonehouse, Brian — art: Apr. 2 

Story board forms on reels: May 56 

Storyboard Inc.: Aog. 37 

Storz, Al — art: Jan. 40 

Strauss, Edith — “‘How To Prepare 
Art for Silk Screen Printing”: 


Apr. 10 
Strobel, Micky — AD: Nov. 52 
§trong, Jack — AD: Nov. 70 
The Stuart Co.: May 42 
Stuart, Chas. R. — agency: May 38, 
39, 40, Aug. 35, 36, 37, Nov. 64 
Stuart, Ken — AD: Oct.-42 
Stuart, Mel — art: Sept. 27 
Studio association may form: 


Jan. 
Suburban Temple: Dec. 33 
Sudler — agency: May 
Sudier & Hennessey: Apr. 50, 
June 58 
Sulpizio, George — art: Jan. 41, 
ug. » 56 
Sun Colony — magazine: Oct. 39 
Sundberg, Arthur: Aug. 37 
Sun Dial Films: July $5 
Sunset Magazine: = 3 
Swackhamer, Fred — AD: Jan. 64 
Swanberg, C. W. — art: May 36 
Swift's: June 42, Nov. 40 
Swiss ad art: Aug. 30 
Sylvania Electric Products Inc.: 
Mar. 38, July 
Szalanski, Ed — art: Sept. 33 
Szilagyi, John — AD: Dec. 32 


T 


Table Products Co.: Aug. 34 
Taft, Marshall — AD: May 42 
Taft, Robert — model: Nov. 37 
Talon: Apr. 35 

Tani, Hisashi — AD, art: Aug. 36, 


37 


Tara, William — art: May 38 

Tate, Norman — AD: Aug. 37 

Taubin, William — AD: » DA, 
32, 48, 50, 61, June 74 

Tax changes for 1955: Jan. 20 

Tax deductions, wife’s convention 
expenses: June 16 

Tax, on sale of business: June 16 

Tax talk: Jan. 9, Feb. 84, Mar. 9, 
Apr. 6, May 6, June 12, July 9 
Aug. 9, Sept. 6, Oct. 6, Nov. 6, 

ec. 
Taylor, Rosalind ~ design: Jan. 28 
Taylor & gee Printing Co.: 


Aug. 
lor, W. A. (Old Smuggler 
Dec. 28 
Technics Co., The: June 41 


“Teen Art is Mature: Mar. 41 


Telephoto lens: Jan. 31 
Tepper, Gene — AD: Aug. 37 


Terapia: June 60 

Terry, Roy H. — art: May S$? 

Testa, Armando: Nov. 

Thomas, Edward G. — AD: June 48 

Thompson, Bradbury — design: 
am. 49, May 24, June 49, 62, 63, 

ct. 

Thompson, Co., J. Walter: Jan. 57, 
Mar, 23, Sgr. 35, May 40, June 
86, July 33, 36, Aug. 35, 50, 
Oct. 34, 38, 39, Nov. 40, 43, 


Dec. 25 
Thagpeen, William — design: Oct. 
Thrasher, Orville — art: May 35 


Tilds & Cantz: Jan 55 

Tillotson, Roy W. — “‘Trade Paper 
Ads Can Look Like These’’: 
Jan, 54, July 27 

Time Magazine: June 58, Aug. 27, 
Sept. 27 


Times, N. Y.: June 58 
Tinkelman Murray: Dec. 26 
Today's Child: May 39 
Todd, Norm — AD: Oct. 38 
Todd ey oe Aug. 27 
Top Pop roducts: “Guiy 39 
Toronto AD’s 7th show: Sept. 30 
Torrin : 7 
Town & Country: June 52 

Town, Harold — art: Sept. 30 


Trade paper ads can look like 
these, by Roy Tillotson: 
Jan. 

Trade talk: Jan. 70, Feb. 76 
Mar. 47, Apr. 67, May 58, Jure 
112, July 66, Aug. 68, Sept. 4, 
Oct. 55, Nov. 80, Dec. 

Tragerman, Morris — AD: July 32 

Trans Canada Airlines: Sept... 0 

Transfer paper, Ebonized: Jun 34 

Transparency viewers: June 2 

Trasoff, Victor — AD: Jan. 54 

Travel, hotels, transportation « is, 
see Avalon Hotel; Balmoral 
Hotel; Braniff International | ir. 
ways; Douglas Aircraft; 
Fontainebleau Hotel; Miami 
Beach; Nassau Developmen 
Board; Pan-American World _ ir 
ways; Southern Pacific; Tra: s- 
Canada Airlines; West Palm 
Beach Chamber of Commerc: 

Tremblay, Verabel — AD: June 58 

Trevor, Leslie — AD: Sept. 3] 41 

Tri—Arts Press: Age. 50, June 74 

Trifari, Krussman, Fishel In et 
Dec. 28 

Troy, William A. — tem Mo’. 40 

True Color Process Guide: Moy 45 

True Magazine: Aug. 33 

Trumbo, James — AD: July 40 
Nov. 

Tucker, Robert — AD: Nov. 4 

Tudor, Charles — AD: June 5<, 60, 
62, 63, Aug. 33 

Tupper, Jack — art: Dec. 32 

Turner, Ernest: Mar. 35 

TV color slides: Apr. 56 

TV—Graphics: Nov. 45 

TV—Guide, wa Pub.: Jan, 43 

ht =, eee rawing pads: 

a 


Y 
TV station, network ads, see Medic 
TV-stylized art: Dec. 40 
Twentieth Century Fox Film Corp.; 
June 
Twin Pines Farm Dairy: July 40 
Type Directors Club awards: May 
, June 7. 
Toggraces, new: Jan. 14, Feb. 9, 
3, Mar. 27, 34 45, July 34, 
June 92, Apr. 22, June 2, 
- 104, Aue. 20, Sept .29, Nov. 


, Dec. 
Typographic Service Inc.: June 90 


U 


United Foundation: July 36 
United States Steel: June 64 
Union Oil Co.: May 

Union Trust Co. (Rochester): 


on. 

Upcomers: Jan. 44, 48, 62, Mar. 
42, Apr. 38, 51, 57, May 43, 
June 65, 82, 89, 105, Jely 49 
Aug. 42, Sept. 42, 43, Oct. 34, 
Nov 46, 47, 51, 54, Dec. 44, 


"Upjohn Co.: Jan. 55, Apr. 5! 
Urbana Wine Co.: Dec. 27 
Utilities ads, see Bell Telephone 
Co. of Penna; C&P Telephone 
Co.; Cleveland Electric |! umin- 
ating Co.; Ohio Bell Tele; sone; 
Philadelphia Electric Co. 
San Diego Gas & Electric <o. 


Vv 


Valosio, Bob — art: Oct. 25 
Vals 

aerle, Edward — art: 

42, 88, Nov. 40, 43 
Van Bellen, Walter — AD: J 
Van Nuys, Mary — model: N 
VanSont—Dugdale: July 52 
— Arnold — AD: ine 
ov. 41 

Vegh, Steven — art: Dec. 4 
ves Robert — AD: Oct. 


Veritone Co.: Apr. 45, Nev 

Vernet, Leonie — lel: M ° 

Vershen, Roger — AD: Sep 

vanes Air Conditioning Co 
ec. 


(continued on page 1 
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CRAF-TONE SHADING SHEETS... the no glare, self-adhering all-pur 
pose, efficient, economical overlay shading medium 294 patterns! 


CRAF-TYPE the versatile, improved paste-up type that speeds com 
position and really cuts typography costs! 279 Fonts, faces and sizes 


CRAFT-COLOR 19 brilliant, nonfading Translucent colors on self 
adhering clear plastic sheets! . 


SINGLETONE DRAWING PAPER... a chemically treated drawing paper 
with a single hidder tone for straight shading effects! 59 Patterns! 


BLACK AND WHITE TOP SHEET SHADING FILMS... .Transparent over- 
lay film for shading effect in line copy! 59 black also white screens 
with removable dots and patterns! Ideal for newspaper and photo en 
graving shops 

MULTI-COLOR PROCESS reduces 4 color printing costs. The only 
reliable, inexpensive method to make plates for color printing! 
CRAFTINT DOUBLETONE DRAWING PAPER AND TRACING VELLUM 
17 original two screen patterns that ycu develop. Two separate “in 
visible” shading tones processed into the paper to get third dimen 
sional effects 





Craftint — 


the most complete 
Shading Medium Catalog 


in the world! 


CUT production costs! 
MEET deadiines efficiently! 


ADD sales impact to layouts 


and finished art! 


rattint 


THE CRAFTINT MANUFACTURING CO. 
NEW YORK CLEVELAND CHICAGO 





CRAFTINT MANUFACTURING COMPANY 
1615 COLLAMER AVE CLEVELAND 10. OHIO 


Yes, send me the world’s most 
complete Shading Medium Catalog 


Nome 





Compony____ 


Address__ 
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CASE 


Problem: For many years, the Beekman 
Shirt Corporation has been manufactur- 
ing quality men’s shirts for scores of the 
country’s leading department stores and 
men’s wear stores. Their shirts were in 
the category known as “private label” 
merchandise in that the only identifica- 
tion on the product was the store labels. 
Recently, Beekman decided to market 
their shirts under their own brand name. 
There was, of course, a solid nucleus of 
distribution with stores who were already 
successfully selling Beekman shirts. How- 
ever, the inevitable marketing problem 
arose: to make it seem worthwhile to 
these present accounts as well as other 
stores to feature the shirts under the new 
Beekman label. The only answer was a 
national advertising campaign that 
quickly and dramatically established the 
Beekman name with consumers and si- 
multaneously made retailers sit up and 
take notice. This was an advertising 
problem more easily stated than done. 
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irritation -. 


The popular-priced shirt field is a highly 
competitive one dominated by giants 
with six-figure ad budgets. On the other 
hand, the quality market was well on the 
way toward being captured by a compara- 
tively new brand whose advertising was 
being hailed by the ad fraternity as one 
of the best campaigns in recent years. 
What approach should Beekman (with 
a modest budget) take to invade this 
market? 


Solution: Preliminary meetings between 
the client’s merchandising staff and the 
agency plans board resulted in a clarifi- 
cation of the marketing concepts to be 
used in the advertising. Beekman would 
create for itself its own niche in the field; 
namely, the quality shirts at popular 
prices. Where competitive firms in the 
popular-priced field concentrated on spe- 
cifiic color, fabric and collar-style promo- 
tions, Beekman would pre-sell the con- 
sumer on the brand name and what it 





Can you guess who’s wearing 
the BEEKMAN shirt? 
Cue 1; Hs painting wend 
clue 2: Me 







clue 3 
ok es 








wearing and we 





Yet every ee nMan short 
depeneting an baler 


at men's stores everywhere, oF write 


Shirts 
for men 
2 G@vision of |. Freezer & Son, inc. 245 Fifth Avenue, New York, ®_ Y. 











ESTABLISHING BRAND NAME QUICKLY 


represents in over-all quality. At the same 
time, Beekman was in a favorable posi- 
tion to capitalize on the new consumer 
consciousness of distinctive quality and 
“snobbish” superiority in shirts (helped 
not a little by. the famous campaign me: 
tioned above.) Beekman was an old hand 
at producing non-run-of-the-mill shiris 
and their experience and organization i) 
manufacturing and fabric-purchasing e 
abled them to produce an excellent lire 
at popular-prices. 

Starting but not adhering strictly ‘0 
the tried-and-true testimonial techniqu 
the agency aimed at associating Beekm 
shirts with men of taste. Research, on t 
other hand, clearly indicated that m 
are close to the bottom of the list 
advertising illustrations that attract t 
interest of readers. Babies . . . dogs . 
yes! But even men hardly looked at m: 
in ads. This research signalled the ag« 
cy that an additional feature should | 
included with the men in the ads to w 
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you guess who’s wearing 
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@ 4; He wears BEEKMAN shorts beca 
ducerning about disuinctwe tabr 
superior sewmanship 


sordinary shertings gathered trom the four cor 
sanforired and cotortas: BEEKMAN shars 
with all the care of a custom shuremaker The gentle 
collars are so pertectly designed that friend wate 
n with one eye on the TV set and get like-new 1 
The extra-long shurtiads rétuse to ride up The 
dety laundering after laundering And w: 
$5.95 and $4.95 (depending on tabri T 
s complete wardrobe of BEEKMAN shirts 


|. Freezer & Son, inc, 245 Fifth Avenue, New York, M. ¥ 











Can you guess who’s wearing 
the BEEKMAN shirt? 


at men's stores everywhere. or write 


Shirts 
for men 
Beekman Shuts Corporaton - 245 Fifth Avenue New York NY 








attention. This could not be a “gimmick” 
but rather a feature germane to the ad- 
vertising message. 

At this point in the formulation of the 
Beekman advertising campaign, explana- 
tions no longer are in order. Because this 
is the point where research, marketing 
knowledge and merchandise information 
temporarily took a back seat to that won- 
derful phenomenon known’ as “creative 
inspiration,” “intuitive insight” or what 
have you. The result was an advertising 
campaign that accomplished many'things. 
1. It, indeed, associated Beekman shirts 
with men of taste. 2. It took advantage 
of the public’s predilection for playing 
“guessing games.” 3. It supplied the extra 
feature vitally needed in men’s wear ad- 
vertising. 4. It used a small dose of the 
‘irritation” device so controversially ef- 
fective in radio advertising. 5. It stressed 
the brand story — the luxury shirts at 
popular prices. 

The ads themselves which always ask 
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the reader to guess who’s wearing the 
Beekman shirts show the person in ques- 
tion with his face partially hidden. The 
copy offers clues about the person. The 
reader is drawn into the copy — reads it 
thoroughly to learn who the person is — 
but is never told. 

More — the agency adapted the cam- 
paign for a unique business paper pro- 
gram consisting of daily small space ads. 
Each little trade ad makes some selling 
point about Beekman and also ties-up 
with the “mystery men” consumer ads. 


Results: A flood of letters and phone calls 
resulting after only a few test insertions 
in the New York Times Magazine. (The 
campaign will be expanded to include a 
number of other national publications.) 
Everybody and his brother wants to 
know who is the man in the ad. Even 
buyers of top department stores are bad- 
gering the client to learn the men’s iden- 
tities. A professor of advertising and 


Can you guess who’s wearing 


the BEEKMAN shirt F 


BEEKMAN 


Shirts 
for men 


Fh Aveme New Fork 











marketing at an Eastern university wrote 
that his students want to know why the 
names are left out of the ad. (Naturally, 
they got the Beekman selling message 
while perusing the ads so carefully.) 
More and more retailers are featuring 
Beekman shirts and preparing tie-in ads 
capitalizing on the “mystery men.” Busi- 
ness is darn good. 

P.S. The clues in the copy fit the people 
in the ads, but even if the names were 
publicized they would not be meaningful 
to the public. They are not “househoid 
names.” “ 





Client: Beekman Shirt Corporation, 
New York, N.Y. 

Agency: David J. Mendelsohn Advertis- 
ing Agency, Inc. 

Art Direction: Joe Bickel 

Copy: Edwin Hanft 

Photography: Ray Solowinski 





In some states, notably New York, 
artists are regarded as business men 
by the tax department and must pay 
a business tax. If they were regarded 
as professionals, as are architects, for 
example, they would be free of that 
tax. One key factor in establishing 
professional status is the educational 
basis of the profession. In this article 
George McNeil, of Pratt Institute, 
reviews the development of art edu- 
cation, pointing out how recent 
trends are providing an educational 
base favorable toward establishing 
claims for professional status. 


professional status, 


imam -leltlershelel a 


are all related 


here’s how 





More and more in the last few years, the 
question of the tax liability of artists has 
come to the fore in New York State. I 
became interested in the relation of art 
education to professional status since tax 
decisions classified certain artists as busi- 
nessmen. The tax is not large—only about 
$100 yearly on an income of $10,000. 
There is more to the story of art as a 
profession than the elimination of this 
tax. 

While artists are positive about their 
professional status, the highly individua- 
listic and non-verbal nature of their cre- 
ativity tends to make them reluctant to 
write about their work. It is hoped that 
this first report on art education will be 
followed by others: on the unique role 
of art as contrasted to medicine, law, and 
the other professions; the functioning of 
art as a public service; art societies; and 
the other aspects of our profession. Since 
painting and sculpture have long been 
recognized as professions, special atten- 
tion will be paid to the useful arts which 
now play an increasingly important role 
in our culture. 

At the outset, let me define “artist” 
and “profession-professional”. By “artist”, 
I mean a painter, sculptor, or designer 
who forms paper, paint, clay or other 
materials into a composition eliciting ap- 
preciation which varies from the sublime 
to the delightful. A Rembrandt self-por- 
trait may evoke the most exalted revela- 
tion, while a book-jacket may please be- 
cause of fine design and color. Both are 
art. We characterize art with distinct 
spiritual overtones as “fine or expressive”; 
forms which are simultaneously useful 
ind artistic are known as “applied art”, 
‘functional art”, “everyday art”, and 
“useful art”. This latter term will describe 
ypography, book illustrations, and fur- 
iiture which are delightful in vision. To 
nticipate the argument that useful art 
; also expressive, that the love of fine 

orm enjoyed by the creator is expressed 
n a good-looking chair, let me stress the 
clement of primacy. Granted that an 
ames chair is a thing of beauty, it may 
le differentiated from the expressive art 
« f Picasso by the fact that its primary rea- 
: on for being is one of utility. To repeat, 
tre term “useful” is not invidious, it is 
.sed to describe an art-form which differs 
f-om the traditional arts of painting or 
s ulpture in that lovely textile designs, 
handsome automobiles, and exciting ad- 
\ -ttisements enhance our everyday living. 
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Definitions of “profession” or “profes- 
sional” are usually discursive. From a 
United States Department of Labor bulle- 
tin,’ I deduce that a “professional” is 
one whose work (a) requires knowledge 
of an intellectual type or which is “.. . 
original and creative in character in a 
recognized field of artistic endeavor : . .”, 
(b) is marked by judgement and discre- 
tion; (c) is varied, (d) involves at least 
80% of the hours of his workweek, and 
(e) who is paid an ample fee or salary. 
Morton T. Valley’ has described a pro- 
fession as 

“.. . any occupation or vocation in 

which a professed knowledge of some 

department of science or learning is 
used by its practical application to the 
affairs of others, either advising, guid- 
ing or teaching them, and in serving 
their interests or welfare in the prac- 
tice of an art founded on it.” 
Accepting these definitions of “Profes- 
sion” as given by government authori- 
ties, ‘t may readily be seen that art falls 
within the range of the professions. 

Education plays an important role in 
any profession since it is precisely in the 
medical, law, or art school that one learns 
the knowledge, attitudes, policies, and 
ethics which later characterize profes- 
sional practices. Thus, in addition to 
indicating the role of art education in 
the training of painters, sculptors, and 
designers, a study of art education also 
furnishes an overview of the entire art 
profession. Consider how the following 
characteristics of the effective art school 
also describe the art profession: selective 
admittance, organized body of subject- 
matter, critical judgement, continued 
development, devotion to public service, 
and cooperation to professional organiza- 
tions. A concensus of policies and pro- 
grams derived from the members of the 
National Association of Schools of De- 
sign generically demonstrates how these 
criteria are applied in professional art 
education. 


Devetopment of art education 


Like the other professions, art grew away 
from craft activities as social demands 
created a larger and more complex body 


of subject-matter. Hampered by guild 
restrictions, Italian artists at about 1650 
insisted that theirs was a “professione 
nobilissima.” At the same time, French 
artists were also arguing successfully that 
they were not craftsmen; and, by 1664, 
their Academie Royale de Peinture et 
de Sculpture functioned almost exclu- 
sively as an art school. Similar royal 
academies were founded in Germany and 
England during the next one hundred 
years, and served as the prototypes for 
Philadelphia’s Academy of Fine Arts 
(1794-1807) and New York’s Academy of 
the Fine Arts (1802-1808) and National 
Academy of Design (1826). Samuel 
Morse,’ first president of the National 
Academy of Design, but better known as 
the inventor of the telegraph, anticipated 
the present attitudes of artists when he 
said “Every profession in society knows 
best what measures are necessary for its 
own improvement.” American industrial 
expansion in the post-Civil War period 
led to an increased need for designers. 
To meet this practical demand as well as 
to continue the traditional need for paint- 
ers and sculptures, most of the present 
members of the National Association of 
Schools of Design were founded between 
1865 and 1910. Along with engineering, 
architecture, and other specialized sub- 
jects, painting, drawing, sculpture and 
other practicing art courses were being 
taught in colleges by 1gi0. As student 
enrollment in art subjects leading to fu- 
ture employment increased, four-year 
curriculums culminating in a Bachelor of 
Fine Arts degree were offered. This was 
especially true in the Middle and Far 
West where professional art schools were 
not available. Professional art schools 
have responded to this trend toward col- 
legiate education by adding a fourth 
year of general education to their three 
years of art education to also qualify as 
degree-granting institutions. This tran- 
sition from technical school to college is 
part of the development pattern of a pro- 
fession, and artists now are following a 
precedent set by engineers, architects, 
accountants, and teachers. They, too, 
added a fourth year of general education 
to benefit from the status and prestige 
derived from college graduation. 
However interested professional leaders 
were in climbing the social ladder, the 
dynamic motivation for extending curri- 
culums was the growing complexity of 
our industrial society. In. 1850, there 
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were only civil and military engineers; 
consider some present titles: mechanical, 
civil, electrical, chemical, aeronautical, 
marine, industrial. Contrast a present 
issue of the Saturday Evening Post or a 
Sears Roebuck catalog with their prede- 
cessors of 1900 to see how our living needs 
have enormously expanded. Now, we not 
only want labor-saving articles, we de- 
mand also that they be good-looking. 
This revolution in taste, in quality liv- 
ing, has necessitated more artists, pri- 
marily for the useful arts of advertising, 
industrial, and interior design. In turn, 
more students have been attracted to the 
study of art. To this quantitative en- 
largement of art schools recently was 
added the qualitative improvement of 
general education. Hence, on the basis of 
three years of specialized art study and 
one year of English, psychology, sociol- 
ogy, and similar courses, art schools 
gained the right to offer degrees. Thus, 
art education in colleges or independent 
schools now has achieved what engi- 
neering, architectural, and other profes- 
sional education accomplished approxi- 
mately fifty years ago, that is, the respect, 
status, and recognition incumbent upon 
degree-granting status. 

The trend toward gracious and elegant 
living will continue. The ever-increasing 
number of students learning art appreci- 
ation in high school and college; the at- 
tention given to well-designed automo- 
biles, furniture, and household equip- 
ment by popular magazines, and in- 
creased income and leisure make ours a 
discriminating culture. Tangible evi- 
dence is given by the importance “paid” 
to the design of automobiles because at- 
tractiveness, more than any other single 
factor, determines whether a_ buyer's 
choice will be a Ford, Chevrolet, or Ply- 
mouth. As a consequence of the increas- 
ingly important role which art and art 
education has assumed, there is every 
reason why artists, like their fellow en- 
gineer or architect professionals, should 
be college-trained. Completely apart 
from the civilized growth derived from 
experiencing good literature, from know- 
ing how to write and speak effectively, 
and from learning the general nature of 
man and society, there is the confidence 
of being able to work with other college- 
trained men and women. The art direc- 
tor who plans with advertising execu- 
tives, plant superintendents, and research 
psychologists must be humanistically, as 
well as technically, trained. 

Tough-minded artists are apprehen- 
sive about weakening. the art curriculum 
by teaching English, history, and the so- 
cial sciences. How can professional art 
educators emphasize their devotion to art 
standards? Not only should the present 
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art courses be taught as rigorously as in 
the past, they should be extended. There 
is reason to believe that the present trend 
in architectural education, whereby five 
years is needed to qualify for a bachelor’s 
degree, will be adopted by art schools. 
Artists must produce. They get their 
jobs by showing examples of their art. 
Collegiate art education either in art 
school or college must be at least as good 
technically and artistically as it has been 
in the past. 


Selective admittance 


To protect both profession and public, 
art ‘schools should admit only superior 
candidates. General intelligence as shown 
by secondary school success and psycho- 
logical tests is most important. While the 
aptitudes and other personal traits which 
engender creative art are not clearly iden- 
tified, the quickness of mind, inventive- 
ness, imagination, and curiosity identi- 
fied with general intelligence are most 
important. Sometimes one learns of an 
artist who was so fixed in his creative ab- 
sorption that little attention was given 
to worldly affairs: such was Cezanne. As 
judged by knowledge of worldly affairs, 
Cezanne would have been considered 
ignorant. However, a study of the man 
reveals his love for Greek literature, his 
friendship with the very knowing Zola, 
and, above all, his extraordinary pictor- 
ial logic which helped create what is now 
called “modern art”. Certainly, sensitivity 
to value and imaginative perception in 
youth are more important than skills 
such as correct drawing or rendering. 
Character as demonstrated by sincerity, 
honesty, and respect for the needs of 
others is significant. Later in this report, 
it will be shown that a devotion to ideal- 
ism is inherent in genuine professional 
conduct. Since the professional artist, 
the end-product of the educational proc- 
ess, can only be a development or enrich- 
ment of abilities in the applicant, it is 
decisive that correct screening occur prior 
to admission. 

Selective admission to the art profes- 
sion is also related to the number of 
artists needed at a given time. Both as- 
pirants and established artists would gain 
if acceptances to professional art schools 
were related to the estimated needs of 
five, twenty, and thirty years hence. The 
Society of Illustrators, the Art Directors 
Club, and other responsible organizations 
should cooperate with schools to deter- 
mine quotas. In keeping with the basic 
principle that professions should be de- 
voted to the public service, this limitation 
of applicants should not foster monopo- 


listic gains; rather, it should avoid unem- 
ployment to beginning as well as ex- 
perienced professionals. 


Organized knowledge 


Professions are distinguished from 
other occupations in that a long period 
is required to learn an organized body of 
subject-matter which is then usually prac- 
ticed for life. This means that an art 
student learns the funded lore handed 
down by his predecessors: he learns to 
draw with the accomplishments of Dau- 
mier in mind, or he designs an interior 
knowing what Japanese artists deem 
splendid arrangement. Reference to cata- 
logs of the National Association of Schools 
of Design shows a common core of spe- 
cialized subjects: the expressive arts of 
painting and sculpture, the communica- 
tion arts of advertising and illustration, 
and the environmental arts of industrial 
and interior design. To qualify for a 
Bachelor of Fine Arts degree with a ma- 
jor in Advertising Art, students will usu- 
ally begin with foundational studies in 
two- and three-dimensional design, per- 
spective, representational and _ figure 
drawing. During the following three 
years, increasing emphasis will be direct- 
ed toward applications of lettering and 
typography, printing processes, layout 
visualization, comprehensives, and speci- 
fic advertising for department stores, di- 
rect-mail, fashion, and display. All in all, 
most art school graduates of a four-year 
program will have studied about forty 
different courses. j 

Specialized knowledge calls for spe- 
cialists. Art schools which are located i1 
large cities are particularly fortunate be 
cause they can utilize the talent and ex 
perience of mature painters, sculptors 
and designers to provide an inspiring 
functional education. 

Libraries and laboratories are funda 
mentally necessary for the scientific an 
learned professional schools; likewis: 
art students require museums, gallerie 
libraries, stores, and industrial plants i: 
which to observe and study historic: 
and contemporary contributions. A Ne. 
York painting student will visit the Me 
ropolitan Museum of Art for inspiratio 
from Goya or Delacroix; his industri: 
design counterpart will turn to ti: 
Museum of Modern Art to see Swedi: 
plywood furniture. Periodicals also a 
needed to learn the organized knowled 
of modern art. Graphis, Domus, A 
News, Industrial Design, Art Directio 
and Interiors must be studied to kn 
the best current national and int 
national art practices. 





Critical judgement 


A United .States Department of Labor 
Bulletin* describes a professional as one 
whose 

“... work is predominantly intellectual 

and varied in character (as opposed to 

routine mental, manual, mechanical, 

or physical work) and is of such a 

character that the output produced or 

the result accomplished cannot be 

standardized in relation to a given 

period of time .. .” 
If feeling is added to intelligence, this 
also describes the creative act. 
Intelligence and feeling compare, con- 
trast, and otherwise discriminate in the 
composing of form and color. By its defi- 
nition, “creativity” demands original 
values; it is the very opposite of stan- 
dardization. As regards intellect, variety, 
and critical judgement, what professional 
work satisfies these criteria as satisfactor- 
ily as art? John Dewey’ has written 

“Because perception of relationship 

between what is done and what is un- 

dergone constitutes the work of in- 
telligence, and because the artist is 
controled in the process of his work by 
his grasp of the connection between 
what he has already done and what he 
is to do next, the idea that the artist 
does not think as intently and pene- 
tratingly as a scientific inquirer is ab- 
surd.” 
Those who repeat stereotyped views rep- 
resenting artists as dependant on “mere 
skills” are probably ignorant of what 
transpires in the creation of painting, 
sculpture, or the useful arts. 

Let us examine twenty students as they 
design an advertising brochure. Practical 
limitations are detailed: size, copy, head- 
lines, production dates, number of colors, 
and paper. It is “art”, the creative intel- 
ligence of each of the twenty students, 
which transforms given elements into an 
ensemble of attractive cover, easily read 
type, and delightful, informative illustra- 
tions. From these twenty students should 
issue twenty different brochures. Non- 
ittists could probably effect an ideational 
communication so that the facts would be 
conveyed; it is the function of art to add a 
plus value, to charm and delight as well 
‘is to communicate. If readers were not 
timulated by well-designed advertising 
1” magazines, why would businessmen go 
o the expense of providing the over- 
vhelming pictorial nature of publications 
uch as Life or the Saturday Evening 
ost? 

Talent functioning as critical judge- 
nent may be considered as the artist’s 

‘pital. The fashion artist takes pennies- 

orth of paper and color to create a 
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sketch worth hundreds of dollars. Inven- 
tories do not exist: a Christian Berard 
could move from Paris to New York, sit 
down at a drawing table, and, by drawing 
on his “artistic capital” of draftsmanship, 
sensitivity, and imagination evoke fash- 
ion illustrations. Like engineers and 
architects, artists work with and for busi- 
nessmen, but the essential character of 
their contribution is creative rather than 
commercial. 


Continued development 


Art students must become reconciled 
to a life-long education. Since art in- 
trinsically is concerned with original pro- 
duction, artists must constantly seek 
newer and better styles. This word 
“style” connotes that change in form 
which is the reciprocal of the artist’s drive 
to excel. The ever-recurring evocation of 
new art styles is especially important to 
designers and illustrators. Ours is a fickle 
public. Book illustrations or “modern” 
chromium chairs which please today may 
bore: tomorrow. This derives from our 
revolution in taste which described ear- 
lier, from the desire, especially of the 
middle classes, for new and exciting vis- 
ual pleasure as well as utility. Lest this 
desire for novelty be considered trivial 
or inane, consider philosopher Alfred 
North Whitehead’s’ opinion: 

This fertilization of the soul is the 

reason for the necessity of art. A static 

value, however serious and important, 
becomes unendurable by its appalling 
monotony of endurance. The soul cries 
aloud for release into change. It suf- 
fers the agonies of claustrophobia. The 
transitions of humour, wit, irreverence, 
play, sleep, and— above all— of art are 
necessary for it. Great art is the arrange- 
ment of the environment so as to pro- 
vide for the soul vivid, but transient, 
values. 
The doctor constantly seeks more effec- 
tive cures. The engineer searches for im- 
proved production processes. So the artist 
should re-create beauty and should be 
irritable in his quest for continued devel- 
opment. 


Public service 


Perhaps the most important recent inno- 
vation in art appreciation has been that 
of stressing “everyday art”. While the 
spiritual power of art continues to vivify 
transcendental values so that the deepest 


sense of life’s meaning may come from an 
El] Greco or Cezanne, a new interest in 
enriching the environment has emerged. 
Thus, interior architecture may furnish 
visual sensations which make casual liv- 
ing a pleasure. As advertising, industrial, 
and interior design are around us at all 
times, the useful arts have the power to 
improve or degrade public taste. There- 
fore, it is particularly important that art 
schools pose the highest standards. As ex- 
plained earlier, applicants should be 
selected because of sensitivity to art 
value, and to this, from the first day a 
student enters art school, there should be 
a cumulative enrichment of taste. This 
does not mean that students should be 
educated unrealistically; an advertising 
artist should learn to work within pro- 
duction and budget limitations, to meet 
deadlines. But it does imply that art 
schools have a special obligation to the 
public to promote that type of art which 
will enrich and dignify living. 

The socially-responsible school will 
foster experimental approaches to crea- 
tion much as engineering schools encour- 
age pure scientific research. This would 
furnish an education in depth, a refine- 
ment of sensibility, an introduction to 
original art values which, once absorbed, 
would make inferior production unbear- 
able. This experimentation might take 
two forms: a department of expressive art 
could encourage specialization in paint- 
ing, sculpture, or pure design by students 
gifted in these areas; and provision could 
be made whereby all students, regardless 
of major field, could experience experi- 
mental, free approaches to pure creation. 

Outstanding artistic achievements will 
be rewarded by the principled art school. 
Instructors will be chosen because of fine 
work and an unselfish devotion to artis- 
tic excellence. Honorary degree’ will be 
presented to painters, sculptors, and de- 
signers who have contributed to the pub- 
lic welfare by conceiving significant spir- 
itual and useful art. Thus, students will 
learn from the outset that schools must 
promote public interests while also edu- 
cating and cooperating with art societies. 


Cooperation with professional 


organizations 


Education committees are an integral 
part of the various art organizations. The 
Art Directors Club of New York sponsors 
a series of lectures in which leading de- 
signers assign problems to a group of 
selected art students and then give the 
same criticism that the students will meet 
in later professional practice. At the end 
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of the lecture series, prizes for the best 
designs are awarded. Special exhibitions 
as well as lectures and scholarships for art 
students are presented by the Society of 
Illustrators. Since school alumni and in- 
structors are often members of the vari- 
ous organizations, it follows that an easy- 
going but nevertheless effective relation 
between schools and the professional so- 
cieties can be effected. This personal liai- 
son should be strengthened to facilitate 
use of the schools by art societies. Not 
only would auditoriums, lecture rooms, 
and libraries be available, but trained re- 
search workers could be utilized for devel- 
oping policies and programs. 


Artists without college degrees 


In this study of art education and profes- 
sional status, special attention must be 
paid to a transitional problem: that of 
professional artists without degrees. Prior 
to 1930, very few colleges granted Bach- 
elor of Fine Art degrees, and professional 
art schools (such as the members of the 
National Association of Schools of De- 
sign) have become interested in degrees 
very recently. In fact, some very reputable 
art schools still offer specialized training 
only. Therefore, it becomes evident that 
the majority of mature professional ar- 
tists would not possess degrees at present 
for the simple reason that degrees were 
not considered an important outcome of 
art education. 

Thomas Jefferson described an aris- 
tocracy of the intellect; this could be ex- 
tended to include an aristocracy of talent. 
Regardless of the amount of education 
as stated by credits or degrees, the only 
valid certification of artistry resides in ac- 
complished painting, sculpture, design 
or other realized art-form. Of two art 
school graduates seeking a position, the 
one with a portfolio of superior art ex- 
amples will get the job every time. Art 
school or college transcripts cannot be 
taken at their face value: before giving 
advanced credit for previous study, a seri- 
ous dean or department head will want 
to see actual examples of the art for which 
credit is desired. The fact of profession- 
alism as given by actual attainment, by 
the painting of a Marin or the furniture 
of an Eames, must be stressed to preserve 
the integrity of art. While there is every 


indication that the trend toward includ- 


ing general with specialized art education 
to lead to a degree will continue so, that 
the professional artists of thirty and forty 
years hence generally will possess degrees, 
some provision must be made to certify 
the professional status of competent non- 
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degree artists if a situation arises when 
professionalism is questioned. At present, 
the New York State Department of Taxa- 
tion and Finance classifies certain artists 
as businessmen, and insists that they pay 
an “Unincorporated Business” tax. At 
tax hearings protesting classification as 
businessmen, artists are at a disadvantage 
when they lack degrees. This is mani- 
festly unjust since, as stated earlier, most 
mature contemporary artists were trained 
when collegiate art education leading to 
degrees was not available. Consider how 
architects without degrees achieve regis- 
tration. 

Qualifications for admittance to archi- 
tectural registration are varied since, like 
art, architectural education leading to a 
degree is relatively new and cannot be 
universally required of all applicants. 
Relative to the “grandfather clause” pro- 
vided for professionals who were practic- 
ing at the time licensing legislation was 
effected, the National Education Associa- 
tion reports: 

Since professional education in archi- 

tecture is so recently developed many 

of the practitioners have not attended 
architectural courses but have gained 
their technical training through em- 
ployment in an architect’s office. These 
practitioners are ordinarily able archi- 
tects and should not be prevented from 
registration when the law is enacted. 
Therefore, the statutory regulation of 
admission to the practice of architec- 
ture gives more emphasis to experience 
than formal education. 
In New York State, experience can be 
substituted for education when qualify- 
ing for the architectural registration ex- 
amination. 

Membership in selective art societies 
should be sufficient evidence of profes- 
sional status. However, for those artists 
who create very specialized work, or who, 
for one reason or another, are not “join- 
ers”, a qualifying examination should be 
available. It is most important that this 
certification be under the control of ar- 
tists since they are best equipped to make 
this judgement. 

Mention of examinations, tests, juries, 
and other devices for determining art 
competence will cause most artists to 
shudder. Van Gogh and Cezanne imme- 
diately come to mind as outstanding ar- 
tists who were rejected by the “official” 
artists of their time, only to be over- 
whelmingly appreciated today. That the 
establishment of professional art criteria 
will prove difficult, and that it will lead 
to some disagreement and dissatisfaction 
cannot be denied; this, however, is simply 
another growing pain in the attainment 
of professional maturity. The question is 
not whether or not there should be an 


examining body for disputed cases (as 
when artists are classified as businessmen), 
but rather who will judge professional 
competency. At present, the New York 
State Department of Taxation and Fin- 
ance is deciding which artists are or are 
not professional! 


What are the answers? 


This report should open up avenues for 
future research. What is the country-wide 
opinion about the role of art schools in 
professional life? Is there a real danger 
that general education will degrade the 
technical standards achieved by art 
schools in the last three hundred years? 
To what extent have such organizations 
as the Art Directors Club, the American 
Institute of Graphic Arts, the Society of 
Illustrators, the Type Directors Club, the 
Society of Industrial Designers, and 
others, cooperated in rejecting the classi- 
fication of artists as businessmen? And, 
as for the future, how energetically will 
these organizations and the National As- 
sociation of Schools of Design pursue the 
establishment of criteria? What of the 
present threat of restrictive views con- 
cerning the definition of “professional”? 
The answers to these and like questions 
will be hammered out over the next dec- 
ades. If there is one truth emerging from 
a study of professsions and their schools, 
it is that both are reflexes of social needs 
and forces. Just as society evolves and 
changes over a long period, so must pro- 
fessional education and practice evolve 
and change as they meet personal and 
social needs in the American culture. e 


*Expanatory Bulletin Regulations Part 
541. United States Department of Labor. 
Washington, D. C., United States Govern- 
ment Printing Office, 1949. p. 16. 

* Livshin, Maxwell. “Tax Talk.” Art Di- 
rector and Studio News, March, 1954. Refer 
to the reply made by Morton T. Valley, As- 
sistant Director, Income Tax Bureau, De- 
partment of Taxation and Finance, New 
York State, to an appeal against classifying 
an artist as a businessman, page 14. 

* As quoted by Logan, Frederick. Growth of 
Art in American Schools. New York: Harper 
and Brothers, 1955. p. 39. 

‘Explanatory Bulletin Regulations Part 
541, op. cit., p. 16. 

° Dewey, John. Art as Experience. New 
York: Minton, Balch and Company, 1934 
p. 45. 

° Whitehead, Alfred N. Science and the 
Modern World. New York: Pelican Mentor 
Books, 1948. p. 202. 

* National Education Association of the 
United States. Research Division. Statutory 
Status of Six Professions. Bulletin, September 
1938. p. 192. 
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the NUPASTEL & COLORAMA m¢ficd Aa glante,! 


Interested in a fast, modern way to render? The development of COLORAMA 
pencils, especially designed for use with NUPASTELS, has opened up entirely 
new concepts in rapid art techniques. Here, in brief, is an outline of the 


method and the reasons behind our procedure: 











NUPASTELS 


Use pastels for the larger areas only — 
never for details. This is roughly analo- 
gous to thinking of pastels as though they 
were large brushes in conventional paint- 
ing techniques. NUPASTELS are unexcelled 
for laying in the broad masses of your 
drawing since they go on easily and can 
be left rough, smoothed, or blended. 


PASTEL FIXATIVE 


This is the key step to the whole method. 
While pastels go on easily — they also 
come off almost as easily. Fixing the pas- 
tels enables us to work on the details 
with no danger of smudging. A good mod- 
ern pastel fixative hardly darkens the 
colors and will accept more NUPASTEL 


when dry. 





















COLORAMA PENCILS 


You will notice that the pastel fixative, 
properly applied, will leave a surface 
that is remarkably receptive to COLORAMA 
pencils. Therefore, we can now take our 
colored pencils and put in all the finish- 
ing touches and all the fine details that 
we normally would leave until last. 


Sounds simple—doesn't it? Well, let’s get started and see! 
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By using NUPASTELS and COLORA- 
MAS together, your layouts and 
drawings will look more professional 
—faster! Still more important, with- 
out losing the spontaneous impres- 
sion of the layout, you can go right 
ahead with finished art. In other 
words, your art work will not “lose 
in translation” from one medium to 
another. The original comps and all 
the final illustrations in this booklet 
were made on visual paper using 
NUPASTELS and COLORAMAS with 
the following preparations: 

The drawing board was covered 
with a sheet of illustration board 
and fastened securely. A sheet of 
visual paper was attached to this 
surface with drafting tape and the 
preliminary drawing (step 1) was 
made. Another sheet of visual paper 
was fastened over the first and an 
accurate outline was made (step 2) 
with a 3H MICROTOMIC drawing pen- 
cil. After the drawing was finished, 
(steps 3, 4, and 5), it was removed, 
trimmed, and fastened by the cor- 
ners to a fresh white illustration 
board and crop marks for the 
printer were added. 


Darker colors tend to ‘dirty’ lighter col- 
ors if they are put on last. Always put 
the darker color on first. If the lighter 
color ‘powders,’ it can easily be blended 
into the darker color without being no- 
ticed. 


The fine pastel powder which settles in 
the pores of the paper is hardly visible 
until the fixative floats it to the surface 
and makes. it visible as dirt.’ Take no 
chances... before fixing:'drawings, erase 
all white areas with your KNEADED 
RUBBER. 


You can loosen excess pastel with a 
draftman’s dusting brush. Tap the pa- 
per sharply with the brush near the 
colored area, then blow off the excess 
pastel. 


Need that extra sparkle for your draw- 
ing? Take a small brush with poster 
white and paint it as desired on small 
areas of your finished drawing. Careful 
now-—let’s not overdo it! : 


Mr. Maxwell’s background is remarkable 
due to the unusual versatility of his ex- 
perience and the wide scope of his pro- 
fessional life. As a working industrial de- 
signer, his activities cover such areas as 
product development, product styling, 
packaging, promotion, merchandising, and 
graphic, architectural, and display design. 
Besides this, he is Chairman of the De- 
partment of Industrial Design E. S., Pratt 
Institute and is a special consultant to the 
USAF on various problems of visual pres- 
entation. With all this activity, time to 


Mr. Maxwell is of critical importance. He 
had to develop a2 faster and simpler draw- 
ing technique. That he has succeeded is 
attested to by fis many satisfied clients, 
by the recognition he enjoys in his field 
and by the enthusiasm of his students. Of 
course, you can only take our word for the 
incredible speed of Mr. Maxwell’s method. 
The quality of the results you can judge 
for yourself—since all the instructional il- 
lustrations for this booklet, including the 
cover, were rendered by Mr. Maxwell en- 
tirely with NUPASTELS and COLORAMAS. 





TRY THIS LOOSE TECHNIQUE 


Prepare your design (steps 1 and 2) care- 
fully, then proceed with the coloring as 
quickly and as directly as you can to 
preserve that look of freshness. Notice 
that the pastel areas do not have to fol- 
low the finish lines—just keep the shapes 
interesting. Vary the thickness of your 
lines by using darker COLORAMAS over 
the lighter NUPASTELS to suggest model- 
ing—and your drawing is finished! 


FRISKETS WILL HELP HERE 


Put all the darker colors on first with 
NUPASTELS. At this stage, the modeling of 
the figure and the windmill is indicated 
broadly with no detail. Leave the foliage 
unblended but blend the sky colors and 
pick out clouds with a rolling motion of 
the KNEADED RUBBER. After cleaning and 
fixing, use your COLORAMAS to bring out 
important details. Don’t overdo the fin- 
ishing touches and you'll get a reward- 
ingly brilliant effect! 


A STUDY IN TEXTURES 


This drawing will give you experience in 
handling various textures rapidly. Re- 
member, all details are put in after fixing 
the blended NUPASTELS. All the textural 
effects such as mortar and the roughness 
of the bricks, the bark of the tree trunk, 
the perspective lines in the foreground, 
etc., are all put in with COLORAMAS. As a 
finishing touch, put in some sparkling 
white highlights with some poster white 
—and there you are! 
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STEP 


with your colored pencils. Notice how the 
use of a darker COLORAMA color over a 
lighter NUPASTEL area will give you an 
unusually brilliant effect. Don’t overdo 
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the colored pencil work. Keep your draw- 
ing spirited! Don’t hesitate at this point 
to add all the small touches that you 
would normally use. 





NU PASTELS are much firmer and stronger than pastels 


—crumble a lot less—deposit just enough powder for 
perfect blending. Available in 12, 24, 36, 48, and 60 


= f ‘ . 
‘ . color assortments. Also in special assortment 
TR AN containing 8 shades of grey. 
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COLORAMA colored pencils are 


excitingly vivid ... sharpen easily . .. cover more 
smoothly without shine . . . have less wax .. . last longer. 
Available in assortments of 12, 24, 36, 48 and 60 
colors plus an 8 color all-grey assortment. 


NEW! Special Colorama-Nupastel color-matched combination assort- 
ments ... No. 2824 contains 24 matching, prismatic colors from 
each line, while No. 2810 has 10 matching hues, including black, 
white and 8 shades of grey. 


KNEADED RUBBER -— Excellent for 
all chalk, charcoal and Nupastel work. Piastic 

—kneads into any shape. Leaves no crumbs 
or oily residue to affect re-working. 


COLORBRITE-— Especially adaptable for fine-line detail work. 


Extra-thin, super-strong leads have amazing covering power, yet deliver 
clean, crisp lines. Take and hold a needle point—26 brilliant colors. 


MICROTOMIC drawing pencils have long wearing, high 
density, accurately graded leads in 18 degrees of hardness from 9H 
to 7B. Also 6 degrees with unique “chisel point” leads, excellent 
for lettering, shading and broad strokes. 
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This year, the Art Directors Club of Cincinnati’s show 
drew over 535 entries in 37 categories. The judges were 
Mr. Stanley Ekman, illustrator of Chicago; Mr. Clark 
Maddock, Art Director of McCann-Erickson in Cleve- 
land; Mr. Dick Wollfolk, Art Director of Dancer- 
Fitzgerald-Sample in New York. The show was hung at 
the Cincinnati Art Museum and the opening was ac- 
companied by an Awards Dinner held in adjacent gal- 
leries at the Museum. Over 200 members, wives and 
guests enjoyed Walter Phillips, WLW-T television 
star, who m.c.’d the evening. The awards were pre- 
sented, accompanied by slides of the winning entries, 
and then the galleries in which the show was hung 
were officially opened. The exhibit stayed at the Art 
Museum for two weeks. The winners and a number 
of other selected pieces then were collected into a 
travelling show and hung at the Alms Memorial 
Building at the University of Cincinnati for a two-week 
period. Shown here are 14 of the Award of Distinction 
winners. 


Picking a winner are judges 
Clark Maddock, Dick Wollffolk, and 
Stanley Ekman. 


CINCINNATI’S FOURTH Af 





DESIGN OF COMPLETE UNIT 


(magazine) 


1) artist 
art director 
advertiser 
submitted by 


(trade papers) 


2) artist 
art director 
advertiser 
submitted by 


Charles Harper-Schaten Studio 
Lawrence Zink 

Crosley Broadcasting Co. 
Ralph Jones Company 


Lawrence Zink 
Lawrence Zink 
Crosley Broadcasting Co. 
Ralph Jones Company 


(small ads — under 300 lines) 


3) artist 
art director 
advertiser 
submitted by 


DIRECT MAIL 


4) artist 
art director 
advertiser 
submitted by 


DESIGN BOOKLETS 


5) artist 
art director 
advertiser 


Duncan Hazelwood 
Charles Gerhart 

Procter & Gamble 

Frank Hulefeld Associates 


Geom Harper 
ernon Rader 


Poster & Gamble 
Vernon Rader 


Noel Martin 
< Martin 
. W. Ford Co. 


bet you'd like 
my kind of job! 








DESIGN OF PACKAGE AND PRODUCT 


6) artist 
art director 
advertiser 


Donald Deskey Associat¢s 
Richard Koppe 
Procter & Gamble Co. (Crest) 


COLOR SITUATION 


(photo) 


7) artist 
art director 
advertiser 
submitted by 


Albert Gommi 

Robert Hayes 

Kroger Company 
Ralph Jones Company 


COLOR SITUATION 


(drawing or painting for editorial) 
8) artist 
art director 
advertiser 


Charles Harper 
Arthur Lougee 
Ford Motor Company 


HUMOROUS ILLUSTRATION 
(advertising) 


9) artist 


Peggy scamese 
art director Poul Stowe 
advertiser 


Ctobanent' Ges & Ele ‘rie Cs. 


ILLUSTI 


(magaz 


10) artis 





ILLUSTRATION 


(magazine or house organ covers) 


10) artist 
art director 
advertiser Procter & Gamble 


OLOR PHOTO OF PRODUCT 


Edward E. Betz, J. 
Edward E. Betz, Jr. 
Scope Inc. 
sub mitted by Marsh Photographers Inc. 


2 OR MORE COLOR DRAWING OF PRODUCT 


12) artist 


Norman Vineis 
art /irector Everett Fernandez 
ad: -rtiser Crosley-Bendiz Division of AVCO 


RETOUCHING AND MECHANICAL ART 


13) art ot Robert Ellison- William Ellison 
art ‘irector Clifford Schaten 

adv -rtiser Gruen Watch Company 

sul »itted by Schaten Studios 


LETTERING 


1h) art st Jack Hobt 
ar Lawrence Zink 
WLW-Crosley 
Sam Lipson Studio 
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upcoming photographer 


Frank Cowan was 21 in September. He came of age photographically 
some time before when such agencies as J. Walter Thompson 

and Robert Orr Associates hung one-man shows of his work and 

when Vogue, Glamour, Better Living, Cosmopolitan, Fashion & Travel, 
Modern Photography, and Photography Annual used his pictures. 


Frank studied under Brodovich. He's a free-lance reportage 
photographer repped by Frank Streich. Work shown here was done for 
a fund-raising booklet for Brandeis University via McCann-Erickson. 
Bob Pliskin is AD of the booklet. Other accounts include 

Young & Rubicam, Grey Advertising, and Doubleday Books. @ 
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Advertising Typographers 
Association 
of America, Inc. 


AKRON, O. 

The Akron Typesetting Co. 
ALBANY, N. Y. 

Composition Corporation 
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Higgins-McArthur Company 
BALTIMORE, MD. 

The Maran Printing Co. 
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Machine Composition Co. 
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Skelly Typesetting Co., Inc. 
COLUMBUS, O. 

Yaeger Typesetting Co., Inc. 
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DAYTON, O. 

Dayton Typographic Service 
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The Typographic Service Co., Inc. 
KALAMAZOO, MICH. 

Claire J. Mahoney 
MILWAUKEE, WIS. 

Arrow Press 

MINNEAPOLIS, MINN. 
Duragraph, Inc. 

NEW YORK, N. Y. 

Ad Service Company 


Advertising Agencies’ Service Co., Inc. 


Advertising Composition, Inc. 
Artintype, Inc. 

Associated Typographers, Inc. 
Adas Typographic Service, Inc. 
Central Zone Press, Inc. 

The Composing Room, Inc. 
Composition Service, Inc. 
Diamant Typographic Service, Inc. 
A. T. Edwards Typography, Inc. 
Empire State Craftsmen, Inc. 
Graphic Arts Typographers, Inc. 
Huxley House 

Imperial Ad Service 

King Typographic Service Corp. 
Lino-Craft Typographers, Inc. 
Master Typo Company 

Morrell & McDermott, Inc. 
Chris F. Olsen 

Frederic Nelson Phillips, Inc. 
Philmac Typographers, Inc. 
Royal Typographers, Inc. 
Frederick W. Schmidr, Inc. 
Harry Silverstein, Inc. 

Supreme Ad Service, Inc. 
Tri-Arts Press, Inc. 

Typographic Craftsmen, Inc. 
The Typographic Service Co. 
Vanderbilt-Jackson Typography, Inc. 
Kurt H. Volk, Inc. 

NEWARK, N. J. 

Barton Press 

William Patrick Co., Inc. 
PHILADELPHIA, PA. 

Walter T. Armstrone, Inc. 

Alfred J. Jordan, Inc. 

Progressive Composition Co. 
Typographic Service, Inc. 
>ORTLAND, ORE. 

aul O. Giesey Typographer 

T. LOUIS, MO. 

Warwick Typographers, Inc. 
EATTLE, WASH. 

he Deers Press 

rank McCaffrey’s 

YRACUSE, N. Y. 

yracuse Typesetting Co., Inc. 
ORONTO, CANADA 

looper & Beatty Limited 


The advertisements 
with the better 


Starch ratings are 


usually ones that have 


been typographically 
handled by one of 


our members 





For further information 
contact the member nearest you or 


Advertising Typographers Association 
of America, Inc. 


Executive Offices: 461 EIGHTH AVENUE, NEW YORK CITY 1, GLENN C. COMPTON, Executive Secretory 





It is a well-known truism that “the 
whole is greater than the sum of its 
parts.” Nevertheless, this is an idea that 
is often disregarded when people be- 
come absorbed in the parts, when the 
parts become more interesting than 
their context or the totality they com- 
pose. Too often the total is taken for 
granted or different people have re- 
sponsibility for different parts, with no 
one looking out for the whole. 

This is a situation that commonly 
arises in the construction of advertise- 
ments. A classical instance led to this 
woman's reaction when shown a test 
advertisement: 

“I don’t get what it’s really all 
about. They don’t explain that 
stuff about what it does very good, 
and yet there’s already too much in 
it. Looks like too many people got 
together on that one.” 

And she was right. There were parts 
the advertisement that had to be in 
it because of the manufacturer's tradi- 
tions and his attachment to certain 
symbols of his company. Some of these 
were quite outmoded and bore little 
relationship to the ideas people have 
about his product or to other contents 
of the advertisement. One part of the 
ad illustrated the benefits of the pro- 
duct, insisted on by the merchandising 
manager; while another part illustrated 
how the product was made, and so on. 
No one had looked at the whole thing 
with an eye for integration. 


Ads lack integration 

Nor is this an uncommon instance. 
When ads are tested, respondents often 
comment on the fact that an ad is 
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the whole versus its parts 


by Social Research Inc. 


“cluttered:” This usually means not that 
it has too many parts (other ads with 
more parts may not be called cluttered), 
but that the various elements have not 
been put together well into a mean- 
ingful configuration, one that can be 
readily grasped for its main communi- 
cation. There is a sense of distraction, 
or of too many people trying to talk 
at once. We are all familiar with adver- 
tisements that show romance and chem- 
istry, technology and consumption, or 
even a housewife the copy describes as 
busy and harassed while her kitchen is 
shown looking brand-new and immacu- 
late, asking readers to put together a 
variety of parts that do not seem to go 
together “naturally.” 

This so-called naturalness is termed 
“a good Gestalt” in psychological term- 
inology. It means that some visual pat- 
terns are felt to be more directly and 
immediately appealing, that they com- 
municate a sense of unity and of be- 
longing together. When this quality is 
not present, the reaction is one of dis- 
cord and dissatisfaction. 


Impact: Negative 


Whether an advertisement is a good 
gestalt or not is not the only thing that 
affects the relationship of the whole and 
its parts. There are advertisements that 
present meaningful and coherent con- 
figurations—are good gestalts—although 
they are not good advertisements be- 
cause the intentions built into the dif- 
ferent elements of the ad are contra- 
dicted by what the whole thing adds 
up to. A recent example (not tested by 
Social Research) might be the Kent 
cigarette advertisement showing a 


ghostly voice of wisdom counseling the 
smoker to use Kents. The shadow 
figure whispering in the smoker's ear 


was defined as the voice of wisdom 


giving positive guidance—the individual 
elements of the ad were all aimed in 
this direction, of course. However, it is 
very likely that the impact of the 
advertisement was a negative one, that 
psychologically the total pattern of the 
illustration conveyed another message, 
one of warning, danger, caution, pro 
hibition. Voice of wisdom or no, the 
common conception of one’s better sel 
is (perhaps unfortunately) less a guide 
to positive action than one of guilt and 
censure. As a consequence, the adver 
tisement probably reminded more 
people of the evils and hazards of 
smoking than even Kent might wish. 
The situation points then to an im 
portant consideration: someone has to 
bring to bear an overall evaluation of 
a layout that takes particular account 
of what the whole thing says, no mat- 
ter what the partisans who have con- 
tributed to the ad believe they have 


reasonable detachment to look 

end product, and observe, for ex.mple. 
that a conglomeration of high status 
symbols has actually resulted in + total 
configuration that says, “junky,” or that 
several full explanations may sp¢'! con- 
fusion. 

This problem of the wholes. the 
parts is more than a matter of to: man} 
or too varied elements in an ad Some 
times you have copy trying to xpress 
certain ideas but they are obscv ed by 
art which says something else. ‘or ¢ 
ample, in one ad the art sh wed 
family. cook-out with father hovering 





sion 
wile 
ad 

spok 
anol 


over the outdoor grill, while mother 
and the kids watch eagerly. The grill 
was loaded with thick luscious steaks, 
which immediately caught the interest 
of the reader, and was obviously appe- 
tite arousing. Unfortunately the ad was 
not trying to sell steaks but a soft 
drink—and it just faded into the back- 
ground. The art was outstanding but 
was selling the wrong product. 

In another case of an appliance ad 
there was a spotless kitchen, like the 
model kitchens displayed at the utility 
company, with what purported to be a 
busy harassed mother coping with her 
family duties. However, the kitchen 
appeared unused, merely a display, and 
the mother was rather clearly a profes- 
sional model, not actually a busy house- 
wife. As a result the idea behind the 
ad did not come through—the copy 
spoke with one voice and the art with 
another—and the housewives dismissed 
it as “just another ad.” 


Too many ideas 
‘robably the worst cases are not those 
the type just described but those 
t arise when everyone tries to get 
is ideas into the ad. For example, in 
eloping an ad for a food product, 
art and copy people produced a 
ple ad centered around enjoyment 
the product. However, the sales 
irtment wanted to put on a special 
e offer, so that was asserted in the 
Then someone wanted to point out 
the product was slightly different 
1 competitors’, so in that went. Next 
‘one felt they should emphasize 
1omy, and so on. The end result was 
ill page ad which was filled with 
‘es, headlines, sub-headlines and 
vursts, until at ten paces, it could 
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360 N. Michigan Ave.- Chicago 1, II). 





TCimesaver! 


, Sais = 


RA yt 
Ta. 4 NIST. : yITE © 


A Flew provuct 
the ONLY one of its kind on the market 
MARKS LIKE PENCIL © ERASES LIKE PENCIL 
WAXLESS + GREASELESS © ECONOMICAL 
TAKES INK AND WASH PERFECTLY 
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WINSOR & NEWTON INC, Distributor 





THOMAS DESK for architects, designers, 
engineers and artists. Available in various models. 
J. B. THOMAS CO. 

1550 Euclid St., Senta Monica, Calif. 





graph. When the various parts rei.- 

force each other—when they say te 

same thing—they tend to be individually 

less important. If early American set. 

tings are combined with Powers mod:1s 

in Hattie Carnegie outfits, and sore 

product which fits neither—say a station 

wagon—and the copy goes on abcut 

speed and take off, the average ady:r- 

tising reader is not only not amused; 4e¢ 

—_ wouldn't listen to the explanatic ns 

tls answer er 1 which justified the ad in the first plae. 

, : It isn’t good art, it isn’t good image y, 

IS BENS 1 and it isn’t good advertising. But if an 

early American scene contains wagon 

wheels, cowboys, a swinging salcon 

door, .and a girl in a sunbonnet, along 

with copy which takes the emotions «nd 

meanings of pioneer life as its thee, 

the respondent will not say the ac is 

cluttered, even though the number of 

carly American objects and ideas may 

be high. Compatible meanings are ike 

electrical charges: they add to each 
other, in a power-producing way. 

have passed for a surrealist view of a 

volcanic eruption. 

Such extremes are fortunately rare. 
The conglomerate ad which communi- 
cates confusion is readily recognizable. 
People with artistic experience and 
judgment have a special advantage in 
this respect. The agencies which allow 
the creative talent to plan the message 
tend to have good gestalts since the 
artists are, by profession and inclination, 
=F. Gene , oe Se : (or should we say temperament), prone 

to resist demands to crowd everything 

into one ad. Furthermore, motivation 
research clearly documents the validity 
. : of good artistic guides in laying out the 

Studio ; : total configuration of ads. The prin 
ciples which organize the separate parts 

4 East Ohio Street of an ad into a good artistic com posi- 
‘ tion are not very different from those 

which apply to a painting or a photo- 


CHICAGO 11, ILLINOIS * LOS ANGELES 15, CALIFORNIA * WASHINGTON 1, D.C. 
22 EAST ILLINOIS STREET 928 SOUTH FIGUEROA STREET 509 F STREET, N. W. 





Chicago 11, Illinoss 
Fred A. Niles 
Supe rzor 7-3122 Se ARTISTS’ MATERIALS resigns from Kling 
DRAFTING SUPPLIES In mid-December Fred A. Niles, who 
founded Kling Film Productions in 1947, 
176 N. Wabash Ave., resigned his post as Executive Vice res 
Chicago 1, ill. FI 6-4395 aS dent. His successor had not been nmed 
se sraaasascasaea as of this writing. Mr. Niles expres ied 2 
desire for more freedom of activity ‘1 the 
rapidly expanding field. Under Mr. Niles 
direction the Kling operation gr w in 
Chicago and expanded to Holly vood, 
and has won a full share of indust: ; and 


‘None but the best” commercial awards. 


ARTISTS’ SUPPLY COMPANY Photographic Guild 


209-215 NORTH WABASH AVE., CHICAGO adds Studio One 


RAndolph 6-8881 ANdover 3-8238 

r 2 Newest member of Chicago’s Ph« ‘og 
phic Guild is Studio One, represen ed by 
Jim E, Crotzer and Vic Skrebnesk 
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in black, white, 
and colors 
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Giant 3D Outdoors Bowman Dairy 
launched a new 

itdoor advertising campaign featuring 
eries of painted cut-out rotary displays 
th giant 3D effects. The Bowman Com- 
):ny is the largest independent dairy in 
nation. Shown above is company 
id F. H. Kullman Jr. throwing the 
tch to light the first of the series of 12 
irds in the Chicago area. Looking on 
U. H. Burke, Executive Vice Presi- 
it of General Outdoor Advertising Co., 
| Theodore Jardine, Vice President of 
Walter Thompson Co. The displays 
| be rotated at go day intervals. The 
ids are 55 feet wide. Height is 15 feet 
special cut-outs raise it to 21 feet in 
1¢ places. Special paints and varnishes 


see ew 


coosceume rw wo 2 


direction / 


February 1956 


were developed for the boards and artists 
worked for several weeks painting the 
illustrations. 


Animation Inc. 
wins ADCC TV award 


For the second successive year producer 
Earl Klein, W. B. Doner agency, and 
Speedway Petroleum Corp. won the top 
TV award in the ADCC annual exhibi- 
tion. The award this year was presented 
to designer Al Shean and animator Bill 
Littlejohn of the Animation Inc. staff. 
The commercial is illustrated on page 45 
of the November issue of this magazine. 


Doblin forsees 
smaller kitchens 


Jay Doblin predicts that ten years hence 
the large appliance equipped kitchen 
will be obsolete, thanks to trends in food 
packaging and processing. Addressing the 
Illinois Tech Woman’s Club, the Insti- 
tute of Design Director also predicted 
cushioned bathrooms, radio-frequency 
cooking units, and beds that never need 
to be made. 


lIT sets scholarship 


A scholarship in memory of Frank A. 
Barr, former Assistant Professor of Visual 


Design and a well known typographer 
and designer, has been established at 
Illinois Institute of Technology. An ex- 
hibition of Barr’s work is being held at 
the school from Feb. 14-28. 


Fulton, Morrissey PM Jack Dice has 

been appointed 
Production Manager of Chicago's Fulton, 
Morrissey Co. He was formerly with 
Rogers & Smith Advertising. 
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2550 HAVERFORD RD., ARDMORE, PA. 
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The Pennsylvania Railroad Annual Report won the gold oscar as the 


best of all reports in the country during the past year. The Financial 
World contest also awarded it a bronze best-of-industry and a silver best-of-all-trans 
portation oscar. PRR AD was A. C. Strasser, and the assistant AD was Bill Campbell. 
Finished art by Philadelphia Free Lance Artists, printing by Ketterlinus, typog 
raphy by Typo, and Curtis Colophon for cover and text paper round out the credits 
The PRR report was one of nine produced by Delaware Valley companies which won 


annual report oscars. 


Hunt Pen aids students 


Financial aid to children or wards of 
employees of the C. Howard Hunt Pen 
Co. has been provided for in a new plan 
set up by the company. The plan will 
allocate awards to a limited number of 
outstanding candidates, aims to help stu- 
dents in an accredited college or school 
of their choice. 


Art buyer Warrick 
gives tips to artists 


Ted Warrick of N. W. Ayer told Artist 
Guild members at recent AG meeting 
how to best work with art buyers. Six 


points he made were: 

1. Put your name on each page of you! 
portfolio so the buyer will be con: tantly 
reminded of your name and will associatt 
it with your work. 

2. Have a neat, attractive, 3 x 5 calt 
and allow space on it for the buye to jo 
down some data. 

3. Ayer’s buys primarily illus ration 
not layouts nor design. 

4. Bring 8x10 or smaller ph  tostaly 
of somé of your work, to leave fo Ayer’ 
file. 

5. Personality counts. 

6. If you get a job, deliver it o: time 
you want another. 
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rson Productions moves 


tors and producers of slidefilms, pres- 
tations, sales promotion and training 
terials, Patterson Productions Inc. has 
oved to larger quarters at 2004 Market 
. George Faraghan, photographer, is 
ow being repped exclusively by Patter- 
bn, which now offers complete package 
vice including planning, writing, lay- 
mut, design, art and photography. 


rt Alliance sponsors 
ional art show 


ints and drawings by artists living 
ithin a 50-mile radius of Philadelphia 
ill be on display until March 4 at the 
jance, 251 S. 18th Street. Awards jury 
cluded Milton Goldstein, Andre Racz, 
d Andree Ruellan. 








hiladelphia Art Supply Co. 


iladelphia’s most complete stock of 
rt and drawing materials. 
* Bources sheets © Craftint 
* Kemort materials * Zipatone 
* all graphic art supplies 
Send for our 200-page catalog 
on your letterhead 


S. Eighth St. © Philadelphia 6, Penna. 
rket 7.4655 * Prompt delivery service 
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Like a spent candle This Smith, Kline 

& French Labora- 
tories ad is addressed to doctors, tells 
how Benzedrine Sulfate Spansule re- 
lieves psychogenic fatigue. The wisp of 
copy leading down to the candle is a 
series of words in red and_ black, 
“languid, listless, sluggish, heavy,” etc. 
AD was Warren Blair. 


Armstrong heads ATA 


Walter T. Armstrong of Walter T. Arm- 
strong, Inc., Philadelphia, was elected 
president of the Advertising Typograph- 
ers of America. This is the first time a 
Philadelphian has received this honor, 

Vice president is Harvey Willens, 
George Willens & Co., Detroit; and Mrs. 
E. W. Schaefer of Tri-Arts Press was re- 
elected ‘treasurer. Glenn C. Compton is 
executive secretary. 





All chiefs— no indians 


Chorles Alien 
Willi Allen 
Adelaide Farolli 
Vincent Foralli 
Edward Gallob 
Joseph Gering 
Sol Mednick 
Helen Willioms 


Jock Willioms 





Art direction—consultation and design 
Illustration—photography and art 

3 Dimensional art 

Packaging 

Promotional material 

Point of sale 


Phone WAlnut 2-3690 


ASSOCIATES 


910 CLINTON ST., PHILADELPHIA 7. PA. 





classification 
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. adhesives 


advertising design 
airbrush 

annual report 
architectural rendering 
art directors, consultant 


+ art supplies 


book jackets 


. booklets, direct mail 


Bourges technique 
car cards 
caricatures 


. cartoons 
. catalogs 


charts 

color separations 
colorist 

comic books 
continuities 
displays 
exhibits 

fine art for industry 
greeting cards 
ideas 

labels 

layouts 
letterheads 

maps 


. mechanicals 


oil painting 
package design 


. pen and ink 


pharmaceutical design 


+ point-of-sale 


portraits, painting 
posters 
presentations 
product design 
record albums 
Ripley technique 


. scratchboard 
+ spots 


three dimensional 
trade marks 

wash drawing, b&w 
watercolor 

woodcut 


ILLUSTRATION 


oeronautical 
animals 
automobiles 


. biblical illustration 


characters 

chemical 

children 

children’s books 
decor ative-humorous 
farm animals 
fashion & style 


. figure 
. flowers 
- food 


62. 
63. 
64, 
65. 
66. 
67. 
68. 
69, 
70. 
71. 
72, 
73. 
74, 
75. 
76. 
77. 
78, 
79. 
80. 


index 


furniture 

general 
historical 

home furnishings 
humorous 
industrial 
interiors 
landscape 
marine 

medical 

men’s hands 
product—still life 
shoes 

sport 

still life 

story 

stylized 
symbolic 


technical 


LETTERING 


82, 
83, 
85. 
86. 


alphabets, designed 
comp. lettering 
illuminated lettering 
Leroy lettering 
lettering 

paste-up alphabets 


86A pens 


87. 
88, 


photo, film, process 
presentation 


RETOUCHING 


89, 
90, 
91. 
92 

93. 
94. 


W1 


art 

carbros 

color toning 
dye transfer 
fashion 

F lexichrome 
industrial 
Kemart 
photo, b&w 
photos, color 
products 
renderings 
technical 
transparencies 


animation 

art 

cartoons 

direct color prints 
film production 
hot press 
lettering 
lettering, photo 
models 


111A pens, lettering 


112, 
113, 
114, 
115, 


props 
slides 
story boards 
titles 


th buyers’ 


PHOTOGRAPHY 


116. 
117, 
118, 
119. 
120, 
121. 
122, 
123, 
124, 
125. 
126, 
127, 
128, 
129, 
130, 
131 

132, 
133, 
134, 
135, 
136, 
137, 
138, 
139, 
140, 
141. 
142, 
143, 
144, 
145. 
146, 
147, 
148, 
149, 


PHOTO REPRODUCTION SERVICES 


150, 
151, 
152, 
153, 
154, 
155, 
156, 
157, 
158, 
159, 
160, 
161, 
162, 
163. 
164, 
165, 
166, 
167, 
168, 
169. 
170 


171, 3 


172, 
173, 
174, 
175, 


aerial 
animals 
architectural 
babies 

cats & dogs 
children 
color 
editorial 
experimental 
fashion 

food 

general 
horticultural 
illustration 
industrial 
interiors 
location 
motion pictues 
murals 

photo agencies 
portraits 
Printons 
products 
props 
publicity 
reportage 
resorts 

set design 
slide films 
stereo 

still life 
stock photos 
strobe 

trick photography 


anscochrome processing 
b&w prints in quantity 
carbros 

color assemblies 

color prints in quantity 
color separations 

copy of artwork 
duplicate transparencies 
dye transfer prints 
Ektacolor 

Ektachrome processing 
enlargements 

F lexichrome 

montage 


mural color transparencies 


photocomposing 
photo murals 
reproportioning 
screened veloxes 
slides 

strip-ups 

5mm negs. & positives 
transparencies 
transparency at 
varicolor prints 
viewgraph slides 


guide 


COPY PRINTS 


176, color film strips 

177. colorstats 

178, copy prints 

179. ozalids 

180, ozachromes 

181, photostats 

182, photostats on acetate, ino 
black or white 

183, 


visualcast slides 


GRAPHIC ARTS 


184, acetate proofing 

85. advertising presentations 
186, bindery 

187, display manufacturers 
188, electros 

189, gravure plates 

190, labels 

191, letter services 

192, lithography 

193, paper dealers 

194, photoengraving 

195, photogelatin printing 
196, printers, letterpress 
197, rotogravure 

198, silk screen printers 
199, tags 

200, type direction 

201, type foundry 

202, typographers, hand 
203. typographers, machine 
04. typography, old-fashionec 


EMPLOYMENT 


205. agencies 


ART REPRESENTATIVES 
206. 


PHOTO REPRESENTATIV £S 
207, 


ART STUDIOS 
208, 


PHOTO STUDIOS 
209, 
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ART 


L adhesives 


2oppet Glue Pen UN 4-946) 
707-A.D. Hudson Bivd., North Bergen, N.J. 
deal for layouts, dummies, editing 
2. advertisingdesign 

joward Alber RI 6-04 74 
211 Walnut St., Phila. 3, Pa. 

,ooklets, annual reports, direct mail 

,aron Burns 

30 W. 46th St., N.Y.C. 36 

Harry Casterlin 

29 Caroline Ave., Trenton 8, N.J. 
advertising design, booklets, direct mail 
Diamond Art Studio MU 3-1418 
292 Madison Ave., N.Y.C. 17 
creative, decorative trade & consumer 
John Dixon DL 2-5671 
1307 West 61 St., Los Angeles 44, Calif. 
E. C. Felton DI 7-8692 
1406 G St., N.W., Washington 5, D.C. 

layout, design, and art 
John A. Gaydos PL 5-4269 
146 E, 46th St., N.Y.C. 17 
art PLUS thinking 

John A. Gorham WO 5.1198 
421 E, Figueroa, Santa Barbara, Calif. 
packaging and illustration 
Graphic Design Inc./Beeber LA 4-1862 
55 West 42nd St., N.Y.C. 36 

art, design, typo-lettering, printing 
eA-on salns VA 6.0373 
20 West 45th St., Room 1200, N.Y.C. 
decorative, humorous, «spots, trade marks 
Don Kapp SY 6-5423 
408 E. Mountain St., Pasadena 6, Calif. 
design, layout, decorative illustration 

Robert S. Kerr 6-1113 
G--57—B Stadium Terrace, Champaign, Ill 
cctalogs, booklets, creatively accomplished 
Gil Kessler ES 2-7527 
2049 20th Lane, Bklyn 14, N.Y. 

booklets, direct mail, catalogs, letterheads 
Merlin Krupp FE 9.1512 
513 NW Fed Bldg., Minneapolis 3, Minn. 
ac-ertising design, layout, art direction 

Lewis Associates PL 3-9250 
14° E, 50th St., N.Y.C. 

Se. ge Loukin PL 8.1114 
52. Lexington Ave., Room 1600, N.Y.C. 17 
ad -ertising and sales promotion design 
Wi iam E. Macke PE 5-9650 
l€ 5 Spruce St., Phila. 3, Pa 

Ke neth Mann KI 8-6462 
15. 4 Martha Custis Dr., Alexandria, Va. 

de ign, layouts, portraits, scratchboard 

E. ene Martin MU 4.6715 
1) 5 Broadway, N.Y.C. 1 

sr ll, large problems solved, complete art 

C! rles A. Mullin MO 7-8727 
25 N.W. 59th Ave., Miami 44, Fla. 

pc kage design, booklets, cartoons, layouts 
Jo ves L. Singleton SY 7.3493 
13 3.N. Mentor Ave., Pasadena 6, Calif. 


JU 2-0106 
EX 2-7576 


Sam Smidt EM 8.1626 
86 Renato Ct., Redwood City, Calif. 
Vide AN 2.8148 
1319 N, Alma Ave., Los Angeles 63, Calif. 
design, illust., posters, spots, b/w, color 
William Wacasey AL 4-5220 
458 West Broadway, N.Y.C. 12 
3-D art & design-packaging, -displays-exhibits 
Don Wikle GL 4-2544 
5936 Folsom Dr., La Jolla, Calif. 
3. airbrush 

Diamond Art Studio MU 3-1418 
292 Madison Ave., N.Y.C. 17 
illustration, poster, fine retouching 
Jim Espinosa MU 3-9183 
160 Alabama Ave., Paterson 3, N.J. 
color, black & white 
Bill Timpe CR 1-0422 
1008 Shenandoah St., Los Angeles 35, Calif. 
(mechanical) airbrush retouching 
Donald Van Vort Studio MU 5-3788 
133 E, 40th St., N.Y.C. 16 
color and b/w 

4. annual report 
Diamond Art Studio MU 3.1418 
292 Madison Ave., N.Y.C. 17 
covers, comp. dummies, dec. spots 
Stevan Dohanos 
Sturges Highway, Westport, Conn. 
covers, illustration, posters, still life 
Jere Donovan MU 5-2582 
161 Park Ave., N.Y.C. 17 
annual report, layout, finish 
Graphic Design Inc./Beeber 
55 West 42nd St., N.Y.C. 36 
art, design, typo-lettering, printing 
William E. Mackey 
1615 Spruce St., Phila 3, Pa. 
Presentation Designers 
101 West 55th St., N.Y.C. 19 
specialists in “designing” reports, charts 


CA 7.9406 


LA 4.1862 


PE 5-9650 
PL 7-3176 


5. architectural rendering 
Seymour Snyder MU 2-1480 
11 East 44th St., N.Y.C. 17 
all mediums, color, b/w, also interiors 

6. art directors, consultant 
Hermon Beeber LA 4.1862 
55 West 42nd St., N.Y .C. 36 
graphic designer—art director—consultant 
Diamond Art Studio MU 3-1418 
292 Madison Ave., N.Y.C. 17 
John T. Garatti WH 6-0018 
115 Harding Ave., White Plains, N.Y. 
small business specialist 
John A. Gaydos 
146 E, 46th St., N.Y.C. 17 
oes Creative 
Louis E. Korn WY 5638 
6332 Warner Dr., Los Angeles 48, Calif. 

AD for TV film & mot.pic.film Member Soc. of 
Mot. Pic, ADs. Member Set Designers for TV 
Film and Mot. Pic. Film Local Rio. 847 


PL 5-4269 


Serge Loukin PL 8.1114 
525 Lexington Avenue, Room 1600, N.Y.C. 17 
Associated with Boyan & Weatherly Studio 
Robert MacDonald UL 6-9810 
1810 Cortelyou Rd., Bklyn 26, N.Y. 

layout, booklets, catalogs, sales, promotion 
Williom E. Mackey PE 5-9650 
1615 Spruce St., Philadelphia 3, Pa. 
John Massey CH 6-8096 
1204 South Mattis Avenue, Champaign, III. 
publication design, layout 

Melhado CO 5-3190 
250 West 57th St., N.Y.C. 19 
John J. Metzger 

736 Riverside Drive, N.Y.C. 31 
designer—art director—consultant 
Gordon Russell 

54 Bryant Pla., Westwood, N.J. 
Day-Glo color consultant to art directors 


FO 8-5811 


L 8-2000 


7. art supplies 


Craftint Mfg. Co. 

1615 Collamer Ave., Cleveland 10, Ohio 
Cross County Art Center YO 3.7417 
Cross County Shopping Center, Yonkers, N.Y. 
convenience, service for advertising artists 
Eberhard Faber Pencil Company V 3.3400 
37 Greenpoint Ave., Bklyn 22, N.Y. 
NUPASTELS—art pencils and erasers 

A. |. Friedman Inc. Cl 5-6600 
25 West 45th St., N.Y .C. 36 

art materials, pictures, frames and books 

id. Grumbacher BR 9-6400 
460 W, 34th St., N.Y.C. 1 
Halber Typro Corporation PA 5.2110 
4151 Montrose Ave., Chicago 41, ill. 

WHIT O—turns black images on film WHITE 
Krylon, Inc. BR 9-1950 
Ford & Washington Sts., Norristown, Pa. 
crystal-clear and workable fixatif 

New York Central Supply Co. GR 3-5390 
62 Third Ave. (near | Ith St.), N.Y.C. 3 

The Ohio Art Materials Co. TO 1.3411 
2174 East Ninth St., Cleveland 15, Ohio 
Everything in the artist and hobbyist line 
Robert Simmons, Inc. AL 4.6603 
137 Fifth Ave., N.Y.C. 10 

series 70 pure red sable water color brushes 
Swan Pencil Co. Inc. AL 4-7950 
221-225 Fourth Ave., N.Y.C. 3 

carb-othello pastel pencils and chalks 
Switzer Brothers, Inc. EX 1.7070 
4732 St. Clair Ave., Cleveland 3, Ohio 
Day-Glo water colors and art layout paper 

F. Weber Co. MA 7-7430 
1220 Buttonwood St., Philadelphia 23, Pa. 
artists colors and materials 


8. book jackets 


Muneef Alwan RE 2.8630 
25 West Broadway, N.Y.C. 7 
John Andrews KE 5935 
7265 North Ridge Drive, Omaha 11, Nebr. 
religious, western 
Herschel Wartik 
149.12 Union Turnpike, Flushing 67, N.Y. 
spots, record albums, design 

9. booklets, direct mail 
Diamond Art Studio MU 3-1418 
292 Madison Ave., N.Y.C. 17 
visuals, comps, finish 
John T. Garatti WH 6-0018 
115 Harding Ave., White Plains, N.Y. 
idea to reproduction, complete service 
Graphic Design Inc./Beeber LA 4-1862 
55 W. 42nd St., N.Y.C. 
art, design, typo-lettering, printing 





Dick Jarrett AT 5-7694 
4741 Champlain, Chicago 15, Ill. 
Kieran Kilday MO 4-4240 
900 Lovett Bivd., Houston, Texas 

John Massey CH 6-8096 
1204 South Matis Avenue, Champaign, Ill. 
interpretative design for direct mai! adv. 
William Metzig VA 6-0512 
331 Madison N.Y.C. 17 
mailing pieces, lettering 
Giancarlo Padovani 

1083 71st St., BKLyn 28, N.Y. 
Rudolf Wallenberg 

72 Cleveland Ave., Binghamton, N.Y. 


10. bourges techni que 
WA 4-8070 
MU 3-1418 


BE 6-8073 
9-2189 


Bourges Color Corp. 

80 Fiftn Ave., N.Y.C. 11 
Diamond Art Studio 

292 Madison Ave., N.Y.C. 17 


11. car cards 
Diamond Art Studio MU 3-1418 


292 Madison Ave., N.Y.C. 17 
humorous, decorative 

12. caricatures 
Eli Jacobi AL 5-1636 
106 W. 13th St., N.Y.C. 11 
spot, humorous, editorial 
Milton Marx MU 8- 1426 
350 E. 5st St., N.Y.C. 22 
Nils Nilson HU 9-3724 
199 Christie St., Ridgefield Park, N.J. 


13. cartoons 


Jay Campbell ME 4-6486 
68 W. Wyoming Ave., Melrose 76, Mass. 
Cartoon Advertising BR 9-3111 
Times Tower Bldg., N.Y.C. 36 
The house of a hundred cartoon wer 
CartoonArt & Promotion PL 1-0064 
208 E. 50th St., N.¥.C. 22 
advertising & editorial cartoons 
Cartoon Workshop 
~ Broadway, N.Y.C. 23 ’ 
top selling cartoonists—ideas—gags—spots 
Diamond Art Studio MU 31418 
292 Madison Ave., N.Y.C. 17 
spots, —— .? 
Steve Du 
130 E, Sons St N.Y.C, 22 
Joseph G. Farris Danbury Ct. Pioneer 3-3660 
R.F.D. 1, Bethel, Conn. 
ods—ideas—spots—humorous cover designs 
Kurt Herz VA 6-0373 
20 W. 45th St., Room 1200, N.Y.C. 
styl. spots, decorative humorous 


TR 3-7785 


EL 5-2400 


Burne Hogarth TW 8-3600 
37~21 7th St., Jackson Heights, N.Y. 
stylized, humorous, realistic 

Phil Hustis WH 6-7459 
15 Ridgeway Circle, White Plains, rt Y. 
Johnstone & Cushing E 2.1980 
292 Madison Ave., Ne Fe 
advertising cartoons, strips 
William E. Macke 

1615 Spruce St., Philo, 3, Pa, 
Joe! Mink 

54 W. Randolph, Chicago |, Ill. 
cartoons, stylized techniques 
Nils Nilson HU 9-3724 
199 Christie St., Ridgefield Park, N.J. 


14. catalogs 


PE 5-9650 
AN 3-2308 


Diamond Art Studio MU 3-1418 


292 Madison Ave., N.Y.C. 17 


78 


LA 4-1862 


Graphic Design inc./Beeber 
55 W. 42nd St., N.Y.C. 36 
art, design, typo-lettering, printing P 


Me |hado O 5-3190 
250 W. 57th St., N.Y.C. 19 
Donald Van Vort Studio MU 5-3788 
133 E. 40th St., N.Y.C. 16 


complete 


15. charts 
BE 2-7399 


Ron Brenner 

1859 82nd St., Bklyn 14, N.Y. 
statistical charts for executive presentation 
Diamond Art Studio MU 3-1418 
292 Madison Ave., N.Y.C. 17 

Jere Donovan MU 5-2582 
101 Park Ave.) N.Y.C. 17 

charts and diagrams 

Henry Fleischer DE 5-7874 
40. 71 Elberton St., Elmhurst 73, N.Y. 
charts, graphs, b/w, color 
Graphic Design Inc./Beeber LA 4-1862 
55 W. 42nd St., N.Y.C. 36 
industrial, editorial 
Presentation Designers 
101 W. 55th St., N.Y.C. 19 
designed to make your statistics ‘‘talk” 
Harry Slutkin CE 6-9474 
225 N. Michigan Ave., Chicago 1, Ill. 

charts & portfolios, sales presentations 


16. color separations 
EL 5-2762 


PL 7-3176 


Color Corporation of America 
270 Park Ave., N.Y.C. 

The Quality Color Service to the Trade 
Joe Snyder, President 

Diamond Art Studio MU 3-1418 
292 Madison Ave., N.Y.C. 17 


17. colorist 


Palette Color Service CH 2-8545 
100—5th Ave., N.Y.C. 11 


design & layout, for art studios & publishers 
18. comic books 


Derus Associates 

21 E. 40th St., N.Y.C. 
commercial comics, complete —_- deals 
Diamond ArtStudio U 3-1418 
292 Madison Ave., N.Y.C. 17 

commercial comic books & strips 
Johnstone & Cushing 

292 Madison Ave., N bl doe OF 
complete package.... copy, art, printing 


19. continuities 


LE 2-3990 


LE 2.1980 


Diamond ArtStudio MU 3-1418 
292 Madison Ave., N.Y.C. 17 
straight or humorous 

Johnstone & Cushing 

292 Madison Ave., N.Y.C. 1 

23 years of advertising comic strips 


20. displays 


LE 2-1980 


Berg and Sparks Inc. MU 4266 
801 Dexter Ave., Seattle 9, Wash. 
Color Corporation of America 

270 Park Ave., N.Y.C. 

The Quality Color Service to the Trade 
Joe Snyder, President 

Dominick De Palma LI 2-4619 
63 Shawmut Ave., Boston 16, Mass. 
silk screen posters and displays 
Diamond Art Studio 

292 Madison Ave., N.Y.C. 17 


point-of-sale 


EL 5-2762 


MU 3-1418 


Diamond Art Studio 


Neal Goldman Associates, Inc. MU 8-2286-7 
34 E. 51st St., N.Y.C. 22 

creative organization, specialist in displays 
Bruno Junker MU 7-3572 
505 Fifth Ave., Room 1301, N.Y.C. 17 
cardboard folding construction and design 
Harry Slutkin CE 6-9474 
225 N. Michigan Ave., Chicago |, Ill. 

comp and finish lettg—displays 

Seymour Snyder MU 2.1480 
1 E. 44th St., N.Y.C. 17 

still life, interiors, arch. landscapes 
Donald Van Vort Studio 

133 E, 40th St., N.Y.C. 16 

finished art and retouching 


U 5-378€ 


21. exhibits 


Chester J. Abend IN 3-722. 
19-20 147th St., Whitestone 57, N.Y. 
designing, estimoting, supervision, creative 
Berg and Sporks Inc. MU 4265 
801 Dexter Ave., Seattle 9, Wash. 

Color Corporation of America EL 5-276 
270 Park Ave., N.Y.C. 

The Quality Color Service to the Trade 

Joe Snyder, President 

Neal Goldman Associates Inc. MU 8-2286./ 
34 E. 5st St., N.Y.C. 22 

S. Miller Mack ME 5-1408 
7811 Mill Rd., Elkins Park, Pa, 

exhibits & displays, design & production 
Paul Newman CH 2-8830 
126 W. Ith St., N.Y.C. 11 
medical and pharmaceutical 
Alex Romett 

19 W. 44th St., N.Y.C. 36 

for conventions, built and setup 


MU 2- 1327 


22. fine art for industry 


Karl Koehn HE 3-4016 
676 Onderdonk Ave., Bklyn 27, N.Y.C. 
landscape, still life; oil, tempera 
Seymour Snyder 

11 E. 44th St., N.¥.C, 17 
landscape, still life, arch., all mediums 
Joseph Wrobel 

22 E. Bellevue Pl., Chicago 11, ill. 

Ind. Ill. b/w color, wtr. clr., temp., casein 


MU 2.1480 


23. greeting cards 


Loretta A. Bloom BU 1.0918 
512 W. Cornelia Ave., Chicago 13, Ill. 
stylized design 

Margaret Frederic WE 5-616 
13545 Santa Rosa Drive, Detroit 38, Mich. 
Hebard Doherty LE 2.5366 
249 E. 43rd St., N.Y.C. 17 

modern silk screened greeting cards 

Edith Pilpel—Strauss Please wri 
3200 Decatur Ave., N.Y,C. 67 

creative designer, aware of printer's needs 
Vivien Vanderbilt 73-20 3 
109 Village Drive, Syracuse 6, N.Y. 


24. ideas 


Diamond Art Studio 

292 Madison Ave., N.Y.C. 17 
direct, unusual 

John A. Gaydos 

146 E. 46th St., N.Y.C. 17 
THINKING plus ART 


25. labels 


MU 3-14 8 


PL 5-4: 39 


i MU 3-14 8 
292 Madison Ave., N.Y.C. 17 





Zugene Martin\ MU 4-6715 
'186 Broadway, a in 1 apie a 
abels, tags, seals designed—finis or 
‘illiom Metz VA 6-0512 
331 Madison Ave., N.Y.C. 17 

-osmetics, pharmac. liquor 


26. layouts 


ay Campbell ME 4-6486 
8 W. Wyoming Ave., Melrose 76, Mass. 
jarry Casterlin EX 2.757¢ 
9 Caroline Ave., Trenton 8, N.J. 
tylized cartoons, layouts 
Ibert J. Conti DE 4-6854 
308 S$. Woodstock St., Philadelphia 45, Pa. 
odern creative adv. designs, layouts 
{ jamond Art Studio MU 3-1418 
idustrial, consumer for all media 
.ohn A. Gaydos PL 5-4269 
46 E. 46th St., N.Y.C. 17 
CREATIVE 
howle Hehn Jr. TE 7-1377 
1161 77th St., Bklyn 28, N.Y. 
E ustaquio Ines, DU 9-8195 
422 No. Burlington Ave.,Los Angls 26, Calif. 
Barry Kogan PR 4-4254 
734 Montgomery St., Bklyn 13, N.Y. 
creative layout, spots, direct mail, pen & ink 
Carl Lefler, Advg. Art 2-5875 
819 W. Center St., Decatur, Ill. 
letterheads, catalogs, labels, lettering 
Scmuel Leschin MU 2-7433 
545 Fifth Ave., N.Y.C. 17 
lettering, too-design, comps, finish 
Melhado 
250 W. 57th St., N.Y.C. 19 
Frances M. Moore Co. 
915 Carnegie Hall, N.Y.C. 19 
Derwent layout pencils in 24 color blocks, 72 


colors 
Vic Van Ceulebroeck VA 2-4970 
CH 2-1150 


O 5-3190 
RH 4-5421 


2219 St. Clair, Detroit 14, Mich. 
Video Crafts, Inc. 
80 W. 12th St., N.Y.C. 11 


27. letterheads 


Diamond Art Studio 

292 Madison Ave., N.Y.C. 17 
Corl Lefler, Advg. Art 

819 W. Center St., Decatur, Ill. 
letterheads, catalogs, labels, lettering 
William Metzi 

331 Madison Benes N.Y.C. 17 

for steel, offset, letterpress 

Rudolf Wallenberg 

72 Cleveland Ave., Binghamton, N.Y. 
logotypes, trademarks, letterheads 


MU 3-1418 
2-5875 


6-05 12 


9.2189 


28. maps 
iomond Art Studio MU 3-1418 
Madison Ave., N.Y.C. 17 
orative 
» Donovan 
Park Ave., N.Y.C. 17 
‘orial maps, globes 
shic Design Inc./Beeber 
4. 42nd St., N.Y.C. 36 
istrial, editorial 
10 Junker MU 7-3572 
Fifth Ave., Room 1301, N.Y.C. 17 


pective, pictorial antique, birdseye views 


es Lewicki NOrthport 3-2016 
» .D. #2 Stony Hollow Rd., Northport, N.Y. 
tative, interpretive, all media 


MU 5-2582 


LA 4.1862 


29. mechanicals 


nond Art Studio MU 3-1418 
Madison Ave., N.Y.C. 17 


1, precise-type specs 


John T. Garctti WH 6-0018 
115 Harding Ave., White Plains, N.Y. 
complete production service 

Howie Hehn Jr. TE 7-1377 
1161 77th St., Bklyn 28, N.Y. 

Giancarlo Padovani BE 6-8037 
1083 71st St., Bklyn 28, N.Y. 

Paste-Ups Unlimited CO 5-8688 
200 W. 58th St., N.Y.C. 19 
best service in town by experts 
Donald Van Vort Studio 

133 FE. 40th St., N.Y.C. 16 
color or b/w 


MU 5-3788 


30. oil painting 
Regina Corbo, Pasquale 5536 
83 Fecaguet St., Newburgh, N.Y. 
religious art 
Karl Koehn HE 3-4016 
676 Onderdonk Ave., Bklyn 27, N.Y. 
still life, landscape, portrait 
Jeanettie D. Nichols Ogden Dunes 3894 
Box 955 Ogden Dunes, Gary, Indiana 


31. package design 


Chester J. Abend Associates IN 3.7224 
19-20 147th St., Whitestone 57, N.Y. 

plastic specialist, moulding, mdsg. & design 
Howard Alber RI 6-0474 
2211 Walnut St., Philadelphia 3, Pa. 

package, display, trademark, letterhead 
Diamond Art Studio MU 3-1418 
292 Madison Ave., N.Y.C. 17 
Edward Diehl, Designer 

65 W. 5éth St., N.Y.C. 19 
package, trademark and product design 
Hebard Doherty L 
249 E. 43rd St., N.Y.C. 17 
Neal Goldman Associates, Inc. 
34 E. 5st St., N.Y.C. 22 
Graphic Design Inc./Beeber 
55 W. 42nd St., N. YC. 36 

art, design, typo-lettering, printing 

Ingersoll Studios 

4 W, 40th St., N.Y.C. 18 

rough to mechanical 

Robert S. Kerr 6-1113 
G—57 B Stadium Terrace, Champaign, Ill. 

all types of packaging—aimed to sell 

William E. Mackey PE 5-9650 
1615 Spruce St., Philadelphia 3, Pa. 

Eugene Martin MU 4-6715 
1186 Br cadway, N.Y.C. | 

complete service, label, package, display 
William Metzig VA 6-0512 
331 Madison Ave., N.Y.C. 17 

cosmetics, pharmac. foods 

Jan Ros pond FRontier 7- 3074 
Shunpike Road, Chatham, NJ. 

package design and design consulting 

Ken Saco MU 5-5958 
185 Madison Ave., N.Y.C. 

Rudolf Wallenberg 9-2189 
72 Cleveland Ave., Binghamton, N.Y. 

labels, packages, creative lettering 


Cl 7-4251 


2-5366 
MU 8-2286-7 
LA 4-1862 


32. pen & ink 


John Andrews KE 5935 
7265 North Ridge Drive, Omaha 11, Nebr. 
religious, western 

Charles Berger WE 1.5085 
53 Maplewood Dr., Plainview, N.Y. 

adv. & story creative, realistic, and loose 
Diamond Art Studio MU 3-1418 
292 Madison Ave., N.Y.C. 17 

adv. & story illustration 

Eustaquio Ines DUnkirk 9-8195 
422 N. Burlington Ave., Los Angls 26, Calif. 


Time-Saving Specialties PLeasant 7421 
2816 Dupont Ave., So.Minneapolis 8, Minn, 
India Ink Pen 

Time-Saving Specialties PLeasant 7421 
2816 Dupont Ave., Minneapolis So. 8, Minn. 
Industrial White Ink 


33. pharmaceutical design 
MU 3-1418 
PL 5-4269 


Diamond Art Studio 

292 Madison Ave., N.Y.C. 17 

John A. Gaydos 

146 E. 46th St., N.Y.C. 17 

from IDEA ROUGHS thru FINISHES 
Graphic Design Inc./Beeber 

55 W. 42nd St., N.Y.C. 36 

art, design, typo-lettering, printing 
William E. Mocke PE 5.9650 
1615 Spruce St. Philadelphia 3, Pa. 


34. point-of-sale 


LA 4-1862 


Berg and Sparks Inc. MU 4266 


801 Dexter Ave., Seattle 9, Wash. 


Color Corporation of America 
270 Park Ave., N.Y.C. 

The Quality Color Service to the Trade 

Joe Snyder, President 

Bruno Junker MU 7-3572 
505 Fifth Ave., Room 1301, N.Y.C. 17 
design, dummies, finished art, cardbd. contr. 
Harry Slutkin CE 6-9474 
225 N. Michigan Ave., Chicago 1, Ill. 

comp and finish lettg—displays 


EL 5-2762 


35. portraits, painting 


Napoleon V. Gorski IV 3-7395 
411 Pensdale St., Philadelphia 28, Pa, 

oils, water colors; murals and restoration 
Janette Knief R.O, 6-1764 
154 Fonda Road, Rockville Centre, N.Y. 
oils, children, fine art for industry 

Jeanettie D. Nichols Ogden Dunes 3894 
Box 955 Ogden Dunes, Gary, Ind. 


36. posters 


Diamond Art Studio 

292 Madison Ave., N.Y.C. 17 
Stevan Dohanos 

Sturges Highway, Westport, Conn. 
posters, covers, illustration, still life 

John A. Geydos PL 5-4269 
146 E. 46th St., N.Y.C. 17 
IDEAS...DESIGN...FINISH 


MU 3-1418 
CA 7-9406 


37. presentations 


Burne Hogarth TW 8.3600 
37-21 75th St., Jackson Heights, N.Y. 


animals—realistic, humorous, stvlized 


Diamond Art Studio MU 3-1418 
292 Madison Ave., N.Y.C. 17 
Simon Goldsmith 

30 Church St., N.Y.C. 7 

Graphic Design Inc./Beeber 

55 W. 42nd St., N.Y.C. 36 

art, design, typo-lettering, printing 
Presentation Designers 

101 W. 55th St., N.Y.C. 19 
presentation with a “‘selling’’ difference 
Harry Slutkin CE 6-9474 
225 N. Michigan Ave., Chicago 1}, Ill. 


sales presentations, charts, portfolios 


RE 2-9834 
LA 4.1862 


PL 7-3176 


38. product design 


Edward Diehl, Designer 
65 W. 56th St., N.Y.C. 19 
package, trademark and product design 


Cl 7-4251 








Neal Goldman Associates, Inc. MU 8-2286-7 
34 E, 51st St., N.Y.C. 22 
Chester J. Abend Associates IN 3-7224 


19-20 147th St., Whitestone 57, N.Y. 


consumer goods, designed to sales needs 


39. record albums 


Graphic Design Inc./Beeber LA 4-1862 
55W. 42nd St., N.Y.C. 36 

art, design, typo-lettering, printing 

William E. Mackey PE 5-9650 


1615 Spruce St., Philadelphia 3, Pa. 
Herschel Wartik 

149—12 Union Turnpike, Flushing 67, N.Y. 
bookjackets, spots, record albums, design 


40. ripley technique 


Johnstone & Cushing LE 2-1980 
292 Madison Ave., N.Y.C. 17 
Ross-board ... tight or loose 
41. scratchboard 
John Andrews KE 5935 


7265 North Ridge Drive, Omaha 11, Nebr. 

color (Bourges) 

Walter Edward Blythe VI 7-8247 

91-23 112th St., "Richmond Hills 18, N.Y. 

Portraits (Rossboard) people, dogs 

Diamond Art Studio 

292 Madison Ave., N.Y.C. 17 

ny +, product, story illustration 
McInerny 

* 35S. 102nd St., West Allis 14, Wisc. 

Vie Van Ceulebroeck VA 

2219 St. Clair, Detroit 14, Mich. 


MU 3-1418 


A 2-4970 


Video Crafts, Inc. CH 2-1150 
80 W. 12th St., N.Y.C. 11 

42. spots 
Diamond Art Studio MU 3-1418 


292 Madison Ave., N.Y.C. 17 

decorative, humorous, realistic, all media 
Steve Du Quette EL 5-2400 
130 E. 59th St., N.Y.C. 22 

Joseph G. Farris Danbury Ct. Pioneer 3-3660 
R.F,D. 1, Bethel, Conn. 
cartoons-scratchboard-decorative 


Mae Belle Gay 25230 
1643 Fable Court, Montgomery 6, Ala. 

pen and ink, wash, b/w & color 

Simon Goldsmith RE 2-9834 
30 Church St,, N.Y.C. 7 

Howie Hehn Jr. TE 7-1377 
1161 77th St., Bklyn 28, N.Y. 

Burne Hogarth TW 8-3600 
37—21 75th St., Jackson Heights, N.Y. 
industrial, adventure, animals 

Dick Jarrett AT 5-7694 
4741 Champlain, Chicago 15, Ill. 

Giancarlo Padovani BE 6-8037 
1083 71st St., Bklyn 28, N.Y. 

Alexander A. Tiani UN 3-9660 
1433 Leland Ave., N.Y.C. 60 

Vivien Vanderbilt 73.2073 


109 Village Dr., Syracuse 6, N.Y. 

Herschel Wartik 

149—12 Union Turnpike, Flushing 67, N.Y. 
bookjackets, spots, record albums, design 


43. three dimensional 


William Wacasey AL 4-5220 
458 West Broadway, N.Y.C. 12 
3-D posters—maps—murals—scale models— 


displays 


44. trade marks 
Diamond Art Studio MU 3-1418 
292 Madison Ave., N.Y.C. 17 
William Metzig VA 6-0512 


331 Madison Ave., N.Y.C. 17 


new desians, redesianina, loaos 


45. wash drawing, b&w 


Charles Berger WE 1-5085 
53 Maplewood Dr., Plainview, N.Y. 

adv. & editorial, decorative, realistic, 
humorous 

Diamond Art Studio MU 3-1418 
292 Madison Ave., N.Y.C, 17 

adv., product, story illust., interiors 


46. watercolor 


Stephen Horvath TR 9-7665 
312 E. 84th St., N.Y.C. 28 
landscapes and figure 
47. woodcut 
Eli Jacobi AL 5-1636 


106 W. 13th St., N.Y.C. 11 


semi-abstract, all subjects, in colors 


ILLUSTRATION 


48. aeronautical 


Bruno Junker MU 7-3572 
505 Fifth Ave., Room 1301, N.Y.C. 17 
artwork for the world’s greatest airlines 
Sascha Maurer New Milford-Elgin 4-7711 
Gaylordsville, Conn. 

fine art water colors for advertising and 
industry 
Steven Vegh, Jr. LU 8-1740. 
1262 Brook Ave., N.Y.C. 56, 


aircraft and figures in color, b/w line, wash 


49. animals 
Diamond Art Studio MU 3.1418 
292 Madison Ave., N.Y.C. 17 
realistic, decorative, humorous, all media 
J. Everett Draper 6-6151 
Ponte Vedra Beach, Florida 
realistic or ew line, wash, color 
Burne Hogarth Tw 
37~21 75th St., Jackson Heights, N.Y. 
Natural History, Adventure-Color-b/w 
Lloyd Sandford FA 6-6714 
31—03 Garrison Terrace, Fair Lown, _ 
all types, realistic, pen and ink, gouache 
Bill Viese CR 1-0422 
1008 Shenandoah St., Los Angeles 35, Calif. 
traditional animal illustration 
Joseph Wrobel 
22 E. Bellevue Pl., Chicago 11, Ill. 
fish, birds, wtr.clr., temp., casein 


8-3600 


50. automobiles 
The Bettman Archive PL 8-0362 
215 E. 57th St., N.Y.C. 22 
photos, drawings of old a, 


Stevan Dohanos A 7-9406 
Sturges Highway, Westport, Conn. 
Jim Espinosa MU 3-9183 


160 Alabama Ave., Paterson 3, NJ. 


51. biblical illustration 


Charles Hightower YO 7-2871 
280 Beatrice Ave., Mountain View, Calif. 
casein painting 


52. characters 


Burne Hogarth TW 8-3600 
37~21 75th St., Jackson Heights, N.Y. 


portrait, human interest, fine art 


Johnstone & Cushing LE 2-1980 
292 Madison Ave., N.Y.C. 17 
cartoon characters developed 
53. chemical 
The Bettman Archive PL 8-036: 


215 E. 57th St., N.Y.C. 22 
historical prints of alchemy, chemistry 


54. children 


Gloria Kamen BO 3-588: 
67—24 150th St., Flushing 67, N.Y. 


genuinely appealing—all ages—line, wash, 


color 
Vivion Vanderbilt 73-207 


109 Village Drive, Syracuse 6, N.Y. 
55. children’s books 


Loretta A. Bloom BU 1-0918 
512 W. Cornelia Ave., Chicago 13, Ill. 
stylized design 


Gioia F iammenghi OR 5-2576 
30 Greenwich Ave., N.Y.C. 11 

decorative illustration 

Burne Hogarth TW 8-3600 


37-21 75th St., Jackson Heights, N.Y. 
humorous, animals, adventure 

Robert S. Kerr 6-1113 
G—57—B Stadium Terrace, Champaign, Ill. 
illustrates DOLCH books—samples on request 
Vida AN 2-8148 
1319 N. Alma Ave., Los Angeles 63, Calif. 
decorative, humorous, realistic, b/w, color 
Anita Witten UN 4-6 156 
150 W. 95th St., N.Y.C. 23 
specialty—whimsical animals 


56. decorati ve—humorous 


Andy Anderson KI 8-33.49 
3985 Gouverneur Ave., Bronx 63, N.Y. 
modern cartoons, spots, design illustration 
Charles Berger WE 1-503 
53 Maplewood Dr., Plainview, N.Y. 
editorial, promotional & advertising 
Diamond Art Studio MU 3-14 18 
292 Madison Ave., N.Y.C. 17 

spots, ads, booklet illustration 


w 


Steve Du Quette EL 5-2: 0 
130 E. 59th St., N.Y.C. 22 
Margaret Frederic WE 5-6 76 


13545 Santa Rosa Drive, Detroit 38, Mich. 
Kurt Herz VA 6-0 73 
20 W. 45th St., Room 1200, N.Y.C. 

spots, cartoons, trade marks; TV 


Johnstone & Cushing LE 2-) 30 
292 Madison Ave., N.Y.C. 17 

for ads, booklets, TV etc. 

Gloria Kamen BO 3-5 35 


67-24 150th St., Flushing 67, N.Y. 
editorial, promotional style 

Don Kapp SY 6-5 23 
408 E. Mountain St., Pasadena 6, Calif. 
spots, full page, illustration 

John Massey CH 6-{ % 
1204 S. Mattis Ave., Champaign, Ill. 

human interest, people, things 
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Je an Simpson AL 5-8058 
2 Jones St., N.Y.C. 14 

fi ures, architecture 

A exander A, Tiani UN 3-9660 
kc 33 Leland Ave., N.Y.C. 60 

V ‘ian Vanderbilt 73-2073 


IC? Village Drive, Syracuse 6, N.Y. 

Je ry Warshaw WH 3- 1468 
6)’ N. Michigan Ave., Chicago 11, Ill. 

cc nie strips, story illustration, cartoons 


57. farm animals 


Jo n Andrews KE 5935 
725 North Ridge Drive, Omaka 11, Nebr. 


for 1 animals 
58. fashion & style 
MA 9514 


Sal me Allen 


45( 3 So. 63rd St., Omaha 7, Nebr. 
fashion artist—women, children, accessories 


J. Campione CL 6-7179 
751? 13th Ave., Bklyn 28, N.Y. 

men's & boys wear 

Geo. L. Connelly LO 7-3205 
Westtown, Pa, 

John Garner OS 5-1508 


711 Preston Lane, Hatboro, Pa, 

men's figures, style illustrations 

(M.B.G.) Marianne Brody Gaston G.N. 2-7569 
14 Darley Road, Great Neck, N.Y. 

fashion artist, color and b/w, etc. 

Stephen B. Kirkel 

3915 Neptune Ave., Bklyn 24, N.Y. 
men's and boys’ fashion illustration 
William Wills 

141 E, 45th St., N.Y.C. 17, 

realistic figures; men, women, children, Lord 


& Taylor style. good detail! 


59. figure 


J. Everett Draper 

Ponte Vedra Beach, Florida 
figure action, heads, hands, line, wash, color 
Fred Love WI 7-4558 
115 W. 42nd St., N.Y.C. 36 

Versotile Illustrator, Men’s, Women’s, 
Children’s Fashions 


ES 2-823] 


L 9-2296 


6-615] 


Steven Vegh, Jr LU 8-1740 
1262 Brook Ave. yp De Ke. SE 
male interests in oils, line, wash 
60. flowers 
James Lewicki NO 3-2016 


R.F.D. 2 Stony Hollow Road, Northport, N.Y. 
gardening, all media 


61. food 


Jon F ogenby! LE 2-0530 
Gray! ar Bldg., Room 621, N.Y.C. 17 

Ker! <oehn HE 3-4016 
676 Caderkonk Ave., Bklyn 27, N.Y. 

wide ange, incl. beverages, whiskey, etc. 

Jean »impson L 5-8058 
20 Je es St., N.Y.C. 14 


decor 'tive—realistic, food, cookery 
62. furniture 


Diam od Art Studio 

292d sdison Ave., N.Y.C. 17 
line < wash, b/w and color 
Milto: Marx 
SOE Sist St., N.Y.C. 22 
Seym: ur Snyder 

ITE. i4th St, N.Y.C. 17 


inter +s, color, b/w, also architecture 


MU 3-1418 


MU 8- 1426 
MU 2-1480 


Art Di: ction February 1956 


Vie Van Ceulebroeck VA 2-4970 


2219 St. Clair, Detroit, 14, Mich. 


Video Crafts, Inc. CH 2-1150 
80 W. 12th St., N.Y.C. 11 

63. general 
Charles Berger WE 1-5085 


53 Maplewood Dr., Plainview, N.Y. 

b/w, color, line, realistic decorative figures 
Jay Campbell ME 4-6486 
68 W. Wyoming Ave., Melrose 76, Mass. 
illustration 


Diamond Art Studio MU 3-1418 
292 Madison Ave., N.Y.C. 17 
Stevan Dohanos CA 7-9406 


Sturges Highway, Westport, Conn. 
illustration, still life, covers, posters 
J. Everett Draper 

Ponte Vedra Beach, Florida 

action, figure, situation, line, wash, color 
Stephen Horvath R 9-7665 
312 E. 84th St., N.Y.C. 28 

opaque and oil 

James Lewicki NO 3-20 16 
R.F.D. 2 Stony Hollow Road, Northport, N.Y. 
american scene 

Leonard Lubin 

4210 Maine Ave., Baltimore 7, Md. 
newspaper, magazine 

Sidney A. Quinn Collegeville 7848 
255 Park Ave., Collegeville, Pa, 

teen-age books, magazines, continuities 
Wallace Saaty Cl 7-3900 
Wellington Hotel, 7th Ave. & 55th St. ae. 
human interest, glomour & product 


6-6151 


Li 2-3451 


64. historical 


The Bettman Archwe PL 8-0362 
215 E. 57th St., N.Y.C. 22 

old prints, photos on any subject 

James Lewicki NO 3-2016 


R.F.D. 2 Stony Hollow Road, Northport, N.Y. 


prehistoric to present 


65. home furnishings 


Diamond Art Studio MU 3-141£ 
292 Madison Ave., N.Y.C. 17 
Richard West EL 5-6672 
645 Madison Ave., N.Y.C. 22 

66. humorous 
Charles Berger WE 1-5085 


53 Maplewood Dr., Plainview, N.Y. 

ail media, story and entertaining adv. situa- 
tions 

Phil Hustis WH 6-7459 
15 Ridgeway Circle, White Plains, N.Y. 


Johnstone & Cushing LE 2-1980 
292 Madison Ave., N.Y.C. 17 

advertising gags created 

Nils Nilson HU 9-3724 
199 Christie St., Ridgefield Pork, N.J. 

Sam Smidt EM 8- 1626 


86 Renato Ct., Redwood City, Calif. 
humorous illustration 


67. industrial 


Muneef Alwan RE 2-8630 
25 West Broadway, N.Y.C. 7 

industrial illustration 

The Bettman Archive PL 8-0362 


215 E. 57th St., N.Y.C. 22 

historical prints on industries, processes 
Diamond Art Studio MU 3-14.18 
292 Madison Ave., N.Y.C. 17 


Jim Espinosa MU 3-9183 
160 Alabama Ave., Paterson 3, N.J. 
color, b/w, line drawings 


John A. Gaydos PL 5-4269 
146 E. 46th St., N.Y.C. 17 

ART ptus THINKING 

Graphic Design Inc./Beeber LA 4-1862 


55 W. 42nd St., N.Y.C. 36 

art, design, typo-lettering, printing 

Bruno Junker MU 7-3572 
505 Fifth Ave., Room 1301, N.Y.C. 7 
aviation transportation, birdseye views 

Karl Koehn HE 3-4016 
676 Onderdonk Ave., Bklyn 27, N.Y.C. 

cards, boats etc.; landscape, architectural 

A. Donald Lindley 88695 
708 Peacock Rd., Richmond, Ind. 

ind’! & tech., cutaway & exploded views in 3 
dimensions from blueprints. Ask for Est or 
firm bid, 


Melhado CO 5-3199 
250 W. 57th St., N.Y.C. 19 
Steven Vegh, Jr. LU 8.1740 


1262 Brook Ave., N.Y.C. 56 


any subject including farm implements 


68. interiors 


Diamond Art Studio MU 3-1418 
292 Madison Ave., N.Y.C. 17 
Karl Koehn HE 3-4016 


676 Onderdonk Ave., Bklyn 27, N.Y. 
also furniture 

Ron Lane 

9349 Melrose, Livonia, Mich. 
Seymour Snyder 

11 E. 44th St., N.Y.C. 17 
also funiture; color, b/w, also architecture 
Vie Van Ceulebroeck VA 2-4970 
2219 St. Clair, Detroit 14, Mich. 


MU 2-1480 


Video Crafts, Inc. CH 2-1150 
80 W. 12th St., N.Y.C. 11 
Richard West EL 5-6672 
645 Madison Ave., N.Y.C. 22 

69. landscape 
Bruno Junker MU 7-3572 


505 Fifth Ave., Room 1301, N.Y.C. 17 
industrial, landscape, birdseye —_— space 


Karl Koehn E 3-4016 
676 Onderdonk Ave., Bklyn 27, N. ve 

water color, tempera, oil 

James Lewicki NO 3-2016 


R.F.D. 2 Stony HollowRd., Northport, N.Y. 
american scene, travel 

Jeannettie D. Nichols Ogden Dunes 3894 
Box 955 Ogden Dunes, Gary, Indiana 
Jean Simpson 

20 Jones St., N.Y.C. 

decorative panorama, en events, me 
Russ Smiley 9-314] 
213 N.E. 2nd Ave., Miami, Flarida 

artist aerial conceptions (land developments) 
Seymour Snyder MU 2- 1480 
11 E. 44th St., N.Y.C. 17 

all mediume—fine ats, commercial, still life 
Joseph Wrobel 

22 E. Bellevue Pl., Chicago 11, Ill. 

water color, casein, tempera, color, b/w 


AL 5-8058 


70. marine 


Russ Smiley 9-3141 
213 N.E. 2nd Ave., Miami, F lorido 
Undersea Life (fish-coral, etc.). Outdoor 


illus. 


Vie Van Ceulebroeck VA 2-4970 
2219 St. Clair, Detroit 14, Mich. 
Steven Vegh, Jr. LU 8-1740 
1262 Brook Ave., N.Y.C. 56 
in color, b/w, line, wash 

81 












Video Crafts, Inc. CH 2-1150 
80 W, 12th St., N.Y.C. 11 

Joseph Wrobel 

22 E. Bellevue Pl., Chicago 11, Ill. 

water color, casein, tempera, color, b/w 


71. medical 


The Bettman Archive 

215 E. 57th St., N.Y.C. 22 
famous doctors of the past, ees prsctice 
Diamond Art Studio 1418 
292 Madison Ave., N.Y.C. 17 


PL 8-0362 


Paul Newman CH 2-8830 
126 W, 11th St., N.Y.C. 11 
a complete service in medical art 

72. men’s hands 
Diamond Art Studio MU 3-1418 
292 Madison Ave., N.Y.C. 17 
John A, Gaydos PL 5-4269 
146 E, 46th St., N.Y.C. 17 
ART plus thinking 
Burne Hogarth TW 8-3600 


37-21 75th St., Jackson Heights, N.Y. 
realistic, stylized, fine art 
Edith Pilpel-Strauss 

3200 Decatur Ave., N.Y.C. 67 
design and illustration of ‘‘how-to” books 


73. product—still life 


John T. Garatti WH 6-0018 
115 Harding Ave., White Plains, N.Y. 
realistic spots, trademarks 

Kar! Koehn HE 3-4016 
676 Onderdonk Ave., Bklyn 27, N.Y. 

wide range, hard & soft goods; realistic 


74, shoes 


Please write 


Diamond Art Studio MU 3-1418 
292 Madison Ave., N.Y.C. 17 
Stephen B. Kirkel ES 2-823] 
3915 Neptune Ave., Bklyn 24, N.Y. 
men’s and boys’ shoe illustration 

75. sport 
The Bettman Archive PL 8-0362 


215 E, 57th St., N.Y.C, 22 
prints on oldtime sports and sportsmen 


76. still life 


Stevan Dohanos 

Sturges Highway, Westport, Conn, 
still life, illustration, covers, posters 

Kor! Koehn HE 3-4016 
676 Onderdonk Ave., Bklyn 27, N.Y. 

wide range; oil, tempera 


CA 7-9406 


77. story 
. Campione CL 6-7179 
7519 13th Ave., Bklyn 28, N.Y. 
b/w, wash, figures, realistic 
Geo. L. Connelly LO 7-3205 
Westtown, Pa, 
Ston Zuckerberg LE 3-8862 


21 Old Farm Road, Levittown, L.I., N.Y 
78. stylized 


Steve Du Quette EL 5-2400 
130 E. 59th St., N.Y.C. 22 
79. symbolic 
PL 5-4269 


John A, Gaydos 
146 E, 46th St., N.Y.C. 17 
ART plus THINKING (I theenK!) 


82 


Jeannettie D. Nichols Ogden Dunes 3894 
Box 955 Ogden Dunes, Gary, Ind. 


80. technical 
Raymond Andersen DA 3-2421 


Stanford Research Institute, Menlo Park, Cal. 
Technical Art, Technical Book Production 


Diamond Art Studio MU 3-1418 
292 Madison Ave., N.Y.C. 17 
MU 3-9183 


Jim Espinosa 
160 Alabama Ave., Paterson 3, NJ. 
cut-aways, drawings from blue prints 

Henry Fleischer DE 5-7874 
40—71 Elbertson St., Elmhurst 73, N.Y. 

b/w line, isometric, expl. views, color 
overlays 


Graphic Design Inc./Beeber LA 4.1862 
55 W .42nd St., N.Y.C. 36 
art, design, typo-lettering, printing 

88695 


A, Donald Lind ley 

708 Peacock Rd., Richmond, Ind. 
ind’| & tech., cutaway & exploded views in 3 
dimensions from blueprints. Ask for Est. or 


LETTERING 


81. alphabets, designed 


Artype Incorporated Fl 6.1889 
549 W. Randolph St., Chicago 6, Ill. 
paste-up alphabets, arrows, numbers and 


symbols 
Flexo—lettering Co. OR 9.1558 
MU 2.2346 


220 E. 23rd St., N.Y.C. 10 

Photo— Lettering, Inc. 

216 E. 45th St., N.Y.C. 17 

Guido Rosa MEriden 41-12 
Meriden, New Hampshire 

Rosa experience, character — not cheap, 

not quick 


82. comp lettering 


Paul KX. Apkarian GA 1-4691 
1855 Roxbury Rd., Cleveland 12, Ohio 
general layout, package design, at TV 
Artype Incorporated Fl 6.1889 
549 W. Randolph St., Chicago 6, III. 

paste-up alphabets, arrows, numbers and 
symbols 


John Crown VA 6-4272 
7 W. 44th St., prt 36 

f lt rtisin 

or all types of advertising sas 6:ine 


Diamond Art Studio 
292 Madison Ave., N.Y.C. 17 


83. illuminated lettering 
Howard T. Glasser LO 4-5133 
110 W. 40th St., N.Y.C. 18 
design, calligraphy, certificates, scrolls 
Eustaquio Ines U 9.8195 
422 N. Burlington Ave., Los nage, 26, Cal. 
Joseph Lipken ME 8-5583 
130 E. Washington St., Rm 809, Indpls. 4, Ind. 
illuminated lettering, calligraphy, new 
alphabets 
William Metzig VA 6-0512 
331 Madison a N.Y.C. 17 
decorative, curly cues, script ital.engl.Roman 


Enid Eder Perkins BU 8-4000 
12 E. 86th St., N.Y.C. 

scrolls, calligraphy 

Alex Romett MU 2-1327 


19 W, 44th St., N.Y.C. 36 
certificates, scrolls, engrossing 





84. leroy lettering 


Henry Fleischer DE 5-7874 
40—71 Elbertson St., Elmhurst 73, N.Y. 
charts, graphs, technical, others 


85. lettering 


Paul K. Apkarian GA 1-469) 
1855 Roxbury Rd., Cleveland 12, Ohio 
creative finish, comprehensive, rough 

Artype Inc or porated Fl 6.1889 
549 W. Randolph St., Chicago 6, Ill, 

paste-up alphabets, arrows, numbers and 
symbols 


John Crown VA 6-4272 
7 W. 44th St., N.Y.C. 36 
general advertising 
Diamond Art Studio MU 3-1418 
292 Madison Ave., N.Y.C. 17 
Simon Goldsmith RE 2-9834 
30 Church St., N.Y.C. 7 

PL 7-029 


A. Walter Joyce 
560 Fifth Ave. N.Y.C. 
individual hand lettering and design 


Jack Lappert U 2-037 
11 E, 44th St., N.Y.C. 17 
creative lettering and designing 

2-5875 


Carl Lefler, Advg. Art 

819 W. Center St., Decatur, Ill. 

letterheads, catalogs, labels; layouts 

Samuel Leschin MU 2-7433 

545 Fifth Ave., N.Y.C. 17 

ares too-design, comps, finish 
ne Martin 

Tide 6 Broadway, N.Y.C. 

comp. & finish, boos ly label size, display 

Milton Marx MU 8-1426 

350 E. 51st St., NLY.C. 22 

Frances M. Moore Co. RH 4-542] 

915 Carnegie Hall, N.Y.C. 19 

Wm. Mitchell pens, 25mm. ‘‘Gresham” to 

finest lithographic 

G. Reinhardt RO 9-0869 

19 E, Wentworth Ct., Minneapolis 19, Minn. 

brush lettering, calligraphy, layout 

Alex Romett MU 2-1327 

19 W, 44th St., N.Y.C. 36 

calligraphic and advertising 

Rudolf Wallenberg 

72 Cleveland Ave., Binghamton, N.Y. 

hand- lettering, comp to finish, type layout 

Don Wikle GL 4-2544 

5936 Folsom Drive, LaJolla, Calif. 


86, paste—up alphabets 


MU 4-6715 


9-2 189 


Artype Incorporated Fl 6 1889 
549 W. Randolph St., Chicago 6, III. 

paste-up alphabets, arrows, numbers & 
symbols 


86A. pens 


Time-Saving Specialties PL 7421 
2816 Dupont Ave., So. Minneapolis 8, Min». 
felt marking pens 


87. photo, film, process 
Artype Incorporated FIé (889 
549 W, Randolph St., Chicago 6, Ill. 
paste-up alphabets, arrows, numbers & 
symbols 
Flexo—lettering OR ‘ 1558 
220 E. ard SF NY.C. 10 


The Fotoflex Co. 

214 E. 41st St., N.Y.C. 17 
regular & economy system for all letterir 
styles 
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electro—pq@nter 


WORLD’S INEST 
COMPL L. AUTOMATIC 
ELECTR ENCIL SHARPENER 


Insert any size wooden 
pencil and instantly the 
Electro-Pointer gives 
you a perfect point. 
Sharpens charcoal, pastel 
and layout pencils like 
magic. Proven through 
14 years in artist 
studios, drafting rooms 

— anywhere wooden 


AT YOUR pencils are used. 
ART SUPPLIER, 
STATIONER 


OR WRITE: 





INC. 1825 MACKLIND AVE. 
ST. LOUIS 10, MO. 





Halber Typro Corporation PA 5-2110 
4151 Montrose Ave., Chicago 41, Ill. 

mfr. TYPRO photo typesetting machine 
Marvin Kommel Productions CH 2-2644 
160 Fifth Ave., N.Y.C. 10 

1000 styles .... sized to fit your layout 
Photo-Lettering, Inc. MU 2-2346 
216 E. 45th St., N.Y.C. 17 

Progressive Composition Co. WA 2-2711 
The Sheridan Bldg., 9th at Sansom St., 

Phila 7, Pa. 


88. presentation 
LO 4-5133 


Howard T. Glasser 

110 W. 40th St., N.Y.C. 18 
design, calligraphy, books, certificates 

Harry Slutkin CE 6-9474 
225 N. Michigan Ave., Chicago |, Ill. 

sales, presentations, flip charts, portfolios 


RETOUCHING 


89. art 


Diamond Art Studio 
292 Madison Ave., N.Y.C. 17 


MU 3-1418 


90. carbros 
MU 8-3240 
Cl 7-7377 


Archer Ames Associates 

501 Madison Ave., N.Y.C. 22 
Robert Crandall! Associates, Inc. 
58 W. 47th St., N.Y.C. 17 

our quality is Crandall color 
Davis-Gones 

516 Fifth Ave., New York 36, N.Y. 


retouching of carbros 


MU 7-6537 


Kennett Studio PL 8-0542 
139 E. 52nd St., N.Y.C. 22 

Adrian Tucker SY 9-5329 
800 So.San Rafael Ave., Pasadena 2, Calif. 


quality carbro finishing 


91. color toning 


Donald Van V ort Studio MU 5-3788 


133 E. 40th St., N.Y.C. 16 


all phases of retouching 


92. dye transfer 
MU 83240 
EL 5-2762 


Archer Ames Associates 

501 Madison Ave., N.Y.C. 22 
Color Corporation of America 
270 Park Ave., N.Y.C. 

The Quality Color Service to the Trade 
Joe Snyder, President 

Robert Crandall Associates, Inc. Cl 7-7377 
58 W. 47th St., N.Y.C. 17 

our quality is Crandall color 
Davis-Ganes 

516 Fifth Ave., N.Y.C. 36 

dye transfer retouching 

Vincent J. Hill 

6 N. Michigan Ave., Chicago 2, Ill. 
Kennett Studio 

139 E. 52nd St., N.Y.C. 22 

Donald Van Vort Studio 

133 E, 40th St., N.Y.C. 16 

a!l phases of retouching 

Way's Standard Viewers 
Chappaqua, N.Y. 

for correct viewing of color transparencies 


MU 7-6537 


FR 2-0355 
PL 8-0542 
MU 5-3788 


MU 8-6560 


93. fashion 


Archer Ames Associates 

501 Madison Ave., N.Y.C. 22 
Donald Van Vort Studio 

133 E. 40th St., N.Y.C. 16 


all phases of retouching 


MU 8-3240 
MU 5-3788 


94. flexichrome 
Archer Ames Associates MU 8-3240 
501 Madison Ave., N.Y.C. 22 
Color Corporation of America 
270 Park Ave., N.Y.C. 
The Quality Color Service to the Trade 
Joe Snyder, President 
Robert Crandall Associates. Inc. Cl 7-7377 
58 W.47th St.,N.Y.C. 17 
our quality is Crandall color 
Davis-Ganes 
516 Fifth Ave., N.Y.C. 36 
flexichrome coloring 
Hersh-Mastro Studios, Inc. 
4 W, 40th St., N.Y.C. 
Vincent J, Hill 
6 N. Michigan Ave., Chicago 2, III. 
Dona ld Van Vort Studio 
133 E. 40th St., N.Y.C. 16 
all phases of retouching 
Way's Standard Viewers 
Chappaqua, N.Y. 
for correct viewing of color transparencies 
Weco Studio MU 5-1864 
14 E, 39th St., N.Y.C. 16 


flexichrome retouching 


95. industrial 


EL 5-2762 


MU 7-6537 


CH 4-8864 
FR 2-0355 
MU 5-3788 


MU 8-6560 


Diamond Art Studio MU 3- 1418 


292 Madison Ave., N.Y.C. 17 





now MROMAN adds his brilliadai 


THE CBS KANTO HETWOoRK 
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ATTA } 


Edward Sacrey JU 4-4775 
436 Starks Bldg., Louisville 2, Ky. 
photo retouching, industrial 

Donald Van V ort Studio 

133 E. 40th St., N.Y.C. 16 


all phases of retouching 


96. kemart 


MU 5-3788 


Archer Ames Associates MU 8-3240 
501 Madison Ave., N.Y.C. 22 
Donald Van Vort Stulio 

133 E. 40th St., N.Y.C. 16 


all phases of retouching 
97. photo—, b&w 


Archer Ames Associates 

501 Madison Ave., N.Y.C. 22 
Diamond Art Studio 

292 Madison Ave., N.Y.C. 17 
product, industrial, technical 
Karl Koehn HE 3-4016 
676 Onderdonk Ave., Bklyn 27, N.Y- 

wide range; fashion, products, renderings 
Ray Mcinerny 

2943 S. 102nd St., West Allis 14, Wisc. 
industrial, technical 

E. Denton Morris MU 7-4150 
16 W. 45th St., N.Y.C. 19 

photo retouching & advertising art 
Donald Van Vort Studio 

133 E. 40th St., N.Y.C. 16 


all phases of retouching 


98. photos, color 


MU 5-3788 


MU 8-3240 
MU 3-1418 


MU 5-3788 


Color Corporation of America EL 5-2762 
270 Park Ave., N.Y.C. 
The Quality Color Service to the Trade 


Joe Snyder, President 


Robert Crandall Associates, Inc. Cl 7-7377 
58 W. 47th St., N.Y.C.17 
our quality is Crandall color 
Kennett Studio 

139 E. 52nd St., N.Y.C. 

dye transfer & carbro prints 
Donald Van Vort Studio 

133 E. 40th St., N.Y.C. 16 


all phases of retouching 
99. products 


Archer Ames Associates 

501 Madison Ave., N.Y.C. 22 
Diamond Art Studio 

292 Madison Ave., N.Y.C. 17 
Donald Van Vort Studio 

133 E. 40th St., N.Y.C. 16 
all phases of retouching 


PL 8-0542 


MU 5-3788 


MU 8-3240 
MU 3-1418 
MU 5-3788 


100. renderings 
Archer Ames Assoc ictes MU 8-3240 
501 Madison Ave., N.Y.C. 22 
Diamond Art Studio 
292 Madison Ave., N.Y.C. 17 
Al Noppe 
501 Madison Ave., N.Y.C. 
airbrush rendering—color & b/w—m’'d’ se, ind’! 
Donald Van Vort Studio MU 5-3788 
133 E. 40th St., N.Y.C. 16 
all phases of retouching 


MU 3-1418 
PL 5-3573 


101. technical 


Diamond Art Studio 

292 Madison Ave., N.Y.C. 17 
Donald Van Vort Studio 

133 E. 40th St., N.Y.C. 16 


consultant 


MU 3-1418 
MU 5-3788 


102. transparencies 


Color Corporation of America 
270 Park Ave., N.Y.C. 

The Quality Color Se:vice to the Trade 
Joe Snyder, President 

Robert Crandall Associates, Inc. 
58 W. 47th St., N.Y.C. 17 

our quality is Crandall color 
Davis-Ganes 

516 Fifth Ave., N.Y.C. 36 
transparency retouching 

Max Jaikin 

58 W. 57th St., N.Y.C. 

Tulio G. Martin Studio 

58 W. 57th St., N.Y.C. 19 
Vincent Martin 

58 W. 57th St., N.Y.C. 19 

Way's Standard Viewers 
Chappaqua, N.Y. 

for correct viewing of color transparencies 
William P. Way MU 8-6560 
Chappaqua, N.Y. 

color transparency retouching 


WV 


103. animation 


EL 5-2762 


MU 2-2253 


MU 7-6537 


Cl 6-8712.3 
Cl 5-6489-90 
Cl 6-4894 
MU 8-6560 


Graphic Animated Film Productions 1017-W 
47 Eastwood Road, Berwyn, Pa. 
animated cartoons for television 
National Studios 

145 W. 45th St., N.Y.C. 

16mm. limited animation-animatics 
Video Crafts, Inc. 

80 W. 12th St., N.Y.C. 11 


JU 2-1926 


CH 2-1150 
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104. art 


Diamond Art Studio 

292 Madison Ave., N.Y.C. 17 
National Studios 

145 W, 45th St., N.Y.C. 
Video Crafts, Inc. 

80 W. 12th St., N.Y.C. 11 


105. cartoons 


MU 3-1418 
JU 2-1926 
CH 2-1150 


Cartoon Advertising BR 9-311] 
Times Tower Bldg., N.Y.C. 36 

get free reprint of article Cartoon Ads Sell 
Diamond Art Studio MU 3-1418 
292 Madison Ave., N.Y.C. 17 
Graphic Animated Film Productions 1017-W 
47 Eastwood Road, Berwyn, Pa. 
smart animation that sells 
Johnstone & Cushing 

292 Madison Ave., N.Y.C. 17 
created for your product alone 
Video Crafts, Inc. 

80 W, 12th St., N.Y.C. 11 


106. direct color prints 
EL 5-2762 


LE 2-1980 


CH 2-1150 


Color Corporation of America 
270 Park Ave., N.Y.C. 

The Quality Color Service to the Trade 
Joe Snyder, President 
Rapid Colorprint Service CH 5-2193 
216 S. Central Ave., Glendale 4, Calif. 
chromostat 

Rik Show Associates Ltd. LA 4-3988 
55 W, 42nd St., N.Y.C. 36 


from transparency or art 
107. film production 


Louis E. Korn WY 5638 
6332 Warner Drive, Los Angeles 48, Calif. 

AD for TV film & mot. pic. film. Member Soc. 
of Mot. Pic. ADs. Member Set Designers for 
TV Film and Mot. Pic. Film Local No, 847 
Video Crafts, Inc. CH 2-1150 
80 W. 12th St., N.Y.C. 11 


108. hot press 


National Studios 
145 W, 45th St., N.Y.C. 


109. lettering 


JU 6-1926 


Artype Incorporated Fl 6-1889 
549 W, Randolph St., Chicago 6, Ill. 


paste-up alphabets, arrows, numbers & symbols 
John Crown VA 6-4272 
7 W, 44th St., N.Y.C. 36 
lettering for TV 

Diamond Art Studio 

292 Madison Ave., N.Y.C. 17 
Marvin Kommel! Productions 
160 Fifth Ave., N.Y.C, 10 
lettering on acetate also flip cards, telops 
National Studios JU 2-1926 
145 W, 45th St., N.Y.C. 

Horry Slutkin ‘CE 6-9474 
225 N. Michigan Ave., Chicago |, Ill. 

TV and film slides, titles 

Video Crofts, Inc. CH 2-1150 
80 W, 12th St., N.Y.C. 11 


MU 3-1418 
CH 2-2644 


110. lettering, photo 


Halber T ypro Corporation PA 5-2110 
4151 Montrose Ave., Chicago 41, Ill. 
mfr, TYPRO for composing balops and telops 


111. models 


Video Crafts, Inc. 
80 W, 12th St., N.Y.C. 11 


CH 2-1150 


111A. pens, lettering 


Time-Saving Specialties PL 742) 
2816 DuPont Ave., So., Minneapolis 8, Minn. 


112. props 
MU 8-8930 


Prop Service 


40 Sutton Pl., N.Y.C. 22 
everything and anything on time 


113. slides 


rep: Charles Corn 
JU 2-1396 
LE 2.1980 


Admaster Prints, Inc. 
1168 6th Ave., N.Y.C. 19 
Johnstone & Cushing 

292 Madison Ave., N.Y.C. 17 
cartoons for TV and slide films 
Milton Marx 

350 E. 5st St., N.Y.C. 22 
National Studios 

145 W. 45th St., N.Y.C. 

2x2 3¥ox4 4x5 b/w & color 
Rapid C slorprint Service CH 5-2193 
216 S. Central Ave., Glendale 4, Calif. 

color copies & duplicates 
Rik Shaw Associates Ltd. LA 4-3988 
55 W. 42nd St., N.Y.C. 36 

consultants to TV stations 

Horry Slutkin CE 6-9474 
225 N. Michigan Ave., Chicago ], Ill. 

TV and film slides, titles 

Video Crafts, Inc. Ch 2-1150 
80 W. 12th St., N.Y.C. 11 


MU 8-1426 
JU 2-1926 


114. story boards 

rep: Charles Corn 
JU 2-1396 
MU 3-1418 


LE 2-1980 


Admaster Prints, Inc. 
1168 6th Ave., N.Y.C. 19 
Diamond Art Studio 

292 Madison Ave., N.Y.C. 17 
Johnstone & Cushing 

292 Madison Ave., N.Y.C. 17 
fast creative service 
National Studios 

145 W. 45th St., N.Y.C. 
Video Crafts, Inc. 


115. titles 


rep: Charles Corn 
JU 2-1396 
MU 3-1418 


CH 2-2644 


JU 2-1926 
CH2-1150 


Admaster Prints, Inc. 
1168 6th Ave., N.Y.C. 19 
Diamond Art Studio 

292 Madison Ave., N.Y.C. 17 
Marvin Komme! Productions 

160 Fifth Ave., N.Y.C. 10 

flip cards, telops, crawls, slides 
Milton Marx 

350 E. 5st St., N.Y.C. 22 
National Studios 

145 W. 45th St., N.Y.C. 

Video Crafts, Inc. 

80 W. 12th St. N.Y.C. 11 


MU 8-1426 
JU 2-1926 
CH 2-1150 


116. aerial 


American Museum of Photography PE 5-4973 
338 South 15th St., Philadelphia 2, Pa. 

19th century American balloon photos 
McLaughlin & Company AL 8-6551 
1330 N. 21st St., Phoenix, Ariz. 
obliques—covering the Southwest 


J. P. MeNally Studio 62-0265 
240 Lark St., Albany 10, N.Y. 
photography UPSTATE & WESTERN NEW 


ENGLAND 


Midwest Photo Service 50. 
639 Main St., Grand Junction, Colorado 
covering the Mining & Oil country 


117. animals 


Walter Chandoha HU 4-826( 
Box 237, Huntington Sta., L.I., N.Y. 
specializing in cats and dogs in color, b/w 
Harold M. Lambert Studio MA 5-140 
2801 Cheltenham Ave., Philadelphia 19, Pa, 
stock, b/w, and color 


118. architectural 


American Museum of Photography PE 5-497 
338 South 15th St., Philadelphia 2, Pa, 

18th & 19th Century, American and 
European arch, 

George de Gennaro Photography 
902 S. Norton Ave., Los Angeles 5, Calif. 
Walter F lorezak ED 5-9554 
560 Noble Ave., Bridgeport 8, Conn. 
McLaughlin & Company AL 8.655! 
1330 No. 21st St., Phoenix, Ariz. 
architecturals—quality—covering the West 


J. P. MeNally Studio 62-0265 
240 Lark St., Albany 10, N.Y. 

photography UPSTATE & WESTERN NEW 
ENGLAND 

Richard Averill Smith LE 3-3272 
180 Haven Lane, Levittown, N.Y. 

twenty years’ experience in publication pix 
Daniel S. Zudell AM 65406 
2240 E. Montecito Ave., Phoenix, Ariz. 


119. babies 


Harold M. Lambert MA 5- 1400 
2801 Cheltenham Ave., Philadelphia 19, Po. 
stock—b/w and color 


120. cats & dogs 


Walter Chandoha HU 4-8260 
Box 237, Huntington Sta., L.I., N.Y. 
color, b/w, assignment, big stock file 


121. children 


Wesley Bowman Studio Inc. CE 6-0233 
360 N. Michigan Ave., Chicago 1, Ill. 

Harold M. Lambert Studio MA 5-100 
2801 Cheltenham Ave., Philadelphia 19, P 
stock—b/w & color 

George Zimbel PL 9-€500 
c/o Pix Inc., 250 Park Ave., N.Y.C. !7 


WE 5-517? 


122. color 


Walter Chandoha HU 4- 260 
Box 237, Huntington Sta., L.I., N.Y. 

cat and dog pix—biggest file in U.S. 

Color Corporation of America EL 5 2762 
270 Park Ave., N.Y.C. 

The Quality Color Service to the Trade 

Joe Snyder, President 

Walter Florczok ED 5 556 
560 Noble Ave., Bridgeport 8, Conn. 

Arthur Griffin WI 6- 590 
22 Euclid Ave., Winchester, Mass. 

also have good New England stock colo: 
Dick Hanley LE 2 766 
24 E. 38th St., N.Y.C. 16 

brochures 











140 East 39th Street 
New York 16, New York 


MUrray Hill 3-8625 


Sale Art Departm Incorporated 


a 


A complete studio service 


Design 
itlustration 
Lettering 
Retouching 


Mechanicais 





Delta’s “Jewel” is designed 

to meet the exacting 
specifications laid down by the 
very people who use the brush 
as a basic tool in their work. 


448 ” 
delta’s “jewel 

In every size, from the 
delicate 000 to the full- 
bodied 12, Delta’s “Jewel” 
meets every rigid standard for 
perfect shape, point, snap 
and balance. Each brush is a 
product of the finest raw 
materials and Delta’s 
meticulous craftsmanship. 

















Delta's “‘Jewel’’—Gold-Tip Series 

Genuine selected red sable water color brushes. 
Size: 000 00 O. 1 2 3 4 5 6 7 8 9 10 
Price ea.: .80 .80 .90 1.00 1.20 1.50 2.00 2.75 3.50 5.00 7.25 8.75 11.00 


Write for FREE booklet: The Red Sable Water Color Brush 
in illustration, Retouching and Lettering. 


119 bleecker st., new york 12, n. y. 
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Robert C. Hoffner Studio MA 1-8442 
425 Caxton Bidg., Cleveland 15, Ohio 
quality work for local and distant buyers 
Harold M. Lombert Studio MA 5- 1400 
2801 Cheltenham Ave., Philadelphia 19, Pa. 
stock—b/w & color 
Jay B. Leviton EX 7766 
1271 Roxboro Dr., NE, Atlanta 5, Ga. 
editorial & interpretative photography 
Milton J. Lewis WE 5-0195 
733 N. La Brea Ave., Hollywood 38, Calif. 
Jack McKeown WE 8-9482 
7421 Beverly Bivd., Los Angeles 36, Calif. 
35mm color photography 
McLoughlin & Company AL 8-655 1 
1330 N. 21st Ave., Phoenix, Ariz. 
35mm.— 8x10 — Cover the West 
J. P. McNally Studio 
240 Lark St., Albany 10, N.Y. 
photography UPSTATE & WESTERN NEW 
ENGLAND 
Ardean R. Miller Hl MO 1-5688 
9901 S, Ludlum Rd., So. Miami, Fla. 
hotography in color 
pootensl Stoftee JU 2- 1926 
145 W. 45th St., N.Y.C. 
slides — prints 
Fronk Nothaft 
19 E, 48th St., N.Y.C. 17 
portraits, fashions, speedlights, air-cond- 
Pix, Inc. PL 9-8500 
250 Park Ave., N.Y.C. 17 
Richard Averill Smith 
180 Haven Lane, Levittown, N.Y. 
glamourized photo—illustrations on location 
Way's Standard Viewers MU 8-6560 
Chappaqua, N.Y. 
for correct viewing of color transparencies 
Wesley Bowman Studio Inc. CE 6-0233 
360 N. Michigan Ave., Chicago |, Ill. 
Daniel S. Zudell AM 65406 
2240 E. Montecito Ave., Phoenix, Ariz. 


123. editorial 


American Museum of Photography PE 5-4973 
338 S. 15th St., Philadelphia 2, Pa, 
historical, religious, literary, genre pix. 
Tamara Andreeva, Editorial Photography 
Windy Hill, Pacific Palisades, Calif. 

Wesley Bowman Studio Inc. CE 6-0233 
360 N. Michigan Ave., Chicago 1, III. 

Walter F lorczak ED 5-9556 
560 Noble Ave., Bridgeport 8, Conn. 

Richard Jeffery MU 7-86 10 
201 E. 40th St., N.Y.C. 16 

Jay B. Leviton EX 7766 
1271 Roxboro Dr., NE, Atlanta 5, Ga 
covering the south for national magazines 
McLaughlin & Company AL 8-6551 
1330 N, 21st Ave., Phoenix, Ariz. 

Top News Experience —Cover the West 

Dot & Herb McLaughlin AL 8-6551 
1330 N, 21st Ave., Phoenix, Ariz. 

News, Quality, Experience—Go Anywhere 
Fred Swartz NO 3-6270 
1909 N, Commonwealth Ave., 

Los Angeles 27, Calif. 

George Zimbel PL 9-8500 
c/o Pix Inc., 250 Park Ave., N.Y.C. 1 
Daniel S. Zudell AM 65406 
2240 E. Montecito Ave., Phoenix, Ariz. 


62-0265 


EL 5-8986 


LE 3-3272 


124. experimental 


Wesley Bowman Studio Inc. CE 6-0233 
360 N, Michigan Ave., Chicago |}, Ill. 

Murray Duitz MU 7-0360 
2 E. 44th St., N.Y.C. 17 

b/w, color, stereo 


Jay B. Leviton EX 7766 
1271 Roxboro Dr., NE Atlanta 5, Ga. 

special equipment, repetitive strobe 

Milton J. Lewis WE 5.0195 
733 N. Lo Brea Ave., Hollywood 38, Calif. 


125. fashion 


Wesley Bowman Studio Inc. CE 6-0233 
360 N. Michigan Ave., Chicago |, Ill. 

Henri Janson MU 8- 1560-61 
26 W. 58th St., N.Y.C. 19 

Erwin G. Lang HO 5-4268 
5436 Fernwood Ave., Los Angeles 27, Calif. 
editorial—fashion—architecture 

Milton J. Lewis WE 5-0195 
733 N. La Brea Ave., Hollywood 38, Calif. 
Frank Nothoft EL 5-8986 
19 E. 48th St., N.Y.C. 17 

dresses, cosmetics, hairstyles, air-cond. 
Jerry A. Tiffany LY 6-5622 
822 Madison Ave., N.Y.C. 21, N.Y. 
travel, illustration, strobe, experimental 
Ferdinand Vogel PL 9-1930 
424 Madison Ave., N.Y.C. 17 

fashion & still life 


126. food 


George de Gennaro Photography WE 5-5179 
902 S. Norton Ave., Los Angeles 5, Calif. 
Marvin Snyder EX 9-7255 
2635 Main St., Santa Monica, Calif. 

contact direct for samples 


127. general 


Robert C. Hoffner Studios MA 1-8442 
425 Caxton Bldg., Cleveland 15, Ohio 
quality work for local and distant buyers 
Michael Honos TR 3-6675 
2832 E. Grand Blvd., Detroit 11, Mich. 
advertising industrial magazine photography 
Lens—Art Associates JU 2-2895 
112-118 W. 44th St., N.Y.C. 36 
McLaughlin & Company AL 8-6551 
1330 N. 21st Ave., Phoenix, Ariz. 
Top Staff of 10 — Cover the West 
Matt Sultan MU 7-1063 
41 E, 42nd St., N.Y.C. 17, Room 408 
product, still life, b/w or color 

AL 8-0002 


Ziegler Photography 
1330 N. 21st St., Phoenix, Ariz. 
New, Quality, Experience — Go Anywhere 


128. horticultural 


Roche Photography 
Box 88mCaldwell, N.J. 
horticultural illustration 


129. illustration 


Berg and Sparks Inc. 

801 Dexter Ave., Seattle 9, Wash. 

Wesley Bowman Studio Inc. CE 6-0233 

360 N. Michigan Ave., Chicago 1, fil. 

Murray Duyitz MU 7-0 

: E. 44th St., N.Y.C. 17 gn 
ernord LL.B. Foster 2-7774 

9 Hall St., Lewiston, Maine 2-2041 

fashion, pretty girls, etc. 

George de Gennaro Photography WE 5-5179 

—— — Ave., Los Angeles 5, Calif. 
endy Hilty MU 8-6247. 

206 E. 51st St., N.Y.C. 22 ' 

Robert C. Hoffner Studio MA 1-8442 

425 Caxton Bidg., Cleveland 15, Ohio 

quality work for local and distant buyers 


CA 6-2202 


MU 4266 


Michoel Honos TR 3-66 5 
2832 E. Grand Blvd., Detroit 11, Mich. 
advertising industrial magazine photography 
Richard Jeffery MU 7-86 0 
201 E. 40th St., N.Y.C. 16 
Milton J. Lewis WE 5-01'5 
733 N. La Brea Ave., Hollywood 38, Calif, 
McLoughlin & Company AL 8-65.] 
1330 N. 31st Ave., Phoenix, Ariz. 
In The Wide Open Spaces, Sun 360 Days per ° +, 
Pix Inc. PL 9-85 0 
250 Park Ave., N.Y.C. 17 
Fred Swartz NO 3-62 0 
be N. Commonwealth Ave., Los Angls 27, 
alif. 


130. industrial 


William H. Beck FR 7-83 37 

1588 Detroit St., Denver 6, Colorado 

black and white — color 

David B. Eisendrath, Jr. MA 4-3222 

37 Garden Place, Bklyn 1, N.Y. 

industrial photography — annual reports __ 

Dick Hanley LE 2-5756 

24 E. 38th St., N.Y.C. 16 

Robert C. Hoffner Studio MA 1-8442 

425 Caxton Bidg., Cleveland 15, Ohio 

quality work for local and distant buyers 

Jay B. Leviton EX 

1271 Roxboro Dr., NE Atlanta 5, Ga. 

editorial approach — color — b/w 

McLaughlin & Company AL 8-655] 

1330 N. 21st St., Phoenix, Ariz. 

engineering—industrial experience 

J. P. MeNally Studio 

240 Lork St., Albany 10, N.Y. 

photography UPSTATE & WESTERN 

NEW ENGLAND 

Midwest Photo Service 504 

639 Main St., Grand Junction, Colorado 

covering the Mining & Oil Industries 

Pix, Inc. PL 9-8500 

250 Park Ave., N.Y.C. 17 

Richard Averill Smith LE 3-3272 

180 Haven Lane, Levittown, N.Y. 

dramatized photo—illustrations for publicity 

Fred Swartz NO 3-6270 

Lond N. Commonwealth Ave., Los Angeles 27, 
if, 

Bill Witt—Photography 

554 Broad St., Newark 2, N.J. 

for N.J. industricl & location photographs 


62-0265 


MA 3.0562 


131. interiors 
Murray Duitz MU 7-0°60 
2 E. 44th St., N.Y.C. 17 
studio construction; location 
George de Gennaro 
902 S. Norton Ave., Los Angeles 5, 
MecLeughlin & Company 
1330 N. 21st Ave., Phoenix, Ariz. 
Well-E quipped; Well-Experienced, B/W, C: or 
J. P. McNally Studio 2-( 
240 Lark St., Albany 10, N.Y. 
photography UPSTATE & WESTERN NEW 
ENGLAND 
Ernest M. Silva SA 2-2 

LE 3: 2 


WE 5-5179 


Calif 
AL 8-651 


21 E. 92nd St., N.Y.C. 28 
Richard Averill Smith 

180 Haven Lane, Levittown, N.Y. 
b/w or color for publicity and advertising 
Ray Solowinski WI 7- 
115 W. 42nd St., N.Y.C. 36 

Versatile Photographer 


132. location 


Dick Hanley 
24 E. 38th St., N.Y.C. 16 





ELooravo 90-3985 


145 EAST 52nd STREET 





USED THE 


WINSOR & NEWTON 


ARTISTS’ COLORS 
BRUSHES 
& MATERIALS 


Adart 


120 west 42nd st., 
new york 36, n.y. 


LO 5-2965 





e advertising art 
e sales promotions 
e catalogs 

902 Broadway, New York 10, N. Y. a snake design 
e decorative spots 
Canadian Agents: THE HUGHES OWENS CO., LTD. « Head Office, MONTREAL 
Californian Distributors: THE SCHWABACHER-FREY COMPANY « SAN FRANCISCO 
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Robert C. Hoffner Studio MA 1.8442 
425 Caxton Bidg., Cleveland 15, Ohio 
quality work for local & distant buyers 


McLaughlin & Company AL 8-6551 
1330 N. 21st Ave., Phoenix, Ariz. 
Sunshine 360 Days per Yeor—Cover the West 
Midwest Photo Service 9 
639 Main St., Grand Junction, Colorado 
anywheres in the Uranium & Oil Countr 
Ernest M. Silva SA 2074 
21 E. 92nd St., N.Y.C, 28 
Richard Averill Smith LE 3-3272 
180 Haven Lane, Levittown, N.Y. 
b/w or color for publicity and advertising 
Ziegler Photography AL 8-0002 
1330 No. 21st Ave., Phoenix, Ariz. 
Go Anywhere—B/W or Color 

133. motion picture 
J. P. McNally Studio 62-0265 
240 Lark St., Albany 10, N.Y. 
photography UPSTATE & WESTERN NEW 
ENGLAND 
Midwest Photo Service 
639 Main St., Grand Junction, Colorado 


serving Uranium, Gas & Oil Industries 


504 


134. murals 


American Museum of Photography PE 5-4973 
338 S. 15th St., Philadelphia 2, Pa. 

Subjects of every nature for mural purposes 
Color Corporation of America EL 5-2762 
270 Park Ave., N.Y.C. 

The Quality Color Service to the Trade 

Joe Snyder, President 
McLaughlin & Company AL 8-6551 
1330 N. 21st Ave., Phoenix, Ariz. 
B/W or color — Any Size 

Rik Shaw Associates Ltd. 


55 W. 42nd St., N.Y.C. 36 


any size, montages, also color. 


LA 4-3988 


135. photo agencies 
APA Photo Library AL 8-6551 
1330 N. 21st Ave., Hower) aot 
Qualified Photo hers— , Color 
The Bettman Archive PL 80362 
215 E. 57th St., N.Y.C. 22 
old photos and prints, any subject 
Walter Chandoha HU 4-8260 
Box 237, Huntington Sta., L. |., N.Y. 
specializing in cat and dog pix, colow b/w 
Pix, Inc. PL 9-8500 
250 Park Ave., N.Y.C. 17 
Reportage Photo Agency MU 7-7040 
50 W. 44th St., N.Y.C. 36 


edit. com. ind. jazz kids etc. b/w or color 
136. portraits 


Walter Florezak ED 5-9556 

560 Noble Ave., Bridgeport 8, Conn. 

Frank Nothoft EL 5-8986 

19 E. 48th St., N.Y.C. 17 

b/w and color, executives, authors, actors 

Pix, Inc. PL 9-8500 

250 Park Ave., N.Y.C. 17 
137. printons 

Color Corporation of America EL 5-2762 

270 Park Ave., N.Y.C. 

The Color Quality Service to the Trade 

Joe Snyder, President 

Rapid Colorprint Service CH 5-2193 

216 S. Central Ave., Glendale 4, Calif. 

direct of objects 


90 


Rik Shaw Associates Ltd. LA 4-3988 
55 W. 42nd St., N.Y.C. 36 


any size, from transparency or art 


138. products 


Wesley Bowman Studio Inc. CE 6-0233 
360 N. Michigan Ave., Chicago 1, III. 
McLaughlin & Company AL 8-6551 
1330 No. 21st Ave., Phoenix, Ariz. 
In Action — B/W and Color 

Richard Averill Smith 

180 Haven Lane, Levittown, N.Y. 
glamourized photo — illustrations on location 
Matt Sultan U 7-1063 
41. 42nd St., Room 408, N.Y.C. 17 


b/w or color, location or studio 


LE 3-3272 


139. props 
Prop Service MU 8-8930 
40 Sutton Pl., N.Y.C. 22 


140. publicity 


William H. Beck FR 7-8337 
1588 Detroit St., Denver 6, Colorado 
black and white — color 
J.P.McNally Studio 

240 Lark St., Albany 10, N.Y. 
photography UPSTATE & WESTERN NEW 
ENGLAND 

Pix, Inc. PL 9-8500 
250 Park Ave., N.Y.C. 17 
Richard Averill Smith 

180 Heven Lane, Levittown, N.Y. 
glamourized photo—illustrations on location 
Ziegler Photography AL 8-0002 
1330 N. 21st Ave., Phoenix, Ariz. 

News Experience—Go Anywhere 


62-0265 


LE 3-3272 


141. reportage 
LE 2-5766 
7766 


Dick Hanley 

24 E. 38th St., N.Y.C. 16 
Jay B. Leviton E 
1291 Roxboro Dr., NE Atlanta 5, Ga, 
covering the south for national magazines 
Hans Marx BE 5-7996 
2323 N. Charles St., Baltimore 18, Md. 
magazine reportage, ships—shipping, special- 
ized illustrations, location: domestic, foreign 
McLaughlin & Company AL 8-6551 
1330 N. 21st Ave., Phoenix, Ariz. 

News Experience — Cover the World 

Pix, Inc. PL 9-8500 
250 Park Ave., N.Y.C. 17 

Jean Speiser WH 8-5447 
16 Hewitt Ave., White Plains, N.Y. 
photo-journalist, color, b/w 
Ziegler Photography 

1330 N. 21st Ave., Phoenix, Ariz. 
News Experience, B/W, Color 
George Zimbel PL 9-8500 
c/o Pix Inc., 250 Park Ave., N.Y.C. 17 


AL 8-0002 


142. resorts 
AL 8-0002 


ref Photography 


1330 N. 21st Ave., Phoenix, Ariz. 

BMW and Color — Ge Anywhere 

Daniel S. Zudell AM 6-5406 
2240 E. Montecito Ave., Phoenix, Ariz. 


143. set design 


Lovis E. Korn WY 5638 
6332 Warner Dr., Los Angeles 48, Calif. 

AD for TV film & mot. pic. film. Member Soc. 
of Mot. Pic. ADs. Member Set Designers for 
TV Film and Mot. Pic. Film Local No. 847 


144. slide films 


rep: Charles Corn 
JU 2-1396 
MU 7-2595 


Admaster Prints, Inc. 
1168 6th Ave., N.Y.C. 19 
Kurshon & Lang Color Service 
10 E. 46th St., N.Y.C. 17 ' 

a complete photographic color service 
ttotens! Studios JU 2-1926 
145 W. 45th St., N.Y.C. 

color — b/w 

Rik Shaw Associates Ltd. 

55 W. 42nd St., N.Y.C. 36 

top quality, fast and economical 


145. stereo 


LA 4-3988 


J. P. McNally Studio 62-0265 
240 Lork St., Albany 10, N.Y. 
photography UPSTATE & WESTERN NEW 


ENGLAND 
146. still life 


Wesley Bowman Studio Inc. CE 6-0233 
360 N. Michigan Ave., Chicago |, Ill. 
Richord Jeffery MU 7-86 10 
201 E. 40th St., N.Y.C. 16 

Ernest M. Silva 

21 E. 92nd St., N.Y.C. 28 


SA 2-2074 


147. stock photos 


American Museum of Photography PE 5-4973 
338 S. 15th St., Philadelphia 2, Pa. 
Historical pix for advertising & editorial use 
APA Photo Library AL 8-6551 
1330 No. 21st Ave., Phoenix, Ariz. 

120,000 b/w and color—Including Mexico 

The Bettman Archive PL 8-0362 
215 E. 57th St., N.Y.C. 22 

old photos and prints, any subject 

Walter Chandoha HU 4-8260 
Box 237, Huntington Sta., L.I., N.Y. 

color or b/w pix of cats and dogs — big file 
Harold M. Lambert Studio MA 5-1400 
2801 Cheltenham Ave., Philadelphia 19, Pa. 
stock — b/w and color 

Milton J. Lewis WE 5.0195 
733 N. La Brea, Hollywood 38, Calif, 

Frank Nothaft EL 5-8986 
19 E, 48th St., N.Y.C. 17 

women’s heads only, hairstyles our specialty 
Pix, Inc. PL 9-8500 
250 Park Ave., N.Y.C. 17 

Underwood & Underwood News Photos 

3 W. 46th St., N.Y.C. 36 JU 6-5910 
news, stock and feature pix for every purpose 


148. strobe 


Jay B. Leviton 
1271 Roxboro Dr. NE Atlanta 5, Ga 
repetitive, high speed, color 


EX 7766 


Wesley Bowman Studio Inc. CE 6-0233 
360 N. Michigan Ave., Chicago 1, Ill, 


149. trick photography 
The F otoflex Co. MU 2-119 
214 E, 41st St., N.Y.C. 17 
specializing in perspectives, reproportions, et: 
Progressive Composition Co. WA 2-271 
Sheridan Bldg., 9th at Sansom, Phila. 7, Pa. 
photo modification of type 
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Adams, Frank Holman, Bill Price, Garrett 
Addams, Charles Hunt, Stan Price, George 
Baker, George Irvin, Rea Rea, Gardner 
Barlow, Perry Johnson, Crockett § Reynolds, Larry 
Barlow, Tony Keller, Reamer Richter, Mischa 
Boltinoff, Henry Ketcham, Hank Smith, (Claude) 
Caplan, Irwin Key, Ted Smits, Ton 
Cavalli, Dick Kraus. Bob Soglow, Otto 
Darrow, Whitney ‘ Steig, William 
Day, Chon neuen, ©. ©, (CEM), in, Ralph 
me Modell, Frank 
Decker, Richard Mullin, Willard Syverson, Henry 
Dedini, Eldon re Taylor, Richard 
for the layout man advertising and mmercial artists Drucker, Boris Nofziger, Ed Thompson, Ben 
Commercial Artists need no longer be limited. NOW 3 of Farris, Joe O Brian, Bill Tobey, Barney 
the finest layout and visualizing papers are available, all ore Goldberg, Rube Owen, Frank Tobin, Don 


exceptional for cleor direct copy reproduction. Examine each 


pad. You'll be delighted with the results. (J Dalton, the finest Hershfield Leo Paplow, Bob Wiseman, Bernie 


paper in layout and visuals 100%, rag, brilliant whiteness, me . 4 
tallic snap and strength moke the Dolton the finest available Hoff, Syd Partch, Virgil Wolff, George 


for loyout. MM the ad-art, the most widely accepted paper, 


recognized by its fine tooth, brilliant whiteness and economy. os 
@ art-vel, on exceptional vellum-type paper, receptive to Cartoons And Humor For Advertising 


any drawing media. Medium ond heavy weight. 


Writ for freed” cane a Kennedy Associates, Inc. 


£ 
bien ang - 141 East 44th Street, New York 17, N. Y. 
MuUrray Hill 7-1320 
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PHOTO REPRODUCTION SERVICES 


150. anscochrome processing 


Jack Ward Color Service MU 7-1396 


202 E. 44th St., N.Y.C. 
151. b/w prints in quantity 
rep: Charles Corn 
JU 2-1396 
JU 2-1926 
MU 2-5665 


LA 4-3988 


Admoster Prints, Inc. 
1168 6th Ave., N.Y.C. 19 
National Studios 

145 W. 45th St., N.Y.C. 
Pavelle Laboratories, Inc. 
16 E, 42nd St., N.Y.C. 17 
Rik Shaw Associates Ltd. 
55 W. 42nd St., N.Y.C. 36 


all contact sizes up to 20" x 24" 
152. carbros 


Kurshan & Lang Color Service 
10 E. 46th St., N.Y.C. 17 

a complete photographic color service 
Peterson Color Laboratory Cl 7-1747 
149 W 54th St., N.Y.C. 19 

dye transfers, combinations duplicates 


MU 7-2595 


153. color assemblies 
Color Corporation of America EL 5-2762 
270 Park Ave., N.Y.C. 
The Quality Color Service to the Trade 
Joe Snyder, President 
Robert Crandall Associates, Inc. Cl 7-7377 
58 W. 47th St., N.Y.C. 17 
our quality is Crandall color 
Kurshan & Lang Color Service 
10 E. 46th St., N.Y.C. 17 
a complete photographic color service 
Way's Standard Viewers M 
Chappaqua,. N.Y. 
for correct viewing of color transparencies 


MU 7-2595 


8-6560 


154. color prints in quantity 
Admaster Prints, Inc. rep: Charles Corn 
1168 6th Ave. N.Y.C. 19 JU 2- 1396 
Charles Color Lab & Studio TE 8-7525 
800 Lexington Ave., N.Y.C. 21 (near 62nd St.) 
fully masked dye transfer color prints at very 
nominal prices 
Color Corporation of America EL 5-2762 
270 Park Ave., N.Y.C. 

The Quality Color Service to the Trade 
Joe Snyder, President 
David Dean Color Laboratories, | 
420 Lexington Ave., N.Y.C. 17 
for complete quality service 
Kurshon & Lang Color _ 
10 E. 46th St., mN.Y.C. 
a complete - en aie service 
McLaughlin & Company AL 8-6551 
1330 N, 21st Ave., Phoenix, Ariz. 
10—10,000—Top Quality 
National Studios 
145 W, 45th St., N.Y.C. 
Pavelle Laboratories, Inc. MU 2-5665 
16 E. 42nd St., N.Y.C. 17 
Rapid Colorprint Service CH5-2193 
216 S. Central Ave., Glendale 4, Calif. 
dye transfer & chromostat 

ST 2-5977 


RCS Studios 
LA 4-3988 


AT 9-5402 
MU 7-2595 


JU 2-1926 


123 N. Wacker Dr., Chicago 6, Ill. 
Rik Shaw Associates Ltd. 

55 W. 42nd St., N.Y.C. 36 

any size, fost and economical 
Jack Ward Color Service 

202 E. 44th St., N.Y.C. 


MU 7-1396 


92 


155. color separations 
Color Corporttion of America EL 5-2762 
270 Park Ave., N.Y.C. 
The Quality Color Service to the Trade 
Joe Snyder, President 
Kurshan & Lang Color oe MU 7-2595 
10 E. 46th St., N.Y.C. 1 
a complete photographic tite service 
Peterson Color Laborator Cl 7-1747 
149 W, 54th St., N.Y.C. 15 
for graphic arts, dye transfer, carbro 


156. copy of artwork 


rep: Charles Corn 
JU 6-1396 
EL 5-2762 


Admaster Prints, Inc. 
1168 6th Ave., N.Y.C. 19 
Color Corporation of America 
270 Park Ave., N.Y.C. 
The Quality Color Service to the Trade 
Joe Snyder, President 
Robert Crandall Associates, Inc. Cl 7-7377 
58 W. 47th St., N.Y.C. 17 
our quality is Crandall color 
Kurshon & Lang Color Service 
10 E. 46th St., N.Y.C. 17 
a complete photographic color service 
Modernage LE 2-4052 
319 E, dath St., N.Y.C. 
Peterson Color Laborator Cl 7-1747 
149 W. 54th St., N.Y.C. 19 
dye transfer, carbro, duplicates 
Rapid Colorprint Service CH 5-2193 
216 S. Central Ave., Glendale 4, Calif. 
print or transparency 

PL 5-4700 


F. A. Russo, Inc. 
LA 4-3988 


MU 7-2595 


480 Lexington Ave., N.Y.C. 17 
Rik Shaw Associotes Ltd. 

55 W. 42nd St., N.Y.C. 36, N.Y. 
black and white or full color 
Jack Ward Color Service 


202 E. 44th St., N.Y.C. 


MU 7- 1396 


157. duplicate transparencies 
Admaster Prints, Inc. rep: Charles Corn 
1168 6th Ave., N.Y.C. 19 JU 2-1396 
Color Corporation of America EL 5-2762 
The Quality Color Service to the Trade 
Joe Snyder, President 
Robert Crandall Associates, Inc. Cl 7-7377 
58 W. 47th St., N.Y.C. 17 
our quality is Crandall color 


David Dean Color Laboratories, Inc. 
AT 9-5402 


MU 7-2595 


420 Lexington Ave., N.Y.C. 17 
for complete quality service 
Kurshan & Lang Color Service 
10 E. 46th St., N.Y.C. 17 

a complete photographic color service 
Pavelle Laboratories, Inc. MU 2-5665 
16 E. 42nd St., N.Y.C. 17 
Petersen Color Laboratory Cl 7-1747 
149 W, 54th St., N.Y.C. 19 

dye transfer, carbro, separations 

Rapid Colorprint Service CH 5-2193 
216 S. Central Ave., Glendale 4, Calif. 

Rik Show Associctes Ltd. LA 4-3988 
55 W. 42nd St., N.Y.C. 36 
repro quality or display units 
Jack Ward Color Service 

202 E. 44th St., N.Y.C. 
Way's Standard Viewers 
Chappaqua, N.Y. 

for correct viewing of color transparencies 


158. dye transfer prints 


Charles Color Lab & Studio TE 87525 
800 Lexington Ave., N.Y.C. 21 (near 62nd St.) 
from art work, transparencies or actual 
merchandise 


MU 7-1396 
MU 8-6560 


Color Corporation of America EL 5-276: 
270 Park Ave., N.Y. 

The Quality Color Service to the Trade 

Joe Snyder, President 

Robert Crandall Associates, Inc. (Cl 7-737; 
58 W. 47th St., N.Y.C. 17 
our quality is Crandall color 
Kurshan & Lang Color Service 
10 E. 46th St., N.Y.C. 17 

a complete photographic color service 
McLaughlin & Company AL 8655 
1330 N, 21st Ave., Phoenix, Ariz. 

8 x 10 inch — 8 x 10 foot —Quantity—Quality 
Pavelle Laboratories, Inc. MU 2-566! 
16 E, 42nd St., N.Y.C. 17 
Peterson Color Laboratory Cl 7-174: 
149 W, 54th St., N.Y.C. 19 

carbro, separations, duplicates 

Rapid Colorprint Service CH 5-21% 
216 S. Central Ave,, Glendale 4, Calif. 
reproduction quality 

Rik Show Associates Ltd. LA 4-398: 
55 W. 42nd St., N.Y.C. 36 

any size, repro quality or quantities 
Jack Ward Color Service 

202 E. 44th St., N.Y.C. 


159. ektacolor 


Color Corporation of America 
270 Park Ave., N.Y.C. 

The Quality Color Service to the Trade 
Joe Snyder, President 

Gifford Color Lab Vv 
525 Bishop St., N.W., Atlanta 13, Ga 
controlled quality 

Kurshan & Lang Color Service MU 7-2595 
10 E. 46th St., N.Y.C. 17 

a complete photographic color service 

Rik Show Associates Ltd. LA 4-3988 
55 W. 42nd St., N.Y.C. 36 


prints or transparencies 
160. ektachrome processing 
Cl 7-7377 


MU 7-259: 


MU 7-139 


EL 5-2762 


009} 


Robert Crandal! Associates, Inc. 
58 W. 47th St., N.Y.C. 17 

our quality is Crandall color 
Gifford Color Lab 

525 Bishop St., N.W., Atlanta 13, Ga. 
35mm & sheet film 

Kurshon & Lang Color Service MU 7-2595 
10 E. 46th St., N.Y.C. 17 

a complete photographic color service 

Rapid Colorprint Service CH 5-2193 
216 S. Central Ave., Glendale 4, Calif. 
custom only — high speed processing 

Jack Ward Color Service MU 7-135 
202 E. 44th St., N.Y.C. 
Way’s Standard Viewers 
Chappaqua, N.Y. 

for correct viewing of color transparencies 


VE 009! 


MU 8-656) 


161. enlargements 


rep: Charles Cc 1 
JU 2-13 6 
EL 5-272 


Admaster Prints, Inc. 
1168 6th Ave., N.Y.C. 19 
Color Corporation of America 
270 Park Ave., N.Y.C. 

The Quality Color Service to the Trade 

Joe Snyder, President 

Modernage LE 2-4( 
319 E, dath $t.. H.Y.C. 
National Studios JU 2-15 6 
145 W. 45th St., N.Y.C. 
Pavelle Laboratories, Inc. MU 2-5¢ 5 
16 E. 42nd St., N.Y.C. 17 

F.A.Russo, Inc. PL 5-4 
480 Lexington Ave., N.Y.C. 17 
Rik Shaw Associates Ltd. 

55 W. 42nd St., N.Y.C. 36 
quality as well as quantity 


LA 4-3° 
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NEW YORK 
ART DIRECTORS CLUB 


The New York Art Directors Club will hold its 
“First Visual Communications Conference” 
June 7-8 in conjunction with its 

35th Anniversary Exhibition at the Waldorf- 
Astoria. Purpose of the conference is to explore 
new ideas of creative people in the visual 
communications field—art directors, writers, 
agency heads, management personnel, others. 


FIRST VISUAL 


COMMUNICATIONS CONFERENCE 


Registration fee for two days (including 
luncheons) $45.00. Registrations limited. 
Additional information from: William 

Mck. Spierer, Chairman; Art Directors Club, 
115 East 40 Street, New York 16,N.Y. 
Checks payable to N.Y. Art Directors Club. 


JUNE 7, 8 


WALDORF-ASTORIA, NEW YORK 
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Why has “catalog” 
come to mean dull? 
Because catalogs are 
so rarely handled 
with KGA’s verve 
and resourcefulness. 
The range? From 
fashion to pharma- 
ceutical. The phone 


_MU2-9155. 


‘We have 

available on 

J request the 
“first in a series 

7 4 of file portfolios 
J on design, 
booklets, sales 
development, 

™ marketing aids 
oy and sules 
____ preséntations. 
Write on company 
letterhead or phone 


KURNIT-GELLER ASSOCIATES, INC. 
505 Fifth Avenue, New York 17 





162 flexichrome 


Color Corporation of America 
270 Park Ave., N.Y.C. 

The Quality Color Service to the Trade 
Joe Snyder, President 

Robert Crandall Associctes, Inc. Cl 7-7377 
58 W. 47th St., N.Y.C. 17 

our quality is Crandall color 
Kurshan & Lang Color Service 
10 E. doth St., N.Y. 17 

a complete photographic color service 
Way's Standard Viewers MU 
Chappaqua, N.Y. 

for correct viewing of color transparencies 
Weco Studio 5-1 
14 E. 39th St., N.Y.C. 16 

Flexichrome retouching 


163. montage 


EL 5-2762 


MU 7-2595 


8-6560 


RCS Studios ST 2-5977 
123 N. Wacker Drive, Chicago 6, Ill. 

3rd photomurals, giant prints 
F. A. Russo, Inc. 

480 Lexington Ave., N.Y.C. 17 
Rik Shaw Associates Ltd. 

55 W. 42nd St., N.Y.C. 36 
direct or thru art 


PL 5-4700 
LA 4-3988 


164. mural color transparencies 


Rapid Colorprint Service CH 5-2193 
216 S. Central Ave., Glendale 4, Calif. 


165. photocomposing_ 
Peterson Color Laboratory 
149 W. 54th St., N.Y.C. 19 
dye transfer, carbro, duplicates 


Cl 7-1747 


166. photo murals 
APA Photo Library AL 86551 
1330 N. 21st Ave., Phoenix, Ariz. 
Any Size — B/W and Color 
Color Corporation of America 
270 Park Ave., N.Y.C. 
The Quality Color Service to the Trade 
Joe Snyder, President 
National Studios JU 2-1926 
145 W. 45th St., N.Y.C. 
ideas submitted 
Pavelle Laboratories, Inc. MU 2-5665 
16 E. 42nd St., N.Y.C. 17 
Rapid Colorprint Service CH 5-2193 
216 S. Central Ave., Glendale 4, Calif. 
dye transfer 
F. A. Russo 
480 Lexington Ave., N.Y.C. 17 
Rik Show Associates, Lid 
55 W. 42nd St., N.Y.C. 36 


any size, montages, also color 


EL 5-2762 


PL 5-4700 
LA 4-3988 


167. petite: 
MU 2-2346 


Photo-Lettering 


216 E. 45th St. NOY.C. 17 


168. screened veloxes 


Metrotone Prints, Inc. MU 3-8510-11 
80 Madison Ave., N.Y.C. 16 


America’s largest producers of screened prints 
169. slides 


Admoster Prints, Inc. 
1168 6th Ave., N.Y.C. 19 


rep: Charles Corn 
JU 2.1396 


94 


Kurshon & Lang Color Service Mu 7-2595 
10 E. 46th St., N.Y.C. 17 

a complete photographic color service 
National Studios JU 2-1926 
145 W. 45th St., N.Y.C. 
2x2, Max4 4x5 & rep. 
Pavelle Laboratories, Inc. MU 2-5665 
16 E, 42nd St., N.Y.C. 17 

Rapid Colorprint Service CH 5-2193 
216 S. Central Ave., Glendale 4, Calif. 

35mm to 11x14 color 

Rik Shaw Associctes Ltd. LA 4-3988 
55 W. 42nd St., N.Y.C. 36 

every size, black and white or —. 
Jack Ward Color Service 

202 E. 44th St., N.Y.C. 


170. strip-ups 


U 7-1396 


Color Corporation of America EL 5-2762 
270 Park Ave., N.Y.C. 

The Quality Color Service to the Trade 

Joe Snyder, President 

Robert Crandall Associates, Inc. Cl 7-7377 
58 W. 47th St., N.Y.C. 17 

our quality is Crandall color 
Kurshan & Lang Color Service 
10 E. 46th St., N.Y.C. 17 

a complete photographic color a 
RCS Studios 

123 N. Wacker Drive, Chicago 6, “ 


MU 7-2595 
2-5977 


171. 35mm negs &positives 

rep: Charles Corn 
JU 2-1396 
LE 2-4052 


MU 2-5665 


Admaster Prints, Inc. 
1168 6th Ave., N.Y.C. 19 
Modernage 

319 E, 44th St., N.Y.C. 
Pavelle Laboratories, Inc. 
16 E. 42nd St., N.Y.C. 17 


172. transparencies 
rep: Charles Corn 


JU 2-13%6 
EL 5-2762 


Admaster Prints, Inc. 
1168 6th Ave., N.Y.C. 19 
Color Corporation of America 
270 Park Ave., N.Y.C. 

The Quality Color Service to the Trade 
Joe Snyder, President 

Robert Crandall Associates, Inc. Cl 7-7377 
58 W. 47th St., N.Y.C. 17 

our quality is Crandall color 
Kurshan & Lang Color Service 
10 E. 46th St., N.Y.C. 17 

a complete photographic color service 
National Studios JU 2-1926 
145 W. 45th St., N.Y.C. 

Pavelle Laboratories, Inc. MU 2-5665 
16 E. 42nd St., N.Y.C. 17 

Rapid Colorprint Service CH 5-2193 
216 S. Central Ave., Glendale 4, Calif. 

35mm to 40x90 color 

Rik Shaw Associoctes Ltd. LA 4-3988 
55 W. 42nd St., N.Y.C. 36 

any size, from transparency to art 
Jack Ward Color Service 

202 E. 44th St., N.Y.C. 

Way's Standard Viewers 
Chappaqua, N.Y 

for correct viewing of color transparencies 


MU 7-2595 


MU 7-1396 
MU 8-6560 


173. transparency art 


Kurshon & Long Color Service MU 7-2595 
10 E. 46th St., N.Y.C. 17 


a complete photographic color service 


174. varicolor prints 


Admaster Prints, Inc. JU 2-13%6 
1168 6th Ave., N.Y.C. 19 rep: Charles Corn 


175. viewgraph slides 


rep: Charles Corn 
JU 2-1396 
MU 7-2595 


Admaster Prints, Inc. 
1168 6th Ave., N.Y.C. 19 
Kurshan & Lang Color Service 
10 E. 46th St., N.Y.C. 17 
a complete photographic color service 
National Studios JU 2-1926 
145 W. 45th St., N.Y.C. 
Rapid Colorprint Service CH 5-2193 
216 S. Central Ave., Glendale 4, Calif. 
chromastat trans. from art 
RCS Studios ST 2-5977 
a N. Wacker Drive, Chicago 6, Ill. 

Rik Shaw Associates LA 4-3988 
55 W. 42nd St., N.Y.C. 36 
black and white, fullcolor, all masks 


COPY PRINTS 
176. color film strips 


rep: Charles Corn 


Admaster Prints, Inc. 
JU 2- 1396 


1168 6th Ave., N.Y.C. 19 
National Studios JU 2-1926 
145 W. 45th St., N.Y.C. 

Rapid Colorprint Service CH 5-2193 
216 S. Central Ave., Glendale 4, Calif. 

single or double frame from art 

Rik Shaw Associates Ltd. LA 4-3988 
55 W. 42nd St., N.Y.C. 36 

masters and fine duplicates 


177. colorstats 


rep: Charles Corn 
JU 2-13%6 
EL 5-2762 


Admaster Prints, Inc. 
1168 6th Ave., N.Y.C. 19 
Color Corporation of America 
270 Park Ave., N.Y.C. 

The Quality Color Service to the Trade 
Joe Snyder, President 
Rapid Colorprint Service CH 5-2193 
216 S. Central Ave., Glendale 4, Calif. 
chromastat, the original 
Rik Show Associates Ltd. LA 4.3988 
55 W. 42nd St., N.Y.C. 36 


any size, from transparency or art 
178. copy prints 
rep: Charles Corn 


JU 2-1396 
PL 5-4700 


Admaster Prints, Inc. 
1168 6th Ave., N.Y.C. 19 
F. A. Russo, Inc. 

480 Lexington Ave., N.Y.C. 17 
Rik Show Associates Lid. 

55 W. 42nd St., N.Y.C. 36 

all sizes up to 20" x 24" 


179. ozalids 


rep: Charles Corn 
JU 2-139¢ 


LA 4.3988 


Admaster Prints, Inc. 
1168 6th Ave., N.Y.C. 19 


180. ozachromes 


rep: Charles Cor 


Admaster Prints, Inc. 
JU 2.13% 


1168 6th Ave., N.Y.C. 
181. photostats 
rep: Charles Cor 
JU 2-139 
PL 5-470 
PL 5-470 
PL 5-470 


PL 5-47( 


Admaster Prints, Inc. 
1168 6th Ave., N.YOL 19 
F. A. Russo, Inc. 

230 Park Ave., N.Y.C. 

F. A. Russo, Inc. 

485 Madison Ave., N.Y.C. 
F. A. Russo, —— 

F. A. Russo, 

30 Rocketelier P Plaza, N.Y.C. 





182. photostats on acetate, in 
opaque black or white 
rep: Charles Corn 


JU 2-1396 
CH 2-2644 


Admaster Prints, Inc. 

1168 6th Ave., N.Y.C. 19 
Marvin Kommel Productions 
160 Fifth Ave., N.Y.C. 10 
black and white or any color 
RCS Studios ST 2.5977 
123 N. Wacker Drive, Chicago 6, Ill. 
photostats, giant stats. 


183. visualcast slides 


rep: Charles Corn 


Admaster Prints, Inc. 
JU 2-139 


1168 6th Ave., N.Y.C. 19 
National Studios JU 2-1926 
145 W. 45th St., N.Y.C. 

Rapid Colorprint Service CH 5-2193 
216 S, Central Ave., Glendale 4, Calif. 
chromastat trans. from flat copy 

Rik Shaw Associates Ltd. LA 4.3988 
55 W. 42nd St., N.Y .C. 36 

black and white, full color, all masks 


GRAPHIC ARTS 


184. acetate proofing 
Empire State Craftsmen, Inc. GR 7.3373 
115 E. 23rd St., N.Y.C. 
Day & Night Service—finest repros and 
acetates 
Progressive Composition Co. WA 2.2711 
The Sheridan Bldg., 9th at Sansom, Phila., 7, 
Philadelphia 7, Pa. 

185. advertising presentations 
Frances M. Moore Co. RH 4.5421 
915 Carnegie Hall, N.Y.C. 19 
Mitchell pens, Derwent pencils to meet every 
need 


186. binding 


Belford Bindery 

317 W. 47th St., N.Y.C. 36 
Brewer—Cantelmo Co. Inc. 
116 E, 27th St., N.Y.C. 16 
Creotive Bindery, Inc. 

216 E, 45th St., N.Y.C. 17 
Ryssell—Rutter 

464 Eighth Ave., N.Y.C. 
Sloves Mechanical Binding Co. 
601 W, 26th St., N.Y.C. 1 
J. F. Tapley Co. 


PL 7.5950 
MU 5-1200 
MU 2-0467 
LO 3-2650 
AL 5-2552 
ST 4-8570 


32-01 Queens Bivd., Long Island City 1,N.Y. 


Taubers Bookbindery, Inc. WO 4.5621 


200 Hudson St., N.Y.C. 13 
187. display manufacturers 


Gibraltar Corrugated Paper Co., Display Div. 
3 Entin Road, Clifton, N.J. GR 1.1450 
P.O.P. Corrugated displays and floor stands 


188. electros 


Atlantic Electrotype & Stereotype Co. 

228 E. 45th St., N.Y.C. 17 VA 6-0900 
F lower Electrotypes LO 3.2126 
461 Eighth Ave., N.Y.C. 

Reilly Electrotype MU 6-6350 
305 E. 45th St., N.Y.C. 
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eregon 9-2163 


hy abbott 


representing 
photographers 
gleb derujinsky 


‘s murray duitz 
artists Y 


susan abbott 


x 


> 


gil decker muriel jacobs 


gardner leaver jo lowery 
ann olsen frank paulin 
contacts 

susan holland hy abbott 


38 east 38 street, n.y.c. 





Does your quality 
iN have to rely on one 
Ot ay Color transparency 
——=’_ __—iretoucher? 


how at 

ROBERT CRANDALL ASSOC. 
6 artists—get you 1 quality 
6 artists — guarantee 1 schedule 
6 artists —for one price 


quality jobs when you 
want them! 


ROBERT CRANDALL ASSOCIATES, ie. 


47th STREET, NEW 








\ SCROLITE new DR PH Ww Ly Ney 
FIXATIV Amazing BLEED-PROOF WHITE 
COVERS DYE and DESIGNERS’ 
COLORS * Water Soluble 
B. ARONSTEIN & CO. 


Dealers write: 40-28 149 St., Flushing, N.Y 




















A/RT D/IIRECTION 


for your advertising. 


It gets results. 


New York: Morton Bryer PL9-7722 43 E. 49th St., N. Y. 17 











eat-lalale! studios 
ro} m-t-1-Jalt-Litejal— 


piete design Gd. pi 


} } 
SQAtOCS PVECSE] ratio) , 
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270 PARK AVENUE ¢ PLAZA 3-3938 





LANGEN wo WIND CARBRO PRINTS, INC. 


CARBRO wo DYE TRANSFER 
COLOR PRINTS 


18 £. 49 ST. NYC PL 3-3911 





189. gravure plates 
PL 1.1130 
C1 5-8750 


Intaglio Service Corp. 
305 E. 46th St., N.Y.C. 17 
International Color Gravure 


39 W. 60th St., N.Y.C. 
190. labels 


Munro & Harford 
480 Canal St., N.Y.C. 13 


WA 5-9915 


191. letter services 
MU 6-6220 
CA 66340 


Comet—Ray Letter Service, Inc. 
220 E. 23rd St., N.Y.C. 10 
R.O.H. Hill, Inc. 

270 Lafayette St., N.Y.C. 12 


192. lithography 


Academy Photo Offset Inc. 
15 E, 22nd St., N.Y.C. 
Charles Offset Co. 

37 W. 3rd St., N.Y.C. 
Gerson Offset Litho Co. Inc. WA 4.5910 
333 Hudson St., N.Y.C. 13 

Kindred, MacLean & Co., Inc. ST 4-7212 
43-01 22nd St., Long Island City 1, N.Y. 
Lithographic Informations Bureau BR 9-4878 
33 W. 42 rd St., N.Y.C. 36 

planning for efficient use of process 

New York Lithographing Corp. GR 7-6100 
52 E. 19th St., N.Y.C. 
Process Lithographers OR 4-6610 
29 E. 22nd St., N.Y.C. 


OR 7-7600 
OR 3-0900 


193. paper dealers 
H. P. Andrews Paper Co. GR 7.3070 
14 W, 3rd St., N.Y.C. 
Cross Siclare & Sons Inc. 
207 Thompson St., N.Y.C. 
Green & Low Paper Co. Inc. 
175 Varick St., N.Y.C. 
Marquardt & Co. Inc. 
155 Spring St., N.Y.C. 12 
Royal Paper Corporation 
llth Ave. at 25th St., N.Y.C. 
Stevens Nelson Paper Corp. 
109 E. 31st St., N.Y.C. 16 


AL 4-9760 
WA 4-8160 
CA 6-4563 
WA 4-3400 


MU 5-6170 


194. photoengraving 


Bell Photoengraving MU 4-1470 UN 7-328 
2814 Jeannette St., UnionCity, N.J. 

Horan Engraving Co. Inc. MU 9-858 
44 W, 28th St., N.Y.C. 
Intaglio Service Corporation 
305 E. 46th St., N.Y.C. 17 
Gravure, Letterpress and Packaging 
Engravers 
Bill Kobus WH 4-230 
F aithhorn Corp., 320 N. Dearborn St., 
Chicago 10, Ill. 

typography, photo engraving, printing 
Peerless—Hill Inc. AL 5-39 
180 Varick St., N.Y.C. 14 

Pioneer—Moss Inc. LO 4.26: 
460 W, 34th St., N.Y.C. 1 


PL 1-113 


195. photogelatin printing 


Ullman Gravure, Inc. HY 7-37 
319 McKibbin St., Bklyn 6, N.Y. 


196. printers, letterpress 


. : F Printing Service AL 5-26 


14 W, 27th St., N.Y.C. 





130 
50 


15 


220 
40 


Dovis—Delaney, Inc. MU 6-2500 
141 E,. 25th Ste, N.Y.C. 10 

b/w, color, rotary, flat—bed 

isaac Goldmann Co. Cl 6-1240 
636 11th Ave., N.Y.C. 

Bill Kabus WH 4.2360 
F aithorn cates 320 N. Dearborn St., 

Chicago 10, Ill 

typography, photo engraving, printing 

Pace Press Cl 6-8100 


636 Eleventh Ave., N.Y.C. 36 


Poster—Krome Full Color Printing AL 2-0107 

3401 W. Division St., Chicago 51, Ill. 

low cost letter press & plates to the trade 
197. rotogravure 


Alco Gravure CO 7.3181 
9th & Monroe Sts., Hoboken, N.j. 


198. silk screen printers 


Jaysee Display Adv. .¥ OR 5-7280 
12 3. — St., N.Y.C. 3 
LE 2.5366 


M9 E. Aerd St, NYC. 16 
199. tags 


Stenderd Tag Co. WO 2.3296 
65 Duane St., N.Y.C. 7 


200. type direction 
Arthur B. Lee JU 2.2354 
25 W. 45th St., N.Y.C. 36 
type director: typographic layout, design 


201. type foundry 


Amsterdam Continental Types & Graphic 
$ 


Equipment, Inc. P 7.4980 
268 Fourth Ave., N.Y.C. 10 
specimens gladly furnished 


202. typographers, hand 


Walter T. Armstrong, Inc. WA 2.2176 
35 N. 10th St., Philedelphic 7, Pa, 


Arnold— Powers, Inc. WO 2.6066 
550 W. Lafayette Bivd.. Detroit, Mich. 

J. M. Bundscho, Inc. RA 6-7292 
180 N. — Ave., Chicago |, Ill. 

Central T WA 2-3630 
1016 Cherry | St., Philadelphia, Pa 

The C ing Room, Inc. JU 2-0100 
130 W. St., N.Y.C. 36 

Empire State Creftsmen, Inc. GR 7.3373 


. 15 E, 23ed St., N.Y.C. 


Day & Night Service—finest repros and acetate 
uals PE 6-4708 
nklin T e 
225 W. 1 39h Sy NV. 18 
He WH 4.6116 
E. iliiners Aw Chicago 11, Ul. 
imperial Ad Service 
37 W. 47th St., N.Y.C. 19 a 
4. G. MeMennemin rep: Dorothy Colby 
{70 Atlantic Ave., Boston, Mass. HA 6-6886 
Progressive Composition Co. WA 2.2711 
The Sheridan Bidg., 9th at Sansom, 
ee 7, Pa, 
Trpeqrephere, tne " JU 2.3250 
1 v. Wed St., N.Y.C. 36 


tunkle—Thompson—Kovats, Inc. AN 3-0722 
350 W. Lake dees Chicago, Ill. 

ike tly T np Cor, ine. MA 1.5360 
182 E. 9th St, y tw de 15, Ohio 


f  ytecegs Service, Inc. WA 2.2715 
7 Arch St., Philadelphio 7, Pa 
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Short Heir GRUMBACHER fre-lesled® se 


Series 40 = =LETTERING BRUSHES “sem 
Extra-Selected Red Sable 


Each brush is tested for best ae edge 
which is marked by an arrow. 
AT YOUR FAVORITE DEALER 


M. GRUMBACHER 


482 W. 34 St., hand York 1, 




















piD “oy xnow 


that LIFE color pages 
are photocomposed by us on EKTACHROME ... 


that the latest McGREGOR od 
was photocomposed by us on EKTACHROME .. . 
that Conde Nast Publications 


multiple-color pages 
are photocomposed by us on EKTACHROME ... 


that YOU can save money 

and have better quality 

when YOUR multiple-color 
is photocomposed by us on EKTACHROME ... 


ROBERT CRANDALL ASSOCIATES. ive. 

















cn 


EKTACHROME 


~ 


DUPLICATE 


‘ 
' 
' 
! 
I 
! 


Made in all sizes from any 
Hove at Kurshen & Lang type of flat artwork or film 
controlling color is a highly ; 
specialized art. Duplicating to exact scaling for perfect 
Transparencies better and engraver’s composites. Color 
faster is but one of the many 
miracles performed in this 
complete color workshop. isfy the most critical color 


PilddaicteMelilem slel elise mike 


Other services tnclude: advertiser, agency A.D.orP.M 
8 ‘ 
e@ EKTACHROME PROCESSING aad 
e@ DYE TRANSFER e@ CARBRO 
Color Prints for Reproduction 
@ FLEXICHROME MATRICES 
e@ MASKING e PRINTON @ SLIDES 


I OLR UR TLL B10 E. 46 St.,N. Y. 17, MU 7-2595 





lf you work with 
CASEIN COLORS, DESIGNER'S GOUACHE, PASTELS, CRAYONS or POSTER COLORS 


you can do a better job with 


casson MI-TEINTES 


(Pronounced “Mee-Tents”) 
THE REMARKABLE TINTED PAPER 


The favorite of Available in 24 beautiful tones including stygian black. 
discriminating 100% Pure Rag Content—but inexpensive. 
artists the world Unique surface found on no other paper. ‘ 
over since the Product of the ancient Canson & Montgolfier Vidalon 
16th century. Mills in France. 

The most striking poster effects are produced by exposing 

a part of the paper to represent highlight or shadow. 

Sold by good art supply dealers everywhere. 
WRITE DEPT. AD FOR SAMPLE SWATCHES 


» MORILLA Company 


WE AST 2 ST NEW YORK 












































Kurt H. Volk, Inc. MU 2-1840 
228 E. 45th St., N.Y.C. 17 

George Willens & Co. WO 5-5555 
1548 Porter, Detroit 16, Mich. 


203. typographers, machine 


Allied Typographers inc Cl 6-6940 
636 11th Ave., N.Y.C. 

Boxter & Spencer, Inc. WH 4-4636 
110 Greenwich S;., N.Y.C. 6 

H, O. Bullard, Inc. AL 5-1770 
150 Varick St., N.Y.C. 13 

Cooper & Cohen LO 3-5696-7-8 
313 W, 37th St., N.Y.C. 

Empire State Craftsmen, Inc. GR 7.3373 
115 E, 23rd St., N.Y.C. 

Day & Night Service—finest repros and 
acetates 

Progressive Composition Co. WA 2-2711° 
The Sheridan Bldg., 9th at Sansom, 
Philadelphia 7, Pa, 

Rapid Typographers Inc. MU 82445 
305 E. 46th St., N.Y.C. 17 

Skilset Typographers PL 7-2421 
250 W. 54th St. N.Y.C. 


204. typography, old-fashioned 


Empire State Craftsmen, Inc. GR 7-3373 
115 E. 23rd St., N.Y.C. 

Day & Night Service—finest repros and 
acetates 

Photo—Lettering, Inc. MU 2-2346 
216 E, 45th St., N.Y.C, 17 

Progressive Composition Co. WA 2.2711 
The Sheridan Bidg., 9th at Sansom, 
Philadelphia 7, Pa. 


EMPLOYMENT 


205. agencies 


Art Unit OR 7-9100 
N. Y. Employment Service 
119 Fifth Ave., N.Y.C. 


Placement service for artists — no fee 


Frank Bowling LE 2.0038 
18 E. 41st St., N.Y.C. 17 
specialist in placement of art personnel 


Cavalier Employment Agency BR 9.4646 
115 W. 42nd St., N.Y.C. 36 
for qualified staff atists—call Geo, Sherman 


206. artists representatives 


4 Abbott OR 9-2163 
38 E, 38th St., N.Y.C. 16 

Susan Abbott— fashions and illustrations 
Gilbert Decker—fashions 

Muriel Jacobs—cartoons and humorous, illus- 
trations 

Gardner Leaver—fasions, illustrations, spots 
Jo Lowery—decorative spots and fashions 
Ann Olsen—Children’s fashions 

Frank Paoulin—fashions 

Cartoon Art & Promotion PL 1.0064 
208 E. 50th St., N.Y.C. 22 

america’s top cartoonists 

Dick Chenault 

17 E. 48th St., N.Y.C. 17 

Norman Baer, general illustration 

Jim Espinosa, general illustration 

Al Fatica, fashion illustration 

John Hammer, buildings 

Charles Hawes, illustrction 

Len Oehman, general illustration 

Arne Peterson, still life 

Carlos Richmond, line illustration 
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Al Scully 

Ned Seidler, illustration 

Bert Zadig, scratch board 

Dorothy Dorning MU 4-5892 
52 Vanderbilt am ve MEE. V7 

Joe Freeman PL 7-2460 
130 W, 46th St., N.Y.C. 36 

See Publicity Graphics Associates Studio 
listing (category 208 in this Buyer (Otte 
Robert Gordon L 1-1580 
420 Madison Ave., N.Y .C. 

Earle Goodenow 

Harry Kane 

Joe Kaufman 

Marland Stone 

Mildred Lehman MU 8-8620 
25 E. 48th St., N.Y.C. 17 

Elsie Litty, fashion illustration 

Marianne Streit, children & cosmetic illustra- 
tion 

Edward Lehman, furniture, interiors & 
exteriors 

Stephan Lion, PL 9.3490 
145 E. 52nd nt N.Y.C. 22 

Walter H. Allner, designer 

Everett Barclay, automobiles 

Bradford Boobis, product still life 

Donald Brun, posters 

Peter Dimitri, fashion photography 

Hans Erni, medical—scientific 

Ernest Fairhurst, fashion illustration ; 
Simon Greco, stylized illustration a ’ 

Gerd Grimm, fashion illustrator (high style) Geechee ‘ol @) a @) - 2 8-0-0 ot a 1 On an Oe ene 
Pete Hawley, fashion illustration available Free. 

Stan Klimley, illustrator Mail request on 

Herbert Leupin, decor ative—humorous your firm's 

Walter Linsenmaier, natural history illustra- letterhead, stating 

tion your title. 

Athos Menaboni, birds and wild life 
Jean — French atmospheric line 
Weimer Purseli, visual design, posters 
Paul Rabut, industrial, mood illustration 
Walter Richards, advertising illustration 
Bob Riger, sports illustration 

Jean Van Saun, fashion illustrator 
George Shawe, men's fashions We'll do your dirty work 
Frank Soltesz, industrial illustration a ay ' 
Rene Willaumez (RBW), high style fashion and your youts 
illustration and your illustrati on 
Bud Norton Associates MU 7-0781 nd d 
342 Madison Ave., N.Y.C. 17 and goo 
ey ar rag wae 
T aus, fashion illustrator al ; 3 
Peter Konnele, fashion illustrator & children . Associated Artists 4 
Jean Smith, fashion illustrator 711 Boylston Street - Boston 
Warren Wille, C lev 7 07 

A, Robert Miller, Opley 7 0 69 
Reindorf Studios, complete art service 

Henry Price Agency Cl 5-8228 
Suite 605, 48 W. 48th St., N.Y.C. 36 

New York’s largest agency specializing in 


Commercial Art and Production Personnel _— 
exclusively. . : SPECIALISTS FOR. 


Nationwide Service to the Graphic Arts COLOR RETOUCHING ADVERTISING STRIPS? 
ield. 


irene Geaiiee Wi 7-4558 a> Cig i de) | a 


15 W. 42nd St., N.Y.C. 36 
John Chavarri, Grease Pencil & Wash GEORGE E. WILDNER 
ashions MURRAY HILL 3-5341 
oria Falk, fashions, illustration 
oria Cutler, Line & Wash Fashions 
otis Givotov sky, Shoes, Access., Still Life 
e Handmoker, Line & Wash Fashions 
ed Love, Versatile Illustrator 


ws, Women's, chitrn's Festions §=—-- | Walter a. lowen placement agency: 


riam Love, Fashions 




















arilyn Machlin, Loose Fashions, Illustration 


cycle Mortin, Loose Wash Fashions 420 lexington ave. new york city / mu 9-2630 


enna Putt, Interiors. Still Life, Spots 
»b Ritter, Hi-Fashion, Sophisticated Illustr. First agency to have a separate art 


may Sherman, Line & Wash Fashion, illust. | Goo rtment headed by an art expert, caroline fleischer 
9 
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Sofia, Decorative Illust. Stylized Fashions 
Ray Solowinski—Photogra pher 
Nancy Ward, Children’s Fashions 
Gilbert Sutton, Inc. 

370 Lexington Ave., N.Y.C. 17 
Frank Cecelin, studio director, lettering 
Robert Day, cartoons 

Andre’ Dugo, illustration 

Stan Ekman, illustration 

Ed Gressley, cartoons, design 

John Harrington, mechanicals 

James Jordan, illustration 

Dom Lupo, illustration 

Harry Mace, cartoons 

Gurney Miller, illustration 


MU 3.7525 


208. ART STUDIOS 


A-D-K (Art Deportment) FE 9-1512 
513 Northwestern Fed. Bidg., Minpls. 3, Minn. 
Adart LO 5-2965 
120 W; 42nd St., N.Y.C. 36 

ALFA Associctes WA 2.3690 
910 Clinton St., Philadelphia 7, Pa. 

Allied Artists Studio 59-3823 
1130 DelRay Drive, Birmingham 9, Alabama 
Art Department Inc. MU 3-8625 
140 E. 39th St., N.Y.C. 16 

Art Services MA 
1234 S. 3rd St., Louisville, Kentucky 
Center Art Service JA 8267 
301 Orpheum Bldg., Omaha 2, Nebr. 
Alexander E. Chaite Studios, Inc. 
35 W. 56th St., N.Y.C. 

Dick Chenault, Inc. 

17 E, 48th St., N.Y.C. 17 
Charles E. Cooper, Inc. WH 8-7738 
11 Holland Ave., White Plains, N.Y. 

136 E. 57th St., N.Y.C. 22 PL 3-6880 
Cox, Kjeldsen & Parker LA 7414 
5 Ivy Bldg., a 3, Ga. 

Creative Art, MA 1-7215 
1411 NBC Bide. "Clevaland 14, Ohio 

Creative Arts Studio, Inc. RE 7-7152 
9th and H. St., N.W., Washington 1, D.C. 
Diamond Art Studio MU 3-1418 
292 Madison Ave., N.Y.C, 17 

Hebard Doherty 

249 E. 43rd St., N.Y.C. 16 
Donato Studios. 

6 W. 48th St., N.Y.C. 
Feldkamp—Malloy, Inc. AN 3-0633 
185 N. Wabash Ave., Chicago |, Ill. 

Florida Advertising ‘Art MO 6-4681 
5940 S W 73rd St., South Miami 43, Florida 
Roy Germonotta, Inc. EL 5-7155 
40 E, 49th St., N.Y.C. 17 
Howard T. Glasser 

110 W. 40th St., N.Y.C. 18 
Stanley Gloubach 

48 W. Soh St., N.Y.C. 
Grober— Mann 

1776 Broadway, N.Y.C. 
Graphic Design Inc./Beeber 
55 W. 42nd oe N.Y.C. 36 
Lester Gree 

ah Seed St N.Y.C. 


143 E Sand St., N.Y.C. 

The Jeffersen Co. Inc. 

424 Madison Ave., N.Y.C. 17 
Johnstone & Cushing 

292 Madison Ave., N.Y.C. 17 


2180 


PL 7-3131 
PL 1.00965 


LE 2-5366 


JU 2-3755 


LO 4.5133 
WA 9.3359 
Cl 7-1124 
LA 4-1862 
EL 5-3985 
PL34914 
PL 8-2455 
LE 2-1980 


Harry O’Brien, art director 
Parke, illustration 

Paul Webb, cartoons 

George Withers, illustration 


207. photographers representatives 
Hy Abbott OR 9-2163 
38 E. 38th St., N.Y.C. 16 

Gleb Derujinsky, fashion, beauty, mood 
Murray Duitz, illustrations, still life, trick 
photography 
Sal Ficalore MU 7-0356 


12 E. 42nd St., N.Y.C. 17 


presentations 
retouching 


direct mail 
illustration 
mechanicals 
packaging 


Toni Ficalora MU 7-0356 
12 E. 42nd St., N.Y.C. 17 

still life, illustrations, food photograph 
Robert Gordon PL Y.1580 
420 Madison Ave., N.Y.C. 

Ted Croner 

Tad Horton 

Gene Friduss 

Bud Norton Associates 

342 Madison Ave., N.Y.C. 17 

Ray Keliman, fashion photographer 
Paul Weller, creative still life 

Arn Glantz 

Reportage Photo Agenc 

15 W. 44th St., N.Y.C. 


MU 7-0781 


MU 7-7040 


service 


OTHER 


annual reports 


3 dimensional art 


brochures, catalogs 


folders & brochures & 
annual reports 


animation, film strips, 
technical illustration 
catalogs 


cartoons 
photography 


calligraphy 


magazine, newspaper art 
wor 
typo-lettering and printing 


aeronautical, industrial, 
ships 
copy and plan 


cartoons, comic strips, 
comic books 
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onnett Studio PL 8.0542 
9 E. 52nd St., N.Y.C. 22 

t ‘eb Studio 

2 W. 47th St., N.Y.C. 36 

kK wtz Art Associates 

1 W. 42nd St., N.Y.C. 36 

L-wis & Hoover Studios, Inc. 

1 5 E. Ohio St., Chicago 11, Ill. 

L gan, Cox & Carey 

3 P Bush St., San Francisco 4, Calif. 

PL 7-5165 


Cl 6-2847-8-9 
BR 9-4896 


DE 7-7214 


M urer Studios 

2. W. 56th St., N.Y.C. 
C!.arles W. North Studios 
3.1 Fourth Ave., N.Y.C. 16 
Pchmerand Littmann, Inc. 
47 W, 44th St., N.Y.C. 36 
Piliero Studio 

38 E, 38th St., N.Y, C. 16 


MU 6-5740 
MU 7-2237 
PL 3.2743 


Publicity Graphics Associates PL 7.2460 


130 W. 46th St., N.Y.C. 36 
Ross Art Studio MU 4-4240 
1261 Broadway, N.Y.C. 1 
Russell~Pandell PL 5-9385 
66 W. 53rd St.. N.Y.C. 

Horace Sadowsky & Associates NE 9-2818 
59-26 Woodside Ave., Woodside 77, N.Y. 
Rudolf Schaefer, Incorporated Wi 7-1281 
251 W. 42nd St., N.Y.C. 36 
Vincent Schiavone 

145 E. 45th St., N.Y.C. 
Shopiro Studios 

273 Fifth Ave., N.Y.C. 16 


PL 5-9821 


MU 6-4588 


Gilbert Sutton, Inc. MU 3-7525 
370 Lexington Ave., N.Y.C. 17 
Guy Tomburo 

2W. 46th St., N.Y.C. 

John Henry Topp Inc. 

136 E, 57th St., N.Y.C. 22 
Tosca Studios 

41 E. 40th St., N.Y.C. 
Vogue—Wright Studios, Chi 

469 E. Ohio St., Chicago 11, Ill 
Williamson Associates 

315 Alexander St., Rochester 4, N.Y. 


JU 2-4363 
PL 9-4710 
MU 7.2172 
MO 4-5600 
BA 7826 


239. PHOTO STUDIOS 


Al =A Associates WA 2.3690 
9). Clinton St., Philadelphia 7, Pa. 

A: ignments Photographic BE 5.7996 
23.3. Charles St., Baltimore 18, Md. 


Bo 5uza of Erie 48.357 
52 E. 13th St., Erie, Pa. 

Be levard Photographic, Inc. TR 1.0250 
28! E. Grand Blvd., Detroit 2, Mich. 
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direct mail 


illustration 


illustration 


industrial 


mechanicals 


packaging 


motion pictures 


preserivations 


slide films 
still-life 


TV 


service 


photography 


all types of advertising art 
and design 
photography 


decorative, industrial 
TV program planning 


folders, brochures, dis- 
plays and unusual 
assignments 

stylized cartoons, printing 
prod., catalogs, brochures, 
annual reports 

annual reports, editorial 
art, and layout 


QUEENS AND LONG 
ISLAND ONLY 
annual reports and 
brochures 

a complete art service 


fashion (men’s and 
womans), ind’l, interiors, 


spots 
annual reports 


displays & exhibits 


OTHER 


strobe and experimental 


specialized illustrations, 
steamships—shipping, 
the picture story 
publicity, b/w, and color 
specializing out of town 
assignments 





Wesley Bowman Studio Inc. CE 6-0233 
360 N. Michigan Ave., Chicago 1, Ill. 

Charles E. Cooper, Inc. WH 8-7738 
11 Holland Ave., White Plains, N.Y 
136 E. 57th St., N.Y.C. 22 

Henry Dravneek Associates 

214 E. 41st St., N.Y.C. 17 

Jerome Drown LA 4207 
266 Techwood Drive, N.W., Atlanta, Ga. 
Frederic Lewis MU 2.7134 
36 W. 44th St., N.Y.C. 36 

Milton J. Lewis—Associates WE 5-0195 
733 N. La Brea, Hollywood 38, Calif. 

Lymon Emerson Studios DU 7-7185 
Penthouse, 2500 W. 6th St., Los Angls 57, Cal. 
Lyman Emerson Studios DO 2.3182 
1550 California St., San Francisco 9, Calif. 
Stephen Fay PL 7-3717 
154 W, 57th St., N.Y.C. 

Feldkamp—Malloy, Inc. AN 3-0633 
185 N. Wabash Ave., Chicago |, Ill. 

Toni Ficalora MU 7-0356 
12 E, 42nd St., N.Y.C. 17 


Walter Florczak 


PL 3-6880 
OX 7-2166 


ED 5-9556 


560 Noble Ave., Bridgeport 8, Conn. 
Barrett Gallagher 
58 W. 57th St., N.Y.C. 19 


Cl 6-3127 


Galovan Associates 5-0671 
343 N. Rose St., Kalamazoo, Mich 

George De Gennaro Photography WE 5.5179 
902 S. Norton Ave., Los Angeles 5, Calif. 
Wendy Hilty MU 8.6247-8 
206 E. 51st St., N.Y.C. 22 

Robert C. Hoffner Studio MA 1-8442 
425 Caxton Bldg., Cleveland 15, Ohio 

Henri Janson MU 8-1560-61 
26 W. 58th St., N.Y.C. 19 

Krantzen Studio Inc. 

1236 Sherman Ave., Evanston, Ill 
Lens-Art Associates 

112-118 W, 44th St., N.Y.C. 36 
Watson McAlexander, Photographer 
1606 Brown—Marx Bldg., Birmingham 3, Ala. 
McLaughlin & Company AL 8-6551 
1330 N, 21st Ave., Phoenix, Ariz. 

J. P. McNally Studio 62-0265 
240 Lark St., Albany 10, N.Y. 

Mercer Photographs YU 6-6646 
129 Sacramento St., San Francisco 11, Calif. 
P. R. Pictures, Inc. TR 1-6757 
6555 Oakland Ave., Detroit 2, Mich. 

F. A. Russo, Inc. PL 5.4700 
480 Lexington Ave., N.Y.C. 
Jerry Saltsberg & Associates 
480 Lexington Ave., N.Y.C. 17 
Lee Salsbury Studios ST 3-1377 
937 F Street N.W., Washington 1, D.C. 

Walter Sarff LE 2-1626 
145 E. 35th St., N.Y.C. 16 
Martin Shannon 

49 E. 9th St., N.Y.C. 3 

Ernest M. Silva 

21 E. 92nd St., N.Y.C. 28 
Vogue—Wright Studios, Chi 

469 E. Ohio St., Chicago 11, Ill. 
Paul Wing Studios 

480 Lexington Ave., N.Y.C. 
Zudell Photography AM 6-5406 
2240 E. Montecito Ave., Phoenix, Ariz. 


BR 4-7630 


JU 2-2895 


PL 3-4235 


GR 7-7123 
SA 2.2074 
MO 4-5600 


PL 3-9095 


102 


illustration 


industrial 


interiors 


motion pictures 


slide films 


still-life 


aerial 


architectural, special 
effects 

stock 

experimental, stock 
photos 

carbro prints 

carbro prints 


rear screen production, 
cosmetics, editorial 


aircraft carriers 


architectural 


architectural, color, 
general commercial 
B/W-Color, Sunshine 360 
Days Per Year 

stereo, 16mm 


automobile publicity 


natural color 


circus 


architectural 





INDEX OF LISTEES 


(Numbers refer to classification section) 


The information contained in the Art & Photo Buyers Guide has been supplied to 
us by the firms and individuals listed. In listing artist and photographer representa- 
tives, every effort has been made to list only those with exclusive representation. 
This magazine, however, cannot assume any responsibility for errors. 


a 


—D-K (Art Department) 
& F Printing Service 
bbott, Hy 
bbott, Susan 
bend Assoc. Chester J. 
cademy Photo Offset Inc. 
d—Art 
/-dmaster Prints Inc. 113 
114, 115, 144, 151, 154, 156 
157, 161, 169, 171, 172, 174 
175, 176, 177, 179, 180, 181 
/ Ibert, Howard 2, 31 
Alco Gravure 197 
ALFA Assoc. 208, 209 
Allen, Salome 58 
Allied Artists Studio 208 
Allied Typographers Inc. 203 
Allner, Walter H. 206 (Stephan Lion) 
at 
6 


Alwan, Maneef 
American Museum of Photography 
118, 123, 134 
90, 92, 93, 94, 96, 97 
99, 100 


’ 

Amsterdam Continentai 201 
Andersen, Raymond 80 
Anderson, Andy 56 
Andreeva, Tamara 123 
Andrews, H.P. Paper Co. 193 
Andrews, John 8, 32, 41, 57 
Apkarian, Paul K. 82, 85 
Atlantic Electrotype & Stereotype Co. 188 
Arizona Graphic Assoc., Inc. 135, 147, 166 
Armstrong, Walter T. Inc. 202 
Arnold—Powers, Inc. 
Art Department Inc. 
Art Service 

Art Unit 205 
Artype Inc. 81, 82, 85, 86, 87, 109 
Assignments Photographic 209 


Ames, Archer 


Boer, Norman 
Bcibuza of Erie 
Bo clay, Everett 


206 (Stephan Lion) 
Boxter & Spencer Inc. 203 
Beck, William 


103, 140 

Beeber, Herman 6 
Beiford Bindery 186 
Be'| Photoengraving 194 
Berg and Sparks, Inc. 20, 21, 34, 129 
Berger, Charles 32, 45, 56, 63, 66 
Be tman Archive, The 50, 53, 64, 67, 71 
75, 135, 147 
55, 23 


41 
206 (Stephan Lion ) 
209 


206 (Dick Chenault) 
209 


om, Loretta A, 

‘he Walter E. 

dis, Bradford 
levard Graphic Inc. 
‘ges Color Corp. 10 
ling, Frank 205 
man, Wesley, Inc. 121, 122, 123 


124, 125, 129, 138, 146, 148 
15 


203 
202 


186 
206 (Stephan an 


ner, Ron, 
ard, H.O. Inc. 
ischo J. M. Inc. 
er—Cantelmo Co. Inc. 
, Donald 

s, Aaron 


Art [rection / February 1956 


Cc 


Campbell, Jay 13, 26, 63 
Campione, J. 58, 
Cartoon Adv. 13, 105 


Cartoon Art & Promotion 13, 206 
Cartoon Workshop 13 
Casterlin, Harry 2, 26 
Cavalier, Employment Agency. 205 
Cecelin, Frank 206 (Gilbert Sutton) 
Center Art Service 208 
Central Type 202 
Chaite, Alexander E. Studio Inc. 208 
Chandoha, Walter 117, 120, 122, 135, 147 
Charles Color Lab & Studio 154, 156 
Charles Offset Co. 192 
Chavarri, John 206 Grving Se 
Chenault, Dick 07, 209 
Claus, Ted 206 (Bud Norton) 
Color Corp. of America 16, 20, 21, 34, 92 
94, 98, 102, 106, 122, 134, 137 
153, 154, {55, 156, 157, 158 
159, 161, 162, 166, 170,172, 177 
Comet=Ray Letter Service Inc. 191 
Composing Room, The 
Connelly, Geo. L. 
Conti, Albert J. 
Cooper, Charles E. Inc. 
Cooper, & Cohen 
Corbo, Regina’ Pasquale 30 
Cox, Kjeldsen & Parker 208 


Craftint Mfg. Co. 7 
Crandall, Robert Assoc, Inc. 90, 92, 94, 98 
102, 153, 156, 157 


158, 160, 162, 170, 172 
208 
208 


202 

58, 77 
26 

208, 209 
2023 


Creative Art, Inc. 
Creative Arts Studio Inc. 
Creative Bindery, Inc. 
Croner, Ted 

Cross County Art Center 
Cross Siclare & Sons, Inc. 193 
Crown, John 82, 85, 109 
Cutler, Gloria 206 (Irving Studer) 


186 
207 (Robert cute 


D 


Davis, Delaney, Inc. 196 
Davis—Ganes, 90, 92, 94, 102 
Day, Robert 206 (Gilbert Sutton) 
Dean, David Color Lab. Inc. 154, 157 
De Gennaro, George 118, 126, 129, 131, 

Decker, Gilbert 206 (Hy — 


De Palma, Dominick 
Derujinsky, Gleb 207 (Hy one 
2, 3, 4, 6, 9, 10, 11 


Derus Assoc. 
Diamond Art Studio 
13, 14, 15, 16, 18, 19, 20, 24, 25, 26 
27, 28, 29, 31, 32, 33, 36, 37, 41, 42 
44, 45, 49, 56, 62, 63, 65, 67, 68, 71 
72, 74, 80, 82, 85, 89, 95, 97, 99 
100, 101, 104, 105, 109, 114,115, 208 
Diehi, Edward 31, 38 
Dimitri, Peter 206 (Stephan an 


Dixon, John 
Dohanos, Steven 4, 36, 50, 63, 76 
23, 31, 198, 208 


Donovan, Jere 





Doherty, Hebard 
Donato Studios 208 
4, 15, 28 
206 
49, 59, 631 


Dorning, Dorothy 
Draper, J. Everett 


WANTED! 


TOP FUG 
ART DIRECTOR 


If you want a better job than 
you're now getting, we want a 
chance to give it to you. 

Our shop is loaded with first- 
rate talent — every successful 
studio has to be. But in our 
book, talent alone isn’t enough. 

You want—and we special- 
ize in-—-intelligent and accurate 
interpretation of your wishes, 
plus complete reliability and 
absolute promptness. 

And you’ll find that we treat 
even the most humble paste-up 
like it’s an important illustra- 
tion or a magazine cover pho- 
tograph. ; 

Give us a try, and you'll un- 
derstand why more and more 
top-flight Art Directors like 
you are saying: “Call Tosca 
for fine, fast service!”’ 





tosca studios 
Art & Photography 

41 East 42nd St. 
MUrray Hill 7-2172 






















World's only 





color processing of 


EXTACHROME 
TRANSPARENCIES 


with speed gain up to 


1% STOPS 


with whiter whites ... and 


WITHOUT COLOR SHIFT 


Only Jack Ward Color Service 
gives you whiter whites, crisp- 
er, truer color, greater depth 
of field in YOUR Ektachrome 
Transparencies. 

Dye transfer prints . . . Dupli- 
cate transparencies . . . Ansco- 
chrome . . . Art work copied 
... slides. 


JACK WARD 
COLOR SERVICE, Inc. 


202 East 44th Street, New York 17, N.Y. 
Tel. MU 7-1396 





Midtown 
pick-up... 
delivery 


Gay, Mae Belle 42 
Gaydos, John A, 2, 6, 24, 26, 33, 36 
Germanotta Inc. 208 
Gerson, Offset Litho Co. Inc. 192 
Gibraltar Corrugated Paper Co Inc. 187 
Gifford Color Lab. 159, 160 
Givotovsky, Boris 206 (Irving Studer) 
Glantz, Arn 207 (Bud Norton) 
Glasser, Howard T. 83, 88, 208 
Glaubach, Stanley 208 
Goldmann, Isaac 196 
Goldman, Neal Assoc. Inc. 20, 21, 31, 38 
Goldsmith, Simon 36, 42, 85 
Gordon, Robert 206, 207 
Gorham, John A. 2 
Gorski, Napoleon V. 35 
Graber—Mann 208 
Graphic Animated Film Prod. 103, 105 












Dravneek, Henry Assoc. 209 


Drown, Jerome 209 
Dugo, Andre 206 (Gilbert Sutton) 
Duitz, Murray 124, L 
207 (Hy Abbott) 
Du Quette, Steve 13, 42, 56, 78 
E 
Eberhard, Faber Pencil Co. 7 
Eisendrath, David B. Jr. 133 
Ekman, Stan 206 (Gilbert Sutton) 
Emerson, Lyman Studios 209 
Empire State Craftman Inc. 184, 202, = 
Erni, Hans 206 (Stephan Lion) 
Espinesa, Jim 3, 50, 67, 80 
206 (Dick Chenault) 


F 
206 (Stephan Lion) 





Fairhurst, Ernest 


Falk, Gloria 206 (Irving Studer) 
Farris, Joseph G. 13, 42 
Fatica, Al 206 (Dick Chenault) 
Fay, Stephen, Studio 209 
Feldkam Iloy, Inc. 208, 209 
Felton, E. 2 
Fiammenghi, Gioia 55 
Ficalora, Toni 209 
Fleischer, Henry 15, 80, 84 
Flexo—lettering Co. 81, 87, 
Florcy ak, Walter —-118, 122, 123, 136, 209 
Florida Adv. Art. 208 
Flower Electrotypes 188 
Foster, Bernard L.L.B. 129 


Fotoflex Co. The, 87, 149: 


Franklin, Typographers 202 
Frederic, Margaret 23, 56 | 
Freeman, Jo. 206 
Friduss, Gene 207 (Robert Gordon) 
Friedman, A.|., Inc. 7 


G 


Gallagher, Barrett 

Galovan Assoc. Photo. 

Gaston, Marianne Brody (M.B.G.) 
Garatti, John T. 

Garner, John 


209 
58 
6, 9, 29, 73 
58 


Graphic Design Inc./Beeber 2, 4,9, 14, 15 

28, 31, 33, 37, 39, 67, 80 
Greco, Simon 206 (Stephan Lion) 
Green & Low Paper Co, Inc. 193 


Greer, Lester, Inc. 208 
206 (Gilbert Sutton) 
122 


Gressley, Ed. 

Griffin, Arthur 

Grimm, Gerd 206 (Lion, Stephan Inc.) 
7 


Grumbacher, M. 
H 









FLEXICHROME 
‘i 
\ 


























SERVICE 
DEPENDABILITY 
UNLIMITED PRINT SIZE 


















SAVE TIME WITH 
THE RIGHT PRINT 


TECH PHOTO LABS. 


14 EAST 39th ST * MU 3-5052 





N.Y.C 







ZI IZ 
RY 


RETOUCHING 
Black & White & Color 
Archer Ames Associates 
MU 8-8240 501 Madison Ave. 























. 4 
PLANTS 
™ 

FOR YOUR 630 FIFTH AVE 
EXACTING 
SOBSeee 299 MADISON VI 
MATTE rt 
GLOSSY wanonienagt 
STIPPLE for ZV. 7 EAST 47% $ 
WATER COLOR 





AMERICAN BLUEPRINT CC 


7 EAST 47TH STREET- PLAZA I-2240- NEW YOF 











Halber Typro Corp. 7, 87, 110 












ektachrome retouching 


DUPLICATES, ASSEMBLIES 


mildred medina 


270 PARK AVENUE « MURRAY HILL 8-0270 


















— ii ae 
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fora 
package 
design 
with 
sales- 
appeal 


ROY 
HORTON 
STUDIOS 


| Hersh, Mastro Studios Inc. 
| Herz, Kurt 


| Hoffner, Robert C. Studio 





specialist in the placement 


of art personnel 


FRANK BOWLING «agency 


18 east 41st street, new york 17, n. y. 


LExington 2-0038 
by appointment only 


Bodoni, Century, Futura — 





It’s not only the type face... 
but the way it’s handled 











JOSEPH MAYER CO, Inc. 
artist's materials .. . sign painter and 
lisplaymen supplies . . . silk screen 
naterials. Agents for The International 
Sutawl - Balopticon. 

-9 UNION SQ. « N.Y.3 ¢ AL 5-7644 














At Direction / February 1956 


206 (Chenault, Dick) 
206 (Studer, Irving) 
122, 130, 132, 141 
206 (Sutton, Gilbert 

206 (Chenault, Dick) 

206 (Lion, Stephan Inc.) 
202 


26, 29, 42 
94 


Hammer, John 
Handmoker, Sue 
Hanley, Dick 
Harrington, John 
Hawes, Charles 
Howley, Pete 
Hayes, Lochner 
Hehn, Howie Jr. 


2, 13, 56 
Hightower, Charles — 
Hill, R.D.H., Inc. 191 
Hill, Vincent J. 92, 94 
Hilty, Wendy Studio 129, 209 
122, 127, 129, 130 
132, 209 
Hogarth, Burne 13, 36, 42, 49, 52, 55 
Hogenby!, Jan 61 
Honos, Michael 127, 129 
Horan, Engraving Co, Inc. 194 
Horton, Tad 207 (Gordon, Robert) 
Horton, Roy Studios 208 
Horvath, Stephen 
Hustis, Phil 


46, 63 
13, 66 


Imperial Ad. Service 202 
Ines, Eustaquio 26, 32, 83 
Ingersoll, Studios 3 

Intaglio Service Corp. 189, 194 
International Color Gravure 189 


J 


Jacobi; Eli 12, 47 
Jacobs, Murie! 206 (Abbott, Hy) 
Jaikin, Max 10 
Janson, Henri 129, 209 
Jarrett, Dick 9, 42 
Jaysee Display Adv., Inc. 198 
Jefferson Co. Inc., The. 208 
Jeffery, Richard 123, 129, 146 
Johnstone & Cushing 13, 18, 19, 40, 52 
56, 66, 105, 113, 114, 208 
Jordan, James 206 (Sutton, Gilbert) 
Joyce, A. Walter 85 


Junker, Bruno 20, 28, 34, 48, 67, 69 


K 
194, 196 
54, 56 
206 (Gordon, Robert) 
2, 56 
206 (Gordon, Robert) 
207 (Norton, Bud) 


90, 92, 98, 208 
2, 31, = 


Kabus, Bill 
Kamen, Gloria 
Kané, Harry 
Kapp, Don 
Kaufman, Joe 
Kellman, Ray 
Kennett Studio 
Kerr, Robert S. 
Kessler, Gil 
Kilday, Kieran 9 
Kindred, MacLean & Co. Inc. 192 
Kirkel, Stephen B. 58, 74 
Kleb Studio 208 
Klimley, Stan 206 (Lion, Stephan Inc.) 
Knief, Jeanette 35 
Koehn, Karl 22, 30, 61, 67, 68, 69, 73, 76, 97 
26 
206 Ptertes Bud) 
Kommel, Marvin Productions 87, 109, 115, 182 
Konnele, Peter 206 (Norton, Bud) 
Korn, Louis E, 6, 107, 143 
Kranzten Studio Inc. 209 
Krupp, Merlin 2 
Krylon, Inc 7 
Kurshan & Lang, 144, 152, 153, 154, 155, 156 
157, 158, 159, 160, 162 
169, 170, 172, 173, 175 


Kurtz, Art Assoc. 208 





Lambert, Horold M. 117, 119, 121. 122. 147 | 


NOW! EXPOSE 


ANSCOCHROME 
TRANSPARENCIES 


at speeds up to 


ASA 96 


WITHOUT COLOR SHIFT! 


Yes... even ASA 250 
with special filters 


For the first time ... new color 
processing technique makes 
possible exposures in color 
with Speed Graphic, Linhof 
and view cameras heretofore 
possible only with miniature 
cameras. 

Dve transfer prints . . . Dupli- 
cate Transparencies . . . Ekta- 
chrome .. . Art work copied 
... Slides, 


JACK WARD 
COLOR SERVICE, Inc. 


202 East 44th Street, New York 17, N.Y. 
Tel. MU 7-1396 


Midtown 
pick-up... 
delivery 





ART DIRECTOR 
KNOWS... 


on 
< 
om 
~~ 
> 
xt 


E very Art Direc- 
tor knows that the 
promise is just as 
important as the 
fulfillment. 


Every seasoned 
Pro knows that 
Caster. #9000 
(wood pencil or 
LOCKTITE with 
imported CASTELL 
9030 lead) works 
me.gic on layouts and 
ske:ches. It punches 
in the blackest 
blacks, and gives 
you tgnal gradations 
no o“er pencil can 
match — especially 
in the soft degrees, 
HB to 4B. 
For a cc-jple pennies 
more, it‘pays you to 
use CASYELL, draw- 
ing peril of the 
masters. \Call your 
Dealer today. 


A.W. FABER SCASTELL 
4 








Lane, Ron 68 
Lang, Erwin G. 125 
Lappert, Jack 85 
Leaver, Gardner 206 (Abbott, Hy) 
Lee, Arthur B. 200 
Lefler, Carl Advg. Art. 26, 27, 85 
Lehman, Edward 206 (Lehman, Mildred) 
Lehman, Mildred 206 
Lens - Art Assoc. 127, 209 
Leschin, Samuel 26, 85 
Leupin, Herbert 206 (Lion, Stephan Inc.) 
Leviton, Jay B. 122, 123, 124, 130, 141, 148 
Lewicki, James 28, 60, 63, 64, 69 
Lewis, Assoc. 2 
Lewis, Frederic 209 
Lewis & Hoover Studio Inc. 208 
Lewis, Milton J. 122, 125, 129, 130, 132 
141, 209 
Lindley, A. Donald 67, 80 
Linsenmaier, Walter 206 (Lion, Stephen Inc.) ) 
Lion, Stephan, Inc. 206 
Lipken, Joseph 83 
Lithographic Information Bureau 192 
Litty, Elsie 206 (Lehman, i 
Logan, Cox & Carey 
Loukin,. Serge 2 , 
Love, Fred 58, 59, 206 (Studer, Irving) 
Love, Miriam 206 (Studer, Irving) 
Lowery, Jo 206 (Abbott, Hy) 
Lubin, Leonard & 
Lupo, Dom 206 (Sutton, Gilbert) 


M 


Mace, Harry 206 (Sutton, Gilbert) 
MacDonald, Robert 6 
Machlin, Marilyn 206 (Studer, Irving) 
Mack, S. Miller 21 
Mackey, William E. 2, 4, 6, 13, 31, 33, 39 
Mann, Kenneth 2 
Marquardt & Co. Inc. 193 
Martin, Eugene 2, 25, 31, 85 
Martin, Psyche 206 (Studer, Irving) 
Martin, Tulio G. Studio 102 
Martin, Vincent 102 
Marx, Hans 141 
Marx, Milton 12, 62, 85, 113, 115 
Massey, John 6, 9, 56 
Maurer Studios 208 
Maurer, Sascha 48 
McAlexander, Watson 209 
Mclinerny, Ray 41, 97 
McKeown, Jack 122 
McLaughlin & Co. 116, 118, 122; 123 
127, 129, 130, 131, 132, 134 
138, 140, 141, 154, 158, 209 
McMennamin, H. G. 202 
McNally Studio, J. P. 116, 118, 122, 130, 209 
Melhado 6, 14, 2%, 67 
Menaboni, Athos 206 (Lion, } ee Inc.) 
Mercer Photographs 209 
Metzger, John J. 6 
Metzig, William 9, 25, 27, 31, 44, 83 
Metrotone Prints Inc, 168 
Midwest Photo Service 116, 130, 132, 133 
Miller, A. Robert 206 (Norton, Bud) 
Miller, Ardean R. 122 
Miller, Gurney 206 (Sutton, Gilbert) 
Mink, Joel 13 
Modernage 156, 161, 171 
Moore Co., Frances M. 26, 85, 185 
Marris, E. Denton 97 
Mullin, Charles A, 2 
Munro & Harford 190 


National Studios 103, 104, 108, 109 
113, 114, 115, 122, 144, 151, 154 
161, 166, 169, 172, 175, 176, 183 
New York Central Supply Co. 7 
New:nan, Paul 21,71 





SALE! 


SAVE MONEY ON 


FINEST QUALITY 
GENUINE WHATMAN BOARD 


DURING OUR 
INVENTORY SALE! 


All perfect sheets — but not standard size 


Size Surface Regular Price 
19x27” C.P. (Cold Pressed) -1.65 Sheet 





19x27” No. 1 (Medium) 1.65 Sheet 
23'/.x34,"" C.P. (Cold Pressed) .2.00 Sheet 
27x41," Wo. 1 (195 tb. paper) .............. 3.50 Sheet 
27/qx41'/,"" We. 1 (210 tb. paper) ..............4.00 Sheet 
28x42” CP. (210 Ib. paper) ..............4.00 Sheet 
28x42” No. 1 (210 Ib. paper) .............. 4.00 Sheet 


AT THESE DISCOUNTS! 


Dozen Sheets—Less 20%, 
6 Doz. Sheets—Less 25% 
12 Doz. Sheets—Less '/,rd 


America’s Largest 
Art Supply Center 


ARTHUR BROWN 
& BRO., INC. 


2 W. 46th St., New York 36, N. Y. 




















EDITORIAL 
FREE-LANCE 
ILLUSTRATORS 
WANTED! 





POCKET BOOK COVERS 
AND MAGAZINES 


CALL MU. 7-2698 | 














Ralph Manks Color clebs. 


e Carbro 

e Dye Transfer 
e Colorstats 

e Flexichrome 


EL 5-6740 














e*ee7nse eeeee 

















PHOTOS 
IDEAS 
CATALOG 


UNDERWOOD & UNDERWOOD 


319 East 44 Street 646 North Michigan Ave- 
New York 17, N. Y. Chicago 11, lilinois 
Gentlemen: 

Please send me a copy of your new catalog, 
“*Underwood Rerserve Illustrations, Tenth Edi- 
tion,’’ showing a representative sampling from 
among thousands of new stock photographs now 
available. | enclose $2.00 to cover cost. (in 
N.Y.C. add 3% Sales Tax) 








State 





PICTORIAL MAPS 


Jere Donovan 
101 Park Avenue - Murray Hill 5-258) 





Joseph Torch 


for the Studio Trade 
“The Best for Less’ — Framing & Matting 


CHelsea 38-3534 147 W. 14th St. 


(Near 7th Ave.) 








way’s standard 
viewers 
Used by nearly all New York 
area color plate makers. 
‘or information: 
-happaqua, N. Y. 
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N. Y. Lithographing Corp. 192 
Nichols, Jeanettie D. 30, 35, 68, 79 
Nilson, Nils 12, 13, 66 
Noppe, A 100 
North, Charles W. 208 
Norton, Bud 206, 207 
Nothaft, Frank 122, 125, 136, 147 


0 


O’Brien, Harry 206 (Sutton, Gilbert) 
Oehman, Len 206 (Chenault, Dick) 
Ohio Art Materials Co., The 7 
Olsen, Ann 206 (Abbott, Hy) 


P 


PR Pictures Inc. 
Pace Press 
Padovani, Giancarlo 
Pages, Jean 206 (Lion, Stephan Inc.) 
Pahmer & Littman Inc, 208 
Palette Color Service 17 
Parke, Bud 206 (Sutton, Gilbert) 
Paste-Ups Unlimited 29 
Paulin, Frank 206 (Abbott, Hy) 
Pavelle Laboratories 151, 154, 157, 158, 161 
166, 169, 171, 172 
Peerless—Hill Inc. 194 
Perkins, Enid Eder 83 
Peterson, Arne 206 (Chenault, Dick) 
Peterson Color Laboratories $2, 1 
156, 157, 158, 165 
Photo—Lettering Inc. 81, 87, 167, 204 
Piliero Studio 208 
Pioneer—Moss Inc. 194 
Pix Inc. 122, 129, 130 
135, 136, 140, 141, 147 
Poppet Glue Pen 1 
Poster—Krome 196 
Presentation Designers 4, 15, 37 
Press/Sign of the Four Ducks 196 
Price, Henry 208 
Process Lithographers 192 
Progressive Composition Co. 87, 149, 184 


Prop Service 

Publicity Graphics Associates 

Pursell, Weimer 206 (Lion, Stephan Inc.) 
Putt, Glenna 206 (Studer, Irving) 


Q 


Quinn, Sidney A. 63 


R 
Rabut, Poul 206 (Lion, Stephan Inc.) 
Rapid Colorprint Service 106, 113, 137, 154 
156, 157, 158, 160, 164, 166 
169, 172, 175, 176, 177, 183 
Rapid Typo Inc. 203 
RCS Studios 154, 163, 170, 175, 182 
Reilly Electrotype Co. 188 
Reindorf Studios 
Reinhardt, G. 
Reportage Phot o Agenc 
Richards, Walter 206 (Lion, 
Richmond, Carlos 
Riger, Bob 
Ritter, Bob 
Roche Photography 
Romett, Alex 
Rosa, Guido 
Rospond, Jan 
Ross Art Studio 
Royal Paper Corp. 
Royal Typographers 
Runkel—Thompson—Kovats Inc. 
Russell—Pandell Studios 
Russell, Gordon 
Russell—Rutter 
Russo, F. A., Inc. 156 
161, 163, 166, 178, 181, 209 


8 
206 (Norton, Bud) 
85 


135, 207 
Stephan Inc.) 
206 (Chenault, Dick) 
206 (Lion, Stephan Inc.) 
206 (Studer, ave 





Wile 
Rib WA 


LYMAN ANDERSON 
FRANK COZZARELLI 
BOB DOARES 

ART DORMONT 

VIC DOWD 

RIC GRASSO 

BILL RAPRA 

FRED KIRBERGER 
JOHN MCDERMOTT 
JIM NOBLE 

VIC OLSON 

AL PIMSLER 

JOHN PRENTICE 
TOM RUDDY * 
HERVEY SMITH 
WESLEY SNYDER 
JOHN RUGE 

HAL SHERMAN 
GEORGE ZAFFO 


A. F. ARNOLD 


STEPHEN COLHOUN 
contact 

TOM WHITE 

NICK BOTTARI 

BOB SANDBACH 

ED REILLY 

DON JOHNSON 


production 


JOE RUSSO 


Plaza 8-1585 





straight 
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square 
corners 
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‘Simpson, Jean 





Precision manufacturing and cut- 
ting equipment plus constant qual- 
ity control enable us to make sure 
every sheet of Crescent Illustration 
Board is straight edged and 
square when it leaves the factory; 
efficient modern packaging and 
wrapping keeps it clean and un- 
damaged on your dealers shelf 
. . « factory new when you use it. 


Uniform thickness, skillful lamina- 
tion, accuracy of cutting, clean 
white surface, consistently work- 
able surface textures, careful pack- 
aging—all of these qualities com- 
bine to make Crescent the world's 
most popular line of Illustration 
Boards. 


Precision cutting equipment assures per- 
fectly square illustration boards. 


SEE YOUR DEALER 
OR WRITE FOR SAMPLES... 


CHICAGO CARDBOARD CO. 


J 


1240 N. Homan Avenue 


Chicago, Illinois 





Saaty, Wallace 

Saco, Ken 

Sacrey, Edward 

Sadowsky, Horate, Assoc. 

Salsbery, Lee, Studios 

Saltsberg, Jerry, & Assoc. 

Sandford, Lloyd 

Sarff, Walter 

Schaefer, Inc. 

Schiavone, Vincent, Studio 

Scully, Al 206 (Chenault, Dick) 

Seidler, Ned 206 (Chenault, Dick) 

Shannon, Martin 209 

Shapiro Studios 208 

Shaw, Rik, Assoc. 106, 113, 134, 137, 144 
151, 154, 156, 157, 158, 159, 161, 163 
166, 169, 172, 175, 176, 177, 178, 183 

Shawe, George 206 {Lion Stephan Inc.) 

Sherman, Murray 206 (Studer, Irving) 

Silva, Ernest M. 131, 132, 146, 209 

Simmons, Robert, Inc. 7 

56, 61, = 


Singleton, James L. 

Skelley Typesetting Co. Inc. 

Skilset Typographers 

Sloves Mechanical Binding Co. 

Slutkin, Harry 15, 20, 34, 37, 88, 109, 113 

Smidt, Sam 2, 66 

Smiley, Russ 69, 70 

Smith, Jean 206 (Norton, Bud) 
118, 122 


Smith, Richard Averill " 
130, 131, 132, 138, 140 
Snyder, Marvin 1 


26 
Snyder, Seymour 5, 20, 22, 62, 68, 69 
Sofia 206 (Studer, Irving) 
Solowinski, Ray 127, 131, 206|(Studer, Irving) 
Soltesz, Frank 206 (Lion, Stephan Inc.) 
Speiser, Jean 141 
Standard Tag Co. 
Stevens Nelson Paper Corp. 1 
Stone, Marland 206 (Gordon, Robert) 
Strauss, Edith Pilpel 23, 72 
Streit, Marianne 206 (Lehman, Mildred) 
Studer, Irving 206, 20 
Sultan, Matt 127, 138 
Sutton, Gilbert, Inc. 206, 208 
Swan Pencil Co. 7 
Swartz, Fred 123, 129, 130 
Switzer Brothers Inc. 7 


T 


Tamburo Studios, Guy 
Tapley Co., J. F. 
Taubers Bookbindery Inc. 
Tiani, Alexander A. 
Tiffany, Jerry A. 
Time—Sav ing Specialties 
Timpe, Bill 

Topp, John Henry, Inc. 
Tosca Studios 

Tucker, Adrian 
Typographic Service, Inc. 


U 


1} Ullman Gravure Inc. 


Underwood & Underwood News Photo 
v 


Van Ceulebroeck, Vic 
Vanderbilt, Vivian , 42, 
Van Saun, Jean 206 (Lion, Stephan Inc.) 
Van Vort, Donald 3, 14, 20, 29, 91 

92, 93, 94, 95, 96, 97, 98, 99, 100, 101 
Vegh, Steven, Jr. 48, 59, 6%, 70 
Vida 2, 55 
Video Crafts, Inc. 26, 41, 62, 68, 70, 103 

104, 105, 107, 109, 111, 113, 114, 115 


26, 41, 62, 68, 70 


’ 


-f asi Side West Side 
© -* Al{ around the town” <- 
For Artists’ -Needs 
STORES CONVENIENTLY 
LOCATED to serve you 
quickly and efficiently. 
FAIR PRICES SINCE 1868 
DISTRIBUTORS of all famous 
brands including 
ARTYPE * BOURGES * COLOR-AID 
GRUMBACHER * KRYLON « STRATHMORE 
WINDSOR & NEWTON « ZIP-A-TONE 
IN NEW YORK 
© £.H. & A.C. FRIEDRICHS CO 
© 37 EAST 28th STREET 
LExington 2-0300 
@ 40 EAST 43rd STREET 
MUrray Hill 2-2820 
© 140 WEST 57th STREET 
Circle 7-6607 
IN PHILADELPHIA 
HENRY H. TAWS, INC 
© 1527 WALNUT STREET 
Rittenhouse 6-8742 
PHONE FOR PROMPT SERVICE 








CLIP BOOK OF LINE ART 
CLIP BOOK OF TONE ART 
CLIP BOOK OF LETTERING §= xy 


HURRY! Get generous free samples of 
these famous time and money-saving art 
aids. Wonderful for offset. Just clip and 
paste. Ready for instant use. Surprisingly 
inexpensive. Write on your letterhead. 


Pleasantville 35, New Jersey 


ib irving berlin 


ARTISTS & DRAWING MATERIAL 





e * New York 19. N Y 


Le 6-635 











HARRY C. DECKER, INC. 


CARBRO & DYE TRANSFER 
FROM TRANSPARENCIES 
AND SEPARATION 
NEGATIVES 
* 


MU 5-4295 / MU 5-4423 
404 Fourth Ave. - Room 1507 | 











JORE 
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speak a 
graphic 
language 
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* maure’r®’ studios inc. 


22 west 56th st. new york 19,n.y. plaza 7-5165,6,7 





J.J. Herman 


USUAL UNUSUAL 


AND se 




















SEND FOR FREE CIRCULAR. 


THE FAIRGATE RULE CO. 
COLD SPRING NEW YORK 
See Your Dealer 
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Vogel, Ferdinand 
Vogue—Wright Studios 
Volk, Kurt H. 


Wacasey, William 2, 43 
Wallenberg, Rudolf 9, 27, 31, 85 
Ward, Jack, Color Service 150, 154, 156 
157, 158, 160, 169, 172 
Ward, Nancy 206 (Studer, kvieg) 
Warshow, Jerry 
Woartik, Herschel “ 39, 42 
Way, William P. 92, 9 (02, 122 
153, 157, V60, 162, 172 
Webb, Paul 206 (Sutton, Gilbert) 
Weber, F., Co. 7 
Weco Studio 94, 162 
Weller, Paul 207 (Norton, Bud) 
West, Richard 65, 68 
Wikle, Don 2, 85 
Willaumez, Rene (RBW) 206 any Stephan Inc.) 
Wille, Wauren 06 (Norton, Bud) 
Willens & Co., George 202 
Williamson Associates 208 
Wills, William 58 
Wing, Paul, Studios 209 
Withers, George 206 (Sutton, Gilbert) 
Witten, Anita 55 
Witt, Bill 130 
Wrobel, Joseph 22, 49, 69, 70 


Zz 


Zadig, Bert 206 (Chenault, Dick) 
Ziegler Photography 127, 132, 140, 141, 142 
Zimbel, George 121, 123, 141 
Zuckerberg, Stan 77 
Zudell, Daniel S. 118, 122, 123, 142 





retoucher 





(continued from page 30) 
able that the opaque paint will somewhat 
diffuse the details. 

First, last, and always, give your re- 
toucher as much information about the 
job as you can; particuarly in reference 
to the process of reproduction you plan, 
whether it be fine or coarse screen, the 
amount of reduction, and the type of re- 
touching you have in mind. Will the art 
require heavy corrections for “hard sell” 
| or light editorial retouching for atmos- 
phere? There is really no such thing as 
all-purpose retouching. If you would like 
the optimum from the job at hand, talk 
over your problems with the retoucher. 
With better liason you both can expect 
happier results from the final engraver's 
proofs. . 





Stella B. Pandell is Vice President and 
head of the Airbrush Division of Rus- 
sell-Pandell Studios. Her 13 years in the 
profession include work with the cam- 
era, darkroom processing, animation, fine 
arts training and teaching. She initiated 
the ad art program in the Adult Educa- 
tion Division of Hunter College where 
She teaches courses in Basic Airbrush, 
Photo-retouching, and Advertising Art 





and Production. 





FOR ALL YOUR 


PHOTOSTATIC 
PHOTOGRAPHIC 
and SLIDE 
REQUIREMENTS 


Here, under one root, are technicians 
to handle all phases of photographic 
work. Full use of these expert serv- 
ices will save you time and money— 
and assure you of a swift, com- 
petent job! 


PHOTOSTAT SERVICES: 


@ Matte and Glossy Stats 
@ Quantity Stats in Register 
@ Color Stats from Flat or 3-D Art 


STATS ON ACETATE: 


@ Black, White or Color Stats 
on Clear Acetate 
@ Varicolor Prints 


PHOTOGRAPHIC SERVICES: 


@ Copy Photos 

@ Quontity Prints 

@ Enlargements and Displays 
@ Sepia and Dyed Prints 


SLIDE SERVICES: 


@ Lantern Slides 

@ 35mm in Color and Black 
and White 

@ Vugraph Slides in Color and 
Black and White 

@ Film = in Color and 
Black and White 

@ Printons 

@ Display Transparencies 


Additional services available to meet any 
individual requirements. Call today. Our 


representatives are always ready to serve 
you. 


Halmaster va PRINTS WNC 


» AVE NUE a 














PEEOBAL| 


VERSATILE PENS 


Theyre great for fast draw- 
ing and lettering. Designed 
by an artist for artists. 
SPEEDBALL is one of the 
most versatile--most useful 
art tools in the world. 


36 AND 6, STYLES 


---~all with triple ink Yeservoirs. 





Camden | MJ =" HUNT oa C0. 


Send 64 in stamps for large charts on lettering 
10 





trade talk 









ART DIRECTORS BALTIMORE: 


Norman W. Vickery 
to chief of production and AD at Ogden Ad- 
vertising, Towson, Md... . 
berger from Langsdale Adv. to Gilbert Sandler 
Agency .. . Lennie Smith from Roman Adv. 
to Kramer-Bodine Studios . . . CHICAGO: 
David Wylie from Leo Burnett to AD at K&E 
. .Harry W. Glasser to V.P., Kling Studios... 
CLEVELAND: Glenn Perrine, formerly AD at 
Fuller & Smith & Ross, to Meldrum & Fewsmith 
as AD...LOS ANGELES: Joseph Clark, for- 
merly with B&B in New York and a member of 
the NY-Club is teaching at the Art Center 
School and working with a film and TV studio 
. MINNEAPOLIS: at Campbell-Mithun the 
following have been added: Marvin W. Hart- 
wig to fashion layout, Ed Hall, from Lewis 
Edwin Ryan, to AD, Eric N. Ericson, from free- 
lancing in Washington, D. C., to AD... MUN- 
CIE (Ind.): William E. Mitchell to assistant AD, 
Poorman, Butler & Assoc. .. . NEW YORK: 
George Harrington to AD at Anderson & 
Cairns . . . Ralph Morris to A&C, also as AD 
. .Carl Pfeufer now AD at Ben B. Bliss Co.... 
Advanced to AD at Alfred Auerbach Assoc. 
is Werner Abken . . . George Mecir to assoc. 
AD at Emil Mogul; also, Jeanne Harrison to 
executive TV producer-director . . . Frederick 
K. Russell to Kudner as AD on the Frigidaire 
Santo Frank Pulise to Geyer Adv. 
Bernard Gilwit now AD 
at Biow-Beirn-Tiogo . . . Ben Sackheim Inc. 
named George Buchanan AD .. . Byron Drach- 
man to AD at Kudner .. . Clifford Lozell re- 
signed as VP and senior AD, FC&B; Melcon 
Tashian succeeds him . . . John Van Surinen 
from L. W. Frolich to Grey Adv. as AD . 
AD Albert K. Burwinkle promoted to VP at 
Grant . . . Robert J. O’Dell from promotion 
artist, Look, to promotion AD, House & Garden 
. PHILADELPHIA: Charles F. Wilkinson 
now AD with Gray & Rogers, was with Mc- 
Kee & Albright ... AD Albert J. Conti designed 
an ad for Supplee-Biddle-Steltz Co. which won 
an award for the best prepared ad by a 
wholesale distributor—award was given by 
Modern Hardwaring Magazine . .. SAN 
FRANCISCO: Fernando Penalosa to Conner 
Co. as AD . . . Sigurd Mortenson promoted to 
manager of art and production at Knollin Adv. 


Agency. ... 


account... 
as assistant AD... 


ART & DESIGN MADISON, wiISC:: 

Food Service maga- 
zine used a regular restaurant menu to tell 
advertisers about editorial plans . . . NEW 
YORK: Huntington Hartford received the Gari 
Melchers Award from Artists Fellowship Club, 
for “encouragement and championing of high- 
est idegls of traditional art” . The new 


Walter Neu- 


Miss Rheingold—Miss Hillie Merritt—was 1- 
troduced at the Waldorf-Astoria last month . .. 
William Discount from J. Gerald Brown Ac. 
to the art staff of Gamut, Inc., Garden City. . 
Robert Gordon now representing artists ] e 
Kaufman and Earle Goodenow .. . Young & 
Rubicam and Doyle, Dane & Bernbach | >. 
came members of the newly formed Directo ‘s 
Art Institute, formerly Director’s Art, whi :h 
now offers research facilities and information 
services in addition to the file showing te 
work of some 5,500 artists and photograph: rs 
. . + @ painting by Lumen Martin Wint:, 
“Christ Healing the Sick”, will be on displ zy 
from January 30 to Feb. !8 at the Arg nt 
Gallery, Hotel Delmonico. With it are over ‘00 
studies and preparatory work that went i::to 
the 7’ x 20’ painting . . . Irving Bogen. Lett sr- 
ina & Design, has moved to 44 W. 44 ‘t., 
OXford 7-1077 . . . Robert Meyers had a ovie- 
man show at the gallery of the Society of 
Illustrators. It featured a series of seven 
cinemascope-proportioned paintings . . . Hoyt 
Howard, Mitch Havemeyer, Gordon Pine cond 
Bernard Brussel-Smith —-artists, and photog- 
raphers Lewis F. Starkmeyer. Dr. Frederick 
M. Breibarth and John Downey prepared a 
booklet telling the story of the Tappan Zee 
from pre-historic days to the present... 
Laurence Lustig has been appointed AD (tree 
lance) of Book Production; he is also AD of 
Management Methods, Nature magazine, 
Transporte Moderne and Servicos Publicas ... 
Tracy W. Brown and Herbert Ross have in- 
corporated a firm called Customs Displays. 
551 Fifth Ave., MU 7-2987. It specializes in 
3-D displays, exhibition booths, dioramas and 
p.o.p. and promotion objects... Artography- 
Type House has enlarged quarters at 31] W. 
43 St. and has appointed Kenneth Miller as 
general manager . . . American Watercolor 
Society has inaugaurated a traveling exhibi- 
tion service which will furnish to galleries or 
azt museums collections of paintings by tore- 
most living watercolorists of the U. S. 

Joe Bowler, Joe Demers and Lynn Buck .am 
all of Charles E. Cooper — are off on an: ‘her 
Air Force junket, to Germany, France and 
England to produce documentary pain’ ngs 
for the Air Force Academy .. . Steve Kek had 
an exhibition of Jewel Size Paintings c_ the 
Wellons Gallery . . . Charles G. Web r to 
president of Charles G. Weber Studios 

Doris Bayer, formerly of Doerfler Printin: Co. 
has joined the staff of Paste-Ups Unlimit: |... 
Academy of Arts has added Edward H pper 
and Andrew Wyeth, painters. Mr. Wy ‘h is 
tho youngest (38) member to be elected > the 
Academy ...Bourges Color Corp. sent se :s0ns 
greetings via a large painting suitab » fo 
framing. It was a Victor Candell origin: <1 
ated and reproduced via the Bourges p cess 
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New 


CATALOGUE 
Now Available 


SAM FLAX 


ARTIST'S MATERIALS 





fella 


A. 1. FRIEDMAN INC. 


QUALITY 
ART MATERIALS 


25 WEST 45th STREET 
NEW YORK 36, N.Y. 
CIRCLE 5-6600 








FLEXICHROME 


Hersh-Mastro Studios Inc. 
4 W. 40th Street, New York, N. Y. 
CH 4-8864 


Ac orem: eee a 








has MOVED to 
Prop 

40 Sutton Place NY °22 
serwice 

MUrray Hill 8-8930 








EKTACHROME RETOUCHING 


COLOR s=. 


58 WEST 57th ST., W.Y.C. © Cl 6-8712-3 
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trade talk 





. SAN FRANCISCO: John DeBonis and Hi- 
sashi Nakamoto have joined the art depart- 
ment of Foster & Kleiser . . . SEATTLE: Morris 
Dearle has opened an art studio at 48 Second 
ii. % 


ADVERTISING Hy Freeman from SPM, 
PROMOTION Hunt Foods, to sales 


and advertising man- 

ager, Victory Packing Co., L.A... . George 
L. Stuadt named AM of the Hudson Motors 
division of American Motors Corp. . . . The 
newly formed Advertising Club of Western 
Michigan has become a member of the Ad- 
vertising Federation of America . . . Stuart 
Sherman has been appointed director of ad- 
vertising, Colgate-Palmolive Co. . . . Irving 
Seitlen. VP of Mercury Service Systems, has 
been named chairman of the Messenger Serv- 
ice Division's campaign for the 1956 Greater 
New York Infantile Paralysis drive . . . Harry 
Thompson to advertising promotion director 
of Newsweek magazine . . . Robert J. Mohr 
promoted to director of advertising and sales 
promotion of the Phillips-Jones Corp. .. . 
George Formen to AM, Emerson Radio & 
Phonograph Corp. . . . Edwin Parets elected 
VP in charge of advertising and merchandis- 
ing, Park & Tilford . . . at Curtis Publishing Co. 
— Holiday — W. B. Williams to AM and John 
Collins to promotion manager . . . Sidney G 
Stricker Ir. promoted to VP and head of 
national sales, advertising and merchandising 
for I. W. Harper and Ancient Age (Schenley) 
. Millicent Dandie to director of advertising, 


publicity and promotion, Crescendoe Gloves | 


Inc. and Gloves by Superb . . . Robert Walker 
to AM, Dorothy Gray . . . Frederick C. John ad- 
vanced to AM, James Lees & Sons, Bridgeport, 


- Neil Salemi, formerly with Schwimmer : 


& Scott, to SPM, Simoniz Co., Chicago; he suc- 
ceeds Paul Greenfield. who was promoted to 
brand adv. mgr... . Elwood Whitney, formerly 
exec. VP and director of FC&B, now devoting 
full time to creative planning and account 
supervision . . . John T. Jaret from AM and 
SPM to national field sales manager, BenMont 
Papers; Keith E. Comey succeeds Mr. Jaret... 
W. M. Hannan appointed AM and SPM of in- 
dustrial machines division of Singer Sewing 
Machine Co. . . . Stuart Sherman to director 
of advertising, Colgate-Palmolive Co., Jersey 
City ... William Becker to AM, Book Novelty 
Co., Phila... . Alan Ginsburg promoted to 
VP, merchandising and sales, Lionel Corp. 

. Julian Field appointed Senior VP and Cre- 
ative Director, kennen & Newell .. . 


PHOTOGRAPHY Morton Berger. ad- 


vertising location 
photographer, now associated with Photog- 
raphy Place; he has been associated with 








Jobs Unlimited 
Advertising Personnel 
16 East 50, PL 3-4123 
Jerry Fields, Director 



































1000 


8% x 11 COLOR PRINTS 










“KOLOR - KROME 







Process Color Printing 
of short runs from 
200 to 5000 sheets. 


From your colored art 
or transparencies. 


Cave Time ¢ Money 


@ Direct Mail 

@ Folders 

© Catalogue sheets 
@ Salesmen 


COLOR LABORATORIES 
611 THIRD AVENUE + NEW YORK 16, N. Y. 















SHORT RUN COLOR SPECIALISTS 
PHOTOGRAPHIC + LITHOGRAPHIC 
*Trade Mark 


MU 4-5560 


112 











trade talk 








Metro-Goldwyn-Mayer and Paramount and 
has done work for Cadillac, Goodyear, Ford 
and other ad accounts .. . John A. Pietras, 
Trenton, N. J., had a winning entry in the 
1955 Graflex Photo Contest . . . Stanley P. 
Watson won second prize in the same contest 
. . . Grand prize winner in the 1956 Graflex 
Photo Contest will win a Chevrolet station 
wagon. Deadline for entries is March 1. For 
info: Graflex Inc., 154 Clarissa St., Rochester, 
N. Y. ... Walter Chandoha of Huntington Sta- 
tion, N. Y. won the $1000 second prize in the 
color class in the 1955 Popular Photography 
magazine picture contest; it was on the 
December cover of the magazine . . . George 
Gelernt, Editorial and Industrial Photography, 
opened at 108 So. 18th St., Philadelphia 3, 
Pa., LOcust 4-1584 .. . Peter Samerjan is work- 
ing on the 1956 ad program for the Southern 
California Buick Dealers account .. . Ralph 
Koester appointed to Caru Studios as director 
of photography .. . 


TELEVISION American Sugar Refining 


Co. has launched a heavy 
TV ad campaign, its first use of the medium 
. Stephen Bosustow. president of UPA 
Pictures Inc., addressed the University of 
Southern California's Department of Cinema 
class on “Animation in Films and America’s 
Growing Trend Toward Contemporary Art’’ 
. . . Theatrical motion pictures and TV film 
programming, including production of a chil- 
dren's series, are underway at Transfilzn, 
New York . . . Robert D. Eklund to Director 
of Radio and TV at MacDonald-Cook Co., 
South Bend... 


AGENCIES 2®rder & Ingram Lid. is now 


located at 3770 Piedmont 
Ave., Oakland . . . Charles L. Rumrill’s Decem- 
ber “Rumrill Letter” contains a checklist for 
judging ad pix; also has issued a “Fact 
Book” which describes the agency's functions; 
address to get on the mailing list is 339 East 
Avenue, Rochester 4, N. Y. . . . BBDO held an 
exhibition consisting of work done by children 
of the staff, under the supervision of John 
Lynch of the Art Dept..Of special interest were 
four pieces submitted by AD Phil Barbieri for 
his four children . . . Saga Adv. opened at 
134 W. 21 St., NYC 11; Leon Appel is Presi- 
dent; Joseph Gould is VP . . . Ben Bezoff & 
Co. has become Arnold & Co.: only the name 
has changed — location and personnel are 
the same . . . Muller, Jordan and Herrick, a 
new agency specializing in sales promotion 
and visual programs, has opened at 235 E. 
50 St., NYC ... Ketchum, MacLeod & Grove 
opened last month at 155 E. 44 St, NYC... 
Franklin Fader Co., Newark, N. J., has become 
Carpenter-Proctor Inc. .. . Walker & Downing. 
Pittsburgh, is now called W. S. Walker Adv. 







... Storm & Klein merged with Emil Mogul: all 
accounts and key personnel will shift to Mogul 
. . . United Advertising becomes Williams & 
London, Newark . .. Robert E. Wilson, medical 
adv. agency, to 637 Fifth Ave., NYC 22-... 
Comstock & Co. now at 651 Delaware Ave., 
Buffalo .. . Meldrum & Fewsmith moved to 9 
Rockefeller Plaza . . . Applestein, Levinstein 
& Golnick to 342 N. Charles St., Baltimore ... 
Gerth-Pacific Adv. now at 251 Kearny St., 
San Francisco .. . Beaumont & Hohman, San 
Francisco, moved to Bush & Larkin. Sts... . 
Wilson, Haight. Welch & Grover from 10 Allyn 
to 645 Farmington Ave., Hartford . . . Prit- 
chard, Daniels & Dreher moved to 23 Ritten- 
house Pl., Ardmore, Pa. . .. K&E got the 
Pepsi-Cola account; dropped Welch... Mrs. 
Muriel Johnstone, vice president and director 
of Morey, Humm & Johnstone, has opened her 
own agency, Johnstone Inc., at 9 Rockefeller 
Plaza. 


CAMPAIGNS =2auire Magazine is plan: 


ning a spring festival of 
gifts promotion for its June and July issues, 
with gift counseling service to be set up in 
115 major markets . . . combined ad budget 
for Luxite by Kayser lingerie through Peck 
Adv ... Hunt Foods scheduling extensive na- 
tional drive . . . Food chain stores are plan- 
ning heavy drives to move meat supplies to 
avoid a crisis among livestock producers. . 
Glass Container Mfrs. Institute will spend 
some $1,000,000 for advertising, promotion 
and public relations, through K&E . . . Ameri- 
can Can Co. expanding sharply to promote 
cans for soft drinks . . . Noreen increased ad 
budget in national and trade journals. . 
Copper & Brass Research Assoc. will point 
up superiority of copper and its alloys fo: 
product applications . . . $500,000 planned fo 
Hunter Douglas Aluminum Corp... . Perma 
Starch stepping up ad and promotion drive in 
newspapers, magazines, radio and TV. . 
Herman Miller plans more advertising in the 
first half of ‘56 than ever before — Alfred 
Auerbach Assoc. . . . Dow Chemical intrc 
duced a new type of plastic wall tile wit! 
saturation advertising . . . Jim Dant has bee: 
introduced by Dant Distillers in South an 
West . . . PC&B will handle the “unknown 
new product of Firestone Tire & Rubber C 
. . . FR Corp. stepped up its ad program f 
‘56 with increased expenditures . . . McCall! s 
Pattern Division has launched a million dol! 
ad and promotion campaign with large spa 
advertising in 11 major women’s inter« 
mags — through Doyle Dane Bernbach . . 


; 


TYPOGRAPHY 4: for the Creed, t > 


six Hymns and St. Fre »- 
cis’ Prayer in the Christianity issue of L: 2 
magazine was done by Daisy Alcock in L: 
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Designers and consultants to industry and agency 


The printed pieces shown here were designed for one (1) of our clients 
- . - Parke, Davis & Company, overseas promotion department. 


MACK STANLEY . 446 > AND COMPANY 


214 Cadillac Tower, Detroit 26, Michigan .. WOodward 2-6556 
New York representative: Stephan Lion Incorporated 


print courtesy of The Bettmann Archive 
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trade talk 





don and Photo-Lettering in New York. Photo- 
Lettering did the photo-calligraphy and syn- 
chronization of words with music, which was 
a tricky graphic problem . . . Lanston Mono- 
type issued a Christmas publication of “A 
Franklin Calendar for Printers” which was 
designed by John Anderson and printed by 
Pickering Press. It has unusual design, typog- 
raphy and craftsmanship. 


PRODUCTION >. Grant Disney upped 


to production manager, 
Chicago office, McCarty Co. .. . Quintin E. 
McCredie, formerly AD at Hart, Schaffner & 
Marx, now production director at Bezoff & Co., 
Denver . . . John L. Ryan, PM at Beaumont, 
Heller & Sperling, was honored for his 20 
years with the agency ... Lawrence A. Wil- 
son to Byron H. Brown & Staff as PM, Beverly 
Hills, Calif. .. . American Blue Print Co. has 
devised a plastic bag for delivery of stats; 
protects prints in wet weather... 


DEATHS Philip Lennen, 68, retired chair- 
man of the board of Lennen & 
Newell . . . George Platt Lynes, photographer 
whose work appeared in Vogue, Life, Har- 
per’s Bazaar and other national magazines 
. Clay Bartlett, 48, painter . . . Mrs. Dorothy 
Hope Smith Barlow, 60, commercial artist and 
portrait painter, who drew the well-known 
baby art on the Gerber’s baby food con- 
tainer . . . Harold O. Kelly artist whose paint- 
ings featured cowboy and rural themes, died 
in Texas at 71 .. . Frederick Ryan. co-founder 
of Ruthrauff & Ryan, died at 72 at Fort Lauder- 
dale, Florida . . . Kerwin H. Fulton, chairman 
of the board and chief executive officer of 
Outdoor Advertising Inc., died in New York 
at the age of 70. He was a founder of The 
Advertising Council. Poster medal of GOA 
was named for him . . . Van Dearing Perrine, 
impressionist painter of light, died at 87. He 
was the author of “Let the Child Draw” 
Fernando Puma. artist, art critic and author, 
died recently at age 36. He described his 
work as “humanitarian art” of “Deep socio- 
logical understanding with high esthetic 
value” . Vaughn Flannery of Darlington 
Md., art director and painter died at age 57. 
He was best known for his paintings of horses 
and racing. From 1923 to 1930 he served as 
head AD at N. W. Ayer, Phila; later was the 
same at Y&R . . .Charles F. Rouge, partner 
of Delsemme’s Artists Materials Co., New 
ee 
Jan. 30-Feb. 18 .. . Lumen Martin Winter, paint- 
ing “Christ Healing the Sick” together with 
200 studies for the painting, Hotel Delmonico, 
N.Y.C. 
Feb. 15 . . . Magazine Clinic, AIGA, “What 
Sells a magazine to its readers?”; Wilkie 
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(continued from page 50) 


na * sain Bernard — design: Dec. 


Virginia Metal Products: Aug. 55 
Visamatic: Nov. 55 
Vision in ozovielen, by William 


: Feb. 
"Visual Symbols Thet Fit The 
Market’’: May 16 
Vogue: June 49, 60, 62, 63 
Vroman, Thomas — art: Jan. 38, 42 
Vuckovic, Ched — AD: Aug. 28 


Waggomon, Lew — AD: July 52 
—— Thomas, & Assoc.: 
ov. 

Walker, Gil — art, AD: July 57 

Walker Todd — photo: May 38, 42, 
June 

Walkoe, Don — design: Apr. 45 

Wallace, Joe: Aug. 

Wallace, Reed — Frank Pirone — 
art: Nov. 40 

Walsh, Stan — animator: May 40, 
July 39, Aug. 37, Nov. 4 

Walter, Harold — design: Apr. 45, 


_ _ Nov. 41 
Ward, William — photo: Feb. 30, 


July 32, Oct. 26, Nov. 32 
Warhol, Andrew — art: June 43 
Warren, Norman — AD: Apr. 25 
Washbish, Robert W. AB: Aug. 


Washington, D.C., 6th annual show: 
July 56-57 

Washington elects: July 30 

Wassyng, Seymour: Dec. 38 

Wax, Marvin — design: Oct. 36 

Weaver, Jack — art: Jan. 42 

Webber, Franklin — art: June 58 

Weber & Heilbroner: June 51 

Webster, R. W.5 May 42 

kone ~y ~ a we ! o. 

eihs, Kurt — design: . 47, 

mas. 

Weir, Frank — AD: Sept. 46 

Welch, Jack — art: June 49, 57 

Weldman, David — art: May 40 

—~ Mitchell — agency: Sept. 


Wesley, Maggie: June 81 

Wessel, Dean — design: Nov. 46 

Western Advertising: Aug. 

Western Newspa Union: Mar. 36 

Westinghouse: Dec. 30 

West—Marquis: May 42 

West Palm Beach Chamber of 
Commerce: Oct. 

Westvaco Inspirations: May 24, 35, 

~ June 49 

Weyrauch, C. Ray — art: July 53 

What's new: Jan. 14, Feb. 73, Mar. 
46, Apr. 18, May 56, June 22, 
duly 4, Sept. 66, Oct. 16, Nov. 

, Dec. 

Wheaties: Oct. 26 

Wheeler, Robert — AD: Jan. 29 
May 59, 40 


‘White, Hugh E. — AD: June 57, 58 


White, Jerry — AD: Nov. 36 
White Laboratories: Apr. 50 
Whitehall Pharmacal Co.: Jan. 40 
Whiting—Adams Co. Inc.: Mar. 40 
Whittaker, Wm. R.: May 42 
Wiggin, Richard G., survey of art 
ucation needs of commercial 
artists: Oct. 46 
Wiggins, Walt — art: July 38 
Wileox Electric Co.: May 35 
bey) ig - AD: Jan. 58, 


May 24, June 
Wilkinson, Kirk — AD: Jan. 43, 
June 53 
Wilks, Jeff - AD: June 58 
Williams, Buzz — AD: Jan. 40 
Williams, Dorothy — art: Aug. 34 
Williams, H. |. — photo: Jan. 29 
Williamson, James — art: June 69 
Williams, Rene - May 3 
Willmarth, John — photo: Nov. 42 
Wilson & Co.: Nov. 45 
Wilson, Carl — art: Nov. 33 
Wilson, Ron — AD: July 32 
(continued on page 119) 
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80 WEST 40th STREET, NEW YORK 18, LONGACRE 4.7257 


george samerjan 





TODAY'S 
BEST 
techniques, 
ideas— 
and how to 
USE them 


ADVERTISING 
LAYOUT 


Shows how top advertising artists create 
successful, result-getting layouts. Up-to- 
the-minute ideas and approaches for 
newspaper, magazine, direct mail, poster, 
and TV layouts. Complete instructions— 
from basic rules to ‘high fashion’ tech- 
nique—supplemented with 100 finished 
and unfinished layouts by leading pro- 
fessionals. Many clarifying marginal 
sketches. 10” x 1258". More than 150 
illustrations; 4 pages in color. $6.50 


WILLIAM 
LONGYEAR 


“Shows how to create ad layouts that 
make people stop, look, and read.” 
— Art Director and Studio News 


“An authoritative, yet lively and imagin- 
ative approach to layout designing.” 
— Advertising Requirements 


Order direct from Dept. AD-3: 


THE RONALD PRESS COMPANY 


, ' * -A 
c y View 





PR PICTURES, INC. 

has 

a tremendous 

new studio 

in Detroit 

for public relations photography 
and for rent to the television 
filming industry. 


Space 60x100x20 located downtown 
Office Phone TRinity 1-6757 
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ne a 
{ DOUG SMITH, INC. | 


A complete placement service 
of Ad men, for Ad men... by an Ad man 
who has worked in all the jobs himself 


for over 20 years 


333 NORTH MICHIGAN AVENUE - CHICAGO 
FRanklin 2-3280 





booknotes 


THE HUMAN FIGURE IN MOTION by Eadweard 
Muybridge. Dover. $10. 


This is an unexcelled thesaurus of human 
action. It contains nearly 5000 action 
photographs, showing 163 different types 
of action: men, women, children; run- 
ning, walking, lifting, throwing, boxing, 
pushing, sitting down, lying down, etc. 
Most actions are from three angles — 
rear, go degrees and 60 degrees — against 
a ruled background with as many as 48 
timed-interval shots per action. Some 
were taken at speeds of 1/6,oooth of a 
second. 

The original volume, which is now 
almost impossible to obtain and costs 
several thousand dollars in the complete 
11-volume state, was published in 1887. 
This inexpensive edition contains a selec- 
tion of plates from the original. 

There is an introduction which de- 
scribes photography in the 19th century 
and details some of the colorful life of 
the photographer — whose work is said 
to have revolutionized pictorial art. 


ETERNAL EGYPT. Robichon and Varille. Philo- 
sophical Library. $6. 


A superbly printed (gravure) book of 
photographs of pyramids, houses, the 
Nile, towns, oases, reliefs, temples, statues 
and other historical monuments of Egypt. 
There is an introduction and detailed 
notes for each picture. 

Excellent photographs are mostly by 
several French photographers. 


GREAT PAINTINGS BY OLD MASTERS IN AMER- 
ICA. John D. Morse. Rand McNally. 


This is a paper-bound comprehensive 
guide to over 2,000 original paintings by 
40 Old Masters which may be seen in 
museums in this country. Some biographi- 
cal data and a list of paintings (and 
where they are) is given about each artist. 
Museums are listed elsewhere in alpha- 
betical order. 


UNIVERSAL COPYRIGHT CONVENTION ANA- 
LYZED. Edited by Kupferman and Foner. Federal 
Legal Publications (New York). $12.50. 


On November 5, 1954 President Eisen- 
hower signed the instrument of ratifica- 
tion of the Universal Copyright Con- 
ference. This step has great significance 
in protecting artists and writers in this 
country and all over the world. 

The essential documents bearing on 
the Convention and interpretative com- 
ments are brought together in this vol- 
ume. 


THE TOWER OF BABEL and THE FLOOD AND 
NOAH’S ARK, by André Parrot. Philosophical 
Library. $2.75 each. 


These two books are by Curator-in-Chief 
of the French National Museums, Profes- 
sor at the School of the Louvre and Di- 
rector of the Mari Archaeological Expe- 
dition. 

In the Tower of Babel, he writes of the 
remains discovered in Mesopotamia and 
discusses the manner in which it has been 
depicted in Christian art and in the 
Bible. 


In the Flood, he gives an account of 
non-biblical stories, as well as the Bibli- 
cal account, and tells of archaeological 
investigations which aid in understand- 
ing what is read in Genesis. 

Both books are illustrated with maps 
and appropriate photographs of ancient 
evidence. 


ANCIENT ITALY, A Study of the Interrelations 
of Its People as Shown in Their Arts. Richter. 
University of Michigan Press. $15. 


Designer George Lenox has produced a 
visually beautiful vehicle for Miss Rich- 
ter’s account of the character of the arts 
of southern Italy. The book was set on 
Monotype in Centaur, a typeface de- 
signed by Bruce Rogers after the 15th 
century letters of Nicholas Jenson. A 
companion italic is Arrighi, designed by 
Frederick Warde. It was composed, 
printed letterpress and bound by R. R. 
Donnelley. Paper is Strathmore Text 
and Warren’s Lustro Gloss enamel. 

The author analyzes and _ illustrates 
Greek, Etruscan and Italic art of the 
archaic period, and the Hellenistic pe- 
riods. Her main theme is the relation 
between Greeks and Romans during the 
Roman Age. This study is based on lec- 
tures by Miss Richter (who is associated 
with the Metropolitan Museum of Art) a‘ 
the University of Michigan and the Amer 
ican Academy in Rome. 


AMERICAN HERITAGE. American Heritage, 55 
Fifth Ave., NYC. $2.95. 


The Christmas issue of American Her 
tage, The Magazine of History, is full « 
illustrations of interest to the artist. T! 
story “Posters, U.S.A.” shows a variety 
pasters that were popular in the old da‘ 
“Glory in Stone” discusses and illustrat s 
cathedral architecture. “The Garden [ 
Eden and the Decon’s Meadow” has sor * 
charming color reproductions of prin - 
tive paintings. 

All this and much else — journalist 
ally and pictorially. 





The readers: 


cant appreciate 
the saving... 


No doubt about it . . . you can usually 
get some processor to do your gravure 
production at a lower cost than Intaglio. 
But if the positives and plates do not 
deliver full value on the press, the readers 
can’t appreciate your production saving. 
Your client, his salesmen and his dealers 
won't be happy about it, either. 

Gravure processing is a matter of time 
—and judgment. Our cameramen, 
developers, printers, etchers, finishers and 
proofers have the judgment developed 
by nineteen years of experience. Nobody 
at Intaglio skimps the extra few 
minutes or half hour that add up to the 
best possible job. And with preparation 


and space costs what they are today, 
only the best production is good enough 
for gravure. 

As a matter of fact, Intaglio first 
established, and still maintains, the 
reproduction standards of gravure. And 
Intaglio standards still bring us the lion’s 
share of gravure production — over 
15,000 orders last year! . 

More than three hundred experienced 
craftsmen, working three shifts in three 
strategically located shops, ensure quality 
production and the fastest service. 

When you entrust the job to Intaglio, 
you get the best! Our six offices are at 
your service. 


| Intaglio SErVviCe corporation 


America’s First Gravure and Letterpress Servicers 

305 East 46th St., New York: New York —731 Plymouth Court, Chicago— 

1835 Lewis Tower Bldg., Philadelphia—Intaglio-Cadillac, Inc., 4240-14th Ave., Detroit— 
369 Pine St., San Francisco—1932 Hyperion Ave., Los Angeles 





bookshelf 


The bookshelf makes it easy for readers 
to buy, at list price, the best books of current interest 
to the art professional and advertising manager. 


125. The Human Figure in Motion, by Ead- 

weard Muybridge. Thesaurus of human 
action. 5000 action photographs showing 163 
different types of human action. Most are 
from 3 angles, with as many as 48 timed- 
interval shots per action, some taken at 
speeds of 1/6,000th second. $10. 


122. 34th Annual of Advertising and 
Editorial Art and Design. Al! winners 
in the national exhibition held in 1955 by 
the New York Art Directors Club. Best 
work from coast to coast appearing in all 
media. Source of inspiration and ideas for 
the AD. More than 400 pieces. $12.50. 











ANNUALS 
110. Penrose Annual 1955. Edited by R. B. Fish- 

enden. Technical articles on new graphic 
arts techniques and materials, typography, art, 
lettering, reproduction. Illustrations show litho- 
graphs, posters, examples of typography and 
layout, art and illustrations. There are 23 inserts 
of letterheads, book and publication covers and 
pages, menus, Bible pages. $8.50. 


116. Graphis Annual ‘55/56, edited by Walter 

Herdeg & Charles Rosner. A visual record of 
the year's best ad art and design the world over. 
755 illustrations, beautifully printed, 66 in color. 
Fully indexed. $12.50. 


COPYFITTING 
42. Streamlined Copy-fitting. Arthur 8. Lee. 
1954-55 edition of this manual, now 64 
pages, contains character count for more than 
1450 faces, including caps and small caps. All 
necessary scales are on one master guage. $5.95. 


DISPLAYS 
100. Point of Purchase Cardboard Displays by 

Victor Strauss. A definitive work written in 
the practical language of buyer and printer. 867 
illustrations aid in planning and constructing dis- 
plays of many different types. Clear, concise data 
and directions serve as a rich mine of display 
ideas for the buyer. $15.00. 


LAYOUT 
87. Advertising Layout. William Longyear. An 
informative and stimulating explanation on 
how to create ad layouts that make people stop, 
look and read. Illustrations are from best current 
practice. Discusses layout problems for each 
media. $6.50. 


102. Layout File by Harry B. Coffin. Idea start- 
ers for the designer, advertiser and buyer 
of printing. There are 1,333 sketches to illustrate 
some of the layout styles that might be used for 
mailings, catalogs, folders, posters, displays, etc. 
Reprinted from American Printer. $2.00. 


107. 101 Usable Publication Layouts by Butler, 

Likeness & Kordek. Practical handbook on 
publication layout with 101 illustrations of single 
page laybdut situations and problems, with and 
without illustrations. Each is evaluated briefly. 
$3.75. 


118 


LETTERING, CALLIGRAPHY 


96. 101 Alphabets by Hunt & Hunt. Manual of 
lettering styles showing more than 100 styles 
ranging from Roman to modern. $3.75. 


109. The Universal Penman. George Bickham. 

Facsimile reproduction of 1743 edition of 
penmanship, flourishes and calligraphic styles 
engraved by George Bickham, 18th century master. 
212 plates. Wealth of design ideas. $8.50. 


121. The Script Letter, |ts Form, Construction and 
Application, by Tommy Thompson. For lovers of 
calligraphy and for students. Brief background 
information about the development of calligraphy 
is given, then the author turns to the styles of 
today. He discusses materials and equipment and 
illustrates the principal strokes in making the 
various script styles. Application is made in the 
commercial field. Bibliography. $5. 


124. The Letterhead, History and Progress, by 

Ernst Lehner. The first book on American and 
European letterheads. Includes 128 reproductions 
of mastheads, billheads, tradecards and letter- 
heads from the 6th to 20th centuries; 60 original 
contemporary letterheads. Of historical interest; 
idea source. $9.50. 


PRODUCTION 


101. The Technique of Advertising Production. 

Thon us Blaine Stanley. Second Edition. 
Up-to-date revision of a basic text which is 
packed with practical data, charts, diagrams 
and tables. A good reference book for both 
the student and art and production personnel. 
Indexed. $6.75. 


118. Color by Overprinting by Donald E. 
Cooke. This is a complete guidebook in 
the art and printing techniques employing trans- 
parent inks in multiple combinations. It is. illus- 
trated with 495 three- and four-color groupings 
of eleven basic inks plus 44 pages of pictorial 
application of the medium. It is fully annotated 
for reference of artists, printers, engravers, art 
directors and editors in the book, magazine, 
advertising and graphic arts field. $25. 


SWIPE FILES 
120. Cartoon Treasury, edited by Lucy Black 

Johnson and Pyke Johnson, Jr. Many car- 
toons seen in these 320 pages are making their 
first appearance in this country. Artists addresses 
and other information available from the pub- 
lisher. Twenty countries are represented in this 
collection. $4.95. 


123. Idea Art is a portfolio containing over 100 

original illustrations ready for use. It is a 
storehouse of ideas and art ready for reproduc- 
tion. Each 9 x 12 page (Kromkote stock) consists of 
several copy lines illustrated with a sharp line 
drawing which retains its quality when reduced for 
smaller space ads. Art styles are fresh and varied 
in a light vein. The portfolio has a plastic ring 
binder. Beginning in March monthly supplements 
of 40 pieces of original art will be issued for $10. 
Portfolio is $25. 


TELEVISION 
31. Designing for TV, Robert J. Wade. Text 
plus 200 illustrations tell TV artist about 
scenic design, art direction, title and graphics, 
makeup, costuming, preparing for production, 
commercials, story-boards, and staging. $8.50. 


119. The Animated Film, by Roger Manvell. 

Explores the art and technique of anima- 
tion of the full-length drawn film. After a brief 
history’ of animated film, author explains and 
illustrates the various phases of production of 
“Animal Farm''—from art to layout to tracing to 
camera, editing and sound. Use of storyboards, 
the workbook, the tension chart and other ele- 
ments of drawn film preparation are shown and 
explained. $3.50. 


GENERAL 
79. Commercial Art as a Business. Fred C. 

Rodewald. Handbook for artists, art buyers 
and artists: representatives. Defines problems of 
time, written orders, breaking down a job into 
logical steps, deadlines, model and prop fees 
and other factors that are a source of friction 
between artist and buyer. Legal aspects are 
explained, financing, bookkeeping and tax mat- 
ters discussed. Markets for commercial artwork 
and tips on selling are offered. Includes the 
Code of Fair Practices of the Joint Ethics Com- 
mittee and the code of ethics of the American 
Association of Advertising Agencies. $2.95. 


112. The Book of Signs. Rudoph Koch. 493 

symbols of several types: primitive re- 
ligious, mystical, chemical, social, astrolog- 
ical and weather elements. $1. 


113. Creative Advertising. Charles L. Whittier. 
Covers selection of media, art, production, re- 
search, marketing and writing of the ad. 600 
pages, fully indexed—a readable encyclopedic 
treatment of advertising. $8.50. 








ART DIRECTION 
43 E. 49th Street, New York 17, N. Y. 


31 42 79 87 96 
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Please send me, postpaid, the books corresponding to numbers circled below. 
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2/56 All orders shipped postpaid. No C.O.D.'s. Add 3% sales tax with orders 
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booknotes 





AMERICAN HERITAGE. The Magazine of His- 
tory. Oct. ‘55. 551 Fifth Ave., NYC 17. $2.95. 


The old clipper ships and other boats 
are illustrated in “The Drive for Speed 
at Sea” in the October issue. These, pho- 
tographs and illustrations of Victorian 
architecture, and the story of The Prim- 
itive and the Park—which shows several 
of Lewis Miller’s sketches—are of par- 
ticular interest to the artist. 


ENCYCLOPEDIA OF PAINTING, Painters and 
Painting of the World from Prehistoric Times 
to the Present Day. Edited by Bernard S. 
Myers. Crown. $10.95. 


One thousand illustrations, of which 
216 are in full color, augment this mas- 
sive volume of art and artists. There 
are over 3,000 biographies of the great 
painters, definitions of all technical 
terms, and histories of the various move- 
ments in painting. Illustrations and text 
are integrated. Included in the text are 
comprehensive sections on Chinese, Jap- 
anese, Persian and Indian Painting, and 
lengthy articles on African art, Etruscan 
rt, Egyptian art, cave painting, etc. 


CARTOON TREASURY. Pen and pencil humor 
of the world. Edited by Lucy Black Johnson 
and Pyke Johnson, Jr. Doubleday. $4.95. 


Thousands of cartoons were considered 
for this collection. The editors’ plan 
was to find the funniest cartoons in the 
world. There are 320 pages of cartoons 
representing some twenty countries. 
[hey are not arranged by countries, so 
that nationalistic comparisons will not 
be easy. Each cartoon gives the artist, 
source and country. 

Editor Johnson, Publicity Manager at 
Doubleday, will provide addresses, 
agents’ names and other information 
about any of the artists represented in 
the book. Many of them are making 
heir first appearance in this country. 


EUROPEAN ARCHITECTURE IN THE TWENTIETH 
CENTURY, 1924-1933, Vol. 2. Arnold Whittick. 
Fhilosophical Library. $10. 


“his volume, the second of three, is a 
listory of architecture in Europe from 
1924 to 1933. The first volume covers 
cevelopments since the 18th century to 
1924; the third is to be a treatment of 
tie years 1933-50. 

Every movement and tendency of 
a‘sthetic, social and technical signifi- 
cince is discussed, and the most impor- 
tnt buildings illustrated and described. 

A reference work for the architect, it 
is also useful to the layman who is in- 
tcrested in architecture and design. 


Ait Direction February 1956 


FOLK CREATIVENESS IN MODERN DESIGN. 
Wanda Telakowska. Polish Institute for In- 
dustrial Design. 

The author, who visited the U. S. in 
1948, has been a central figure in the 
establishment of a network of folk art 
cooperatives in Poland. She has been 
a leader in bringing folk art design into 
contemporary Polish industrial design. 

There are 106 illustrations of Polish 
textile and china design. Text is in 
Polish, but the photographs—all black 
and white—give a good picture of con- 
temporary industrial design in that 
country. 

Copies may be ordered from Stanislaw 
Kowalski, Attache in Charge of Cultural 
Affairs, Embassy of the Polish People’s 
Republic, 2640 16th Street, N.W., 


‘Washington 9, D. C. 








(continued from page 115) 


Wing Studios, Paul: July 62, Aug. 


Winstanley, Warren: July 39 
Winther, Joan — art: Oct. 38 
Wirth, Robert — art: July 53 
Wisteria Fruit Co.: Oct. 38 
Witkin, Jerome — art: Mar. 41, 


June 
WMT: July 57 
WNBK — _ Dec. 31 
Wohiberg, Meg — art: May 31 
bn Henry — AD: June 59, 60 
Wolfrum, Arthur — AD: June 41 
Wolfschmidt Vodka: Oct. 24 
Woman's Day: Jan. 43, June 53 
Wood, Cindi — model: May 28 
Wood, Jack — AD: Oct. 3 
Woodward, Richard — art: May 42 
Wormer, W. J. Van — AD: May 35 
Worthington, Al — AD: Apr. 25 
Fig , Jerry — art: Aug. 35, 50 

P-TV: July 57 

Wuth, Bodo — photo: June 60 
WXEL: Dec. 32 
Wyner & Co., 1.A.: Apr. 50, Nov. 34 
Wynn, Dan — photo: les 25 


Y 


Yardley: June 90 
Yavno, Max — art: May 38, June 59 
Young & Rubicam: Jan. 29, Apr. 
27) 33 3, May 39, 4@, 41, June 49, 
39 57, 58, 61, 62, 64, " Aug. 27, 


Zz 


Zallee Brothers: Mar. 24 

cam Alfred — art: June &2 
Zamboni, Hal —: June 74 

Zelenko, H & M: June 40 

Zero zo (Hens Schleger) — art, design: 


Zhekoe, Nikolai: Mar. 14 

Zieff, Howard — photo: Jan. 58, 
June 47 

Ziegler, Charles — AD: July 33 

Zippo: Jan. 31, july 

Zlowe Co. 


The: - 54, Apr. 49, 
Sept. 27, Nov. 37 
Zolotow, Milton - art: Mar. 23, 
May 1, 66 


More PRACTICAL 
because it’s Portable 


Portd-Trace’ 
the EXIHA THIN LIGHT BOX 


e durable Plexiglas* top 
e lifetime stainless frame 
e cool fluorescent lighting 


Porta-Trace is ready 
sec eo Only 1%” thick, it's 
conv ~~} easy to work on, and can 
be s like a book when not in use 

rfec 3 any tracing job in_ art, 
photogr aphy, drafting. And, Porta-Trace 
gives sufficient light to permit tracing 
Bristol board! Model #1118-1, 
$27.50. Available in sizes up 

”“; custom units can be 





built for special requirements. For com- 
plete information and price list, write 
today! 


*Registered trademark of 
Rohm & Haas Co. 


A. F. Gagne, Jr. 
Associates 
11 Chestnut St., Binghamton, N. Y. 
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yy COLOR 
LABORATORY 

149 WEST S4th STREET 
Circle 7-1747 











fashion photography 


be oe ee Vogel 


424 Madison Ave., NY 17. Plaza 9-1930 
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ready reference 


to hove your tirm listed call Plaza 9-7722 
ART MATERIALS 


Concord Artists Materials 
Everything for the artist, prompt service 
184 Lexington Ave., N. Y. C LE 2-3740, 3799 


M. M. Michaels Co. 
Make it Michaels in art and drafting suppiies. 
7 West 44th St., N. Y. 36, N. Y MU 2-4369 


N. Y. Central Supply Co. 
Complete stock * Prompt service 


62 - 3rd Avenue, nr. 11th St., N.Y.C GR 3-5390 


CATALOGS 


Perlman 
Complete service; from art to printed book. 
246 Fifth Ave., N. Y. 1 MU 4-4408 


COLORSTATS 


Ralph Marks Color Labs 

Low cost, full color reproductions 
transparencies and opaque copy 
344 E. 49 St., N. ¥. C. 17 


from color 


EL 5-6740 


EMPLOYMENT SERVICE 


Bearman Personnel Service 
Specializing in photographic personnel 
115 W. 42 St., NYC BR 9-8474-5 


HISTORICAL PRINTS 


The Bettmann Archive 

Old time illustrations on any subject. Events, In- 
dustries, Fashion, Decors. Ask for folder 6A. 

215 E. 57th St., N. Y. 22 PL 8-0362 


MECHANICALS 


Alfred Henry 
Speed * Accuracy * Dependability 
7 West 44th St., N. Y. C. MU 2-5679-5680 


PHOTO SERVICES—COLOR 


Colorsemblies, Inc. 
Ektas assembled, retouched, duplicated 
112 W. 48 St., N. Y. 36 PL 7-7777 


Robert Crandall Associates, Inc. 

Multiple color units photocomposed and assem- 
bled. We guarantee our color duplicates. 

58 W. 47 St., N. Y. C. 36 Cl 7-7377 


Kurshan & Lang Color Service 
24 Hour Custom Ektachrome processing 
Duplicating & Dye Transfer Prints 


10 E. 46th St., N. Y. 17 MU 7-2595 


PHOTO SERVICES—B&aW 


Modernage Photo Services 

319 East 44 Street, New York, N. Y. 

Prints for reproduction in grey-scales to meet 

exacting requirements of all printing processes 

@ Developing and printing for magazines and 
industry 

@ Copying of artwork 

@ Commercial photography; studio available by 
hour and day 


Call Ralph Baum LExington 2-4052 


Moss Photo Service Inc. 

Color postcards, color separations 

50,000 black & white glossies made daily 

Moss Building, 350 W. 50 St., NYC Plaza 7-3520 


RETOUCHING 


Robert Crandall Associates, Inc. 

Color correction, and retouching through use of 
optics, chemistry and dyes. Retouching as the 
engraver likes it. 


58 W. 47 St., N. Y. C. 36 Cl 7-7377 


Davis * Ganes 

Color Correction and Retouching of 
Transparencies, Dye Transfers & Carbros. 
Flexichrome Coloring 


516 Sth Ave., N. Y. 1 Murray Hill 7-6537 


Horstmann & Riehle 
B&W, Industrial, Pictorial & Flexichromes 
18 East 41st Street, N. Y. C. MU 5-7258 


Max Jaikin 
Color Transparency Retouching and Assembly 
58 W. 57th St., N. Y. 19 C! 6-8712-3 


Tulio Martin Studios 
Transparencies 


58 W. 57th St., N. Y. 19 Cl 5-6489 


Vincent Martin 
Color—transparencies, separation negatives 
58 West 57 St., N. Y. C. Circle 6-4894 


Al Noppe 
Expert dye transfer retouching 


PL 5-3573 (home) WE 1-8147 


Rhina Studios 
Transparency retouching 
201 East 38th St., N.Y.C. 


Richard E. Stein 
Biack & white retouching 
370 Lexington Ave., N.Y.C. 


LE 2-6125 


MU 3-4245 


Frank Van Steen 
Color Retouching. 


370 Lexington Ave., N. Y. C. LE 2-6515 


Donald Van Vort 
Flexichrome, Dye Transfer, Carbro and B&W 
133 E. 40 St., N. Y. C. MU 5-3788 


SALES PRESENTATIONS 


Wiener Studio 
Charts * Posters * Slides * Hand Lettering 
12 East 37 St., N. Y. C. MU 6-0656 


SILK SCREEN PROCESS 


Jaysee Display Advertising, Inc. 
Quality reproduction. Posters and displays. 
12 E. 12th St., N. Y. 3 OR 5-7280 


Masta Displays Inc. 
20 years leadership in silk screened 
posters and displays 


230 W. 17th St., N. Y. C. CH 2-3717 


STOCK PHOTOS 


Photo-library, Inc. 
For hard-to-find color stock photographs. 
19 E. 57 Street, N. Y. 2 Plaza 3-3112 





Underwood & Underwood News Photos Inc. 
3,000,000 photos on all subjects: Historic, Per- 
sonalities, Industrial, Geographical, etc. Send for 
our free listing. 


3 W. 46th St., N. Y. 36 JUdson :6-5910 


TELEVISION SERVICES 


National Studios 
Hot Press, Slides, Telops, Animatics, etc. 
145 W. 45th St., NY 36, NY JUdson 2-1926 


TYPOGRAPHY 


M. J. Baumwell 
Typography for artists 


7 West 45 St. JUdson 6-3077 


The Composing Room, Inc. 
Advertising Typographers 


130 W. 46 St., N. Y. JUdson 2-0100 


SERVICES 


Ways’ Standard Viewers 
For viewing color in transparencies correctly 
William P. Way Chappaqua, N. Y. 


call Plaza 9-7722 


Owner of medium-sized design and art STUDIO 
DESIRES MERGER with another studio owner, 
salesman or designer with accounts. Have nice, 
profitable business now with very promising and 
interesting future which will require more help. 
Box 200, ART DIRECTION, 43 E. 49 St., NYC 17. 


EXCELLENT PENTHOUSE STUDIO SPACE available 
Ideal light. Some work plus studio facilities. 
LO 4-8931. 





art personnel 


V4 





—HIRING ARTISTS?” 


cell “The Art Unit’ or 7.9100 
New York State Employment Service 
119 Fifth Ave. New York 3, N .Y. 

A specialized placement service 


for both employers and applicants in 
the field of commercial art. 


NO FEE CHARGED TO ANYONE .: 





+ Keyl 


125 WEST 45™ STREET 
COLUMBUS 5-6461-2 


NEW YORK 36, NY. 





KROVARE 


14 BESTS ae 
in the 34th Annual D. STONE MAR 

Vv. MAR 

Exhibition of the New York . 
Art Directors Club 


19 BESTS ne 


. in the past 12 annual ee 
exhibitions of the New York F. sown 
Art Directors Club ane 
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LESTER ROSSIN 
ASSOCIATES IN 
69 Lex t Ave New dela” 
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DISTINCTION 
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